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Newsprint  Price  Control 
Talked  in  Montreal 


Government  and  Manufacturing  Officials 
Confer  .  .  .  Follows  Visit  of  Seven  U.  S. 


Newspapermen  to  Hepburn  Last  Week 


MONTREAL.  Jan.  10  —  Representa-  plans  for  sulphide  mills  in  Ontario, 
tives  of  the  Ontario  and  Quebec  Furthermore,  he  maintained  that  his 


newsprint  companies,  the  govern-  government  was  not  planning,  at 
ments  of  Ontario  and  Quebec  con-  present  at  least,  to  restore  the  em- 


ferred  here  today  on  control  and  bargo  on  the  export  of  raw  pulp.  The 
stabilization  of  newsprint  prices,  raw  pulp  being  exported  to  the  U.  S. 


without  announcing  a  decision.  The  was  being  used  for  the  manufacture 
conference  followed  one  at  Toronto  of  kraft  paper,  and  not  in  the  mak- 


last  week  between  the  Ontario  gov-  ing  of  newsprint,  which  would  com- 


Noyes  to  Retire 
As  President 
of  AP 


Tells  Directors  He  Will  Not 
Accept  Reelection  ...  38 
Years  in  Post 


emment  and  the  newsprint  companies  pete  with  Ontario  mills,  he  .said. 


and  a  group  of  U.  S.  publishers.  The 
contrasting  points  of  view  were,  it  is 
I  understood,  placed  before  today’s  con- 


Frank  B.  Noyes 


Need  for  Control  Seen 


Frank  B.  Noyes,  publisher  of  the 
Washington  Star,  announced  Thurs¬ 
day  his  retirement  from  the  presi¬ 
dency  of  the  Associated  Press  at  the 
expiration  of  his  present  term  in 
April.  He  has  held  the  position 
through  38  years  of  eventful  news¬ 
paper  history. 

Mr.  Noyes  disclosed  his  decision  not 
to  accept  re-election,  under  any  cir¬ 
cumstances,  to  the  AP  board  of  di¬ 
rectors  in  session  in  New  York.  After 
his  long  service,  he  said,  he  felt  en- 


The  newsprint  representatives  con-  greater  part,  titled  to  pass  on  to  younger  hands  a 


ferred  till  a  late  hour  today  with  Pre-  newsprint  company  represen-  task  to  which  he  has  devoted  himself 


ference  by  Charles  Vining,  head  of  Dupigsgis  Premier  Hepburn  and  ^^tive  frankly  admitted  that  mo.st  of  since  his  30’s.  On  July  7  he  will  be 

the  Newsprint  Association  of  Canada,  several  of  their  ministers  and  officials.  companies  fear  they  had  ex-  7,5. 

»ven  U.  S.  newspaper  executives,  Ontario  .-ooiiTtr...  iU..  parided  too  much  and  are  walking  Asked  by  Editor  &  Publisher  what 

acting  unofficially  but  representing  a 


several  of  their  ministers  and  officials. 
Ontario,  while  realizing  the  need 


panded  too  much  and  are  waiKing  Asked  by  Editor  &  Publishhir  what 
into  a  slump.  They  want  to  stabilize  reasons  for  retirement  were  Mr. 


e.  - r,  -  .  some  sort  of  control  in  order  tn  siuuii..  weni.  ^,,5  reasons  tor  retirement  were  Mr. 

cr^-^ction  of  the  country  s  press^^  nut  the  inX  trv  oTrsounder  hL  .  Noyes  replied,  “I  have  75  years  of 


I  consumers  of  newsprint,  had  con-  operating  under  long  term  contracts,  reason 

I  ferred  with  Premier  Hepburn  of  On-  believed  to  take  the  stand  that  any  ^  favorable  position  and 

tario  Jan.  8.  None  of  those  present  control  prices  by  concerted  content  to  go  along  under  pres-  added 

would  divulge  the  subject  or  the  de-  f^^on  ^tween  the  two  provinces  and  schedules  which  have  been  “ 


operating  under  long  term  contracts, 
are  in  a  more  favorable  position  and 


“I  feel  that  I  have  done  my  job.”  he 


would  divulge  the  subject  or  the  de-  between  the  two  provinces  and  schedules  which  have  been  s  a  ,, 

tails  of  the  conversation,  but  it  Ls  worked  out  on  a  long  term  contract  *"'.**‘*®'’  .  " 

believed  that  it  was  devoted  to  a  mu-  “P  against  the  Federal  Combines  Mr.  Noyes  will  continue  as  presi- 

tual  exposition  of  the  publishers'  ,  ..  .  .  j  j  Those  attending  for  Ontario  were:  dent  of  the  Evening  Star,  and  when 

problems  and  those  of  the  Ontario  <^uebec.  on  the  other  hand,  adopts  Hepburn,  Hon.  Peter  Heenan,  as*<^cd  if  he  would  permit  himself  to 


problems  and  those  of  the  Ontario  /^uenec,  on  tne  otner  nand,  adopts  Hepburn  Hon  Peter  Heenan,  ^s^^cd  if  he  would  permit  himself  to 

government,  principally  the  question  ‘be  position  that  as  newsprint  in-  of  Lands  and  Forests;  Hon.  be  considered  for  continuing  service 

of  employment  in  the  woods  and  mills  ‘be  use  of  one  of  the  prov-  Campbell,  Minister  of  Public  ‘be  board  of  the  AP  he  said  he 

of  the  province.  Also  present  was  most  important  natural  re-  g^d  R.  H.  Elmhurst,  .secretary  would  leave  that  to  the  membership 


Peter  Heenan,  provincial  Minister  of  sources,  the  government  has  the  right  the  Premier. 


Lands  and  Forests. 


to  step  in  and  take  control  if  the  in- 


The  newspapermen  present  included  "Ut  its  own 

John  S.  McCarrens.  Cleveland  Plain  P''oblems  amicably. 


For  Quebec:  Mr.  Duplessis,  Hon. 


at  large  which  will  vote  for  direc¬ 
tors  in  April.  His  successor  will  be 


J.  S.  Bourque,  Minister  of  Public  elected  by  the  board  immediately 
Works;  Avila  Bedard,  Deputy  Min-  .  ,  i  • 


Dealer;  Linwood  Noyes,  Ironwood  Ontario  officials  see  the  necessity  of  ister  of  Lands  and  Forests,  a  portfolio  Nt^es  is  the  only  bving  mem- 


(Mich.)  Globe;  Mark  Ethridge,  Louis-  taking  steps  it  is  stated,  and  they  held  by  the  Premier;  and  Georges  bor  of  the  triumvirate  who  brought 


nlle  Courier  -  Journal  and  Times;  know  they  can  control  wages  and  the  Leveile,  Mr.  Duplessis'  secretary. 


Howard  Davis.  .Veto  York  Herald  exploitation  of  timber  limits  under  Others  attending  are  Arthur 


the  AP  to  being. 

The  AP  board  unanimously  ex- 


rribuac,  Jerome  D.  Barnum,  Syra-  existing  provincial  powers  but  they  Slaught,  M.P.  for  Parry,  Sound,  Ont.,  Pressed  regret  at  Mr.  Noyes’  with- 


|n«e  Post-Standard;  E.  H.  Butler,  are  not  sure  that,  in  attempting  price  g  personal  friend  of  Mr.  Hepburn  and 
,  Buffalo  News:  and  John  Blake,  control,  they  would  not  be  stepping  gg  g  Toronto  lawyer,  a  representative 
Scripps-Howard  Newsoaners.  ••'*♦<>  the  Federal  domain.  nf  a  mimher  of  new.snrint  comnanies 


drawal,  which  means  the  end  of  one 


Scripps-Howard  Newspapers.  into  the  Federal  domain. 

Newsprint  Men  There  Discussed  Price  Fixinq 

Tbe  newspapermen  were  fellow  One  of  the  questions  discussed,  i 
guests  with  about  16  newsprint  manu-  is  understood,  was  the  effect  of  pric 
facturing  executives  at  a  luncheon  fixing  and  output-regulations  on  ex 


as  a  Toronto  lawyer,  a  representative  ‘be  most  notable  tenures  in  Amer- 
of  a  number  of  newsprint  companies;  journalism. 


Bethune  Smith,  K.C.,  Toronto  attor- 


One  of  the  questions  discussed,  it  ney,  representing  the  Great  ^kes 
is  understood,  was  the  effect  of  price  Pulp  and  Paper  Co.;  and  Mr.  Vining. 


given  by  Mr.  Hepburn.  It  was  stated  isting  contracts.  Quebec,  is  under- 
Positively  that  there  was  no  exchange  -stood  to  see  its  way  clear  to  dealing 


of  views  between  the  buyers  and  sell-  with  contracts  already  made,  but  it 
ers  of  paper.  The  Premier  held  a  is  pointed  out  that  the  law  governing 


Pro-Rata  Plan  Stumps 
Newsprint  Conferees 


(hy  lelctjrafh  to  Kditor  &  I'i  bmshfr) 


Board  Members  Present 

The  board  was  in  session  at  the 
New  York  office  Tuesday  through 
Thursday  with  all  but  two  members 
present.  Attending  were:  Frank  B. 
Noyes,  president,  Washington  Star; 
Robert  McLean,  first  vice-president, 
Philadelphia  Bulletin;  W.  H.  Cowles, 


«parate  meeting  with  the  manufac-  contracts  is  that  of  the  province  or  Montreal,  Jan.  13 — Commenting  on  second  vice  -  president,  Spokane 


*urers  that  afternoon,  and  arranged  state  in  which  the  contract  was  this  week’s  newsprint  conference  the  Spokesman-Review;  Stuart  H.  Perry, 
for  the  conference  in  Montreal  today  signed.  As  many  newsprint  contracts  Montreal  Gazette  says  while  there  Adrian  (Mich.)  Telegram;  E.  Lans- 


with  Premier  Duplessis  of  Quebec.  have  been  made  in  the  U.  S.,  an  in-  seems  to  have  been  a  quite  definite  sing  Ray,  St.  Louis  Globe-Democrat; 

Mr.  Hepburn  described  the  falling  ternational  complication  enters  the  agreement  at  the  Duplessis-Hepburn  Robert  R.  McCormick,  Chicago  Trib- 


off  of  newsprint  consumption  in  the  picture. 


conference  on  the  principle  of  pro-  une;  J.  R.  Knowland,  Oakland  Trib- 


as  a  “bolt  from  the  blue”  com-  A  way  out  is  understood  to  have  rationing  newsprint  production  until  une;  Paul  Patterson,  Baltimore  Sun; 


'•tg  as  it  did  so  soon  after  it  appeared  been  suggested  through  joint  action  such  time  as  publishers’  inventories  George  B.  Longan,  Kansas  City  Star; 
that  the  newsprint  industry  had  been  by  companies  to  control  production,  are  substantially  reduced  and  normal  Frederick  E.  Murphy,  Minneapolis 


! stabilized  and  a  higher  price  agreed  the  establishment  of  rigid-output-  demand  reappears,  it  is  .said  several  Tribune;  Paul  Bellamy,  Cleveland 
tipon  among  the  newsprint  companies,  rules  which  would  put  the  industry  knotty  problems  presented  themselves  Plain  Dealer;  John  Cowles,  Des 


The  effect  of  the  proposed  control  on  a  soimd  basis.  At  the  moment,  it  when  it  came  to  deciding  on  a  precise  Moines  Register;  Clark  Howell,  At- 
>f  production  would  be  to  maintain  is  agreed,  there  is  over-expansion  plan  for  putting  pro-rationing  into  lanta  Constitution;  William  J.  Pape, 


esent  prices  and  prevent  price-cut-  and  some  step  is  necessary  to  pull  practice.  It  is  said  that  considera-  Waterbury  (Conn.)  Republican;  Hous- 


by  mills  anxious  to  maintain  some  of  the  companies  out  of  the  hole,  tions  of  relative  operating  costs  as  be-  ton  Harte,  San  Angelo  Standard;  Josh 


■hiblc  to  the  maximum. 


Quebec  officials  are  inclined  to  tween  different  mills  of  the  same  L.  Horne,  Rocky  Mount  Telegram. 


Mr  Hepburn  .said  that  any  arrange-  tion  and  seek  some  means  of  insur-  also  problems  arising  from  ownership  Gannett,  Rochester  Times-Union,  and 
nent  to  control  newsprint  production  ing  that  mills  will  not  be  operating  by  one  company  of  mills  in  both  L.  K.  Nicholson,  New  Orleans  Times- 


blame  the  companies  for  this  situa-  company  have  had  to  be  considered.  Directors  absent  were:  Frank 


not  interfere  with  present  at  lOO'^r  capacity  for  a  small  part  of  provinces. 


Picayune. 
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ANPA  Denies  FDR  Charge 
Of  Mail  Subsidy  to  Press 


“Do  Not  Want  and  Do  Not  Ask  for  One,"  Postal 
Committee  Replies  to  Suggestion  Publishers 
“Do  Something"  About  P.  O.  Deficit 


ANSWERING  President  Roosevelt's 
suggestion  Jan.  7  that  publishers 
might  take  the  initiative  in  reducing 
postal  subsidies  which  he  said  they 
enjoyed,  the  Postal  Committee  of  the 
American  Newspaper  Publishers  As¬ 
sociation  replied  Jan.  8  by  submitting 
figures  tending  to  show  postal  han¬ 
dling  of  papers  costs  publishers  more 
than  distribution  by  private  agencies. 

“Daily  newspapers  do  not  want  a 
subsidy  from  the  Federal  government 
in  the  form  of  a  postal  rate  or  other¬ 
wise,  and  do  not  ask  for  one,”  said 
the  committee’s  statement,  issued  in 
Atlanta  by  its  vice-chairman,  Clark 
Howell,  publisher  of  the  Atlanta  Con¬ 
stitution. 

"The  question  as  to  whether  daily 
newspapers  receive  a  subsidy  from  the 
United  States  Government  in  the  na¬ 
ture  of  less-than-cost  postal  rates  was 
settled  in  favor  of  the  newspapers  in 
1925  by  a  joint  committee  of  Congress, 
which  investigated  postal  rates  for  all 
classes  of  mail  users,”  the  statement 
read. 

“At  that  time  the  official  representa¬ 
tive  of  the  Postoffice  Department  ap¬ 
pearing  before  the  committee  testified 
that  if  every  newspaper  was  removed 
from  the  mails  there  would  be  no  ap¬ 
preciable  saving  to  the  government 
because  the  postal  establishment 
would  have  to  be  maintained  for  the 
public’s  benefit  whether  it  handled 
newspapers  or  not. 

Private  Charges  Par  Less 
“The  hearings  in  1925  demonstrated 
that  charges  of  private  agencies  of 
transportation  and  distribution  were 
far  less  than  those  of  the  Postoffice 
Department  for  the  same  service, 

"To  illustrate,  a  large  Middle  West¬ 
ern  afternoon  newspaper  distributed 
its  entire  rural  circulation  on  the  day 
of  publication  outside  the  mails  at  an 
average  cost  of  $1.25  per  100  poimds. 
Had  this  newspaper  used  the  mails,  it 
could  not  have  obtained  distribution 
imtil  the  day  after  publication  and  the 
cost  would  have  been  $1.92  per  100 
pounds,  as  against  the  lower  cost  for 
delivery  outside  the  mails  on  the  day 
of  publication. 

“For  straight  transportation,  com¬ 
peting  agencies’  charges  ranged  from 
thirty  cents  to  $1  per  100  poimds,  as 
against  a  postal  charge  averaging  $1.75 
per  100. 

“A  morning  newspaper  published  in 
up-State  New  York  in  1925  effected 
a  saving  of  $213  per  week  by  leaving 
the  mails  and  going  to  truck  for  dis¬ 
tribution  to  dealers  in  near-by  cities, 
and  in  addition  obtained  earlier  dis¬ 
tribution.  The  mail  cost  was  $283  per 
week,  as  against  a  truck  cost  of  $70 
per  week. 

90%  on  Rural  Rontos 

“Today  more  than  90%  of  the  news- 
pagers  handled  by  the  mails  are  for 
rural  route  delivery.  The  removal  of 
these  papers  would  not  decrease  the 
number  of  rural  routes,  but  would  de¬ 
crease  postal  revenues  and  take  from 
the  residents  of  many  rural  routes 
vital  sources  of  information.’' 

John  S.  Parks  Fort  Smith  (Ark.) 
Times  Record,  is  chairman  of  the 
ANPA  Postal  Committee,  whose  other 
members  are: 


Jerome  Hariium,  Syracuse  (N.  V'.)  /V<f 
St(iM{iard;  iioorge  F.  Booth,  IVtyrccstrr  (Mass.) 
I  I'lctn  um'Cazcttt' :  I„*>ins  H,  Brush.  Brush 
Moore  Xewspajters.  Salem,  (^hio;  Tennant 
Bryan.  W'Ti's  Leader;  Amon  G. 

Carter,  Fort  Star-Telegram;  Norman 

('hantiler,  Los  Anaeles  Times;  John  Cowles. 
Fes  Moim's  Reoister  ami  Tribune;  Sillimai 
Evans,  Xashiille  Tennessean;  E.  K.  (Jaylorti, 
Oklahoma  City  Oklahoman;  W.  W.  Hawkins, 
Scrijips  Howard  New  sjwjhts  ;  J.  N.  Heiskell. 
Little  Rock  Gacette;  J.  L.  Hurtu’  Jr.,  Rocky- 
moutit  Telegram;  David  W.  Howe,  Burlington 
(Vt.)  Free  Press:  Fred  Schilplin.  St.  Cloud 
(Minn.)  Tirrus;  John  L.  .Stewart.  If  Washington 
(I*a.)  Oh.tert  er:  Q.  S.  W  ariln.,  (riiot  Falls 
(Mitnl.)  7  ributu  . 


N.  Y.  News  Asks  Discontinuance 

In  Washington,  Jan.  7,  President 
Roosevelt  had  expressed  wholehearted 
support  of  the  New  York  Daily  News 
suggestion  that  the  “second  class  mail 
subsidy”  be  discontinued  and  news¬ 
papers  and  magazines  be  required  to 
pay  amounts  which  the  Post  Office 
Department  computes  to  be  the  cost 
of  carrying  periodicals. 

In  a  lead  editorial  printed  Jan.  6, 
two  days  after  John  O’Donnell  and 
Doris  Fleeson  of  the  News  Washing¬ 
ton  bureau  had  written  a  story  cap¬ 
tioned.  “Farley  Cites  Low  Press  Mail 
Rate  as  Burden  to  U.  S.,”  the  paper 
declared: 

“These  benefits  are  admittedly  sub¬ 
stantial,  for  all  the  papers.  As  just 
revealed  by  Postmaster  General  Far¬ 
ley,  it  cost  the  post  office  $38,000,000 
to  deliver  daily  newspapers  last  year, 
but  the  newspapers  paid  only  $9,000,- 
000  to  be  delivered.  To  the  extent 
that  the  News  mails  papers,  it  partic¬ 
ipates  in  this  subsidy — a  subsidy  that 
smells  louder  as  time  goes  on.” 

Reporter  Quotes  Figures  to  F.  D.  R. 

At  a  press  conference.  Reporter 
O’Donnell  quoted  the  figures  to  Pres¬ 
ident  Roosevelt  and  asked  him  the 
direct  question  whether  he  considered 
such  a  subsidy  a  “healthy”  thing  for 
the  country.  The  President  replied 
emphatically  he  did  not,  adding  he 
never  has  been  able  to  see  the  justi¬ 
fication  for  a  below-cost  mailing  rate 
for  periodicals. 

To  another  inquiry  as  to  what  he 
could  do  about  that,  the  President 
an.swered  it  probably  would  be  aw- 


EDITOR  &  PUBUSHER 
CALENDAR 

Jan.  18 — New  England  Daily 
News-paper  Assn,  and  New  Eng¬ 
land  Assn,  of  Circulation  Man¬ 
agers,  joint  meeting.  Copley 
Plaza.  Boston.  10  a.m. 

Jail.  18-19  —  New  England 
Assn,  of  Circulation  Managers, 
midwinter  convention.  Hotel 
Statler,  Boston. 

Jan.  19  —  Fifth  Estate  Club, 
first  annual  dinner.  Advertising 
Club  of  New  York. 

Jan.  20-22  —  North  Carolina 
Newspaper  Institute,  North 
Carolina  Press  As.sn..  Chapel 
Hill.  N.  C. 

Jan.  20-22 — Oklahoma  Press 
Assn.,  midwinter  meeting.  Okla¬ 
homa  City. 

Jan.  2i-22  —  Virginia  Pi  ■ess 
Assn.,  midwinter  convention. 
Richmond. 

Jan.  2 1  -22 — N  o  r  t  h  Dakota 
Press  Assn.,  winter  meeting, 
Bismarck. 

Jan.  21-23 — California  News- 
papier  Publishers  Assn.,  50th 
annual  convention.  Riverside. 

Jan.  22 — Mississippi  Press 
Assn.,  winter  meeting,  Jackson. 

Jan.  27-29  —  Michigan  Press 
Assn.,  annual  convention,  Mich¬ 
igan  State  College.  East  Lan- 
sing. 

Jan.  27-29  —  Kentucky  Press 
Assn.,  winter  meeting.  Brown 
Hotel.  Louisville. 

Jan.  28-29  —  Del- Mar -Va 
Press  Assn,  and  Maryland  Press 
Assn.,  joint  meeting.  Wilming¬ 
ton,  Del. 

Jan.  29  —  The  Owls  of  New 
York  Herald,  fifth  reunion  din¬ 
ner,  Hotel  Astor.  New  York. 

Jan.  .31 -Feb.  4 — National  Re¬ 
tail  Drj'  Goods  Assn.,  annual 
convention.  Hotel  Pennsylvania. 
New  York. 
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fully  hard  for  him  to  do  anything. 
Then  with  a  broad  Rooseveltian  smile, 
he  dropped  the  suggestion  that  the 
press  itself  might  seize  upon  the  oc¬ 
casion  to  start  an  ethical  reform,  add¬ 
ing  it  apparently  has  been  necessary 
for  the  government  to  institute  reform 
measures  in  the  past. 

No  mention  was  made  of  the  con¬ 
gressional  franking  privilege  which, 
according  to  Post  Office  Department 
estimates,  ran  the  department  into  a 
$655,132  deficit  in  the  last  fiscal  year. 

Disparities  between  costs  of  carry¬ 
ing  and  revenues  listed  in  the  report 
included:  Daily  newspapers.  $38,001,- 
(Continued  on  page  37) 


Years,  Hardy  Declares 

Harrisburg.  Pa..  Jan.  11 — Pennsyl- 
vania  newspaper  publishers  face  ar 
increase  in  operating  expenses  dur¬ 
ing  1938  of  $5,000,000,  according  to  a . 
report  issued  thi.s  week  by  the  Penn- 1 
sylvania  Newspaper  Publishers'  As¬ 
sociation  headquarters. 

Of  this  sum,  upwards  of  $3,0(K).(Ki(i 
will  go  to  newsprint  manufacturers 
and  the  balance  for  larger  payrolls 
higher  transportation  co.st.  charges 
for  supplies  and  services,  the  repor 
says. 

Drastic  economies  and  new  sources 
of  revenue  are  recommended  by  the 
PNPA  manager,  William  N.  Hardy,  U 
meet  this  new  condition.  Mr.  Hardy 
says  the  situation  is  more  seriou.s  for 
newspapers  than  at  any  time  in  the 
last  10  years,  due  to  the  fact  that  ex¬ 
penses,  especially  payrolls  and  taxes, 
have  been  mounting  for  three  years 
at  an  alarming  rate. 

During  this  same  period,  the  repor: 
shows,  the  newspapers  of  the  state 
have  devoted  annually  $5,000.0(l( 
worth  of  space,  figured  at  cost.  t( 
civic  promotion  —  community  chests. 
Christmas  funds,  hospital  drives  and 
the  like.  PNPA  advocates  that  thh 
contribution  to  the  general  welfare 
be  continued  in  spite  of  the  risin: 
costs,  and  that  .service  to  readers  be 
increased  rather  than  decreased.  Tht 
report  al.so  shows  that  the  newspaper: 
gave  away  3,(500  pages  of  free  com¬ 
mercial  publicity  in  a  single  year.  I: 
is  recommended  that  drastic  cuts  be 
made  in  this  field. 


Many  Rote  Increases 

A  surprisingly  large  number  d 
daily  newspapers  have  prepared  fo: 
the  increased  expenses  by  raisin? 
subscription  rates,  the  PNPA  set 
forth.  'Twenty-five  have  already  acted 
along  this  line  and  15  more  have  ad¬ 
vised  the  PNPA  Central  Office  they 
will  do  so  this  month.  Forty  dailie 
have  raised  advertising  rates  andf 
more  feel  forced  to  do  so,  the  re¬ 
port  says. 

In  the  weekly  field,  about  50  pape: 
have  raised  both  subscription  ar.:l 
advertising  rates. 

Daily  newspapers  which  have  raised 
subscription  rates  to  meet  the  ne*l 
conditions  are:  Pnnxsutawney  Spin:! 
Erie  Dispatch  -  Herald,  Johiwtotr  j 
Tribune  and  Democrat,  Beaver  Foil' I 
News-Tribune,  Lock  Haven  Express ; 
Reading  Times,  Sharon  Herald,  Phik 
delphia  Inquirer,  Ridgway  Recon  i 
Williamsport  Sun  and  Gazette-BaA 
letin,  Harrisburg  Telegraph,  HazleW^ 
Plain  Speaker,  Reading  Eagle,  Phoe-j 
nixville  Republican,  Butler  Eagl<‘ 
Waynesboro  Record  Herald,  Lansjor 
Evening  Record,  Norristown  Timee. 
Herald,  Canousburg  Daily  Note!!| 
Philadelphia  Record,  Jeannette  Neirel 
Dispatch,  Harrisburg  Patriot  and  £«• 
ning  News,  Sunbury  Daily,  Bloomet 
burg  Morning  Press  and  Bericif'l 
Enterprise.  | 

Advertising  promotion,  labor 
lems,  guild  activities,  operating  w. 
penses  and  how  to  meet  them  were 
be  the  principal  discussion  topics  • 
the  annual  convention  of  the  Pennsy-' 
vania  Newspaper  Publishers  Associs* 
tion  at  the  Penn  Harris  Hotel,  Harri-'' 
burg,  Jan.  14,  15. 

Dean  M.  Lyle  Spencer,  of  the  Syr*' 
fuse  University  School  of  Journalise 
scheduled  to  speak  at  a  luncheon  Sa'" 
urday  on  “If  I  Were  a  Weekly 
(Continued  on  jxige  37) 
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Big  Salaries  Paid  in  1936 
Listed  by  U.  S.  Treasury 


House  Group  Makes  Public  Earnings  of  Officers 
of  Many  Publishing,  Broadcasting  and  Adver¬ 
tising  Firms ...  13  States  in  First  Compilation 


WASHINGTON,  D.  C.,  Jan.  13— Sala¬ 
ries  in  excess  of  $15,000  paid  in  1936 
by  publishing  and  broadcasting  cor¬ 
porations  and  incorporated  advertis¬ 
ing  agencies  are  listed  in  a  report  pre¬ 
pared  by  the  Treasury  Department 
and  made  public  this  week  by  the 
House  Ways  and  Means  Committee. 

Possible  of  interpretation  as  one  in¬ 
dicator  of  business  conditions  in  that 
year,  the  listing  falls  far  short  of 
being  a  dependable  gauge.  For  in¬ 
stance,  publishers  whose  income  is 
made  up  largely  of  dividends  do  not 
appear  unless  they  also  received  a 
salary  payment  exceeding  $15,000 
from  any  single  corporation. 

There  are  other  circumstances  which 
make  it  impossible  to  measure  an 
individual’s  earnings  solely  upon  the 
basis  of  this  report,  and  these  factors 
were  di.scussed  Tuesday  in  an  editorial 
in  New  York  Times,  which  stated: 

“What  the  amount  really  represents 
is  the  salary,  commission,  bonus,  or 
other  compensation  for  personal  ser¬ 
vices  rendered’  paid  by  a  corporation. 
In  some  cases  this  compensation  rep¬ 
resents  an  executive’s  entire  income. 
In  other  cases  it  rcpre.sents  only  part 
of  that  income;  it  dees  not  include 
what  he  receives  in  the  form  of  divi¬ 
dends,  interest,  rents  or  royalties  from 
the  corporation  or  other  sources.  If 
a  man’s  income,  no  matter  how  great, 
exists  entirely  in  the  form  of  divi¬ 
dends  and  interest,  it  does  not  appear 
on  this  list  at  all.” 

Missing  for  the  first  time  is  the 
name  of  William  Randolph  Hearst, 
who  topped  the  entire  list  of  salaried 
U.  S.  executives  in  1935  with  a  total 
of  $500,000.  This  may  only  be  taken 
to  mean  that  the  publisher  did  not, 
during  1936  take  from  any  single  cor¬ 
poration  a  salary  of  $15,000. 

Following  is  a  partial  list,  compiled 
)  pape:  J  date,  covering  13  states: 

on  anC|  Ampriran  Newspaper  I'lihliHlierM  .\sNn, — 
B.  1‘almrr.  cfiioral  niiiiKiser,  S‘;4..")K;i. 
.Vnipricun  W«M>kl.v,  Inr. — CharlOM  W.  Uoil- 
danl,  writer,  Morrill  GocUlartl  (‘ie- 

i-eaHed).  e<litnr.  !S1.57.00():  A.  Merritt,  asso- 
'iate  eilitor  (now  editor),  if.'Ki.O.'J.'l :  laa*  F 
Conre.v,  artist.  $18,740:  Mortimer  Iter- 
kowita.  president,  $214.8‘.I5;  James  It.  Ito.vn 
•on,  solicitor.  $18. .’>44;  Wm.  8.  I’atjens. 
_  ,  'astern  advertisim.'  manager.  $;tfl.ll.">;  W.  C. 

tjXpren  .  Kpartro.  vie«‘-president.  $.'l(!.0(t0:  Whitney 
i,  Pfvilc-  Paj’ni'.  solicitor,  $17. ‘1.18;  Gcorce  G.  Slior. 
Tfornril  of  planninK  ami  n;scareh.  $1.5.li.’i‘l ; 

^  nit  K  Clift,  manatrer  Comic  Weekly.  $‘14. 

'ttC-BlW‘|  100;  Ralph  W.  Fulton.  Phdadelphia,  soliei 
Hazletoi  •fin. 517;  I).  W.  Henderson,  solicitor, 

Dk/Ms  Hawley  Turner,  solicitor.  $‘;4.:f;‘;; 

•-'“on  W.  Stetson.  We.st  Newton,  Mass  . 
r  Eaflktt  *’^®**eh  manager,  $1.'>,775:  Cl.ay  E.  Herhsl. 

T  „-s4nrJ!  Mich.,  branch  manafrer,  $‘11, 

.58C:  Neil  I).  McGinn,  Detroit,  solicitor.  $17.- 
TunW’ia  '>49:  Franklin  L.  Miller,  Cleveland,  hrani  h 
I  NotWi  •fl7.;i5!):  Ih'rlK-rt  J.  C.  Henderson. 

viec-i>residenl.  $4‘1,.5.1.">;  James  It. 
tC  Jyew  i  MeiKs.  Midlothian.  III.,  western  manairi  r. 
and  Ecc ,  -fl.'l.'lKS:  Richard  S.  Shapiro,  Chieaito.  so- 
RlootW  i  f'19.15:t;  Frank  C.  Itrown,  Evanston, 

n  ‘/sfi  I  ■  ■  ■'•“’■‘•'■'ate  western  manairer,  $‘:(l.517: 
BcrtCtef  Lionel  It.  Moses,  Evanston,  western  manavei 
|lrade  extension.  $1.">,‘:(I8;  G.  H.  Drintuii 
wJwi  ■  solicitor.  $17. .5.17:  Edaar  M 

lOr  piwij  Swasey.  San  Fram  iseo.  vice-president.  Slid, 
iting  Franklin  S,  Allen.  Los  Anseles,  ail 

viTore  1  1 '■<‘l"'<'senl alive.  S'M.l.al). 

'  ;i  Hell  S.vnilieat)' — .Iidin  N.  Wheeler,  presi 

topics  «  !'"•«• .  SM.OdO;  Henry  M,  Snevily.  seerclary 
'  •I'easiirer,  $15. 711.5. 

Binj-hanitnri  Press  Co.,  Ine.,  Itiinrhamlon. 

— W,  S.  Kilmer,  president,  S‘1.5. 110(1. 
Klaekiinin  .tdvertisiiiK,  Ine.,  New  Vork  — 
Rielnird  .1.  Coniiiton.  iiresideiit,  $17. .500, 
•'larnm  llariM-r.  viee-i>nsident,  $;t7..500; 
•'Oriloii  A.vmer.  $17,804:  Alfnsl  Slanlord 
'’''®57-.>:  Max  Geller.  $17.4.18. 

Hlaker  .tilvertlsiiie  .Vitene.v,  Ini',,  New 
— Henry  Hlaekman  Sell,  tiresideiil.  $‘17. 

viee-presidenl . 
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Paul  Block  and  AnAorlateM.  Inc. — Paul 
Block,  president.  $.'l4,0n9:  Charles  J.  Boyle, 
viro-president.  $18,710:  Max  Block,  treas¬ 
urer,  $18,450;  C.  A.  Re-ran,  secretary.  $10.- 
600:  Hcrljert  W,  Moloney,  sales  manairer. 
$^1,050. 

Brooklyn  ritlzen — Davit!  .T,  M*’I,d*an. 
Bronklvn.  treasurer.  $18.8,50. 

Krookivn  Daily  Kairle — M.  Prestou  Goo  I 
fellow.  Brooklyn,  presitlent.  $55,700, 

PtiOralo  Courier  Express,  Inc. — Wm.  J 
Conners.  Jr.,  presitlent.  BOO;  Burrows 

Matthews,  viee-president,  $10,375. 

Certified  Dr.v  >*nf  C'orpuratlon — G.  A 
KuFOcr.  president,  $‘-28,000. 

Chiencro  Trlhune-\e\v  York  News  Syndi¬ 
cate.  Ine. — A,  W.  Crawford,  se-ond  viee- 
presiflent  and  manager.  $40,714;  Walter 
Berndt.  eartoonist,  $‘2‘2.84‘2:  M.  Branner.  ear- 
toonist.  $30,850;  M.  Siott  T,.(‘vinson.  a**- 
sistanl  manaeer.  $17,078;  Chester  Gould, 
eartoonist.  $44,357;  Harold  Gra.v.  eartoonist 
$03. 0-28:  Frank  Kink',  eartoonist.  $43.38*2: 
T.  D.  Cutter,  writer.  $10,204;  Carl  Ed. 
Evanston,  Til.,  cartoonist.  $30. *241:  Frank 
Willanl.  cartoonist.  $t»0,431;  Ely  rullsrt- 
son.  writer.  $10  330 

Collier  .\dvertiMiiie  Servlee,  Ine,,  New 
York — Barron  Collier,  president.  $5O.OO0: 
.Arthur  Cohn.  sales  nianak'er.  $50  000* 
(leorfre  IT.  Thnen.  art  dlrc'-tor.  $18  000- 
\V  B.  Neshitl.  merchandise  eonnsel.  $50,000. 

Collier  Service  Corp.,  New  York — Birron 
Collier,  president.  $31,000;  Robl,  C.  Rome, 
salesman.  $1.5.5*27. 

Cohiinhia  Artists.  Ine.— Ralph  J  Won¬ 
ders.  manacrer.  $10.01,5. 

(’otiiinhia  Broadcastinc  Service,  Inc. — Wm 
S  Paley.  president.  $*230.0*24:  E  Iw  i-  I 
Klatihor.  exoeutive  viee-!>resident,  $71 .350: 
I!  Le-iie  .\flas«w.  viee-prp'*ident.  $10;{i;7: 
Eflward  K,  Cohan,  s'eneral  emrineer.  $10,000 
Win.  II.  F!isii:n.  assistant  sales  manairer. 
$*21  .3*25;  Win.  C.  Gitliii-'C”.  sale-'i  manaTer. 
$18.5*23:  Gilson  B  Gray,  eonimereinl  e  litor. 
$17,780;  Wil!>ui  71  Lewis,  prnsrram  man- 
a‘--er.  $15,800;  Paul  W.  K*sten.  vi<*e-pres- 
ident.  $38  800;  Ilusrh  K  Roiec.  viee-pres. 
ident.  $45,008;  Lawrenee  W  Lownian.  vice- 
l»resi<lent  and  sceretary,  $*28.t»41  :  Sam 
Pieeard.  vi<‘e-presideni  and  statistie  rela¬ 
tions,  $18,144:  Mefff>nl  R  Runyon,  treas¬ 
urer  and  vice-president.  $*25.fl08:  Fre  leri<*k 
A.  Willis,  assistant  to  presifleiit.  $15.4*25; 

I. eonard  F.  Erikson.  Chieairo  sale-  manak'er. 
$10. .355. 

Comic  Section  Advertising  Corp.,  New  5'ork 
— R  A.  Travis,  presiilent.  $‘25,000. 

Conover-Vast  Corporation,  New  York 
(Mill  and  Paetorj*.  ete.) — Har^*ey  Conover. 
Jr.,  president,  $*20,040;  Berdctte  1*.  Mast, 
vice-president.  $15,080. 

Crowell  Pnhlishinf:  Co. — Edw*ard  Anthony, 
flepartment  manager.  $18,000:  Daniel  Vi. 
Ashley,  advertisimr  manak'er,  $18,000:  Roy 
Tj.  Atwoofl.  department  manau'cr.  $15,100: 
Thomas  H.  Be<’k.  president,  $84.0*27:  C’harles 

J.  Bevan.  viee-prcsiflent.  $*27. *240:  Arthur  H. 
Blitrhf.  advertlsinjr  manau'er,  $l7.ttOO:  Sum 
ner  Blossom,  editor.  $*27.tttiO:  Theodore  Jj 
Brantl.v,  advertisink'  manak'er.  $*24.t»tht:  Frank 
itratieher.  viee-preslilent.  $33,115:  John  S 
Brehm.  viee-|)resldent,  $47,740:  T,  E  Cath- 
eart,  Cflitor,  $15.7,50;  Wm.  Cheiiery.  «*.litor, 
$32,740:  Wm.  B  Courtney,  editor.  $10.8t»0; 
(Jeork'C  Creel,  editor.  $10,740:  Walter  Daven¬ 
port.  fslitor.  $*2tt.7fM  ;  l..e<»  W.  Maxwell,  fliair- 
man  of  l*oard.  $84.0*27;  Wheeler  M*M»lleii. 
editor.  $lti.500:  Roht  T  Messier,  eireiila 
tion  manak'er.  $17.tl50:  Arthur  H.  Motley, 
atlveriisiiik'  tnanak'er.  $1t>.(»00;  Quentin  Rey- 
nohls.  eilitor.  $18,887;  J.  B.  Searbnrnmrh. 


inivertisink’  maua*fer.  $21,000:  Edward  P. 
Seymour,  a(^4  rtisiiiir  inanairtM*,  $10,000; 
Sarah  Field  Splint,  department  niaiia  er, 
$10,000;  Dean  S.  Stephens,  eireiilalion  man¬ 
ager.  $1,5. *240:  John  C.  Sterling.  dirO‘tor. 
$34,015;  James  Welch,  advertisimr  manak'«u*. 
$*27,740;  All>ert  E.  Wimrer.  vir-e-presidenf . 
$t)0.0.’{l ;  Gertrude  B.  I..ane.  viee-pre'iident. 
$52,740;  Charles  Colehauirh.  editor,  $24,000, 
Daily  Mirror,  Inc.,  New  ^'ork — Peter  A. 
Bloom,  eireiilalion  manajrer.  $15,600;  Mark 
Helliiik'er.  feature  w'riter.  $17. *201;  Wa’ter 
C.  Howe.v,  manatrinjr  editor.  $16,100:  Ken¬ 
neth  Klinsr,  cartoonist.  $45,167;  Robt.  H. 
Johnson,  assistant  to  the  publisher.  $20,800; 
Walter  C.  Rompel,  advertising  director.  $17.- 
680;  Walter  Winchell,  eo’umnisl.  $00,060: 
Charles  B.  McCabe,  $41,000. 

Daily  Record  Co.,  Rochester.  N.  Y. — Edjrar 
W.  Stratton,  manaeer,  $10,350. 

Dell  PuhlishinK  (‘oinpany,  Inc.,  New  York 
— Georpe  T.  Delaeorte.  Jr.,  president  ami 
treasurer.  $25,000;  J.  Fred  Henry,  vie(*- 
president.  $21,416. 

Dow,  Jones  A  <'o.,  Inc.,  New  York— —Ken¬ 
neth  C.  Hoeale.  t>resident.  $21,878;  T.  F. 
Wo«>dlf>ek.  editorial  worker,  $‘23.0.51. 

F-R  Piihlishiiie  Corporation.  New  York — 
K  H.  Fleisfhiiiiinn.  piesideut.  $22,000;  H.  W 
Ross,  editor.  $41  158;  Katherine  S.  White, 
e  litoi*.  $16,500;  Ra' inond  B.  Bow’en.  adver- 
tisinsr  mana?er,  $23. *274 :  E.  Melville  Pritv. 
assistant  manairer.  $17.t».37:  Donald  I.awder. 
advertisimr  solieitor.  $1 .5..515, 

Federal  Advertisimr  .\Kency,  Inc.,  New 
Vork — Jo'*er)h  F.  Be-k.  dire<’tor,  $18,070; 
Frederic  C.  Bruns,  vifc-presifleut.  $30,008; 
J.ames  F.  OBrien,  viee-r>n‘sident.  $44,016: 
Robt.  Tinsman.  president.  $38,031 

llaire  riiblishimr  Company,  Inc.,  New 
5'ork — Ambew  J.  Haire,  presi«lcnt  and  treas 
urer.  $.35,000. 

Hawley  .\dvertisimr  Compan.v,  New  5'ork — 
Jf»hn  H.  Haw’lev.  presitlent.  $27,500:  Ray 
Brown.  vice-prCKiflrnt  and  treasurer.  $2*2.000 
Hearst  Enterprises,  Inc. — Rodney  E. 
Boone,  general  manairer.  $78.24.‘l;  IT.  W. 
Be*  ea.  New  York  sales  eveninir  srroup. 
$10313;  E.  M.  Chalfant.  manager  New 
York  sales  staff  coast  proup.  $18,- 
.508;  Vi.  G.  Hobson,  sales  manairer.  $21.- 
*241:  H.  A.  Koehler,  manairer  Chieaeo  of- 
fiee,  $16,608;  J.  D.  Coflin,  president  of  Qne 
bee  Newsprint  Co.  Idd..  $41,866:  R.  (i 
Sternberirer.  News  and  MaPazine  Ibiblisheis 
Corp.,  Quebec  Newspat>cr  ('o..  Lttl.,  $15, .505: 
John  Meneh.  atlvertisimr  direetor.  $1*2,734; 
V.  H.  T*olachek.  ehief  of  circulation  pr<imo- 
tion.  $.35,127:  H.  A.  Casey,  peneral  i»ro 
motion  manaper.  $15,054:  H.  M.  Bitner. 
New  York  (3t.v  peneral  manaper  Hearst 
Newspapers.  $61,800;  J.  I).  Gortatowski. 
.assistant  peneral  manaper  Hearst  New's 
t>aiKTS,  $36,6.3.3:  T.  J.  White,  pe.neral  man 
,aper  Hearst  Enterprises,  Ine.,  $100,000; 
A.  J.  Kobler  (tleeeased),  peneral  manape 
ment  exe<*ntive.  $31,846:  .T.  R  Hearst.  pen 
eral  manapement  exeeiitive.  $.52.40.3;  S  S 
(’ar^'alho,  executive  .assist.ant,  $15.75,5;  Vie 
tor  Watson,  exeeutive  assistant.  $1.5,105: 
R.  E.  Berlin,  mapazine  exeeutive.  $10,087; 
M.  Rosenzweip,  attorney.  $17,571;  Harvey 
J.  Kelly,  ('hieapo.  labor  eonnsel,  $18,666: 
Georpe  N.  Dale.  Bnrliiipame.  (*al..  attorney, 
$*20.00(i:  B.  B.  Meek.  Atherton.  Calif.,  ex 
fH  iitive  viee-pre-.ideiit  (deeea.'ied  K  $6i).000 
Heiirst  Mapa/incs  Inc. — R.  E.  Berlin,  vief* 
ttresiilent  and  peneral  manaper.  $02,608; 
A.  S,  Moore,  siNTetary.  $32,510:  E.  H 
MeHiiph,  viee-president,  $.32,404:  Fred 

l.ewis.  $20,000:  T.  J.  Bnttikf)fer.  eireiila 
tion  direetor.  $26. .507;  Harry  'C.  Burton. 
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PARLEY  TO  AVERT  ITU  STRIKE  IN  PORTLAND 

POR'TLAND,  ORE..  Jan.  12 — Threat  of  a  strike  by  members  of  the  Typo¬ 
graphical  Union  still  faced  Portland’s  three  dailies  today,  a  week 
after  union  members  voted  authority  to  its  policy  committee  to  call 
a  walk-out  at  its  discretion.  Committees  of  the  Union  and  the  publishers 
met  today  with  E.  P.  Marsh,  Commissioner  of  Conciliation  for  the  Federal 
Department  of  Labor  and  Charles  Gram,  Oregon  State  Labor  Commissioner, 
in  an  effort  to  reach  a  settlement.  But  little  progress  was  made,  it  was 
reported.  Another  conference  is  scheduled  for  Thursday.  Marsh  and  Gram 
volunteered  last  week  to  help  settle  the  dispute,  which,  the  newspapers  have 
announced,  will  result  in  suspension  of  publication  if  the  walk-out  is  staged. 
The  printers  ask  a  seven-hour  day  for  the  same  wage  the  publishers  have 
offered  for  a  seven  and  one-half  hour  day. 

FACSIMILE  UCENSE  TO  ST.  LOUIS  POST-DISPATCH 

WASHINGTON,  D.  C.,  Jan.  12 — The  Federal  Communications  Commission 
has  approved  the  application  of  the  Pulitzer  Publishing  Co.,  owner  of  the 
St.  Louis  Post-Dispatch,  granting  a  license  for  a  new  facsimile  broadcasting 
experimental  station  utilizing  equipment  of  high  frequency  broadcast.  Sta¬ 
tion  W9XPD  will  be  on  frequencies  of  31600.  35600,  38600  and  41000  kilocycles, 
100  watts  power. 


I'llitor.  $40,000,  John  R.  Buckley,  busmesn 
manager.  $37,600;  Wm.  S.  Bird,  soltoltor. 
$16,570:  Wm.  P.  Bifcelow.  editor.  $53,110; 
Arthur  MoKeoeh,  aiwociate  editor  (deceaoeii), 
$17,212:  WaJU'r  H.  E<ldv,  research  dliwtor. 
$20,000;  Helen  Koiit>»  Bmllne.  studio  diro"' 
tor,  $41,310:  Warren  C.  Aery,  business  man 
after,  $28,029;  Happer  P.ayne.  promotion 
magazine,  $16,084;  E.  W.  Timmerman,  ail 
vertisinfr  manager,  $26,000:  Donald  Sperry, 
aivertisinir  manaeer.  $17,100;  KaUnTine  A 
Fisher,  Institute  dlre<?tor.  $19,1.19;  C.  F 
Chapman,  business  manas-er  and  e<iitor.  $2‘2. 
394;  A.  H.  S.'unuels.  editor.  $30,986;  Car 
mel  Snow,  editor,  $‘26,79‘j:  Frederic  N 
Drake,  buelnees  manaeer,  $26,693. 

lintchins  AdyertlsinK  Co.,  Inc.,  Roi'Twoter. 
N.  Y. — M.  S.  Hutchins,  presiilent.  $.10,0()(). 

F.  Irvine  Hutchins,  secretary  and  treasurer, 
$10  000;  F.  A.  HuU-hins,  vice-presulent. 
$.10,000. 

Intrrhoroneh  News  Co.,  New  York— B.  P 
BooUi.  presldenl.  $.18,860;  N.  Meyer,  tre.vs 
urer.  $34,460. 

International  Printine  Ink  Corp.  (Ohio) 
New  York — dn  Val  R.  Ooldthwaite,  pos 
ii'ent.  $65,000:  Hromwe))  Alt,  vice-president. 
$20,000:  A.  Waliiiee  Chauncey,  vtr'c-pres 
,  ident  ami  treasurer.  $20,000;  Charles  F 
Clarkson,  vii'e-presirtent.  $.6.1.600;  Lanrem-e 

G.  Memla,  vice-president,  $38,260:  K.  W 
Human,  vlee-presidetit,  $41,200;  John  W 
Power,  sales  branch  manaeer.  $16,607. 

Journal-News  Corporation,  New  York — 
Israel  Friedltin,  preoldent.  $20,600. 

Journal  of  Ommerre  Corporation,  Now 
York — Alexander  R.  Sharton.  publistuir. 
$19,503. 

H.  M.  Klesewetter  Adverthihix  Agtnej, 
Inc.,  New  Vork — H.  M.  Klesewetter,  Ren 
era)  manaeer,  $24,000. 

Kine  Features  Hyndieate,  Ine. — J.  V.  Oon- 
nollv,  eeneral  manaeer,  $68,851 ;  Arthur 
Brisbane  (decense<ll.  writer,  $260,000;  E.  B 
p-aris.  editor.  $20,800:  W.ard  Greene.  e<liU>r. 
$19,500;  H.  R.  Knickerbocker,  reporter. 
$‘20,334;  F.  J.  Nicht,  sales  manarer,  $2‘1041: 
T.  V.  Ram'h.  editor.  $26,000;  T.  A.  Robert¬ 
son.  e<Iitor,  $16,600:  M.  S.  Rukeyaer,  flnan 
rial  writer.  $‘24.(K)0:  Damon  Riinvon,  n' 
|)orler,  $.14,600:  Karl  Von  Weleand,  re 
porter,  $‘2,1,400;  M.  A.  White,  editor,  $16. 
91‘2:  J.  T.  Williams,  Jr.,  writer,  $';‘2,‘200; 
B.  C.  Forbes,  rci-""Oil  writer.  $‘27.8:{0;  Ju-k 
fditor,  $61,500. 

La  Inv.,  Nuw  York — Joho  Cani 

prubi.  $2fi,2lH). 

Loii:;  iHlskmi  Ihiily  PresN  riihlifthinK  Co.. 
Ino.,  Jnniaba — Wm.  F.  Hofmann.  presi*k»nl. 
$.30.b00;  Sainiiul  I.  Nfwboiise,  Hourelary  anil 
tnTisnriT.  Jj^aU.OOO. 

IMiM'faiklvii  PiihlirutioiiH,  In**. — Tbar’pH  F. 
Onr>*Ii»r.  pilltor  in  rbiof.  .$40,750;  Harold  A 
Wise,  advertif^infcT,  $*28,847;  Carroll  KhPiri 
slron,  advertisin’.'  manairer.  $28,348;  Walter 
Hanlon,  iwlverf iwimr.  $21,471:  Sam  O.  Sha 
piro.  eireulafion  manairer,  $17. .500;  Orr  J. 
Elder,  adverli^■^nir  dirwtor.  $25,400:  Br*r- 
narr  Maefafklun.  ]M’f*«ident.  $25,000;  Charles 

H.  ShattiK-k,  adv»TtiKinjr.  $17,380. 

McCall  Co.  ami  Mci'all  Corp.,  New  York — 
Wm.  B.  Warner.  r>n»*i<lnnl.  $1*20. 5i)0:  Fliil 
lips  Wyman,  eireiilatlon  manairer,  $18,340; 
.Marvin  Pierci',  viie-pr^wident,  $28  737; 
Franeis  Hutter,  tsH-i-ftary.  $41.4.3.3:  John  D 
Hiirtman.  aseistiuit  Iruasurer.  $18,346;  Stan 
k*y  Robie^ck.  manairer  art  and  deei(7n  (k* 
partment.  $‘2.5,480;  OUr  L.  Wiese,  editor  of 
MeCall  fl  Maifazine,  $40,709:  Elwln  Balmer. 
«<<litor.  Redbook  Ma«razine.  $.30,576;  Wm.  S 
Robinson,  peneral  manairer,  Dayton  plant. 
$*21,403;  Milson  I*.  Ohe**.  western  mana-PT 
of  a<!vertisinp  MeOalCs  M.'iPazine.  $15,200; 
L.  P.  Northriip,  Detroit  manairer  of  a«lvortis 
in»r.  McCall’s  Magazine,  $15,28*2;  Harold  G. 
Keiinedv.  New  York  advertimn?  manatn^r, 
R<*<l  Book  Matrazint'.  $17,836:  Mab'olm  M  v* 
Harir,  mlvertisingr  direetor,  Mi'Call  l^ublie.i 
lions,  $30,440. 

McGruw  Hill  Rook  Co.,  Inc.,  New  York  — 
Martin  M.  Fora,  president.  $37,000;  J:une« 
S.  Thompson,  viec-prfMident.  $2.3,500;  Oirii>> 
W.  McOraw,  vice-preshlent  and  trivaourer. 
$•22,300. 

.Mctiraw-IIUI  PiibllshinK  Co.,  Inr. — J.  H 
•Mi'Graw,  Jr.,  chairman  of  boanl.  $.38,000; 
Makolm  Muir,  president.  $.38.0<^;  Mason 
Britton,  vire-preHident.  $.36,000:  Gtenn  Gris 
wold,  vice-president,  $28,876;  M.  W.  IVri 
iiier,  vioc-prcHidcni,  $2.3,400;  Howard  Ehr 
lieh,  vIce-preRident,  $21,700;  Henry  G.  I»rd, 
vii-e-president,  $10,050;  H.  W.  McGraw,  vice 
presiflent,  $10,060;  L.  F.  Stoll,  viee-preoident. 
$10,550;  Vi  T.  Chevalier,  ve-i’-prcsiflent . 
$18,304;  J.  M.  RmUer,  viee-prx^ident.  $16. 
158;  B.  R.  Putnam.  trt>asiirer.  $15,000; 
D.  C.  MoOraw,  sivretary,  $16,000;  J;im<- 

H.  McGraw.  honorary  i-hairmriO  of  boanl. 
$30,000. 

Media  Records,  liir. — C.  E.  Ro*?k,  presi¬ 
dent.  $.30,000;  Wm.  I).  Nuir»  nl.  viit*  pre.»i 
.lent.  $20,000. 

Meryenthaler  Linotype  Company— Norman 
l)ofl»re,  prefiident,  $45,880:  Jos4*pfa  i*.  Miwkej. 
•  xecutive  vice-president.  $57,505;  Conr:ul  A 
Hanson,  vii^e-presiflent.  $25. .500.  Ilarrj'  L 
G.aire.  vice-president.  $20,000 

.Metropolitan  .AdvertisiriK  .\irrt)r>,  Ne\^ 
Vork — H.  D  Adair,  president.  $17. .300 

.Metropolitan  News  Company,  New  5’ork — 
.Morns  Eiscniuai),  presidfuit.  $.30, (KK).  ^'harlc' 
Ib  rtziic.  vicr-pnsident.  $30,000;  Jof-  i»h  KaJ 
nianoff.  treasunr.  $;b».000:  l/ouis  Wfinsto-k 
Brooklyn,  N.  Y..  -••‘•ntary.  $30,000.  A.  N 
Rosen.  Brooklyn.  V..  ajh-i-tarit  tr'  i-unr 
$30,000. 

Metropolitan  Siinda.\  Newspapers,  Ine. — 
A.  C  G.  Haniincsfahr.  i»rcsi»i.nt  $*’0,00!» 
W  E.  Hosac.  vii‘e-pn‘sid«-nt,  $24,000 

National  Advertisiiiu  S4*rviee,  Im*.,  N«-u 
York  —  HolSTt  K  RoiM-rt-on  jir»-^idcnt  SIO 
370 

National  Itroadeasting  <o..  Inc. — I.  K 

I. ohr.  pn‘su|,nr.  $.50.25!»:  M  H  Aylesvkorilt. 
\  u  t  -<  h;uriuan.  $16.3!UI;  K.  r,  P.Ut  r>on.  .Ir., 
exci-utive  vice-pn*-id»'nt.  $23,310;  D  Rosf-n 
bliini.  \  i«  e-pre'*idfnt  and  treasun  r,  $52  500; 

(Continued  on  page  36) 
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EDITOR  &  PUBLISHER 


Levi  Is  Named  Publisher 
Of  Chicago  Hearst  Papers 


Continues  on  Herald  &  Examiner  and  Succeeds 
Meigs  on  American  .  .  .  Guelzo  Heads 
Both  Circulation  Departments 


CHICAGO,  Jan.  11— Effective  today, 
the  mastheads  of  the  Chicago  Eve¬ 
ning  American  and  Chicago  Herald  & 
Examiner  carried  the  announcement 
that  Emanuel  Levi,  publisher  of  the 
Herald  &  Examiner  since  May,  1936, 


On  Wednesday,  Mr.  Levi  announced 
appointment  of  William  M.  McNamee 
as  advertising  director  of  both  the 
Herald  &  Examiner  and  American. 
Since  1926,  Mr.  McNamee  has  been  ad¬ 
vertising  director  of  the  American. 


^^9 

i.  Jr 

- ^ 

Emanuel  Levi  Wm.  M.  McNamee  Merrill  C.  Meigs  Carl  M.  Gueixo 


becomes  joint  publisher  of  the  two 
Hearst  papers.  He  succeeds  Merrill 
C.  Meigs  as  head  of  the  American. 
Mr.  Meigs  becomes  vice-president  and 
general  western  manager  of  the  Hearst 
Magazines,  with  headquarters  at  919 
N.  Michigan  Ave.,  Chicago. 

No  formal  announcement  was  made 
to  the  public  of  the  joint  management 
set-up,  beyond  the  statement  in  each 
paper’s  masthead,  which  showed  that 
Mr.  Levi  is  publisher  of  both  Hearst 
papers.  An  announcement  was  re¬ 
leased  by  Hearst  Magazines,  Inc.,  that 
Mr.  Meigs  had  joined  them,  and  short 
items  appeared  in  both  Hearst  Chi¬ 
cago  papers  to  that  ^ect.  McHenry 
Browne  continues  as  business  man¬ 
ager  of  the  two  papers;  Florence  J. 
McCarthy  as  managing  editor  of  the 
American;  and  John  W.  Dienhart  as 
managing  editor  of  the  Herald  &•  Ex¬ 
aminer. 

Inquiries  by  Editor  &  Publisher 
brought  assurance  that  no  change  was 
made  in  the  corporate  structure  of 
the  two  papers. 

For  the  present,  both  papers  are 
continuing  to  sell  advertising  space 
at  the  same  rates  as  before. 


Separate  Identities 

Mr.  Levi  told  Editor  &  Publisher 
the  Herald  &  Examiner  and  Ameri¬ 
can  will  continue  to  preserve  their 
separate  identities.  The  move,  it  is 
understood,  is  aimed  at  closer  co¬ 
operation  between  the  two  papers  and 
is  in  line  with  the  general  trend 
among  newspapers  throughout  the 
country  to  eliminate  uneconomic 
business  operation  wherever  possible. 

First  step  in  this  direction  was  ap¬ 
pointment  of  Carl  M.  Guelzo.  circu¬ 
lation  manager  of  the  Herald  &  Ex¬ 
aminer  since  March,  1936,  as  circu¬ 
lation  director  of  both  the  Herald  & 
Examiner  and  the  American.  Walter 
Parker,  circulation  manager  of  the 
American,  has  resigned. 

Clay  Smith,  assistant  to  Mr.  Guelzo, 
has  been  appointed  circulation  man¬ 
ager  of  the  Herald  &  Examiner.  Ho 
was  formerly  home  delivery  manager 
of  the  Herald  &  Examiner.  John 
M.  Black,  already  associated  with 
the  Hearst  organization  in  New  York, 
has  been  named  circulation  manager 
of  the  American.  The  circulation  de¬ 
partments  of  the  two  Hearst  papers 
will  continue  to  lx;  operated  by  sepa¬ 
rate  organizations. 


WHERE  THREE  NEWSMEN  MET  DEATH 

An  Associat«d  Press  photograph  of  the  shrapnel-riddled  wreckage  of  the  automobile  in 
which  three  newspaper  correspondents  were  killed  New  Year's  Eve  near  Teruel,  on  the  j 
Spanish  front.  Victims  were  Edward  J.  Neil  of  the  Associated  Press.  Edward  R.  S. 
Sheepshanks  of  Reuters  Agency,  and  Bradish  Johnson  of  News-week. 


Back  from  China, 
U.  S.  Writer  Tells 
Of  Dodging  Bombs 


which  was  more  of  a  tea  party  than 


Announcement  was  also  made  that 
Carlin  French,  who  has  been  adver¬ 
tising  director  of  the  Herald  &  Ex¬ 
aminer  for  the  past  year  becomes  as¬ 
sistant  advertising  director  of  both 
papers. 

Edwin  T.  Heister,  local  advertising 
manager  of  the  American,  has  been 
appointed  local  advertising  manager 
in  charge  of  department  store  adver¬ 
tising  of  both  papers.  J.  L.  Tunstead 
of  the  Herald  &  Examiner  local  ad¬ 
vertising  department,  has  been  ap¬ 
pointed  local  advertising  manager  in 
charge  of  specialty  shop  advertising 
for  both  papers. 


Correspondents'  Visits  to 
Chinese  Sectors  Led  to 
"Strafing"  by  Japs 

American  and  British  newspaper- 


an  information  conference.  ™ 

“Those  of  us  who  were  on  the  scene 
when  the  war  started  in  Shanghai 
were  enabled  to  obtain  both  Chinese 
and  Japanese  permits  to  pass  ad  lib 
through  both  military  lines.  Corre¬ 
spondents  coming  later  either  were  re- 
fused  passes  by  the  Chinese  or  granted 
one-time  permits.  The  Chinese  finally 
called  in  all  passes,  annotincing  new  |3I 
ones  would  be  issued.  No  new  ones  j 
were  forthcoming  and  the  newspaper¬ 


men  in  the  Far  East,  while  finding  the  ^ho  had  not  returned  their 

pre^nt  Sino-Japanese  conflict  ab-  passes  kept  on  using  them. 


sorbingly  interesting,  are  inclined  to 
feel  there  will  be  bigger  news  in  to¬ 
morrow’s  headlines  than  in  those  of 


Bombs  Followed  Newsmen 

“The  Chinese  claimed  that  all  too 


today,  according  to  William  Parker,  frequently,  after  a  group  of  foreign 
American  newspaperman  who  arrived  correspondent  had  visited  a  C^ea 


New  York  this  week  from  China,  military  position,  the  Japanese  shortly 


"The  correspondents  and  local  Eng-  afterward  would  bomb  it,  or  open 


lish  language  newspapermen  do  not  j^g'Cange  artillery  fire,  or  both 
see  how  armed  conflict  in  China  is  to  was  some  justification  for  what 


be  avoided  unless  the  U.  S.  and  Great  Chinese  contended.  We  knew 

Britain  are  willing  to  back  down  and  the  Japanese  got  this  infoiw- 


bow  out  of  China.  And  once  out  of  ^nd,  even  though  it  w^  an  obvi- 
China  they  would  also  be  on  their  way  espionage  calling  for  no 


With  Hearst  25  Years 

Mr.  Guelzo,  who  succeeded  the  late 
Robert  J.  Corrigan  as  circulation 
manager  of  the  Herald  &  Examiner, 
was  formerly  assistant  to  Mr.  Parker, 
who  for  several  years  was  circula¬ 
tion  director  of  both  local  Hearst 
newspapers.  Mr.  Guelzo  has  been 
connected  with  the  local  Hearst  or¬ 
ganization  for  more  than  2.5  years, 
starting  as  a  division  manager,  later 
becoming  city  circulator  and  then  as¬ 
sistant  circulation  manager  of  the 
American. 

Mr.  Levi,  who  succeeded  Homer 
Guck  as  publisher  of  the  Herald  & 
Examiner  late  the  spring  of  1936.  was 
formerly  general  manager  of  the 
Louisville  Courier-Journal  and  Times. 
a  position  he  held  for  11  years.  He  is 
a  past  president  of  the  Southern 
Newspaper  Publishers  Association, 
and  during  the  life  of  the  NRA  he 
was  a  member  of  the  New.spaper  In¬ 
dustrial  Board.  He  is  also  a  member 
of  the  American  Newspaper  Publish¬ 
ers  As.sociation  committee  appointed 
to  confer  with  a  committee  of  the 
American  Bar  Association  on  the  suh- 
joct  of  trial  publicity  reform.  Before 
entering  newspaper  work.  IMr.  Levi 
was  a  practicing  attorney  in  Louis¬ 
ville. 

Mr.  Meigs  was  for  ten  years 
(1917-26)  advertising  director  of  the 
American  before  becoming  publisher 
of  the  Herald  &  E.xaminer  for  three 
years.  He  left  the  local  Hearst  morn¬ 
ing  paper  to  become  vice-president  of 
the  American  Weekly,  a  position  he 
held  for  three  years  prior  to  his  ap¬ 
pointment  in  June.  1933,  as  publi.sher 
of  the  American  to  succeed  the  late 
Herman  Black. 


out  of  Asia,”  said  Parker,  who  is  at  especially  sinister  plotting,  we  had 
the  Hotel  Park  Central  after  18  months  stoppmg  it. 

in  various  countries  of  Asia.  ,  E.  Pembroke  Stephens,  the  38-year- 


"The  hauling  down  of  an  American  iMndon  Daily  Telegraph  corre- 


flag  at  Hangchow  by  a  Japanese  sol-  spondent,  who  was  killed  by  Japanese 
dier,  who  threw  it  into  the  river,  was  tnachine  gunners  in  Shanghai,  was  a  Jij| 
excu.sed  by  the  Japanese  Foreign  graphic,  or  let  us  say,  too  con- 


Office  as  an  act  which  might  reason¬ 
ably  be  expected  from  uncouth  and 


scientious  reporter.  jc 

“Stephens,  as  well  as  Larry  Ldir-  jy 


uneducated  peasant-soldiers  who  did  Associated  Press  correspondent 

not  know  one  flag  from  another.  The 


correspondents,  necessarily,  are  not  extremely  dangerous  |ia 

permitted  any  wise-cracking  in  their  l  c-  “ .  .  Position  near 


dispatches,  but  they  could  have  re-  North  Ration  in  Chapei,  and  it  seenied 
marked  that  the  Japanese  soldiers  are  them  were  taking  jf, 

always  given  sufficient  education  to  unnecessary  risks. 


enable  them  to  distinguish  between  ^  went  over  there  many  times  dur- 


the  Asahi  (Japanese)  label  and  that  early  phases  of  the  war,  ani 


of  any  other  label  on  beer  bottles  in 
foreign  countries. 

Covered  Shanghai  Fighting 


gaining  courage  daily,  began  walking 
indiscreetly  about  the  Honkew  sec¬ 
tion.  One  day,  unknowingly,  I  walkedl 
down  ‘Windy  Corner,’  which  had  Jap- 


"I  was  with  Reuter’s  agency  for  two  anese  machine  gunners  at  one  end  and 
months  as  war  corre.spondent  while  Chinese  machine  gunners  at  the  othe 


the  war  was  on  in  and  around  Shang-  It  was  only  when  I  heard  loud  laugh 
hai,  and  found  the  Japanese  very  ter  from  both  the  Japanese  and  the 


helpful  in  the  matter  of  news.  Twice  Chinese  and  saw  they  had  come  frori 
daily  they  held  press  conferences  in  behind  their  sandbags  to  see  this  sill 


the  Hofei  Melropole,  in  the  center  of  spectacle,  did  I  realize  what  a  stupid 
Shanghai,  10  a.m.  and  4  p.m.,  and  an-  thing  I  was  doing. 


swered  most  questions  frankly.  The  “While  the  fighting  was  heav) 


Japanese  military  and  naval  attaches  around  Tazang,  Stephens  made  fre 


did  everything  they  could  to  be  help-  quent  trips  to  that  st'ctor.  One  vis 


ful  and  instructive  and  supplied  us  was  sufficient  for  me;  I  saw  the  whok 
with  valuable  maps.  But  of  course  countryside  literally  crawling  will 


they  didn't  own  the  war  and  couldn’t  Chinese  wounded,  and  with  Japanes 
take  us  everywhere  we  wanted  to  go  shrapnel  still  breaking  over  them, 
nor  answer  certain  questions  without  “Tiiere  was  no  youthful  braggaaock  ~ ' 
revealing  military  information.  or  cynical  fatalism  about  Pembrokt,^, 


"The  Chinese,  contrarily,  while  very  Stephens.  He  was  simply  a  reporteij,. 
fine  in  what  they  did,  suffered  from  who  placed  his  own  life  in  a  secondarjye; 


the  proverbial  inability  of  the  Chinese  position  in  his  duty  to  the  newspaperjr, 
to  organize.  Only  one  daily  confer-  he  served  so  that  its  readers  wouiii|f,< 


ence  was  held,  6  p.m.,  and  that  several  have  a  truthful  and  graphic  story 
miles  from  the  center  of  town,  and  the  war  throu.gh  his  eyes.”  Ihi 
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December  Linage  Rebounds 
After  November  Slump 

Full  Year  Shows  2.1%  Gain  Over  1936; 
Total  About  $595,000,000  .  .  .  Magazines 
$165,705,779,  Radio  About  $125,000,000 


DECEIMBER  was  a  better  month  for 
newspaper  advertising  than  was 
November.  The  Editor  &  Publisher 
Linage  Index  rebounded  part  way 
from  November’s  low  level,  and  closed 
the  year  at  108.5,  only  a  little  below 
the  average  for  the  year,  109.6.  (See 
Linage  Index  chart.)  While  the  De- 


By  ROBERT  S.  MANN 


Decenil.er  Full  year 

NBC  .  $.t,6.19.0S()  $38,651,286 

Cain  .  25;  12% 

CBS  .  2,/«6.61«  28,722,118 

Gain  .  1551  24% 

MBS  .  214,039  1,936,103 

G.ain  ur  luss  ....  11%G  2%L 


Figures  on  regional  “spot,”  and 


advertising,  however,  the  gain  in  ac¬ 
tual  dollars  compares  favorably  with 
the  others. 

Nor  do  the  figures  bear  out  the  sug¬ 
gestion  sometimes  heard,  that  black- 
and-white  advertising  has  made  no 
gain.  The  newspaper  “specialties” — 
color  comics,  roto,  color,  and  Sunday 


and  Canada  factory  sales  of  4,050,000 
passenger  cars,  and  925,000  trucks,  an 
aggregate  increase  of  8%  over  1936; 
yet  automotive  linage  (including  other 
things  than  cars  and  trucks,  it  is 
true)  was  6.9%  less  in  1937  than  in 
1936.  Worse  still,  this  1937  linage  was 
a  trifle  farther  behind  1935,  and  even 
farther  behind  1934. 

Only  in  the  disastrous  years  of  1932 
and  1933  has  automotive  linage  been 
less  than  in  1937.  When  factories  were 
tied  up  by  strikes,  advertising  was 
stopped;  and  when  production  began 
again  the  advertising  was  restricted. 
The  annual  announcements  of  new 
models  were  hurried  in  the  fall,  with 
the  advertising  skimped,  and  at  first 
sign  of  slower  buying  in  the  late 
months  some  of  the  biggest  accounts 
went  dead.  It  is  not  evident  that  the 
whole  story  is  yet  known,  but  auto¬ 
motive  advertising  presents  a  grave 
problem  for  newspapermen. 

In  financial  advertising  the  picture 
is  plainer,  but  no  more  cheerful.  With 
no  important  investment  wave  as  yet, 
there  has  been  little  advertising  of 
new  securities,  and  the  linage  of  banks 


1937  NEWSPAPER  LINAGE  52  CITIES 


(Compiled  by  Editor  &  Vl'BLIshkr  from  Media  Records 
nieasureiiieiits) 


1937 

1936 

Pet.  of 

K.&P. 

Linage 

Linage 

1936 

Index 

Tittal  Advertising: 

December  . 

122.295,404 

130.762,036 

93.5 

108  5 

Full  year  . 

1,409,666.418 

1,380,121,457 

102.1 

109.6 

Display  only; 

December  . 

100,981,502 

107.817,133 

93.7 

107.9 

Full  year  . 

1,126,250,103 

1,114,646,480 

101.0 

107.2 

Classified  : 

December  . 

21,313,902 

22,944,903 

92.9 

111.4 

Full  year  . 

283,416,315 

265,474,977 

106.8 

119.5 

Retail: 

December  . 

80,604,051 

83,233,854 

96.8 

109.8 

Full  year  . 

788,812,599 

765,288,739 

103.1 

109.2 

Dept.  Stores: 

December  . 

32,946,968 

33,917,603 

97.1 

110.6 

Full  year  . 

323,619,761 

313,703,752 

103.2 

109.5 

General : 

December  . 

15,135,543 

18,185,909 

83.2 

106.8 

Full  year  . 

247,155,491 

251,510,095 

98.3 

108.1 

Automotive; 

December  . 

3,723,324 

4,245,999 

87.7 

Full  year  . 

67,801,789 

72,822,382 

93.1 

Financial: 

December  . 

1,518,584 

2,151,371 

70.6 

72.5 

Full  year  . 

22,480,224 

25,025,264 

89.8 

88.8 

cember  total  advertising  was  6.3% 
w-year-  December,  1936,  this  was  a 

^  corre-  jmaller  loss  than  was  reported  in 
apanese  November,  and  was  in  part  due  to  the 
I,  was  a  jjjgjj  leyejg  reached  in  the  last  quar- 
oo  con-  ler  J93g  shown  in  the  chart  of 
actual  linage,  December  actually  pro- 
y  duced  more  linage  than  November,  a 
pondent  most  unusual  occurrence.  The  only 
j  Block-  ether  year  on  the  chart  when  this 
mgerous  happened  was  1935. 

year  1937,  total  news- 
t  seemea  advertising  was  2.1%  more  than 
e  taking  tjj,  jgjg  Rates  were  advanced  some- 
j»hat  during  the  year,  although  many 
nes  did  not  take  effect  until  Jan.  1. 

var,iano.  Jtoughly,  one  may  estimate  advertis- 
Jig  volume  for  1937  at  about  $595,000,- 
100. 

Other  Media 

Publishers  Information  Bureau  this 
reported  for  the  principal  na- 
,  wonal  magazines  an  increa.se  of  11%  in 
^  .•^f*'ber  of  advertising  pages  carried, 
ime^frWil'''^  based  on  this  an  e.stimate  of  15% 

'  crease  in  advertising  revenue.  For 

magazines  measured  by  PIB,  ad- 
-rtising  revenue  was  put  at  $165,705,- 
9.  against  $144.557,9.37  in  1936.  These 
iigazine  totals,  however  include  some 
O  via"'  19-37)  of  advertising 

,  ncw.spaper  supple- 

he  Amerienu  Weekly  and  This 

mg  witi 

advertising  on  the  Na- 
atiindoc;  ^"lumbia,  and  Mutual  net- 

*  mbrokt*'”''^®  amounted  to  $6,639,743  in  De- 
^  ^  7%  over  December, 

re^^tiop,  jhe  PIB  also  reported.  For  the 
three  networks  re- 
ewsp  Brirted  total  advertising  revenue  of 
rs  woui  |r, 9,309  507^  a  16%;  gain  over  1936's 
.  s  ory  to, 671, 247.  The  networks  shared  this 
Bius: 


walking 
ew  sec- 
I  walked 
had  Jap- 
end  ana 
he  othe: 
d  laugh 
and  thei 


this  sill; 
a  stupia 

s  hea'l 
lade  fre- 


local  broadcasting  are  not  available 
for  the  last  half  of  1937,  but  on  the 
basis  of  past  reports  one  may  hazard 
a  guess  that  total  broadcasting  of  all 
kinds  took  about  $125,000,000  of  adver¬ 
tisers’  money  in  1937,  not  including 
costs  of  talent. 

Five  national  farm  papers  had  ad¬ 
vertising  revenue  in  1937  estimated  by 
PIB  at  $7,721,876,  an  increase  of  10%. 

$880,000,000  for  Advertising 

Thus  the  figures  for  newspapers, 
magazines,  broadcasting,  and  farm 
papers  account  for  something  like 
$880,000,000  in  1937.  This,  of  course, 
is  far  from  being  a  complete  tabula¬ 
tion  of  the  nation’s  advertising. 

Printer's  Ink’s  general  advertising 
index,  which  takes  in  outdoor  adver¬ 
tising  in  addition  to  the  others  men¬ 
tioned,  .shows  a  gain  of  5.7%  over 
1936  for  the  full  year  1937. 

In  percentage  of  gain,  newspaper.s 
were  last  among  the  principal  media. 
Because  of  the  vast  bulk  of  newspaper 


JFMAMJJASOND 


magazines — have  done  a  notable  ad¬ 
vertising  job  in  recent  years,  and  un¬ 
doubtedly  gained  more  than  the  aver¬ 
age  in  1937.  Their  total  volume  is  two 
or  three  times  the  1937  newspaper 
gain,  but  their  volume  of  gain  can 
hardly  have  been  more  than  a  fourth 
of  that  indicated  for  newspapers  as  a 
whole. 

As  to  Liquor 

Likewise  with  liquor  advertising, 
often  cited  as  solely  responsible  for 
newspaper  gains.  If  all  the  liquor 
advertising  had  been  wiped  out  in 
1937,  the  other  gains  would  not  have 
been  enough  to  make  up  the  loss,  it  is 
true.  But  if  there  had  not  been  a  dol¬ 
lar  of  increase  over  1936  levels  for 
liquor  advertising,  and  if  the  same 
had  been  true  of  the  Sunday  speci.nl- 
ties,  there  would  still  have  been  an 
increase — a  very  modest  increase — of 
perhaps  $10,000,000  in  newspaper 
advertising. 

This  is  corroborated  by  analysis  of 
the  newspaper  linage  figures.  Biggest 
percentage  of  gain  in  1937  was  made 
in  classified  advertising  (up  6.8%); 
biggest  actual  gain,  in  retail,  up  3.1%. 
(Department  store  advertising,  in¬ 
cluded  in  retail,  was  up  3.2%. ) 

General  advertising,  it  is  true, 
would  have  cut  a  sorry  figure  without 
the  gains  in  liquor  advertising  and  in 
the  specialty  cla.ssifications.  As  it 
was,  general  linage,  after  holding 
ahead  of  1936  for  10  months,  sagged 
back  and  finished  the  year  1.7%  be¬ 
hind  1936. 

Automotive  advertising  did  worse, 
in  an  automotive  year  that  presents 
incomprehensible  angles.  Preliminary 
report  of  the  Automobile  Manufac¬ 
turers  Association  shows  for  the  U.  S. 


and  insurance  companies  has  not  been 
enough  to  hold  up  this  classification. 
For  December  financial  linage  was 
29.4%  off  from  last  year,  and  the  whole 
year  showed  a  10.2%  loss.  Financial 
advertising  is  the  only  classification 
to  be  below  the  adjusted  five-year 
averages,  as  indicated  in  the  tabula¬ 
tion  of  E.  &  P.  Linage  Index  figures. 
■ 

Bendix  to  Spend  One 
Million  for  Ads 

South  Bend.,  Jan.  10 — One  million 
dollars  will  be  the  advertising  budget 
of  Bendix  Home  Appliances,  Inc.,  for 
1938,  with  emphasis  greatest  on  news¬ 
paper  advertising,  it  was  announced 
here  this  week.  More  than  $500,000 
in  newspapers’  space  alone  will  be 
u.sed  in  the  next  few  months,  accord¬ 
ing  to  Judson  S.  Sayre,  vice-president 
in  charge  of  sales. 

The  heavy  campaign  is  planned  in 
spite  of  a  backlog  of  orders  for  four 
months  ahead  of  present  production. 

Mr.  Sayres  declared:  “In  a  spotty 
business  condition  like  the  present, 
we  find  the  u.se  of  daily  newspapers 
gives  us  excellent  flexibility  and  con¬ 
trol.  We  plan  to  spend  heavily  on 
advertising  at  this  time  because  we 
regard  the  current  business  condition 
as  a  real  busine.ss  opportunity.” 

A  real  depression  is  not  on  us,  said 
Mr.  Sayre,  declaring:  “The  number  of 
buyers  who  have  given  us  checks  in 
full  payment  convinces  me  that  plenty 
of  people  have  money  to  buy  if  you 
give  them  something  they  really 
want.  To  say  we  are  in  a  buyers’ 
strike  is  absurd.  Give  them  some¬ 
thing  new  and  by  all  means  when  you 
have  a  real  improvement  tell  the  buy¬ 
ers  about  it.” 


Randolph  Hearst  Weds  Alberta  Press 
Atlanta  Debutante  Q,,Urni*c  Rriof 

Randolph  Apperson  Hearst,  son  of  OUamilS  D1I6I 
William  Randolph  Hearst,  and  Miss  A  T^___ 

Catherine  Wood  Campbell,  daughter  A&^aXXlSl  IpjClAnr 


Inventor  Claims  $30 
Newsprint  from  Straw 

Dr.  Frederick  W.  Hockstetter,  Backed  by 
Pittsburgh  Oil  Men.  Discovers  Cheap  Process 
Utilizing  Com  Stalks,  Weeds,  Hay 


Publishers'  Factum  Claims 
It  Is  “Gag  Low"  and 
Unconstitutional 

Freedom  of  the  press  is  a  funda¬ 
mental  right  of  democratic  citizenship 
which  must  be  uniform  throughout 
Canada,  according  to  one  of  the  argu¬ 
ments  submitted  to  the  Supreme ' 
Court  of  Canada  Jan.  6  in  a  factum 
in  behalf  of  the  Alberta  newspapers 
for  arguments  this  week  on  the  valid¬ 
ity  of  Alberta’s  Press  Bill. 

The  factum,  presented  by  Hon.  J.  L 
Ralston,  counsel  for  the  Alberta  daily 
and  weekly  newspapers,  argues  the 
“act  to  ensure  the  publication  of  ac¬ 
curate  news  and  information,”  passed 
at  the  recent  session  of  the  Alberta 
Legislature,  is  unconstitutional  and 
invades  the  Dominion  Parliament’s 
sphere  of  legislation.  Assent  to  the 
measure  was  reserved  by  Lieutenant- 
Governor  Bowen. 

See  Gag  in  Bill 

The  object  of  the  bill,  the  factum 
emphasized,  was  to  aid  in  establish¬ 
ing  a  new  social  order  based  on  the 
theory  of  Social  Credit. 


PITTSBURGH,  Pa.,  Jan.  11 — A  Pitts-  Machines  to  utilize  this  method  have 
burgh  inventor.  Dr.  Frederick  W.  been  set  up  under  his  sup)ervision  in 
Hochstetter,  announced  today  the  a  Chattanooga,  Tenn.,  factory,  and 
discovery,  after  nearly  30  years  of  re-  by  the  end  of  this  month  the  factory 
search,  of  a  revolutionary  method  for  will  be  turning  out  25  tons  a  day. 
making  paper — not  to  mention  “syn-  The  materials  from  which  Dr. 
thetic  cotton”  and  cotton’s  numerous  Hochstetter  has  found  it  possible  to 
plastic  derivatives  —  from  ordinary  make  paper  and  “synthetic  cotton” 
straw  and  other  waste  farm  products,  include  corn  stalks,  straw  from  wheat. 
Newsprint  made  by  the  new  proc-  oats  and  barley,  shrubs,  weeds,  gold- 
ess,  it  is  estimated,  would  sell  for  enrod,  grass,  hay,  seaweed  and  marsh- 
approximately  $30  a  ton  as  compeired  grass. 

_ _ _  _ _  The  inventor  crushes  the  material 

hydrates  it.  Then,  dep)ending  on 
the  ccmposition  of  the  mass,  it  is 
given  one  of  several  similar  secret 
chemical  treatments.  By  these  reac- 
.  tions  Dr.  Hochstetter  removes  the 
1"  ^  lignins — the  woody  substances  in  most 

■pf  plants  which  science  heretofore  has 

been  unable  to  eliminate  without 


Mr.  and  Mrs.  Randolph  A.  Hearst 

of  Mr.  and  Mrs.  Morton  R.  Campbell, 
of  Atlanta,  where  the  publisher’s  son 
is  with  the  Georgian  and  Sunday 
American,  were  married  in  that  city 
Wednesday.  The  ceremony  was  per¬ 
formed  in  the  Sacred  Heart  Church 
by  the  Very  Rev.  James  T.  Reilly. 

Mrs.  William  Randolph  Hearst,  Jr., 
wife  of  the  New  York  Journal  and 
American  publisher,  was  among  those 
II  At  this  point  the  mass  can  be  attending  the  bride.  David  Whitmire 

J  turned  into  either  paper  or  “synthetic  Hearst,  a  reporter  on  the  Baltimore 

I  cotton.”  The  former  is  made  by  the  News  Post  and  twin  brother  of  the 
I  ordinary  wood  pulp  system,  and  the  bridegroom,  was  his  best  man.  Ush- 
H  latter  is  merely  a  matter  of  softening  ers  included  John  Randolph  Hearst, 
and  separating  the  fibers.  president  of  the  New  York  Journal 

per  “I  call  it  synthetic  cotton  for  want  and  American,  and  W.  R.  Hearst,  Jr. 

for  of  a  better  name,”  says  the  inventor.  After  a  reception  at  the  Piedmont 

ling  “It  has  almost  the  same  qualities  as  Driving  Club,  Mr.  and  Mrs.  Hearst  . . 

natural  cotton,  but  a  ton  of  it  can  be  left  for  Miami,  whence  they  will  fly  touched 
made  in  half  the  time  and  at  half  to  Nassau,  B.  W.  I. 
the  expense  it  would  take  to  pick  a  Mr.  Hearst  is  21  years  old  and  his 
,  ton  of  natural  cotton.  bride  was  introduced  to  Atlanta  so- 

'g.®  “This  synthetic  cotton  is  really  a  ciety  last  season.  She  attended  Sacred 
basic  discovery.  The  plastics  indus-  Heart  School,  Atlanta,  and  was  grad- 
try  can  utilize  it  more  easily  than  the  uated  from  Washington  Seminary 
natural  product.  It  will  be  invalu¬ 
able  in  the  manufacture  of  paint, 
varnish,  and  so  on.  It  can  be  used 
for  explosive  products  without  ni¬ 
trating,  which  makes  real  cotton  dan¬ 
gerous.  And  it  will  make  an  ideal, 
almost  permanently  sterile,  medical 
absorbent.” 

TUBERCULOSIS  RULING 

(By  Iclciiraph  to  Editor  Publisher) 

Madison,  Wis.,  Jan.  11 — The  Wis¬ 
consin  Supreme  Court  today  affirmed 
a  Milwaukee  Circuit  Court  decision 
which  ruled  that  a  Milwaukee  doctor 
has  no  cause  of  action  for  libel  in  a 
$10,000  suit  against  the  Milwaukee 
Sentinel,  growing  out  of  a  story  that 
was  said  to  represent  the  doctor  as 
an  arrested  case  of  tuberculosis.  The 
lower  court  said  that  to  say  of  one 
that  he  is  afflicted  with  a  “loathsome 

is  libelous  but  to  say  he  is  _ 

from  tuberculosis,  how-  Ledger  celebrated  its  100th  birthday 
not  to  say  he  is  suffering  P^c.  31  with  a  192-page  issue  which 

_  _  .oathsome  disease.  "The  Court  editors  described  as  the  largest 

held  the  disease  charged  must  be  single  edition  ever  published  by  a 
leprosy,  plague,  or  venereal  disease  to  Mississippi  newspajjer. 
come  within  the  libel  field.  “ 

ANA  FALL  SESSION  SET 

Twenty-eighth  annual  meeting  of 


Its  imme-i 

diate  aim,  it  was  stated,  was  to  secure| 
publication  of  information  desired  by 
the  Social  Credit  Government  and 
prevent  the  publication  of  informa¬ 
tion  not  desired.  It  therefore  deal: 
with  relations  between  the  govern¬ 
ment  and  the  subject  and  not  private 
matters  between  subjects  which  wen 
assigned  to  provincial  jurisdiction  k 
the  British  North  America  Act  unde 
the  heading  of  “Property  and  Civil 
Rights.” 

Even  if  it  could  be  regarded  a 
pertaining  to  civil  rights,  the  right! 

upon  were  not  local  withk 
the  province,  but  nationwide  and  at¬ 
tributes  of  Canadian  citizenship  rathe 
than  Alberta  citizenship,  the  factui 
continued.  It  would  operate  to  de 
prive  all  Canadians  of  the  news  ad 
in  views  of  the  Alberta  newspapers  ad 
St.  events  in  that  province  were  of  vitd 
w-  interest  to  the  whole  of  Canada. 

Under  Federal  Jurisdiction 
Constitutionally  and  logically  sud 
a  system  fell  under  the  jurisdictia 
<he  Federal  Parliament  so  that  at) 

STEiRN  S  SON  PROMOTED  regulation  would  be  uniform  acna 

David  (“Tommy”)  Stern,  3rd,  son  the  Dominion.  The  factum  explain* 
of  J.  David  Stern,  publisher  of  the  <he  Dominion-wide  service  of  4 
Philadelphia  Record,  was  promoted  Canadian  Press  and  stated  that  eve, 
recently  from  promotion  manager  and  daily  paper  in  Alberta  was  a  membd 
secretary  to  general  manager  and  Interference  by  a  provincial  leg#* 
vice-president.  David  Stern  Loeb,  lature  with  the  newspapers  of  a  prov-j 
assistant  business  manager,  is  now  ince  is  illegal  because  the  news  pn^! 
business  manager.  Jacob  Omansky,  "f  Canada  has  attained  such  diiMf^ 
who  formerly  held  the  latter  title,  be-  sions  as  to  affect  the  body  politic » 
comes  secretary.  Mr.  Omansky  is  the  Dominion,  the  factum  stated, 
business  manager  of  Mr.  Stern’s  New  The  factum  was  filed  on  beW 
York  Post.  of:  Northwestern  Publishers  Limittj 


to  the  present  price  of  $50  a  ton.  Ac¬ 
cording  to  its  inventor,  this  news¬ 
print  would  not  only  be  cheaper,  but 
would  have  the  following  additional 
advantages  over  the  ground  wood 
pulp  product  now  in  general  use: 
greater  flexibility,  immunity  to  dis¬ 
coloration  and  brittleness  caused  by 
drying  and  exposure  to  light;  greater 
strength,  higher  opacity,  and  the  abil¬ 
ity  to  absorb  less  ink  yet  take  a 
sharper,  clearer  image. 

Paper  has  been  made  from  straw 
before,  but  the  processes  have  been 
either  too  expensive  or  too  hard  on 
the  fibres  to  be  practical. 

The  man  responsible  for  the  discov¬ 
ery  is  a  German-born  chemist  and 
former  associate  of  both  Thomas  Edi¬ 
son  and  David  Steinmetz.  Since  com¬ 
ing  to  America,  Dr.  Hochstetter  has 
had  more  than  80  patents  registered  disease” 
in  his  name  in  this  country  and  suffering 
abroad,  many  of  them  useful  in  such 
diversified  fields  as  petroleum  refin¬ 
ing  and  movie  making. 

Sponsored  by  Oil  Men 
For  almost  16  years  he  has  been 
working  in  Pittsburgh  under  the 
sponsorship  of  Joseph  Trees  and 


TO  BUY  FLA.  STATION 


Michael  Benedum,  wealthy  Pitts¬ 
burgh  oilmen.  Trees  and  Benedum 
have  given  him  virtually  a  free  hand 
in  the  conduct  of  his  laboratories. 

For  30  years  he  has  been  experi¬ 
menting  with  paper-making,  and  has 
concentrated  especially  on  such  ex¬ 
periments  during  the  last  decade.  In 
June,  1937,  he  disclosed  a  method  for 
de-inking  and  reclaiming  used  paper. 


David  E.  Smiley  and  Ralph  Nichol¬ 
son,  publishers,  Tampa  (Fla.)  Daily 
Times,  have  contracted  to  purchase, 
subject  to  FCC  approval,  the  control¬ 
ling  interest  in  the  Lake  Region 
Broadcasting  Company,  which  oper¬ 
ates  Station  WLAK,  it  was  announced 
Jan.  4  by  J.  P.  Marchant,  president  of 
the  company.  Smiley  and  Nicholson 
operate  Station  WDAE  in  Tampa. 


the  Association  of  National  Advertis¬ 
ers,  Inc.,  will  be  held  at  The  Home¬ 
stead,  Hot  Springs,  Va.,  Sept.  28,  29, 
30,  and  Oct.  1,  1938  according  to  an¬ 
nouncement  from  that  organization. 
As  usual,  part  of  the  sessions  will  be 
closed  and  part  will  be  open  to  in¬ 
vited  guests.  Arthur  E.  Tatham, 
Bauer  &  Black,  Chicago,  is  chairman 
of  the  program  committee. 


C.  A.  BARBER  MARRIED  i  s 

Charles  A.  Barber,  immediate 
president  of  the  Canadian  Wee#^' 
Newspapers’  Association,  and 
Usher,  Chillwack  (B.  C.)  Progress, 
married  recently  at  Bellingham, 
to  Mrs.  Annie  Laurie  Gibson,  forw^®'’ 
of  Calgary.  His  first  wife  died  sev^^’t 
years  ago.  He  is  59. 
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Society’s  Razzle  Dazzle  Age 
Begs  for  Real  Reporting 

How  Man-Bites-Dog  Creed  Transformed 
N.  Y.  News'  Social  Reporting  .  .  .  Covering  Big 
Fight  as  Important  as  Heiress'  Debut 


Without  that  nasty  arrogance,  I’d 
have  been  licked  from  the  beginning. 
Believe  me,  I  am  most  sincere  in  say¬ 
ing  that  the  society  desk  of  a  metro¬ 
politan  newspaper  is  no  place  for  an 
inferiority  complex.  During  those 
first  two  baffling  and  bewildering 
years,  before  I  had  begun  to  make 
friends  if  not  to  influence  Society  peo¬ 
ple,  I  took  as  much  punishment  as  the 
Indians  ever  meted  out  to  any  mis¬ 
sionary.  There  were  a  hundred  times 
when  I’d  have  tossed  in  the  towel  ex¬ 
cept  for  a  stubborn  determination  not 
to  be  counted  out  by  people  whose 
sole  distinctions  at  the  time  seemed  to 


be  money  and  ancestral  portraits 
bought  at  auction. 

My  first  stricken  perusal  of  the  soci¬ 
ety  pages  of  Manhattan  papers  con¬ 
vinced  me  of  one  thing:  That  no  other 

THE  FIRST  BUTLER  I  ever  encoun-  been  a  reporter  on  its  Sunday  staff.  At  home  that  fateful  day,  I  didn’t  department  of  the  press  was  so  stereo- 
tered  in  the  flesh  I  mistook  for  Before  that,  I  had  been  the  girl  re-  cry.  I  bawled  with  rage  and  frustra-  typed  and  dull.  Not  even  the  finan- 

Hugh  Walpole  and  attempted  to  inter-  porter  of  the  Tulsa  Daily  World  for  tion.  I  was  the  home-town  girl  who  cial  sections,  which  had  been  the  ulti- 

view  on  the  state  of  the  English  novel.  27  months,  with  such  a  plethora  of  had  come  to  the  city  to  make  good,  mate  zero  up  to  this  time,  seemed  so 

That  was  eleven  years  ago  when  I  was  by-lines  I  was  convinced  I  was  hot  and,  in  18  months.  I’d  wound  up  be-  destitute  of  life.  The  only  society 

a  reporter  on  the  Sunday  staff  of  the  stuff.  So  I  came  to  the  big  city  to  hind  the  eight  ball.  The  m.e.  had  pages  with  sparkle  and  sprightliness 

Sew  York  Daily  News.  A  year  later  make  good.  Prior  to  that  I  had  been  merely  stared  incredulously  at  me  were  in  the  Hearst  papers.  The  rest 

the  News  summarily  made  me  its  a  reporter  on  the  Boise  Idaho  Daily  when  I  had  told  him  I  wouldn’t  ever  of  New  York’s  dailies  were  content  ten 

society  reporter.  Today  I  can  spot  a  Statesman  and  the  Boise  Evening  Cap-  make  a  society  editor  because  I  hated  years  ago  to  permit  one  of  the  richest 

Jeeves  at  a  hundred  paces  as  readily  ital  News;  the  Nampa  (Idaho)  Free  news  fields — as  I  soon  discovered — to 

as  a  police  reporter  can  put  the  finger  Press,  and  the  News  in  Caldwell,  Idaho,  be  compressed  into  statistical  accounts 

on  a  plain  clothes  man.  my  home  town.  I  had  even  been  grad-  of  limcheons  and  dinners  eaten,  wed- 

When  the  News — without  warning —  uated  from  the  School  of  Journalism  dings  solemnized,  debuts  made  and 

bounced  me  onto  the  society  desk  a  University  of  Missouri  be-  christenings  performed.  All  were  duly 

decade  ago,  my  cmitacts  with  Society  tween  the  jobs  that  paid  for  my  ^  itemized  in  an  out-moded  cut-and- 

with  a  capital  “S”  had  been  restricted  schooling.  9*  dried  formula  to  which  New  York’s 

to  some  Hearst  Sunday  supplements  _  '  conservative  press  still  clings. 

which  had  fallen  into  my  hands  when  Society  Paget  "Cluttered" 

1  was  16,  to  the  novels  of  Edith  Whar-  j  have  never  ceased  beine  amazed 


By  INEZ  CALLAWAY  ROBB 

(NANCY  RANDOLPH  OF  THE  NEW  YORK  DAILY  NEWS) 
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DAILY  REVAMPS  MAKEUp| 
IN  CIRCULATION  DRIVE 


15  Newspaper  Fellowships 
Established  at  Harvard 

$1,000,000  Nieman  Fund  to  Give  Stipends  to 
Experienced  Newsmen  on  Leaves  of  Absence 
.  .  .  First  Group  Starts  in  Fall 

CAMBRIDGE.  Mass.,  Jan.  10.  — Fel¬ 
lowships  enabling  experienced  news- 
paf)ermen  from  all  parts  of  the  U.  S. 


Fellowship  Poll 

An  informal  poll  of  the  editorial 
office  of  the  New  York  Herald 
Tribune  this  week  on  the  experi¬ 
mental  plan  of  study  at  Harvard 
University  for  newspapermen  made 
possible  by  the  bequest  of  Mrs. 
Agnes  Wahl  Nieman,  widow  of 
Lucius  Nieman,  founder  of  the  Mil¬ 
waukee  Journal,  revealed  a  prepon¬ 
derance  of  interest  in  the  study  of 
economics.  The  choices  of  subjects 
which  the  individual  would  like  to 
study  provided  he  was  selected  for 
a  fellowship  were  as  follows: 

Economics,  24;  American  history, 
2;  English  composition,  3;  English 
literature,  I;  Spanish,  I;  zoology,  I; 
mathematics,  I  business  manage¬ 
ment,  I;  ethics,  I. 


Seattle  Times  Seeking  Maxi¬ 
mum  Use  of  Wirephotos 

The  Seattle  Daily  Times  has  adopted 
a  revolutionary  makeup  designed  to 
make  the  maximum  use  of  its  new 
wirephoto  service  and  to  win  back  the 
circiilation  lost  in  a  drastic  price  raise 
several  weeks  ago. 

The  new  makeup  appeared  a  few 


Middle  Atlantic  and  New  England. 

No  new  courses  of  instruction  will 
be  offered  especially  for  the  Nieman 
Fellows.  A  reporter,  for  instance, 
might  take  courses  in  science  which 
would  enable  him  to  write  newspaper 
stories  on  scientific  developments.  Dr. 

Conant,  pointed  out  in  connection  with 
the  plan.  Or  reporters  might  take 
courses  in  economics,  labor  relations, 
history,  problems  of  modern  govern¬ 
ment,  and  international  relations  in 
order  to  become  more  expert  in  those 

fields.  Editorial  writers  might  study  _ ,  _  • 

subjects  which  would  enable  them  to  Of  Press  and  Radio 
comment  more  authoritatively  on  of  public  relations  and  pol- 

natjonal  problems.  Some  reporters,  ^f  ^be  Canadian  Broadcasting 

with  the  cooperation  of  their  editors.  Corporation  were  discussed  with  the 
might  come  to  Cambridge  to  make  a  manager.  Major  Gladstone 

pre  iminary  s  u  y  or  newspaper  ^lurray,  when  a  special  me«  ‘ting  was 
articles  on  any  topics,  doing  the  field  ^eid  Jan.  10  in  To^nto  of  the  direc- 
work,  when  necessary,  after  leaving  .  ,  ,  /  ai.  o  j- 

Harvard  members  of  the  Canadian 

p7e^dent  Conant’s  report  said:  ^aily  Newspapers  Association,  Ae 

,  .  I  ,  Canadian  Press  and  the  Canadian  Na- 

The  recent  Altman  betiuest.  tnouRli  it  places  ..  i  xt  j  ts  •  j*  i 

a..  a.I.litional  problem  at  our  .l.Ktr,  can  only  l.e  Newspapers  and  Periodicals 


lIT  HAPPEN^TODAYi’ 


EX-JAIL  MATRON 
IN  TAMPER  QUIZ 


f  ntgmnrr  MtuI  kilb 


Walter  Lippmann  lohn  Stewart  Bryan 

to  study  at  Harvard  University  on 
leave  of  absence  from  their  papers 
will  be  established  under  the  bluest 
of  approximately  $1,000,000  left  to  the 
university  by  Mrs.  Agnes  Wahl  Nie- 
nian,  widow  of  the  founder  of  the 
Milwaukee  Journal,  specifically  “to 
promote  and  elevate  the  standards  of 
journalism  in  the  U.  S.” 

Announcement  of  the  plan,  ap¬ 
proved  by  the  Harvard  Corporation, 
was  made  today  by  President  James 
B.  Conant  in  a  report  to  the  Harvard 
Board  of  Overseers. 

The  committee  named  by  President 
Conant  to  administer  the  fellowships 
consists  of  three  members  of  the 


Board  of  Overseers:  John  Stewart 
Bryan,  LL.B.,  Harvard  ’97,  publisher, 
Richmond  News  Leader,  president. 
College  of  William  and  Mary,  and 
former  president,  American  News¬ 
paper  Publishers  Association,  Chair¬ 
man;  Ellery  Sedwick,  A.B.,  Harvard 
’94,  of  Boston,  editor,  Atlantic 
Monthly;  and  Walter  Lippmann,  A.B., 
Harvard  ’10,  special  writer  for  the 
New  York  Herald  Tribune  and  other 


papers. 

"Frankly  Experimental" 

The  first  fellowship  holders  will 
come  to  Cambridge  next  September. 
No  applications  will  be  considered 
until  the  committee  makes  a  further 
announcement,  within  a  few  weeks, 
giving  details  as  to  the  method  of 
application,  the  adjustment  of  stipends, 
and  the  plan  of  study,  and  at  no  time 
will  applications  be  considered  with¬ 
out  the  authorization  of  the  newspa¬ 
perman’s  superiors,  giving  leave  of 
absence,  university  officials  said.  It 
is  hoped  that  most  of  the  applicants 
will  wish  to  devote  an  academic  year, 
eight  months  to  study  at  the  imivers- 
ity,  but  applications  for  half  an  aca¬ 
demic  year  will  be  considered. 

The  plan,  which  was  decided  upon 
only  after  many  joimialists,  editors 
and  publishers  had  approved  the  idea, 
is  “frankly  experimental,”  President 
Conant  said,  and  will  be  abandoned  if 
found  to  be  impractical. 

The  fellowships  are  not  expected  to 
number  more  than  12  or  15  in  any  one 
semester.  They  are  designed  to  enable 
reporters,  editorial  writers  and  spe¬ 
cial  writers  of  at  least  three  years’ 
experience  to  take  any  courses  in  any 
department  or  school  at  Harvard  and 
to  supplement  this  with  private  read¬ 
ing  under  faculty  advisers.  It  is  ex¬ 
pected  at  least  one  fellowship  will  be 
awarded  to  men  from  each  of  the  six 
large  sections  of  the  country:  Far 
West,  Middle  West,  South  West,  South 


Three-Year  Requirement 

“The  fellowships  will  t>e  open  to  those  vho 
have  l)eon  in  journalistic  work  for  at  least 
three  years.  It  is  hoped  that  a  ctmsiderahle 
numlter  of  able  men  of  experience  from  all 
over  the  country  will  Ite  applicants.  The 
holder  of  such  a  fellowship  would,  of  course, 
be  invited  to  Cambridge  only  if  he  had  a 
clear  idea  of  the  line  of  study  he  wished  to 
pursue.  Thus,  a  man  interested  in  becoming 
an  exi>ert  writer  on  finance,  for  example, 
might  chitose  a  year’s  work  in  ecomnnics; 
another  with  the  prospect  of  a  career  as  a 
foreign  correspomlent  might  wish  to  study 
history;  or  an  editorial  writer  might  desire  to 
take  advanced  courses  in  several  fields.  There 
would  Ik*  no  new  courses  of  instruction  offered 
for  these  men;  through  a  group  of  advisers 
they  would  l>e  put  in  touch  with  the  various 
existing  courses  and  possibilities  of  study.  It 
is  projK>sed,  furthermore,  to  have  this  group 
meet  together  from  time  to  time  in  order  to 
.share  their  cx|)erieiice,  and  it  is  hoped  that 
various  men  of  eminence  in  the  journalistic 
world  will  come  to  Cambridge  for  a  few  <lays 
n«iw  and  then  to  hold  conferences  with  the 
Nieman  Fellows. 

“To  carefully  selected  men  these  fellowshi^is 
should  provide  an  opportunity  to  develop 
their  talents  during  a  period  of  study.  The 
presence  of  a  small  group  of  practical  and  ex 
perienced  newspapermen  in  residence  is  sure 
to  enrich  the  Harvard  community.  Since  no 
building  is  involved  and  no  additions  to  our 
staff  are  required,  the  scheme  is  flexible  and 
if  found  impractical  can  be  mollified  or  indeeil 
abandoned  in  favor  of  some  other  project 
which  may  seem  more  promising.  We  a^'e. 
however,  embarking  on  this  enterprise  with 
high  hopes,  confirmed  by  the  favorable  opinion 
of  many  journalists,  editors  and  publishers  w^ho 
have  been  consulted. 

“I  !>clieve  that  through  this  new  undertak¬ 
ing  Harvard  may  have  the  privilege  of  making 
a  useful  contribution  to  contemporary  Amer* 
ica  by  cooi>cration  with  certain  meml>crs  of 
the  fourth  estate.” 


terest  with  the  officers  of  the  Cana¬ 
dian  Broadcasting  Corporation.  The 
personnel  of  the  committee  follows: 
chairman.  Colonel  R.  F.  Parkinson, 
Ottawa  (Ont.)  Journal,  president  of 
the  CDNA;  representing  the  Daily 
Newspapers  Association,  F.  I.  Ker, 
Hamilton  (Ont.)  Spectator;  Victor 
Sifton,  Winnipeg  (Man.)  Free  Press; 
T.  F.  Drummie,  Telegraph  (N.  B.) 
Journal,  Saint  John.  N.  B. 

Representing  the  Canadian  National 
Newspapers  and  Periodicals  Associa¬ 
tion:  N.  R.  Perry,  MacLean’s  Maga¬ 
zine;  E.  R.  Milling,  Consolidated  Press 
Limited,  Toronto;  T.  J.  Tobin,  the 
Canadian  Countryman. 

Representing  the  Canadian  Weekly 
Newspapers  Association:  George 

James,  Barrie  (Ont.)  Examiner,  pres¬ 
ident;  Alex  McLaren,  chairman  of 
Legislative  Committee,  and  C.  V. 
Charters,  manager. 


Happened  Today.” 

Early  editions  of  the  paper,  pub-  ® 
lished  before  pictures  taken  the  samf  ‘ 
day  are  available,  are  captioned  “Yes-  ^ 


terday  in  New  York,”  or  whateve; 


‘DIGEST"  PROMOTIONS 


PICTURE  AIDS  POUCE 

A  fugitive,  wanted  in  connection 
with  a  hold-up  in  Boston,  was  identi¬ 
fied  in  Gloversville,  N.  Y.,  Jan.  7  by 
means  of  a  photograph  sent  by  the 
Boston  Herald  over  Times  Wide  World 
wire  service.  The  picture  was  wired  to 
the  New  York  office  of  Times  Wide 
World,  placed  on  an  express  train 
which  was  met  by  Gloversville  police 
who  rushed  it  to  the  police  station 
where  identification  was  made. 


David  P.  Page,  editor  of  Literary 
Digest,  today  announced  the  follow¬ 
ing  promotions  among  staff  members: 
John  T.  Hackett,  co-managing  editor; 
Alexander  L.  Schlosser,  news  editor; 
Gordon  C.  Hamilton,  national  affairs 
editor. 


city  the  photograph  originated. 

Price  Booited  to  5c  C 

Circulation  Manager  Harry  Cahil 
said  that  the  new  makeup  has  had  re¬ 
markable  results  in  winning  back  lof  g 
circulation  but  that  figures  on  the  ulti-  g 
mate  success  will  not  be  available  fo:  g 
some  time.  p 

The  Times  boosted  its  street  prio  t 
from  three  cents  to  five  recently  aK  i 
its  daily  and  Sunday  rate  from  Hi  a 
cents  to  $1.15  delivered  at  homes.  Ih,  r 
daily  rate  went  from  60  to  75  cents.  c 
The  Post-Intelligencer,  which  ha?  5 
sold  for  a  nickel  for  years,  joined  id  t 
raising  its  daily  and  Sunday  rate 
homes  from  $1  to  $1.15  with  the  sairr  c 
daily  increase  as  the  Times.  r 

The  Star  remained  at  three  cents  c 
copy  or  60  cents  a  month.  It  has  cm  I 
Sunday  issue.  f 


FIRE  WRECKS  PLANT 


HEADS  AP  BUREAU 

Paul  Miller,  Harrisburg,  Pa.,  Asso¬ 
ciated  Press  correspondent,  was  shift¬ 
ed  Jan.  1  to  Philadelphia  to  be  bureau 
chief  in  charge  of  Pennsylvania  ser¬ 
vice.  State  headquarters  were  for¬ 
merly  located  at  Harrisburg.  In 
Philadelphia,  Miller  succeeds  John  H. 
Reitinger,  bureau  chief  for  17  years, 
who  has  been  transferred  to  Wash¬ 
ington,  D.  C.,  on  a  special  assignment. 


The  Lebanon  (Pa.)  Report  w*! 
forced  to  suspend  publication  for  tl» 
first  time  in  49  years  when  fire  sw^ 
through  the  second  floor  of  the  newsj 
paper  building,  causing  $55,000  dam' 
age,  Thursday,  Dec.  30.  The  bl 
was  discovered  by  a  policeman 
4: 15  a.m.  and  firemen  fought 
flames  for  three  hours  before  brii 
them  under  control.  The  Leba\ 
Daily  News  is  making  daily  delive: 
of  its  paper  to  the  subscribers  of 
competitor,  the  Lebanon  Report,  whe  * 
the  latter’s  plant  is  in  ruins.  William 
R.  Mark,  president  and  editor  of  lb 
disabled  daily,  said  he  could  not  esii' 
mate  how  soon  the  Report  would  b 
able  to  publish  again,  meanwhile, 

28  employes  are  idle. 


for  JANUARY  15,  1938 
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State  Ad  Bureau 
Is  Urged  At 
N.  Y.  Convention 

Publishers  Hear  Proposal 

They  Form  Group  Like 

New  England's 

Syracuse.  N.  Y..  Jan.  11 — The  New 
York  State  Publishers  Association’s 
18th  annual  convention  ended  today 
with  reelection  of  Egbert  D.  Corson, 
Lockport  Union  Sun  &  Journal,  as 
president  and  retention  for  another 
year  of  the  entire  slate  of  1937  officers. 

The  other  officers  are  Burrows  Mat¬ 
thews,  Buffalo  Courier-Express,  first 
vice-president;  E.  M.  Waterbury,  Os¬ 
wego  Palladium  Times,  second  vice- 
president:  Richard  E.  Coon.  Jr., 
Poughkeepsie  Exiening  Star  &  Enter¬ 
prise,  secretary;  Arthur  J.  Gordon, 
Syracuse  Post- Standard,  treasurer. 

James  Stiles,  Nassau,  is  the  new 
president  of  Associated  Dailies.  Wil¬ 
liam  Lefacour,  Amsterdam,  was  re¬ 
elected  secretary-treasurer. 

General  5c  Price  Unlikely 
More  than  60  publishers  attended 
the  two-day  meeting.  At  Monday’s 
session,  members  declared  they  saw 
little  possibility  of  New  York  State 
papers  going  into  the  5c  field.  Adher¬ 
ence  to  a  20c  weekly  rate  was  more 
important,  they  said.  Within  the  last 
three  months  a  number  of  association 
papers  went  from  2c  to  3c.  and  not 
until  the  3c  rate  becomes  more  es¬ 
tablished  do  these  papers  want  to 
go  to  5c. 

The  status  of  newsboys  in  connec¬ 
tion  with  the  present  social  security 
and  unemployment  insurance  laws 
was  discussed  by  Frank  J.  Clancy, 
business  manager,  Buffalo  Courier- 
Express.  Citing  Wisconsin  as  one 
state  where  carriers  are  exempt  from 
the  Unemployment  Insurance  Act,  he 
said  if  New  York  State  papers  seek 
the  same  immunity  for  their  carriers, 
they  should  take  it  up  with  legislators 
and  members  of  the  State  Industrial 
Commission. 

Hanson  Is  Speaker 
Circulation  from  another  legislative 
angle  was  the  subject  of  an  address 
at  the  closing  session  by  Elisha  Han¬ 
son,  general  counsel,  American  News¬ 
paper  Publishers  Association.  He  in¬ 
troduced  actual  cases  to  disprove 
Postmaster  General  Farley’s  recent 
allegation  that  the  Post  Office  Depart¬ 
ment  spent  $38,001,739  in  distributing 
daily  newspapers  and  received  only 
$8,199,158  in  postal  revenues  from 


Officers  of  New  York  State  Publishers  Association  reelected  at  this  week's  Syracuse 
meeting:  (left  to  right)  A.  J.  Gordon,  Syracuse  Post-Standard,  treasurer;  Burrows  Mat-' 
thews,  Buffalo  Courier-Express,  first  vice-president;  E.  D.  Corson,  Lockport  Union  Sun  & 
Journal,  president;  R.  E.  Coon,  Jr.,  Poughkeepsie  Evening  Star  &  Enterprise,  secretary. 


that  of  the  ANPA  bureau  which  i.s 
primarily  an  analytical  and  promo¬ 
tional  task.  Small  newspapers,  which 
find  it  economically  impossible  to  em¬ 
ploy  men  of  training  and  experience, 
would  derive  the  most  benefit,  he  said. 

Hartley  W.  Barclay,  editor  of  Mill 
axid  Factory,  who  recently  defied  a 
National  Labor  Relations  Board  sub- 
pena,  told  members  at  Monday’s 
luncheon;  “I  do  not  propose  to  give 
up  my  constitutional  rights  of  free¬ 
dom  of  speech  and  freedom  of  the 
press.” 

“Nickels  from  Newsprint’’  was  the 
address  presented  Monday  by  James 
L.  Houston,  Jr.,  Chicago  newspaper 


economist,  who  urged  publishers  to 
check  waste  of  newsprint  through 
padded  news  writing  and  inefficient 
mechanical  department  supervision. 

New  York  State  was  urged  to  in¬ 
crease  its  $150,000  advertising  appro¬ 
priation  for  the  coming  fiscal  year, 
in  view  of  the  World’s  Fair,  by  A.  J. 
McDonald,  publisher,  Albany  Knick¬ 
erbocker  News,  and  chairman  of  the 
association’s  state  advertising  com¬ 
mittee. 

Karl  H.  Thiesing,  association  ex¬ 
ecutive  secretary,  in  his  annual 
report,  said  14  members  raised  adver¬ 
tising  rates  and  nine  papers  raised 
circulation  rates  during  1937. 


Nine  N.  Y.  Papers  Form 
New  Selling  Group 


eet  pna 
intly  aK 
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mes.  T*. 
cents, 
hich  hi? 

joined  iS,  those  newspapers. 

y  rate  W  “If  by  further  increased  postal 
the  saB?  costs  newspapers  are  driven  from  the 
J  mails,  not  they,  but  the  citizens  of 
e  cents  ^1  our  rural  areas  will  suffer,”  said  Mr. 
It  has  w'  Hanson,  “for  the  latter  will  have  as 
tbeir  sources  of  information  about  the 
^airs  of  their  government,  only  what 
is  dished  up  to  them  by  our  official 
propagandists.  Can  it  be  possible  that 
this  is  what  the  government  in  Wash- 
for  tkj  is  striving  for?” 

fire  swelll  Hay  McKinney  of  the  J.  P.  McKin- 
the  newsj-  ney  advertising  agency  discussed  the 
000  daro!  Possibility  of  forming  a  New  York 
rhe  bla4  Publishers  Association  adver- 

ceman  <  tising  bureau,  similar  in  scheme  to 
lught  tl  the  present  New  England  Bureau. 
B  bringio  If  a  similar  bureau  were  organized, 
LebaM  and  on  the  same  basis  of  assessment, 
/  deliver'  the  annual  revenue  would  be  $27,000, 
»ers  of  it  exclusive  of  New  York  City  affilia- 
>ort,  whii  I  tion.” 

Willie  Selling  Job  for  Ad  Bureau 

®tich  a  bureau  would  complement 
u  work  of  the  ANPA  Bureau  of 
^  Advertising,  he  said.  Its  purpose 
while,  Would  be  a  selling  job,  in  contrast  to 


NT 
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NEWSPAPER  PUBLISHERS  from 

nine  New  York  cities  from  12,000  to 
45,000  in  population  met  at  Syracuse 
this  week  while  the  convention  of  the 
New  York  State  Publi.shers  Associa¬ 
tion  was  going  on,  and  formed  the  Em¬ 
pire  State  Group  as  a  means  of  im¬ 
proving  and  simplifying  space  .selling. 

Prudden,  King  &  Prudden,  Inc.,  was 
appointed  to  represent  the  group,  as 
it  does  all  individual  members.  Ad¬ 
vertising  may  be  placed  in  any  or  all 
of  the  nine  new.spapers  with  a  single 
order,  and  paid  for  with  a  single 
check,  through  Prudden,  King  & 
Prudden.  A  small  discount  will  be 
allowed  from  the  total  rate  if  an  ad¬ 
vertiser  uses  all  in  the  group. 

Officers  of  the  group  are:  President, 
E.  M.  Waterbury,  Oswego  Palladixnxi- 
Thnes;  vice-president.  William  O. 
Dapping,  Auburn  Citizexi- Advertiser; 
secretary- treasurer,  Milton  R.  Miller, 
Bataxna  News. 

Besides  these  three  newspapers,  the 
group  includes:  Canaxidaigxia  Mes¬ 
senger,  Corning  Leader,  Kingston 
Freeman,  Middletown  Times-Herald, 
Hudson  Star  &  Register,  Lockport 
Union-Sun  &  Journal.  None  has  a 
local  competitor. 

A  table  prepared  by  Prudden,  King 
&  Prudden  credits  the  nine  with  total 
circulation  of  76,078,  and  total  adver¬ 
tising  rate  of  49c  a  line.  City  popu¬ 
lations  total  222,083,  trading  area  pop¬ 
ulations  547,908,  total  retail  sales  $33,- 
681,000  a  year. 

Other  papers  may  join  the  group 
later,  but  only  with  the  approval  of 
those  already  members. 

Harry  J.  Prudden,  of  Prudden,  King 
&  Prud'den,  who  was  active  in  form¬ 
ing  the  new  arrangement,  expressed 
cPnfidence  this  week  that  the  plan 
would  set  a  precedent  in  the  selling 
of  space  in  newspapers  of  the  smaller 
cities.  He  termed  the  nine  cities 
“selected  markets,”  pointing  out  that 
all  were  similar  in  character  of  popu¬ 
lation  and  in  sales  problems.  This  he 


considered  essential  to  success  of  the 
group  idea.  Other  New  York  state 
newspapers  represented  by  Prudden, 
King  &  Prudden,  will  continue  to  be 
sold  as  individual  markets. 

“The  group  is  attempting  to  create 
another  major  market  ir  New  York 
State."  said  Mr.  Prudden.  “So  far  as 
I  know,  this  is  the  first  time  the  plan 
has  been  tried.  The  Macy  papers  in 
Westchester  County  have  a  unified 
selling  program,  but  they  are  under 
common  control. 

“We  expect  to  be  imitated,  and  we 
hope  we  will  be.  The  more  work  of 
this  sort,  the  better  for  the  newspa¬ 
pers  in  the  .secondary  markets.  The 
smaller  newspapers,  having  only 
black-and-white  advertising  to  sell, 
have  not  shared  to  any  extent  in  the 
moderate  gains  reported  for  the  lar¬ 
ger  newspapers. 

“We  expect  to  give  the  advertiser 
and  the  advertising  agent  improved 
service  that  they  will  appreciate. 
They  can  keep  in  close  touch  with 
big-city  markets,  but  the  advertiser 
can’t  get  his  salesmen  into  the  smaller 
cities  as  frequently  as  he  wants  to,  and 
the  agent  too  often  has  to  rely  solely 
on  statistics  in  regard  to  the  smaller 
markets.  Statistics  are  helpful,  but 
they  are  not  the  whole  story. 

"We  have  already  assembled  in  our 
own  office  complete  marketing  figures 
in  regard  to  all  these  cities,  and  full 
information  about  the  character  of 
each.  W’hen  an  advertiser  wants  to 
know  the  answer  to  his  problems  in 
these  cities,  we  probably  have  the  in¬ 
formation  readily  available;  if  not,  we 
can  get  it. 

“Improved  merchandising  service  is 
to  be  offered  to  advertisers  by  mem¬ 
bers  of  the  group  under  their  agree¬ 
ment. 

The  Rochester  office  of  Prudden, 
King  &  Prudden  was  established  last 
June  and  is  managed  by  Joseph 
Greenaway. 


Press  to  Discuss 
Spot  Coverage 
With  FCC  Jan.  27 

Conference  to  Weigh  Fre¬ 
quencies  for  Mobile  Units 
at  Disasters.  Etc. 

Washington,  D.  C.,  Jan.  12 — Alloca¬ 
tion  of  radio  frequencies  to  press  as¬ 
sociations,  chains  of  newspapers,  and 
individual  publications  for  spot  news 
coverage  will  be  discussed  at  a  con¬ 
ference  called  for  Jan.  27  by  the  Fed¬ 
eral  Communications  Commission. 

Coverage  of  spiorting  events,  disas¬ 
ters.  or  every-day  news  items  in 
places  remote  from  regular  mediums 
of  communication  would  be  made 
possible  on  a  permanent  basis,  and 
without  first  obtaining  from  FCC  per¬ 
mission  to  broadcast  each  particular 
event  within  specified  hours,  if  these 
allocations  are  made. 

Whether  this  will  be  done  may  de¬ 
pend  in  large  measure  upon  the  de¬ 
mands  made  by  press  associations  and 
publishers,  for  there  is  a  strict  limita¬ 
tion  upon  the  amount  of  space  in  the 
broadcasting  band  that  can  be  set 
aside  for  this  purpo.se.  Out  of  the 
spectrum  above  30,000  kilocycles,  soon 
to  be  opened  for  general  broadcasting, 
must  come  also  police  radio,  govern¬ 
ment  services,  television  and  fac¬ 
simile:  therefore  it  now  appears  cer¬ 
tain  that  not  all  of  the  newspaper 
interests  can  be  accommodated. 

"Mobile  Press"  Service 

The  type  of  service  with  which  the 
Jan.  27  conference  will  be  concerned 
i.s  described  as  “mobile  press.” 

Broadcasting  and  other  radio  uses 
are  now  confined  to  that  part  of  the 
spectrum  which  lies  under  the  30,000 
kilocycle  band.  For  .several  years, 
technicians  of  the  federal  body  and 
of  private  industry  have  been  experi¬ 
menting  in  the  higher  band,  known 
as  “very  high  frequency,”  and  the  re¬ 
sults  of  their  work  has  convinced  the 
Communications  Commission  the  time 
has  arrived  when  allocations  in  that 
zone  may  be  made  with  reasonable 
assurance  of  successful  use. 

At  an  informal  conference  June  15 
to  29,  1936,  representatives  of  press 
associations  presented  a  ma.ss  of  de¬ 
tailed  data  to  the  commission  with 
respect  to  their  needs  for  frequencies 
above  30,000  kilocycles  and  as  to  the 
manner  in  which  such  frequencies 
could  be  used  if  allocated.  As  a  re¬ 
sult  of  these  statements  the  commis¬ 
sion  has  tentatively  set  aside  a  portion 
of  the  upper  band. 

Before  preparing  specific  rules  and 
regulations  for  adoption,  covering  in 
detail  the  manner  in  which  these  fre¬ 
quencies  are  to  be  used,  the  FCC  will 
seek  further  enlightenment  on  the 
experiences  recorded  in  the  past  year 
and  one-half  in  experimental  broad¬ 
casting  in  very  high  frequency.  To 
that  end  newspapers  and  press  asso¬ 
ciations,  and  any  others  who  are  in¬ 
terested,  have  been  invited  to  express 
their  views.  The  call  for  the  confer¬ 
ence  explained: 

“These  rules  are  necessary  since  the 
type  of  service  contemplated  has  not 
heretofore  been  recognized  and  it  is 
the  desire  of  the  commission  that  any 
rules  adopted  should  provide  for  the 
maximum  usefulness  of  these  fre¬ 
quencies.” 

Address  Wanted: 

William  A.  Reid,  formerly  on  the 
advertising  staff  of  the  Detroit 
Saturday  Night, 


EDITOR  &  PUBLISHER  P 


Strikers  In  Bayonne 
Attack  Legal  Ads 


^  Seek  Withdrawal  from  Paper  .  .  .  City-Wide 
Negotiations  in  San  Francisco  . . . 


Filler  Fillip 

William  Allen  White's  Emporia 
(Kan.)  Gazette  has  a  new  one-line 
filler  the  makeup  men  are  squeezing 
in  at  the  bottom  of  the  columns. 
It  reads: 

"Cuss  the  Gazette,  but  read  it." 


Lea  Bill  Sent  to 
Conference  After 
House  Passes  It 


Measure  Gives  Power 
to  FCC  to  Suppress 
False  Advertising 


AP  Hearing  Over 


AS  THE  guild  strike  on  the  Bayonne  Display  advertising  and  dispatch 


(N.  J.)  Times  entered  its  tenth  desks  employes:  5  for  and  7  against. 


week  this  Friday  the  strikers  were 
making  efforts  to  have  the  City  Com¬ 
mission  withhold  legal  advertising 
from  the  paper. 


Administrative  and  business  office 
employes:  40  for  and  57  against. 

A  vigorous  protest  has  been  placed 
with  Dr.  Calvert  Magruder,  vice-dean 


Washington,  D.  C.,  Jan.  13— The  I 
A  ap6r  llOl  iDlUlliwd  House  yesterday  passed  and  sent  to  f 
.  f  conference  the  Lea  Bill  giving  the 

f Qy  Federal  Trade  Commission  power  to  ; 

suppress  false  advertising  of  foods, 
A  111  1  Cl  on  to  F*  R  drugs  and  cosmetics  and  to  proscribe 

^  ^  misrepresentations  whether  or  not 

they  are  injurious  to  a  competitor.  j 
Bad  Words  Included  in  Ad  Enactment  of  this  measure  will  : 
. . .  Lettering  So  Small  It  Must  clear  the  way  for  speedy  passage  of ; 

1  /'ll  awaited  food  and  drug  bill. 

Be  Read  Through  Glass  FTC  would  be  em^wered  to  ^ 

prosecute  in  Federal  Criminal  Courts 

Newspapers  which  publish  obscene  for  willful  violation  of  its  orders  and  i 
oi  profane  material  to  be  mailed  or  also  to  sue  out  injunctions  to  restrain 
conveyed  by  any  other  agency  en-  firms  from  running  fraudulent  copy.  ' 


Herman  Lazarus,  co-publisher  of  of  Harvard  Law  School,  who  super- 
the  Times,  told  Editor  &  Publisher  vised  the  election,  claiming  th^  man- 


that  the  “guild  is  trying  to  scare  the  fgement  coercion  influenced  ffie  vote  Be  Read  Through  Glass 


local  politicians  on  the  labor  issue,”  in  administrative  and  busir^ss 

and  he  doesn't  know  if  they  will  sue-  office  group  a^ins  e  gui  •  ^  Newspapers  which  publish  obscene 

ceed.  “They  are  making  a  vicious  at-  based  on  tl^  al  eged  fac  profane  material  to  be  mailed  or 

tack  on  the  national  advertisers,”  Mr.  that  the  manag^ent  had  be^  sup-  gg^veyed  by  any  other  agency  en- 
Lazarus  said,  sending  letters  from  pbed  wUh  an  official  lis  o  e  em-  ggggj  interstate  commerce  are  not 
their  own  and  other  unions  to  the  ployes  that  had  not  voted  during  e  federal  prosecution  if  they 

a  i  cia  rc  rfivpalpH  that  the  morning  of  the  election  day,  Jdn.  7.  ocfoKlicK  tVisit  tVio  matArial  wac 


Bad  Words  Included  in  Ad 


advertisers.  He  revealed  that  the 
American  Tobacco  Company,  and  the 


The  bill  declares  advertising  to  be  - 
violative  of  the  law  per  se  if  it  con- 


f.  .  *  f  '*v,  establish  that  the  material  was  cerns  a  commodity  that  “may  be  iiv- 

®  °  ^  printed  without  their  knowledge,  it  jurious  to  health  because  of  resulti 


Nation-Wide  News  Service,  which  editorial  workers  are  conducting  con-  stated  this  week  by  Gregory  F 


supplies  the  paper  with  a  weekly  Terences  with  the  management  for  a  j^jQQ^an,  chief  of  the  criminal  divi- 


newsphoto  page,  had  been  persuaded  "^w  contract  to  replay  ffie  original 
to  withdraw  their  advertising  and  contract  which  expired  Dec.  21. 


from  such  (advertised)  use.” 

Publishers  would  not  be  liable  un- 


sion  of  the  United  States  Attorney’s  der  the  law  provided  they  furnisli 
office  in  the  southern  district  of  New  FTC  upon  request  the  name  and  ad- 


The  publisher  stated  the  paper  has 

been  getting  out  regularly  and  on  MONROE  STERN,  Neui  York  Jour 


time  and  that  circulation  is  holding  nal-American,  was  elected  first 
up  well.  It  did  go  off  a  bit  at  first,  vice-president  of  the  New  York  Guild 


N.Y.  Election  ^ 

The  question  was  raised  as  the  re- 
lONROE  STERN,  New  York  Jour-  advertisement  appearing 

nal-American,  was  elected  first  in  the  January  issue  of  QST,  a  month- 


dress  of  the  advertiser. 


AP-CTU  SIGN 


ly  publication  for  radio  amateurs,  The  Associated  Press  signed  its 


he  reported,  but  has  been  on  the  up-  to  succeed  James  Kieran,  who  re-  vvhich  contained  a  profane  allusion  first  contract  with  the  Commercial 


grade  for  the  past  two  and  a  half  cently  became  secretary  to  Mayor  La-  President  Roosevelt. 


Guardia.  Herman  H.  Dinsmore,  New 


V  I  rr-  1  i  j  i  ..u  Publishers  of  the  magazine,  Ameri-  .  .  -  .  “  .  .  , 

Negotiations  between  the  publish-  tmes,  was  e  ^  o  e  execu-  Radio  Relay  League,  Inc.,  said  Wagner  Act,  brought  by  the  CTU 

rs  and  the  guild  which  have  been  p'"®, ‘hat  they  knew  nothing  of  the  allu-  before  the  National  Labor  Relations 


Telegraphers  Union  Monday  following 
hearings  on  charges  of  violating  the 


triS"  gUAiu  wiiiviA  aacitc;  ^  j _  ---  u  m  |  ^  lllelt  UiCY  iVllCW  llUUlillK  til  Ult:  ctliU- 

carried  on  until  this  week  will  be  ,  sion  until  it  was  pointed  out  to  them  Board,  which  had  been  in  progress 


resumed  Monday. 


_  .  _  'J  A  r  .ii_  XT  'ir  1  aiuii  uiiiii  iL  was  uuiiiitru  uui  tu  uiciii  ■ 

mams  as  president  of  the  New  York  •  u  j  u  j-  *  -u  sincp  Dec  6 

w  t  *u  w  after  the  magazine  had  been  distnb-  ^  o. 

group  for  the  commg  year.  ^  - 


City-VS^de  Negotiations 


uted.  The  advertisement,  inserted  by  .  The  contract  which  went  into  effect 


Ask  Court  Order 


Hygrade  Sylvania  Corp.,  contained  an  immediately  is  in  effect  until  March 
artist’s  sketch  of  a  newspaper.  Un-  signed  by  W.  J.  Mc- 


SAN  FR^CISCO  publishers  are  WEEK  the  NLRB  petitioned  der  the  headline  “Good  News”  ap-  Cambridge,  assistant  general  manager 


neg^iating  tmough  the  San  Fran-  Federal  District  Court  for  a  peared  what  were  intended  to  be  charge  of  traffic  for  the  AP,  and. 


cisTO-Oakl^d  Publishers  Association  compel  the  Seattle  Star  to  “hentracks.”  However,  close  exami-  Frank  B.  Powers,  international  presi- 

with  the  American  Newspaper  Guild  comply  with  an  order  of  the  board  nation  with  the  aid  of  a  magnifying  of  the  CTO. 


for  ctmtracts  covering  editorial  work-  reinstating  20  circulation  department  glass  revealed  that  the  “hentracks”  Approximately  793  employes  are 
ers.  One  negotiation  proceeding  thus  gyiidsmen  who  went  on  strike  July  3.  were  really  letters  which  spelled  out  covered  by  the  agreement  whidi  Ini 

may  produce  agreements  between  the  ^he  Seattle  guild  recently  elected  “The  God  Damned  President  of  the  recognizes  the  CTU  as  the  sole  col-' 

guild  and  ffie  Call-BulleUn,  News  Walter  Rue,  real  estate  editor  of  the  United  States.”  lective  bargaining  agent  in  the  AP  \ 

Post-Intelligencer,  as  president,  sue-  The  reference  was 'picked  up  by  a  a 

ceeding  H.  Richard  Seller  who  held  short-wave  radio  operator  who  heard  ^  n 

Henrina  AT,  several  other  operators  discussing  it  ,  «,ninritv'  n 


may  proauce  agreemems  oeiween  me  ^he  Seattle  guild  recently  elected  “The  God  Dam 
guild  and  ffie  Call-BulleUn  News 

Exammer,  Chromcle  and  the  Oakland  Post-lntelligencer,  as  president,  sue-  The  reference 


Post-Enquirer. 


Two-Day  Hearing  policies  culminated  recentl; 

THE  HEARING  before  the  Labor  volt  of  the  membership 
Board  on  the  petition  of  the  guild  known  as  a  conservative, 
for  certification  in  the  Washington,  Burt  Sparks  and  C.  M 


policies  culminated  recently  in  a  re-  over  the  air.  It  was  reported  to  QST  ^ 

volt  of  the  membership.  Rue  is  which  in  turn  reported  it  to  Hygrade  {"‘^bts,  a  41-hour  w^k  (the  AP  hi 

been  operating  on  a  40-hour  week  for. 


Sylvania  who  turned  the  matter  over 


Burt  Sparks  and  C.  M.  Johnson,  to  its  advertising  firm,  Cecil,  Warwick  increases  in 


-  -  -  - .  - — * -  - —  — .  act  V  Cl  nail  IK  tiiiii,  aiwicjc  -c*  t*  ..  * 

Philadelphia  and  Boston  offices  of  Star  circulation  strikers,  were  elected  and  Legler  New  York  City.  The  ®  grievance  committ«.  j., 

the  Associated  Press  lasted  two  days,  vice-president  and  treasurer,  and  agency  recalled  having  had  the  draw-  ^ '^®®“ 

•  -  -  » ,  .  r,.  ..  n  J  &  additional  dismissal  pay  after  one 

year  of  service.  There  is  no  provisi£«P*’< 


Jan.  5,  6.  Lloyd  Stratton,  assistant  Miss  Fritzi  Swanstrom,  Post-Intelli- 


free-lance  artist. 


general  manager  of  the  AP,  acted  as  gencer  home  economics  department  Edward  du  Souchet,  48,  of  Tenafly,  ol  service.  Ihere  is  no  P^ovisi® 

attorney  with  Kent  Cooper,  general  employe,  was  named  secretary.  N.  J  •  *".  ^  dosed  or  preferential  shop,  btf 

manager,  as  the  only  AP  witness.  j  c  l  j  •« _ i  u  •  j  provided  that  the  subject  will  bf 

m/t  •  At  .  ij  •  J  *  .  du  Souchet  admitted  having  made  takpn  tin  Iaff>r 

Morris  Watson,  guild  vice-president.  Wonts  AFL-CIO  Union  *'  ’  •  -  '  ,  i^Ken  up  laier. 


was  the  only  other  witne^.  Frank  NEWSPAPER  GUILD  of  the  federal  authorities  on'^  a  coi^lain^ 

reserved  decision  on  the  case,  and  Twin  Cities  passed  a  resolu  ion  last  made  by  the  advertising  firm.  How- 
according  to  Mrs.  Elinore  Herrick,  Sunday  at  the  quarterly  meeting  au-  ever  he  said  that  he  did  not  remem- 


DROPS  SUNDAY  EDITION, 


The  Mobile  (Ala.)  Times,  after- 


rMrinn:,!  Hirartnr  nf  fbn  board  oral’  ‘horizing  the  circulation  of  petitions  ber  having  made  words  and  thought  noon  daily,  this  week  announced  sUS'. 

a^nment  mav  be  heard  in  Washing  orRanizations  throughout  the  that  possibly  the  letters  might  have  pension  of  its  Sunday  edition,  whid 

argument  may  oe  nearo  in  wasning  _ u„*i.  boar,  rormorl  frarr.  tv...*  ba  4b„  b^„„«  „..bi:„b:„.. _ -b. 


ton  before  a  decision  is  rendered. 


Boston  Election 

ALTHOUGH  THREE  employe  groups, 


country  asking  leadership  in  both  the  been  formed  from  hentrack’s  that  he  the  paper  began  publishing  early  »] 
AFL  and  the  CIO  to  reunite,  and  bad  made.  No  prosecution  is  contem-  October.  Rising  costs  of  publicatior 
pledging  $50  to  start  the  movement.  plated.  were  blamed.  The  Times  resumes 

,  ■  ,  The  magazine  through  its  advertis-  six-day  publication  schedule  and  re- 


not  including  editorial  workers,  of 
the  Boston  Herald-Traveler  late  last 
week  cast  103  ballots  for  and  67 


No  Guildsmen  in 
Cohoes,  Says  Pasche 


were  blamed.  The  Times  resumes 
six-day  publication  schedule  and  re- 


ing  manager,  F.  Cheyney  Beekley,  stores  its  former  subscription  rate  o* 
wrote  a  letter  of  apology  to  President  12c  a  week  for  carrier  delivery,  a  re- 


Roosevelt  explaining  that  the  adver-  duction  of  three  cents  from  the  pric* 


The  American  Newspaper  Guild  has  tisement  containing  the  blasphemy  had  which  has  been  in  effect  since 


against  the  Newspaper  Guild  of  Bos-  contested  one  statement  in  Editor  &  come  to  them  in  the  form  of  a  ready- 
ton  as  its  official  representative  in  Publisher  of  Jan.  8.  A  story  about  a  made  plate.  The  letter  read  in  part: 
collective  bargaining  negotiations,  but  typographical  union  strike  at  the  “With  deep  compunction,  we  have 
one  group,  that  of  the  maintenance  Cohoes  (N.  Y.)  American  stated  that  sought  some  manner  in  which  we 
employes,  as  a  body  chose  the  guild  slereotypers  and  pressman,  “together  might  rectify  the  damage  done;  but 


Sunday  edition  was  started. 


MURPHY  GETS  U.  S.  POST 

Washington,  D.  C.,  Jan.  12— Ap- 


as  its  representative.  with  members  of  the  News] 

The  three  groups,  of  which  nearly  Guild,  have  remained  at  work.” 
1007o  of  the  eligible  employes  cast  “A  careful  search  of  our  re 


ballots,  and  the  results  of  the  ballot-  fails  to  show  that  there  are  any  mem- 
ing  of  each  group,  are  as  follows:  bers  of  the  guild  in  the  employ  of  the 


Maintenance  employes:  58  for,  and  Cohoes  American,”  said  Victor  Pasche 
3  against  the  guild,  and  1  blank  ballot,  secretary-treasurer  of  the  guild. 


with  members  of  the  Newspaper  way.  We  can,  and  do,  pointment  of  M.  Farmer  Murphy,  lot-' 

Guild,  have  remained  at  work.”  however,  in  honest  humility,  offer  to  merly  of  the  Baltimore  Sun,  and  more 

“A  careful  search  of  our  records  sincere  apologies.”  recently  with  the  State  Department,  ai 

fails  to  show  that  there  are  any  mem-  One  of  the  first  to  disclose  the  director  of  information  of  the  U.  ^ 

bers  of  the  guild  in  the  employ  of  the  “hentrack”  words  was  Leonard  Lyons,  Housing  Authority,  was  announce 

Cohoes  American,”  said  Victor  Pasche,  New  York  Post  columnist,  who  told  this  week  by  Nathan  Straus,  adminis- 

secretary-treasurer  of  the  guild.  of  it  Jan,  5,  trator. 


14-CIRCULATION 


EDITOR  5c  PUBLISHER 


Sound  Promotion  Held 
Essential  for  1938 

Circulators  Caution  Against  Drastic  Reduc¬ 
tions  .  .  .  Urge  Less  Costly  But 
Consistent  Programs 
By  GEORGE  A.  BRANDENBURG 

NEW’SPAPER  circulation  managers 
must  not  drastically  curtail  promo¬ 
tion  activities  to  the  point  where  cir¬ 
culation  suffers,  yet  unproductive 
stxmts  should  be  eliminated  and  less 
costly  promotion  made  more  effective 
in  1938,  judging  from  comments  re¬ 
ceived  in  answer  to  oxur  query  whether 
circulation  promotion  expenditures 
were  being  increased,  maintained  at 
1937  levels,  or  reduced.  A  majority  of 
those  replying  stated  promotion  would 
be  continued  on  virtually  the  same 
basis  as  1937. 

Need  for  continuing  worthwhile 
promotions,  especially  among  carrier 
organizations,  was  emphasized  by  one 
circulator.  Several  pointed  out  where 
newspai)ers  are  raising  subscription 
prices,  it  is  advisable  to  maintain  a 
consistent  promotion  program. 

Jack  Estes,  circulation  manager. 

Dallas  News,  is  a  strong  believer  in 
circulation  promotion,  particularly 
through  columns  of  the  newspaper, 
setting  an  example  for  advertisers. 

“In  discussing  circulation  promotion,’’ 
he  said,  “I  believe  it  is  more  important 
to  deal  with  the  economy  and  effec¬ 
tiveness  of  it  rather  than  to  consider 
the  need  for  it. 

Urges  Effective  Promotion 
“Many  circulators  and  newspaper 
promotion  departments  have  a  rather 
hazy  idea  as  to  the  cost  of  office  copy 
or  ads  in  their  own  columns,"  he 
said.  “If  newspaper  space  buyers  in 
department  stores  were  as  liberal  and 
extravagant  with  copy  as  newspapers 
in  running  office  ads,  the  space  they 
would  use  a  year  hence  would  be  de¬ 
voted  to  bankruptcy  notices.” 

Yet,  as  Mr.  Estes  points  out.  the 
newspaper  that  does  not  find  it  ad¬ 
vantageous  and  proper  to  promote  its 
publication  through  the  columns  of  its 
own  paper  “definitely  repudiates  the 
value  of  general  advertising.”  He 
adds,  however,  the  rising  cost  of  pro¬ 
ducing  a  newspaper  makes  it  more 
necessary  to  curb,  if  not  eliminate, 
unproductive  promotion  stunts. 

“A  promotion  dollar  can  be  power¬ 
ful  and  effective,  just  as  it  can  be  ill- 
spent  and  worthless,”  stated  Mr.  Estes. 


flowers,  candy  and  endearing  words  is 
liable  to  be  singing.  ‘Who  Stole  My 
Gal?’  The  public  is  too  fickle  and 
competition  is  too  alive  to  ignore  a 
customer  just  because  he  is  yours 
today.” 

Shiel  Dunsker.  Cincinnati  Post  cir¬ 
culation  manager,  asserted  “a  news¬ 
paper  can  lose  circulation  and  thereby 
jeopardize  its  standing  in  the  com¬ 
munity,”  if  it  stops  vital  promotion 
activities.  “In  our  particular  case,  we 
are  not  only  doing  as  much  promoting, 
but  have  added  funds  to  our  promo¬ 
tion  expense  in  order  to  carry  on  a 
more  concentrated  and  effective  cam¬ 
paign  than  ever,”  he  stated.  “Of 
course  the  fact  that  we  recently  in¬ 
creased  our  rate  from  two  to  three 
cents  has  a  great  deal  to  do  with  our 
promotional  efforts  that  will  be  ex¬ 
tended  during  the  coming  year.  How¬ 
ever,  even  if  we  had  not  increased  our 
rate,  I  am  sure  that  we  would  have 
continued  to  promote  at  least  as  much, 
if  not  more,  than  in  the  past. 

“In  my  humble  opinion  the  least  a 
newspaper  can  do  is  to  keep  their 
circulation  at  a  reasonable  figure  by  a 
reasonable  amount  of  promoting,” 
said  Mr.  Dunsker,  “rather  than  elim¬ 
inate  promoting  and  then  spend  sev¬ 
eral  times  that  amount  of  money  try¬ 
ing  to  get  back  circulation  lo.sses." 

W.  A.  CoRDiNGLEY,  circulation  man¬ 
ager,  Des  Moines  Register  &  Tribune. 
declared:  “To  eliminate  or  curtail  oui 
circulation  and  promotion  depart¬ 
ments,  would  in  my  judgment  auto¬ 
matically  lower  the  morale  of  our  cir¬ 
culation  organization.  For  the  present 
at  least  we  contemplate  no  radical 
changes  in  our  circulation  and  promo¬ 
tion  departments.  We  will  watch  our 
expenses  more  closely,  but  will  not 
likely  make  any  reduction  in  circu¬ 
lation  and  promotion  staffs.’’ 

Proper  Promotion  Essential 
C.  D.  O’Rourke.  Cleveland  Press 
circulation  manager,  said  promotion 
expense  will  be  an  important  question 
in  many  newspaper  offices  during  1938. 
“I  certainly  do  not  think  it  advisable 
under  any  conditions  to  eliminate  cir¬ 
culation  promotion  entirely  and  doub- 
“The  business  of  circulators  today,  in  ly  so  where  an  attempt  is  being  made 
my  opinion,  is  not  to  ‘sit  down’  on  to  raise  subscription  prices,”  he  de¬ 
promotion,  but  rather  to  make  less 

costly  promotion  more  effective.”  I  “ 

Mr.  Elstes  prefaced  his  remarks  con¬ 
cerning  the  value  of  effective  promo¬ 
tion  by  defining  circulation  promotion  | 
as  a  system  of  selling,  whether  the  j 
sales  talk  be  in  the  form  of  office  ads, 
radio  announcements,  distribution  of 
cinnilators,  toy  balloons,  pencils  or ; 
calendars.  He  believes  circulation 
promotion  is  intended  to  reach  two , 
classes  of  people:  (1)  the  present  * 
subscriber,  to  keep  him  sold;  (2)  the 
potential  subscriber. 

“Every  man  or  woman  who  has 
bought  an  item,  whether  it  be  a  news¬ 
paper,  an  automobile,  or  a  radio,  likes 
to  have  his  judgment  backed  up  with 
reasons  why  he  has  made  a  good 
buy,”  stated  Mr.  Estes.  “Today’s 
newspaper  subscriber  is  not  neces¬ 
sarily  a  subscriber  tomorrow.  ’The 
mortality  of  a  sub  is  high.  The  young 
lover  who  boasts  a  sweetheart  with-  , 
out  a  constant  selling  campaign  of  j 


dared.  “However,  I  do  believe  that 
on  a  great  number  of  newspapers  a 
tapering  off  of  the  amount  of  money 
spent  on  circulation  promotion  can  be 
gracefully  done  without  causing  any 
particular  circulation  loss.” 

M.  W.  Halmbacher,  director  of  cir¬ 
culation,  Oklahoma  City  Times  and 
Daily  Oklahoman,  replied  as  follows: 
“Even  though  our  subscription  rates 
were  increased  Nov.  1,  our  circulation 
promotion  program,  which  is  more  or 
less  standardized,  will  be  the  same  in 
1938  as  during  1937  with  little  or  no 
change.’’ 

The  Flint  (Mich.)  Journal  is  not 
planning  any  curtailment  of  circula¬ 
tion  promotion  during  1938,  according 
to  Robert  W.  Taylor,  circulation  man¬ 
ager.  "We  plan  to  spend  as  much,  or 
more,  for  direct  carrier  promotion  in 
1938  than  we  did  in  1937,”  he  stated. 
"We.  also,  plan  to  continue  our  good¬ 
will  promotions  among  the  general 
public  along  lines  similar  to  those 
adopted  in  1937.” 

On  Monthly  Basis 

C.  E.  Gilroy,  circulation  manager. 
Sail  Francisco  Chronicle,  explained  his 
paper  budgets  promotion  expense  on  a 
month  to  month  basis.  “It  has  always 
been  our  experience  that  when  we  hit 
periods  of  depression,  it  is  necessary 
for  us  to  curtail  in  some  lines,”  he 
said,  “but  in  the  matter  of  promotion 
we  try  to  figure  our  ways  and  means 
of  keeping  this  more  active  during 
such  periods.” 

Capper's  Protective  Service 

WHILE  on  the  subject  of  promotion,  a 

unique  reader  service  in  the  farm 
paper  field  is  Capper’s  National  Pro¬ 
tective  Service  Association,  sponsored 
by  The  Capper  Publications,  in  the 
terest  of  checking  rural  thiev¬ 
ery. 


There  are,  at  present,  more  than  500,- 
000  members  in  the  association  in  the 
Central  West.  Membership  is  offered 
to  farmers  who  are  paid-in-advance 
subscribers  of  Capper  farm  journals. 
So  effective  has  been  the  service,  that 
thefts  of  property  valued  at  more 
than  $100,000  annually  are  reported  to 
the  service. 

One  means  of  fighting  farm  thievery 
is  to  offer  rewards  for  conviction  and 
sentence  to  prison  of  persons  who 
steal  from  service  members.  Metal 
signs  are  posted  on  farms  whose  own¬ 
ers  or  tenants  are  members  of  the  ser¬ 
vice. 

Presence  of  signs  announcing  re¬ 
wards  for  convictions  often  tends 
to  prevent  thefts.  Prospects  of  re¬ 
ward  cause  private  citizens  to  furnish 
clues  and  make  unsalaried  peace  offi¬ 
cers  more  likely  to  give  attention  to 
reported  thefts.  Through  a  system  of 
markings  to  identify  farmers’  stock, 
plus  the  reward  plan,  the  Protective 
Service  pays  from  one  to  five  rewards 
of  $25  to  $50  almost  every  day.  Under 
the  plan,  members  of  the  service  us¬ 
ually  share  half  the  reward,  and  it  is 
recommended  that  if  a  peace  officer 
has  had  a  definite  part  in  capturing 
the  thief,  the  reward  should  be  shared 
jointly.  If  the  member  receives  no 
essential  aid,  aside  from  customary 
official  duties,  the  entire  reward  is 
paid  to  the  subscriber. 

James  M.  Rankin,  circulation  direc¬ 
tor  of  Capper  Publications,  explains 
the  Protective  Service  stimulates  in¬ 
terest  in  the  plan  by  regular  broad¬ 
casts  over  Capper’s  radio  station 
WIBW,  Tojjeka,  Kan.,  and  seven  other 
Central  West  stations,  giving  descrip¬ 
tion  of  stolen  property  and  clues 
which  will  help  peace  officers  and  pri¬ 
vate  citizens  in  recovering  their  stolen 
property  and  capturing  guilty  persons. 


INFLUENCE  THE  ZONE  OF  AFFLUENCE 


Quantity  And 
Quality  of  News 


Hie  Sun  is  New  York’s 
foremost  evening  paper, 
not  only  because  it  is  so 
well  edited,  but  because 
comparisons  show  it  leads 
in  the  amount  of  local, 
domestic  and  foreign  news 
as  well  as  the  number  of 
Sports,  Financial  and  Gen¬ 
eral  news  items  published. 

NEW  YORK 


BUYERS 


Tlie  best 
farm  year  ainoe 
1931  has  made  the 
Oklahoma  ('ity  market 
a  Zone  of  AfTluenre. 


SIT-DOWN 
OKLAHOMA'S 

Responsive  buyers  swarmed  Oklahoma 
City- stores  in  1937  and  boosted  general 
business  24%  above  the  1936  level  accord¬ 
ing  to  bank  debits.  And  that  is  not  all 
Roger  W.  Babson  forecasts  that  Oklahoma 
City’s  business  in  the  initial  3  months  of  1938 
will  exceed  the  boom  period  of  early  1937! 
In  this  market,  the  Oklahoman  and  Times 
are  powerful  influences  in  molding  buying 
habits  quickly,  effectively,  economically. 


THE  Dill  LY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


THE  OKLAHOMA  TUILISHINC  CO 


THE  FARMER-STOCKMAN  •  MISTLETOE  EXPRESS  •  RADIO  IW*’ 
NATIONAL  K  E  r  A  E  S  I  N  T  A  T  I  V  i  E  KATZ  SfECIAL  AOVEITISINC  A  C  E  N  C  ' 
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EDITOR  &  PUBLISHER 


Ad  Drive  By  All  U.  S.  Dailies 
Proposed  by  R.  R.  O’Brien 

Plan  Calls  for  Full  Page  Copy  Weekly  to  Give 
Advertisers  Better  Understanding  and  Appre¬ 
ciation  of  Newspapers  .  .  .  “Selfish"  Themes  Hit 


CALLING  UPON  the  press  of  Amer¬ 
ica  to  unite  in  a  nation-wide  news¬ 
paper  advertising  campaign  to  re-sell 
national  adver¬ 
tisers  and  to  re¬ 
affirm  in  the 
minds  of  local 
merchants  the 
value  of  newspa¬ 
per  advertising, 

Robert  R. . 

O'Brien,  p  u  b  - 
Usher,  Council 
Bluffs  (la.)  Non¬ 
pareil  and  presi- 
dent.  Inland 
Daily  Press  As¬ 
sociation,  urged 
immediate  steps 
be  taken  for  a  better  understanding 
and  appreciation  of  newspapers  in  an 
address  prepared  for  delivery  Friday 
morning  before  the  Kansas  Press  As¬ 
sociation  convention  at  Wichita. 

Mr.  O’Brien  declared  declining  na¬ 
tional  advertising  linage,  particularly 
among  smaller  dailies,  is  a  challenge 
to  newspapers.  He  suggested  that 
every  daily  agree  to  run  a  full-page 
advertisement  each  week  for  a  year 
and  contribute  a  proportionate  fee  to 
defray  the  cost  of  having  such  ads 
prepared  and  matted.  He  made  a 
special  plea  to  small  paper  publish¬ 
ers  to  cooperate  in  such  a  plan,  point¬ 
ing  to  inroads  made  by  larger  papers, 
through  group  and  supplement  adver¬ 
tising  selling,  and  increased  radio  bill¬ 
ings. 

Higher  Rates  Debated 

Registration  for  the  Kansas  group’s 
46th  annual  meeting  began  Thursday 
afternoon.  Roundtables  for  publishers 
of  dailies  and  weeklies  in  the  evening 
were  followed  by  a  general  session 
featured  by  a  debate:  “Resolved:  That 
the  Rising  Costs  of  Newspaper  Pro¬ 
duction  Should  be  Met  by  Advancing 
Subscription  Prices  Rather  Than  Ad¬ 
vertising  Rates.” 

Election  of  officers  Saturday  was  to 
conclude  the  three-day  program. 
Among  speakers  scheduled  were  W. 
H.  Conrad,  publisher,  Medford  (Wis.) 
Star  News;  Floyd  Hockenbull,  pub¬ 
lisher  of  Circulation  Management, 
Chicago;  DeLoss  Walker,  associate 
editor  of  Liberty,  and  Vernon  T.  San¬ 
ford,  manager,  Oklahoma  Press  As¬ 
sociation. 

“I  believe  the  newspaper  that  is 
adequately  covering  its  field  is  today 
as  strongly  intrenched  as  at  any  other 
time  in  the  newspaper’s  history,”  Mr. 
O’Brien  said.  “I  believe  local  adver¬ 
tisers  were  never  more  ready  to  pay 
for  advertising  in  a  newspaper  where 
that  newspaper  holds  the  confidence 
and  interest  of  the  readers  of  its  ter¬ 
ritory. 

"Quit  Knocking  Each  Other” 

“The  getting  together  of  the  news¬ 
paper  interests  of  this  country  to  do 
the  job  at  hand  in  an  effective  way  is 
going  to  be  particularly  difficult.  The 
large  newspapers  have  told  the  na¬ 
tional  advertisers  that  they  alone  are 
necessary  and  that  they  can  deliver 
effective  dealer  cooperation  in  each 
market.  Because  of  this  propaganda 
which  has  been  underway  for  months. 


the  United  Front  Movement  has  not 
been  able  to  actually  get  into  op>era- 
tion  because  of  the  resentment  and  the 
lack  of  cooperation  of  the  smaller 
newspap)ers.  And  the  metropolitan 
press  cannot  do  the  job  alone. 

"There  is  a  way  to  help  the  situa¬ 
tion — a  movement  to  promote  a  better 
understanding  between  the  newspa¬ 
pers,  and  to  quit  knocking  each  other. 
This  plan  is  based  upon  the  old  prem¬ 
ise  that  newspapers  are  the  effective 
medium  of  selling  the  world  on  any¬ 
thing.  It  is  a  plan  to  bring  all  news¬ 
papers  of  the  country  together,  agree¬ 
ing  to  cooperate  and  putting  over  one 
of  the  largest  newspaper  campaigns 
ever  attempted. 

“These  advertisements  should  not 
touch  upon  linage  figures,  circulation 
of  individual  papers,  individual  mar¬ 
kets,  or  favor  any  group.  They  should 
emphasize  the  market  theory  and  the 
need  for  local  dealer  support,  which 
newspapers  alone  can  provide.  We 
have  had  all  too  much  in  selfish  ad¬ 
vertising  by  newspapers,  each  blow¬ 
ing  its  own  horn  and  inferentially  sug¬ 
gesting  that  the  use  of  others  is  not 
necessary. 

“This  new  advertising  should  be  de¬ 
signed  to  give  advertisers  a  better  un¬ 
derstanding  and  appreciation  of  news¬ 
papers,  how  powerful  is  their  influ¬ 
ence,  and  what  a  chaos  there  would 
be  if  only  for  one  day  all  newspapers 
were  to  suspend.  There  have  been 
countless  successes  among  newspa¬ 
per  advertisers.  These  stories  must 
be  dug  up  and  told  in  a  dramatic 
way. 

Why  All  Should  Cooperate 

“The  question  is  bound  to  arise,  why 
should  all  newspapers  run  a  series  of 
50  or  more  full  page  ads  in  a  year 
when  most  of  the  busine.ss,  industry 
and  advertising  is  concentrated  in  a 
few  of  the  larger  cities. 

“The  answer  is  this.  The  larger  pa¬ 
pers  will,  of  course,  do  the  great  big 
job  of  reaching  business  executives 
and  advertising  executives,  but  the 
smaller  papers  will  have  an  effective 
part.  In  the  first  place  this  campaign 
will  be  designed  to  sell  the  national 
advertiser  on  newspapers,  but  it  will 


THE  INVISIBLE  TAG 


sell  the  local  merchants  as  well.  Too 
many  dealers  throughout  the  country 
have  in  the  past  been  willing  to  accept 
radio,  billboards,  magazines,  direct 
mail  and  shopping  news  forms  of  ad¬ 
vertising  as  being  of  assistance  to 
them  in  their  merchandising  ef¬ 
forts. 

“Most  of  these  dealers  have  found 
out  that  this  is  not  effective  and  they 
are  ready  to  chip  in  with  the  home 
newspaper.  That  they  believe  in  news¬ 
papers  themselves  is  evidenced  by 
their  own  advertising. 

“Adverse  sentiment  toward  all  ad¬ 
vertising  has  been  sweeping  over  the 
country  during  the  past  few  years.  I 
am  going  to  lay  the  responsibility  for 
this  condition  mainly  at  the  door  of 
the  radio.  In  a  newspaper  we  are  not 
so  conscious  of  the  advertising,  al¬ 
though  it  is  there  and  it  is  read,  but 
only  voluntarily.  In  the  radio  the  ad¬ 
vertising  is  obtrusive  and  asserts  it¬ 
self  too  many  times  to  the  great  an¬ 
noyance  of  the  listener  who  is  not 
interested  in  the  advertising  ap¬ 
peal. 

"Advertisers’  claims  over  the  radio 
have  been  so  preposterous  that  they 
are  rebounding  to  the  detriment  of  all 
advertising.  The  right  kind  of  copy 
must  be  used  by  the  advertiser  to  re¬ 
gain  that  degree  of  consumer  confi¬ 
dence  which  was  formerly  held  when 
newspapers  were  the  principal  media 
for  national  advertising. 

Opposes  ABC  Map  Plan 

“I  am  greatly  interested  in  the 
movements  starting  by  certain  press 
associations  such  as  the  New  England, 
the  Iowa  and  the  Missouri  and  others, 
to  sell  newspaper  space.  But  I  am 
afraid  they  will  not  be  successful. 
The  national  advertiser  is  not  inter¬ 
ested  in  any  plan  which  will  allow 


him  to  cover  Kansas,  etc.  He  can¬ 
not  shape  a  program  to  such  a  small 
area. 

“Another  thing  that  I  am  fearful 
we  will  have  to  contend  with  is  the 
idea  which  several  of  the  large  news¬ 
paper  interests  have  been  trying  to 
put  over  with  the  Audit  Bureau  of 
Circulations,  to  do  away  with  what  is 
now  known  as  the  trading  area  al¬ 
lotted  to  each  newspaper  by  the  Audit 
Bureau.  These  interests  say  that  al¬ 
lotting  to  any  newspaper  a  certain 
trading  area,  which  presumably  is  an 
area  in  which  people  come  generally 
to  trade  in  any  certain  town,  is  falla¬ 
cious.  They  claim  no  city  has  a  trade 
territory.  To  support  their  conten¬ 
tion  they  point  out  that  a  certain  de¬ 
partment  store  in  a  certain  town  may- 
draw  trade  from  a  certain  distance, 
while  a  drug  store  may  only  draw 
trade  from  one-half  that  distance. 
Most  towns  do  have  a  very  definite 
trade  area.  Generally  it  coincides 
with  that  area  in  which  our  paper  is 
distributed. 

“I  have  no  question  in  my  mind  but 
that  the  propaganda  against  trade  ter¬ 
ritories  came  from  the  metropolitan 
districts.  Besides  being  rather  sinister 
and  selfish  in  its  origin,  it  has  the 
additional  fault  of  being  altogether 
screwy  as  to  fact  and  logic.  If  there 
is  any  representative  town  or  small 
or  middle  class  city  which  does  not 
have  a  clearly  defined  trade  terri¬ 
tory,  1  have  no  knowledge  of  it  and  1 
do  have  knowledge  of  various  such 
communities  that  do. 

“The  fact  that  a  department  store 
might  bring  trade  from  a  longer  dis¬ 
tance  than  the  drug  store  in  the  com¬ 
munity  does  not  affect  the  situation 
because  when  this  customer  is  broughi 
to  the  city  he  may  also  purchase 
needed  drug  supplies.” 
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oncf  You  Con  Score  a  Hit 
Every  Time  Y/ith  The  News 


•  DETROIT  now  ranks  third  among  the  Nation’s  markets! 


•  That’s  not  civic  pride  speaking — not  a  piece  of  Fourth-of-July 
oratory.  No,  it’s  based  on  payrolls  and  persons  employed,  as  given 
in  the  U.  S.  Census  of  Business,  published  in  June,  1937. 


•  Figures  show  that  Detroit  (Wayne  County)  workers  received 
3.67(,(  of  the  total  U.  S.  payroll,  and  represented  \.9V  c  of  the 
U.  S.  employed  personnel.  Judged  by  these  significant  factors, 
Detroit  outranked  all  but  New  York  and  Chicago  in  the  list  of 
American  markets. 


*  In  short,  Metropolitan  Detroit  nt akin ^  money  and sj)i‘ndingit . 


*  To  get  into  this  active  market,  get  into  The  Detroit  News. 
With  more  home  coverage  than  Detroit’s  two  other  newspapers 
combined  .  .  .  reaching  63V2C  of  all  newspaper-reading  homes 
in  Detroit  .  .  .  The  News  is  first  in  the  Nation’s  Third  Market. 


76%  Home  Delivered  in  Detroit 


The  Detroit  News 


THE  HOME  NEWSPAPER 


New  York — /.  A.  KLEIN,  Inc. 
Chicago— J.  E.  LUTZ 


\ 
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Skoti  “TakaA 


A  RURAL  correspondent  sent  this 
paragraph  to  the  Gloversville  (N.  Y.) 
Morning  Herald: 

“Mrs.  John  B -  presented  ] 

her  husband  with  an  eight-pound 

baby  girl  on  Thursday.  Mrs.  B -  i 

- was  formerly  Miss  Anna  G -  ' 

and  very  popular  locally.  The  happy  ' 
parents  have  the  congratulations  of  all 
on  this  suspicious  event.” 

■ 

“SUTHERLAND  resigned,”  said  one 
of  the  boys  on  the  rim  of  the  Easton 
(Pa.)  Express  city  desk  to  the  sports 
CKlitor  when  he  returned  from  lunch 
after  his  sports  pages  had  been  made 
up  for  a  1:30  edition. 

“I’ve  still  got  time  for  a  quick  make¬ 
over;  where’s  the  copy?”  asked  Sports 
Editor  Charles  A.  Reilly. 

“Howard  has  it,”  was  the  reply, 
pointing  to  another  copy  reader. 

“Let’s  see  that  Sutherland  story.” 
“Whatthell!  It’s  Supreme  Court 
Justice  Sutherland,”  shouted  Reilly 
with  relief  in  his  voice,  “I  thought  it 
was  an  important  story  about  my 
friend  Jock  quitting  his  job  as  Pitt 
football  coach.” 

Jock  Sutherland  served  as  Lafayette 
coach  in  Easton  a  decade  ago  and 
made  many  friends  among  the  news¬ 
paper  men  there. 

■ 

ALL  LOCAL  RECORDS  for  stopp>ing 
the  press  were  made  in  William 
Allen  White’s  Emporia  (Kan.)  Gazette 
ofiBce  when  it  was  discovered  the 
make-up  man  had  mixed  up  the 
standing  heads  and  put  the  one  be¬ 
longing  to  the  road  report,  “Highways 
and  Detours,”  over  the  “Deaths  and 
Funerals”  column. 

*  *  * 

IT  WAS  3  a.m.  when  the  Indianapolis 
Times  society  editor  dragged  home 
from  the  dance  she’d  been  sent  to 
cover,  given  by  an  exclusive  family, 
socially  impeccable  and  with  enough 
of  this  world’s  goods  to  make  the  event 
something  memorable  in  Hoosier 
society  annals.  The  family’s  name  is 
Gaston. 

It  was  3:30  a.m.  when  she  finished 
the  story  and  dispatched  it  to  the 
office  by  messenger. 

Next  morning  she  arrived  at  work 
just  after  the  first  edition  had  been 
run  off  and  glanced  at  her  lead  story. 
Glanced — and  experienced  a  sensation 
akin  to  dropping  47  floors  in  an  ex¬ 
press  elevator. 

The  first  paragraph  she  had  written 
began;  "Mr.  and  Mrs.  Gaston  B.  Means 
entertained  .  .  . 

■ 

WHEN  ARTHUR  AULL,  editor  of  the 
celebrated  Lamar  (Mo.)  Democrat, 


I)  i:  It  T 

Kentucky,  with  a  per  capita  in¬ 
debtedness  of  only  $4.03  has  the 
lowest  state  and  local  per  capita 
debt  and  the  second  lowest  state 
and  local  per  capita  tax  rate  in 
the  nation.  This  is  another  fac¬ 
tor  contributing  to  the  excep¬ 
tionally  good  business  condi¬ 
tions  that  have  persisted  during 
the  past  year  in  this  market 
which  is  so  effectively  delivered 
by  .  .  . 

Cour^er•3^ournal 

The  Louisville  Times 


makes  a  mistake  he  doess’t  believe 
in  half-hearted  apologies  or  correc¬ 
tions. 

In  a  recent  edition,  a  front  page 
story  said: 

A  JACKASS  COULDN’T 

HAVE  DONE  AS  BAD 
Tuesday,  we  ran  a  little  notice  about  Sammy 
Knecht's  implement  showt,  today.  It's  just 
a  little  the  wrorst  we’ve  ever  seen  in  any 
paper,  big  or  little.  L'sually,  knowing  mis¬ 
takes  will  get  through  apparently  in  spite  of 
everything,  we  accept  such  misfortunes  with 
equanimity.  But  when  we  saw  this  one  we 
used  language.  We  wanted  to  kick  over  the 
stoves,  lock  up  the  shop,  go  over  liefore  the 
county  court  and  ask  ’em  what  the  chance 
was  for  a  place  down  there  in  the  ward 
where  they  train  the  worst  imbeciles  not  to 
put  their  hands  on  a  hot  stove  and  to  use  a 
.spoon  instead  of  their  fingers.  Here  is  the 
bone  or  rather  we  should  say  the  whole 
boneyard: 

There  wil  be  a  free  picture  show  at  Sammy 
Knecht's  John  Deere  headquarters  at  10 
o’clock  Sunday.  Everybody  invited  and  every 
farmer  is  urged  to  come  and  see  those  fasci¬ 
nating  reels. 

The  head  read:  Farmers  see  this  picture 
show  at  Sam  Knecht’s  Tuesday  a.m. — And 
the  paper  was  coming  out  Tuesday  evening. 
Can  you  equal  it? 

■ 

IN  AN  OBITUARY  submitted  recentiy 
to  an  Illinois  weekly  was  the  fol¬ 
lowing:  “.  .  .  Mrs.  — .  — . - played 


some  comforting  selections  and  she  OKLAHOMA  DAILY  SOLD 

was  laid  to  rest  m  the - _  *  ,  „ 

Cemetery.”  (Okla.)  Momtng  Timet, 

,  established  in  1934,  was  sold  recently 

to  a  group  of  local  citizens  who  incor- 
ONE  of  the  younger  reporters  on  the  porated  imder  the  name  of  the  Ada 
Baltimore  Evening  Sun  was  writing  Morning  Times  Publishing  Co.,  Inc. 
a  short  bit  about  a  Negro  woman  who  Previously  the  paper  had  been  pub- 
had  been  beaten  up  by  her  husband,  lished  by  the  Southwest  Newspapers, 
He  turned  it  over  to  Joseph  Murphy,  Jnc.,  with  Henry  S.  Grilling,  Oklahoma 
overnight  editor,  and  walked  back  to  City,  as  president.  Chester  E.  Clark, 
his  desk.  Suddenly  Murphy  laughed  former  editor,  was  made  editor  and 


H  E  R  T 

I 


uproariously. 

The  reporter  had  written  this  lead: 


publisher  and  secretary  of  the  board. 
J.  C.  Rothwell,  formerly  editor  of 


“A  colored  woman  stood  before  Seminole  (Okla.)  Reporter,  was  made 
Magistrate  Harry  W.  Allers  in  police  managing  editor  of  the  Times  Jan.  3. 
court  with  a  black  eye.”  Thomas  Omstead  remains  as  city  edi- 

■  tor  and  Ben  Reno  as  advertising  man- 

OXFORD  (NEB.)  STANDARD,  week-  ager.  Rothwell  is  part  owner  of  the 
ly,  learned  the  penalty  of  bragging  Hollis  News  and  for  several  years  was 
recently.  The  fire  department  hadn’t  editor  of  the  Borger  (Tex.)  Daily 
been  called  out  for  13  months,  and  Herald. 
so  the  paper  made  an  event  of  it  with  ■ 

a  big  feed  for  all  the  firemen  and  STOWE  TO  CAPITAL 
business  officials.  Next  day  the  alarm  t  i  j  o 

sounded  for  the  first  time  in  more  than  Lel^d  Stowe,  special  writer  for  the 

a  year — ^summons  to  the  Standard  of-  York  Herald  Tribune,  has  been 

fice  which  was  gutted  by  fire.  assigned  to  the  Washington  bureau 

,  with  Nicholas  Gregory  of  the  finan- 

Editor  &  Publisher  will  pay  $2  for  each  cial  department.  Mr.  Stowe  recenUy 
“Short  Take’’  accepted  and  published.  Those  returned  from  Madrid  after  six 


not  used  will  not  be  returned. 


months  in  Spain. 


The  Joh  nstown,  Pa.,  News  Message  No. 


Johnstown  home  builders  are  not  waiting  for  further  federal 
aid.  Home  construction  activity  begun  last  summer  is  continuing 
uninterrupted  through  the  winter  months.  Contractors  have  plans 
to  build  more  homes  in  Johnstown  and  its  suburban  areas  this  year 
than  have  been  erected  in  the  history  of  the  city.  The  new  owners 
will  be  interested  in  everything  that  goes  into  a  home. 


THE  JOHNSTOWN  TRIBUNE 
THE  JOHNSTOWN  DEMOCRAT 
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Another 

News  Dividend 

from  iNTERMATIOnrAL 

JVews  Service 


99 


A.  series  of  1^  vital  illuminating  articles  on  the 
inside  developments  in  Russia  and  the  Far  East  tfidav 


^^Yellow  Typhoo]^  ayd  Red  Storm  Wari^e^gs’’ 


h  H.  R.  Knickerbocker 


HFRF.  is  another  of  those  valu¬ 
able  exclusive  news  features  — 
“news  dividends"  — which  Interna¬ 
tional  News  Service  develops  of  its 
own  accord  and  enterprise  and  Rives 
its  clients  as  a  part  of  its  regular  spot 
news  reports. 

They  are  important,  timely,  authori¬ 
tative  articles  that  everybody  will  de¬ 
mand  to  read. 

The  Knickerbocker  “news  divi¬ 
dend"  is  the  observations  of  America's 


foremost  foreiRii  reporter,  based  on  a 
12,500  mile  tour  from  ShaiiRhai  to 
Tokyo  throuRh  Siberia,  Russia,  (icr- 
many,  Poland  to  Paris,  and  his  experi¬ 
ences  on  the  battlefields  of  three  wars. 

It  tells  how  a  recognized  authority 
on  foreign  affairs  sums  up  the  facts  of 
today’s  foreign  developments  in  rela¬ 
tion  to  America  and  the  world  at  large. 

Bc^l^inning  January  ]7tli 
KXI'I.VSIVKI.Y  in  I.X.S.  clionf 


\iitcrnatioual  News  Service 


235  EAST  45th  STREET,  NEW  YORK,  N.  V. 

Th€»  service  of  newspaper  scoops  that  pays  dividends** 
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EDITOR  6c  PUBLISHER 


OUR  OWN  WORLD 
OF  LETTERS 


MARK  W.  HENNESSY  of  Bath,  Me., 
is  the  author  of  “The  Sewall  Ships 
of  Steel,”  released  Jan.  15,  and  pub¬ 
lished  by  the  Kennebec  Journal,  $10. 

It  is  a  really  fine  history  of  the  lead¬ 
ing  part  the  Sewalls  of  Bath  played 
in  the  last  grand  stand  of  sail  which 
took  place  in  this  country.  The  firm 
kept  all  correspondence  with  their 
shipmasters  and  these  sea  letters  af¬ 
forded  Mr.  Hennessy  an  uninterrupted 
record  of  the  lifetime  operations  of  the 
Sewall  ships  with  which  to  document 
his  text.  The  firm  built  the  last 
square-rigged  windjammers  turned 
out  in  this  country.  The  careers  of  the 
ships  and  their  captains  naturally  run 
the  gamut  of  storm  and  fire  and  ship¬ 
wreck.  of  fair  winds  and  foul,  fast 
passages  and  slow,  good  business  and 
bad.  The  book  is  well  illustrated  with 
hitherto  unpublished  photographs  of 
the  ships  and  their  masters,  686  pages 
of  authentic  documentation,  colored 
with  a  rich  human  background  of 
Maine  deepwater  skippers. 

Mr.  Hennessy  is  a  reporter  for  the 
Portland  Press  Herald  and  Express, 
covering  the  lower  Kennebec  region, 
and  has  a  flair  for  his  city’s  great  sea¬ 
going  tradition.  Here  is  a  young 
newspaper  man  who  isn’t  letting  any 
barnacles  gather  on  the  soles  of  his 
boots  while  covering  the  Maine  water¬ 
front.  H.  T. 

■ 

HARD-WORKING  newspaper  people 
who  like  to  sit  looking  out  the  win¬ 
dows  these  frosty  mornings,  dreaming 
about  palm-fringed  islands  and  daz¬ 
zling  white  beaches  can  refine  their 
torture  by  going  in  and  buying  for 
$2.50,  a  new  book,  “Circling  the 
Caribbean,”  by  Tom  Marvel.  This 
excellent  travelogue,  published  by 
Harcourt  Brace,  will  probably  set  you 
to  adding  columns  of  figures  and  won¬ 
dering  whether  you  dare  ask  for 
three  weeks  instead  of  only  two. 

•  Circling  the  Caribbean”  is  a  colorful 
book  and  into  it  have  been  slipped  bits 
of  pertinent  information  about  what 
it  costs  to  stay  where,  and  how  much 
it  is  to  get  from  there  to  somewhere 
alse  and  back.  C.  G.  T. 

■ 

MEDICAL  MAGIC,’  a  layman's 
story  about  the  progress  of  medi¬ 
cine.  has  jusl  been  published.  Its  au¬ 
thor.  David  Dietz,  science  editor  of 
the  Scripps-Howard  Newspapers,  has 
!)een  on  the  Cleveland  Press  staff  for 
22  years.  His  book  was  written  with 
the  co-operation  of  many  prominent 
physicians  and  re.search  workers. 
Dietz  discusses  results  of  the  latest 
i'Ltearch  into  various  fields  accurately 
■Hid  scientifically,  but  without  confu- 
'ion  the  lay  reader. 

Well  known  in  the  field  of  science 
writing,  Dietz  is  a  fellow  of  the  Amer¬ 
ican  Association  for  the  Advancement 
<  i  Science  and  was  a  co-winner  of  the 
l!f37  Pulitzer  science  writing  award. 
.■\n  earlier  book  by  Dietz  was  “The 
Story  of  Science.” 

In  honor  of  the  book's  publication 
Dietz  was  introduced  to  meml>ers  of 
the  Chamber  of  Commerce  at  a  lunch- 
e(<n  on  the  day  “Medical  Magic"  ap¬ 
peared  . 

CHARLES  T.  COINER,  art  director  N. 

W.  Ayer  &  Son,  Philadelphia,  writes 
about  the  work  of  Lester  Beall,  artist 
and  designer,  in  the  current  PM  Mag¬ 
azine.  Beall’s  modern  “engineered" 
design  and  illustration  is  credited  with 
helping  bring  about  a  new  trend  in 
advertising.  He  has  designed  the 
cover  and  16  pages  for  this  issue  of 
PM  which  also  contains  an  instalment 


of  16  pages  from  the  essay,  “Type 
Designs  of  the  Past  and  Present,”  by 
the  English  typographic  authority, 
Stanley  Morison.  Percy  Seitlin  con¬ 
tributes  an  article  about  John  Clyde 
Oswald,  veteran  printer,  publisher  and 
editor,  which  is  printed  along  with 
16  pages  from  Oswald’s  most  recent 
historical  work,  “Printing  in  the 
Americas.” 

■ 

In  the  Periodicals 

Jaki  Kilraiii.  tlic  oMtiiuc  who 

(lied  tictnily  tiRun  >  in  an  article  in  the  cur¬ 
rent  .IwjCMVdif  It  title  1  “Whei 

Snllivan  Kayi»ed  Kilrain**  and  the  author  is 
Oland  1>.  Uii^M’11  of  the  .Vcri’  Vtnk’  li’or/ti- 
Tt'It'f/niw. 

Ktatnnd  in  Jan.  ISth  is  “War  l*ro{ia- 

panila  hlxiioseil — The  Picture  S'.ory  of  Ides 
that  Make  Wars.”  It  is  to  l)e  continued  in 
tile  next  issue. 

**'rhe  ('opy  lk.y‘v  I'irst  Story**  in  January 
SciihHtts  wa>  written  ly  Samuel  Kiei>ler  of 
the  Si7cs.  It  is  one  of  the  ar  i- 

cles  of  tHTsiiiial  experience  that  won  a  prize 
in  thf  “Life  in  the  I’nitetl  States'*  contest. 

J.  Donald  Adams,  editor  of  the  Nnv  York 
Tinus  Hook  Review  leads  otT  the  carr-nt 
AtlautU'  Monthly  with  a  significant  article. 
“The  Collapst  of  Conscience.*’  The  writer 
conte!ni«*:  ‘‘that  |K*rso:iaI  conscience  in  the 
T'.  S.  has  fallen  to  a  new  low  in  our  hist«>ry 
as  a  natii'ii." 

Financial  editor  11.  H.  Kllislon  of  the  Chris^ 
t  till  SrictH  t'  .\Jonitor  also  contrihuted  to 
Atlontic.  lie  wrote  “Mr.  Hull  Calling  I^n- 
don." 

■ 

Group  to  Coor<dinate 
Circulators'  Work 

Appointment  of  a  new  committee  on 
public  relations  to  coordinate  news¬ 
paper  circulation  problems,  was  an¬ 
nounced  this  week  by  President  David 
K.  Smith,  Portland  Journal,  of  the 
International  Circulation  Managers 
A.ssociation.  Harry  W.  Cullis,  Chester 
(Pa.)  Times,  was  named  chairman. 
He  will  be  assisted  by  vice-chairmen 
from  each  of  the  sectional  circula¬ 
tion  managers’  association. 

“The  purpose  of  this  committee  is 
to  coordinate  all  public  relations  mat¬ 
ters,”  stated  President  Smith,  “such 
as  labor,  .social  security,  laws  and  rul¬ 
ings  by  state  or  national  authorities 
having  any  bearing  or  connection  with 
newspaper  circulation.” 

NEW  DES  MOINES  DAILY 

The  Des  Moines  Dispatrh.  a  weekly 
newspaper  started  in  1932,  will  be¬ 
come  an  evening  daily  Jan.  23.  E.  R. 
Appel,  publisher,  announced  Jan.  7. 
The  Dispatch  will  attempt  to  compete 
with  the  Des  Moines  Register  and 
Tribune,  which  have  no  other  city¬ 
wide  competiti.on.  Appel  .said  he  h  is 
r.btained  support  from  some  local  ad¬ 
vertisers  who  want  their  ads  circu¬ 
lated  locally  instead  ol  st;ite-wide  as 
in  the  larger  publication,  adding  that 
forces  oppo.sed  to  e.stiibli.shment  of  a 
city  managership  plan  for  Des  Moines 
are  supporting  the  new  daily. 


SETTLES  TAX 

R.  K.  Ferguson,  president  of  the  St. 
Regis  Paper  Company,  told  stock¬ 
holders  Wednesday  at  their  annual 
meeting  in  Watertown,  N.  Y.,  that  the 
Treasury  Department's  deficiency  tax 
claim  of  $3,600,000  in  connection  with 
the  exchange  of  the  company’s  hold¬ 
ings  of  stock  in  the  Niagara  Hudson 
Power  Company  for  stock  in  the 
United  Corporation  in  1931  had  been 
settled  for  $941,067  with  interest.  He 
said  the  company’s  bank  loans  had 
been  increased  $1,100,000  to  pay  the 
required  amount,  making  total  bank 
borrowings  $7,000,000. 


Lundberg  Book 
Brings  Suit 
And  Ad  Trouble 

du  Fonts  Allege  Libel  in 
”60  Families"  .  .  .  Herald 
Tribune  Refuses  Ad 

Together  with  a  libel  suit  for  $159,- 
000  brought  by  E.  I.  du  Pont  de  Ne¬ 
mours  &  Co.,  against  the  author  and 
publisher,  Ferdinand  Lundberg’s 
book  “America’s  60  Families,”  was 
responsible  for  the  New  York  Herald 
Tribune  refusing  an  advertisement 
recently  and  may  be  responsible  for 
another  libel  suit  against  that  paper. 

The  du  Pont  suit  was  filed  Jan.  7 
charging  libel  in  one  paragraph  of 
the  book  in  which  it  is  asserted  that 
the  government  charged  the  company 
had  defrauded  it  on  war  contracts  and  . 
had  billed  it  $75  for  the  burial  of ! 
every  worker  who  died  during  an  in-  i 
fluenza  epidemic  at  the  Old  Hickory  | 
plant  and  “had  sold  the  bodies  for 
$11  each  as  well.”  Other  parts  of 
the  book  were  cited  in  the  com-  | 
plaint. 

Lammot  du  Pont,  president  of  the  I 
company,  said  there  was  not  a  word  of  j 
truth  in  any  of  the  charges  made  in  | 
the  book.  I 

The  Lundberg  book,  which  was  | 
brought  out  late  in  the  fall,  has  re-  ' 
ceived  considerable  publicity  recently 
through  quotation  by  public  officials. 
Its  publishers,  the  Vanguard  Press, 
advertised  the  book  before  and  after  ■ 
its  appearance.  Recently,  it  was 
learned,  the  publisher’s  agency,  the 
Hudson  Advertising  Company,  was 
instructed  by  the  Herald  Tribune  that 
no  more  copy  would  be  accepted  for 
the  book.  It  was  explained  the  rea¬ 
son  was  a  “po.ssible  legal  situation 
which  had  ari.sen  as  a  result  of  the 
original  adverti.sement .” 

Advertising  Renewed  < 

Advertising  of  the  book  again  wa  I 
allowed  in  the  newspaper  beginninr ' 
Monday  and  following  a  conferenc' 
and  exchange  of  letters  between  Mrs  , 
Helen  Rogers  Reid  of  the  Herald  Trib-  j 
line  and  James  Henle,  president  of  the  I 
Vanguard  Press. 

Dorothy  Thomp.son,  Herald  Tribimr  , 
er'umnist,  brought  out  the  po.ssibility  i 
of  another  libel  suit  Monday  when  in  i 
her  column  .she  explained  the  re-  ' 
fu.sal  of  the  paper  to  accept  the  ad 
copy. 

Mr.  Henle  told  Editor  &  Publishkr 
that  Mi.ss  Thompson’s  explanation  w  i 
libelous  and  that  if  a  retraction  wa.-’ 
not  printed  he  would  sue.  Wednes¬ 
day  the  refraction  had  not  been 
printed  and  Mr.  Henle  stated  the  mat¬ 
ter  was  in  the  hands  of  his  attorneys 

Mentioning  the  fact  the  paper  had 
carried  an  ad  for  the  book,  her  col¬ 
umn  continued:  “On  the  basis  of  that 
adverti.sement  they  found  themselves 
faced  with  a  libel  suit  by  du  Pont,  in¬ 
cluding  them  along  with  the  author 
of  the  book  and  its  publLsher.  They 
canceled  further  advertisements  which  I 
might  bo  libelous  pending  the  out¬ 
come  of  the  suit:  a  perfectly  re:i.son- 
able  action. 


alert  editors  realize — Hint 
Jim  Williams’  famous 
“Out  Our  Way’’  is  but  one 
of  ten  top-notch  daily 
comics  supplied  by  NE.\. 

With  all  comic  strips 
under  XEA  direction,  ed¬ 
itors  know  that  today, 
tomorrow,  next  y  e  a  r, 
they  always  will  have 

BALANCED 


COMICS 


.  .  .  always  the  rii^hl 
a  m  o  u  n  t  of  adven t u i  c, 
human  interest,  luimor, 
romance. 

Keep  your  comics 
(and  your  budget) 
in  balance,  with 
the  time-tested 
NEA  Service. 


"But  the  publi.sher  sent  out  a  letter 
t  )  writers  alleging  that  the  su.spen- 
sion  of  this  .specific  advertising  was 
a  suppression  of  free  speech,  and  Mr. 
Ickes,  a  responsible  cabinet  minister, 
handed  out  a  photostat  of  the  letter 
at  his  press  conference  without  even  ! 
taking  the  trouble  to  investigate  the  I 
facts. 

“This  is  an  oblique  attack  on  free 
speech;  not  on  the  part  of  the  Herald 
Tribune  but  on  the  part  of  the  Van¬ 
guard  Press.” 


NEA  Service,  I  nc. 

*6l — 8th  Av«.  HOOW.3rdSl. 

NEW  YORK  CLEVELAND 

814  Mi<(ion  St. 

SAN  FRANCISCO 
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MORE  PICTURES  FOR  LESS  MONEY 


For  years  the  press  fraternity  has  standardized  on 
a  4  X  picture  size  as  obtained  witli  a  4  x  ;5  Speed 
(Irapliie  ('ainera.  As  film  materials  have  been  con¬ 
stantly  bettered,  more  and  more  newspajK’is  and 
news  services  have  recognized  the  benefits  that  wonld 
be  theirs  if  a  smaller  pielnre  size  were  employed. 

Uses  Inexpensive  Graphic  Holders 

To  nu't'l  the  demamis  of  the  field  lor  a  |  x  f’  i 
.''p('ed  (tiaphie  using  the  lime-proven  and  depend- 
abl»*  (Iraitliic  Frc'^s  Cnl  Film  Holders,  this  change¬ 
over  has  bec-n  made,  d  he  |  x  t*  |  .'^peed  (ire.phie 
IS  now  available  with  a  (Iraphie  l>aek  built  to  a<vom- 
inodatc'  (ir<ti>lii<‘-[y\)i'  lloldtM’s.  Availabh*  also  tor 


this  camera  are  newly  designed,  long-lived  j  x 
(iraphie  Fre.ss  (hit  Film  Holders. 

Costs  No  More — Gives  Greater  Return 

Fnblishers  and  llnsiness  Managers:  this  mean.>  that 
wluMi  yon  contemplate  replacing  or  expanding  your 
pr(‘ss  camera  eiinipnuMil  yon  can  buy  Sp('t*d  (Iraphie 
(  ameras  and  (Iraphie  Fress  Cut  Film  Holders  in  the 
.‘F  I  X  f*  I  siz(‘  for  the  sanu'  price's  pre'xailing;  lot-  the 
t  X  .)  size.  l{<'-e(|nip|M'd  thus,  yon  net  I  he* 
additional  pictnrt's  that  atti'iids  the  o|K'ration  of  the 
smaller  camera — which  can  mean  more'  pie  tiircs  i;;i- 
less  menu'yl  (  enisieh'r  this  ce'eineemie'al  ce>mbinatie>n. 


Send  for  Full  Information! 

N'liel  tenlay  tor  ceimtilete  intormatiein  on  this 
•»’  1  x  t’  1  Speeel  (Iraphie,  anel  tor  free  cataleig  ilins- 
Irating  anel  describing  (Iraflex  anel  either  S|K'etl 
f'ra|)hic  Anu'riean-maeU'.  Frize-Winning  (ameras 
anel  Aeeesseiries.  I  se  cenipem  at  the'  right,  if  yein 
"isli.  Feihner  (Irattex  (’eirpeiratiem.  Dept.  FJ*-‘-2.>. 
Ibxlu'ster.  N.  Y..  l  .S.A. 


FOLMER  GRAFLEX  CORPORATION 

DEPT.  EP-25.  ROCHESTER,  NEW  YORK.  U.  S.  A. 

l’l(  asr  sciiil  UK'  lull  inrornial i< >!i  mi  the  li’ |  \  t'l  S|ir(il  eira|>)iii' 
willi  eirapliir  llaik  aii'l  frci-  calalni;  of  eaafli'X  and  ollirr  SiM-cd 
(•rapliic  Aiiii  ricaii-iiiadi’.  I’ri/i'  W  imiiny  e  'aiiK  ra-'  and  Accosnric.. 


GRAFLEX  "Pnize -'to inning,  CAMERAS 

FOLMER  GRAFLEX  CORPORATION  •  ROCHESTER.NEW  YORK,U.S.A. 
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E  D  I 

MORE  NEEDLING 

PRESIDENT  ROOSEVELTS  allusions  to  the 
“subsidies”  paid  by  the  government  to  news¬ 
papers  in  the  form  of  second-class  mail  privileges 
can  only  be  considered  with  other  recent  criticism 
of  newspapers  by  the  President  and  members  of 
his  Administration.  There  is  no  intent  of  the 
Administration  to  abrogate  any  of  the  “subsidies,” 
so  there  is  no  point  in  discussing  the  apparent 
deficit  of  the  Post  Office,  and  no  purpose  in  the 
allusion  except  another  effort  to  discredit  news¬ 
papers  in  public  esteem.  That  purpose  is  not 
worthy  of  this  government. 

It  can  be  readily  proven  that  if  the  second-class 
privilege  were  abolished,  the  Post  Office  could  not 
eliminate  any  of  the  services  it  now  performs,  ex¬ 
cept  the  transport  of  publications  by  rail,  and  for 
that  it  is  paid  more  than  the  charges  of  competi¬ 
tive  agencies.  The  free-in-county  delivery  of 
small  daily  and  weekly  papers  is  a  relatively  small 
charge  against  the  alleged  deficit  attributed  to 
second-class;  the  large  magazines  and  metropoli¬ 
tan  newspapers  pay  the  postal  institution  con¬ 
siderably  more  than  comparable  service  through 
their  own  or  private  concerns  costs  them.  The 
second-class  deficit  is  now,  as  it  always  has  been, 
an  accounting  fiction. 

It  has  been  asked  why,  if  newspapers  and  maga¬ 
zines  can  get  better  service  cheaper  through  other 
agencies,  they  continue  to  use  the  mails.  That  is 
not  hard  to  answer.  Their  own  trucks  and  other 
transport  can  move  publications  at  lesser  rates 
and  at  greater  speed  than  the  postal  facilities 
offer,  but  cost  and  speed  are  not  paramount  to 
complete  coverage  of  the  circulation  area.  That 
the  post  office  affords,  not  for  second-class  pur¬ 
poses,  but  for  the  delivery  of  first-class  mail. 
Second-class  benefits  because  government  long 
ago  decided  that  wide  distribution  of  the  printed 
word  is  a  major  pillar  of  democracy.  Publishers 
share  this  view,  and  use  the  mails,  even  though 
they  could  go  through  other  channels  to  profitable 
points  in  their  orbits  at  lesser  expense. 

If  Mr.  Roosevelt  believes  that  postal  subsidies 
are  an  important  breach  in  the  national  economy, 
by  all  means  let  us  have  an  investigation.  Let  it 
be  revealed  authoritatively  how  much  it  costs  to 
carry  free  the  tremendous  volume  of  Federal 
franked  matter.  Mr.  Farley’s  report  puts  this  cost 
at  $36,000,000 — or  80%  of  the  total  Post  Office 
deficit.  Let  there  be  light  on  the  "national  de¬ 
fense”  subsidies  to  ocean  and  air  mail,  another 
$12,000,000  item.  Let  us  all  know  how  much  the 
Post  Office  actually  .spends  for  the  transport  of 
second-class  matter  that  it  would  not  spend  for 
its  primary  functions.  If  the  results  indicate  an 
excessive  subsidy  for  publishers,  let  Congress 
correct  it.  That  has  been  done  before,  and,  we 
thought,  with  ample  regard  for  the  Treasury. 

But  let  us  have  an  end  to  this  nagging  and 
needling  of  newspapers,  the  slanders  of  Ickes  that 
won't  stand  cursory  examination,  the  ranting  of 
Jackson,  the  covert  digs  of  Mr.  Roosevelt  himself, 
and  the  amateur  heckling  of  the  labor  experts. 
The  present  is  no  time  for  hairpulling  between 
the  press  and  the  government  of  a  country  strug¬ 
gling  to  preserve  its  heritage.  That  goes  for  both 
sides  of  the  hairpulling  match.  There  is  more 
important  work  to  be  done. 

HARVARD'S  FELLOWSHIPS 

ADULT  EDUCATION  for  journalism  is  to  be  fur¬ 
nished  experimentally  by  Harvard  University 
under  the  $1,000,000  bequest  of  Mrs.  Lucius  W. 
Nieman,  widow  of  the  founder  of  the  Milwaukee 
Journal.  The  experiment  is  to  be  applauded.  It 
tends  in  a  direction  that  assumes  increasing  im¬ 
portance  for  the  press — the  development  of 
specialists  in  the  limitless  fields  now  served  by 
journalism.  It  is  open  to  a  small  group  of  men 
already  secure  in  newspaper  work,  already 
trained  in  newspaper  processes,  and  it  is  meant  to 
increase  their  usefulness  in  fields  selected  by  ma¬ 
ture  judgment. 

We  can  use  more  of  that  “to  promote  and 
elevate  the  standards  of  journalism  in  the  United 
States,”  as  Mrs.  Nieman  prescribed.  We  can  have 


EDITOR  &  PUBLISHER 


So  tearh  us  to  number  our  days,  that  we  may 
apply  our  hearts  unto  wrisdom. 

—Psalms,  XC;  12. 


more  of  it.  Editor  &  Publisher  firmly  believes,  if 
the  200  institutions  now  offering  journalism  in¬ 
struction,  or  a  selected  group  of  them,  tossed 
some  of  the  trade  school  courses  out  of  their 
curricula  and  used  the  money  for  work  that  can 
be  done  only  under  academic  auspices. 

It  is  to  be  hoped  that  many  of  the  specialists 
will  elect  to  study  the  almost  unexplored  fields 
of  commerce,  industry,  and  finance,  for  the 
American  press  needs  badly  an  intelligent  com¬ 
prehension  of  modern  business  processes.  The 
charge  that  American  newspapers  are  business- 
minded  is  laughable  to  business  leaders.  Outside 
of  a  few  metropolitan  offices,  there  is  almost  com¬ 
plete  lack  of  comprehension  of  the  methods  by 
which  American  industry  has  achieved  its  present 
stature,  and  of  the  financial  trickery  by  which  too 
much  of  that  achievement  has  been  vitiated. 

It  will  be  a  grand  day  for  newspapers  and  for 
the  country  as  a  whole,  including  big  business, 
when  newspapermen  understand  its  workings  as 
well  as  the  intricacies  of  local  politics  and  sports. 
We  believe  that  the  job  is  no  more  difficult,  when 
properly  approached,  than  any  other  function  of 
journalism. 

MAINTAINING  PROMOTION 

A  SURVEY  BY  THE  Newspaper  Promotion  Man¬ 
agers  Organization  evidences  a  present  in¬ 
tention  to  maintain  or  increase  their  efforts  dur¬ 
ing  1938.  That  is  good  business.  It  may  mean 
that  newspapers  have  learned  from  their  experi¬ 
ence  in  the  1930-1933  period,  when  Uiey  pulled 
promotion  down  to  a  slow  walk  while  other  media 
were  expanding,  and  watched  their  cu.stomers 
drift  into  experiments  from  which  return  has 
been  slow. 

A  considerable  increase  in  promotion  will  be 
required  to  bring  new.spapers  to  the  lowest  ratio 
they  recommend  to  their  own  advertisers.  It  is 
probable  that  the  total  promotion  expenditure  of 
newspapers  during  1937  did  not  equal  one-half 
of  one  per  cent  of  their  total  advertising  revenue. 

They  purcha.sed  trade  publication  space  to  the 
approximate  value  of  $500,000.  They  contributed 
about  $100,000  to  the  Bureau  of  Advertising. 
Through  numerous  scattered  and  uncoordinated 
cooperative  groups,  another  $100,000  may  have 
gone  toward  promotional  ends,  though  not  all  of 
i>  went  for  promotion.  An  equal  sum  may  have 
been  used  for  direct-mail  efforts.  Circulation 
promotion,  through  all  channels,  may  be  gener¬ 
ously  estimated  at  another  half  million  dollars. 
Newspaper  advertising  campaigns,  with  few  ex¬ 
ceptions,  were  on  exchange  basis  with  a  small  net 
cash  outlay. 

Add  it  all  together  and  double  it  for  safety,  and 
you  have  barely  passed  the  $2,500,000  mark — or 
about  half  of  one  per  cent  of  total  1937  advertising 
income.  It  is  a  tribute  to  the  intrinsic  merit  of 
newspapers  that  they  can  sell  so  much  of  their 
service  with  so  little  use  of  it  for  their  own  pur¬ 
poses,  but  it  is  also  a  reminder  that  they  are 
passing  up  the  miracles  they  have  seen  advertis¬ 
ing  achieve  for  their  own  customers. 

1938  is  a  year  that  will  reward  consistent  ad¬ 
vertising,  and  the  fellow  who  economizes  on  his 
advertising  appropriation  will  eventually  pay  the 
bill  of  the  fellow  who  doesn’t.  That  applies  to 
the  buyer  as  well  as  the  seller  of  newspaper 
space — and  we  hope  that  the  promotion  man¬ 
agers’  high  aspirations  will  not  be  disappointed 
by  front  office  economy  waves. 


I  A.  L  I 

NEWSPRINT  PARLEYS 

WITHOUT  CONSULTING  the  record,  we’d  say  it 
was  seven  years  ago  that  Editor  &  Publisher 
urged  a  working  arrangement  between  buyers 
and  makers  of  newsprint  paper.  Canadian  mills 
were  then  beginning  to  reap  their  whirlwind, 
sowed  in  the  expectation  that  demand  for  white 
paper  was  limitless.  Bankruptcy  loomed,  also 
hardship  and  hunger  for  paper  mill  workers. 
Publishers  could  not  pay  prosperity  prices,  and 
without  those  prices  the  mills  could  not  satisfy  | 
capital  charges.  Provincial  governments  were 
profoundly  affected  by  the  plight  of  their  citizens. 
The  American  government  had  a  less  direct  stake 
in  the  situation,  but  it  had  a  stake,  in  the  fact 
that  its  newspapers  were  drawing  the  bulk  of  their 
raw  material  from  under  another  flag. 

We  coimseled  then  that  representative  pub¬ 
lishers  and  newsprint  men  sit  down  with  repre¬ 
sentatives  of  the  financial  interests  and  of  the 
governments  and  work  toward  an  equitable  solu¬ 
tion.  Our  suggestion  fell  on  stony  ground,  but 
we  continued  to  think  it  good.  Our  opinion  was 
confirmed  last  spring  when  International  Paper 
Company,  considering  only  Canadian  politics  and 
ite  own  capital  needs,  announced  a  17i^%  rise  in 
the  1938  price. 

Events  of  the  past  three  months  have  brought  at 
least  a  part  of  our  old  counsel  into  operation. 
Publishers  and  paper  men  met  informally  last 
month.  Last  week  seven  representative  American 
publishers  conferred  with  Prime  Minister  Hep¬ 
burn  of  Ontario.  Later  Mr.  Hepburn  met  with 
the  mill  representatives  and  with  the  officials  of 
neighboring  Quebec.  What  will  come  of  it,  we 
can’t  predict;  certainly  no  harm. 

All  know  now  that  American  newspapers  can¬ 
not  absorb  a  stiff  rise  in  price  without  taking  ! 
protective  measures,  which  rebound  immediately 
upon  Mr.  Hepburn’s  constituents,  both  capital  and  j 
human.  The  mills  cannot  realize  their  ambitions 
of  increased  profit  through  normal  production  at 
a  higher  price,  if  the  newspapers  can’t  take  their  ! 
normal  production.  ! 

Both  the  mill  and  the  newspaper  measures  of 
1937  would  have  been  unnecessary  with  a  stable 
newsprint  industry  in  Canada.  "The  deprivation 
imposed  upon  mill  employes  and  security-holders 
by  reduced  operations  could  have  been  avoided. 

So  could  the  economy  wave  in  newspaper  opera-  i 
tion. 

The  approach  is  several  years  overdue  and  the 
contacts  are  still  far  from  sufficiently  intimate, 
but  a  beginning  has  been  made.  Our  congratula¬ 
tions  go  to  all  concerned  and  esp)ecially  to  the 
group  of  publishers  who  forgot  that  they  held  the 
whip  and  shared  in  an  honest  effort  to  settle  a 
problem  that  is  only  incidentally  their  own.  We 
believe  that  their  work  may  be  historic. 

HOMEY  TOUCH 

HERE  IS  ONE  CHRISTMAS  idea  that  we  haven't 
seen  duplicated.  The  Murphysboro  (Ill.)  Inde- 
peudent,  published  in  a  Mississippi  'Valley  town  of 
about  10.000,  worked  up  among  its  readers  a  list 
of  names  and  addresses  of  former  residents.  To  i 
each  of  them  was  sent  a  copy  of  the  Dec.  24  j  , 
i.ssue,  with  a  Page  One  "Letter  from  the  Oldj  : 
Home  Town.”  It  was  a  gossipy  piece,  signed  by!  ( 
"The  Column  Conductor,”  telling  the  expatriates: 
That  Christmas  is  not  white  this  year; 

That  the  Big  Muddy  is  still  flowing  ice-free:  :  j 
That  the  city  government  is  one  they  can  bet  ; 
proud  of;  ! 

That  new  oil  wells  are  being  drilled  near  by; 
That  Christmas  business  was  good,  and  the  i 
town  better  off  than  a  good  many  others;  t 

That  farmers  enjoyed  a  prosperous  year;  t 

That  plans  are  under  way  for  conversion  ol 
nearby  lake  and  bottom  lands  into  a  great  resort.  i 
with  or  without  Uncle  Sam’s  help.  t 

And  so  on  for  three  columns,  a  summary  of  the'  1 
lives  and  deaths  of  the  community.  Few  more 
pleasant  Christmas  gifts  could  be  devised  for  peo-  J 
pie  who  grew  up  in  a  small  city.  Few  newspapen  ] 
could  plan  more  wholesome  promotion  of  them-  J 
selves  and  their  communities.  < 

_ I 
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PERSONAL 

MENTION 


GROVE  PATTERSON,  editor,  Toledo 
Blade,  spoke  on  “Facing  the  Facts 
in  Changing  World,”  at  the  14th  an- 


High  School  Press  Association  re- 

cently.  FOLKS  WORTH 

Raymond  D.  Steinmetz,  editor,  Troy 
(O.)  Daily  News,  was  named  to  the  KNOWING 
Troy  Foundation  board  Jan.  5.  _ 


In  The  Business  Office 


J.  C.  McKinney,  advertising  director, 
the  etroi  Knoxville  (Tenn.)  Journal,  was 
C  o  u  n  c  1 1  o  presented  a  watch  Jan.  5  in  recogni- 
Ch_urchesJan._13.  _  ^ion  of  his  work 


Churches  Jan.  13. _ ^ion  of  his  work 

George  W. 

Purcell,  publish¬ 
er,  Bloomington 
(Ind.)  Evening 
World  and  local 
postmaster,  has 
been  appointed  to 
the  legislative 
committee  of  the 
National  P  o  s  t  - 
Grove  PaHenon  masters’ Associa¬ 
tion. 

Mrs.  Minnie  R.  Dwight,  editor  and  iviimcj'.  critic  ot  the  wasmngton  lu.  tier- 

publisher,  Holyoke  (Mass.)  Tran-  j  q  McKinney  Victor  F.  Bar-  aid.  He  joined  the  Herald’s  staff  last 

script-Telegram  has  been  appointed  '  ‘  nett,  advertising  Summer  after  many  years  of  service 

to  the  Holyoke  Soldiers’  Memorial  director,  Tulsa  (Okla.)  Tribune,  has  on  the  Chicago  Herald  and  Examiner. 
Commission  for  a  second  term  of  been  elected  second  vice-president  of  Miss  Gunn’s  father  and  mother  each 
three  years.  the  Tulsa  Chamber  of  Commerce.  have  had  careers  as  pianists. 

Col.  Frank  Knox,  publisher,  Chi-  J.  H.  Barry,  business  manager,  Janet’s  car^r  began  at  7  when  she 


ONE  OF  THE  YOUNGEST  music 
critics  on  a  metropolitan  newspaper 
is  22-year-old  Janet  Gunn  of  the  Chi- 

_  cago  Herald  S’ 

Examiner. 

Miss  Gunn 
comes  from  a 
family  whose 
musical  accom¬ 
plishments  have 
kept  it  in  the 
music  world 
spotlight  for 
years.  Her  father 
is  Glenn  Dillard 
Gunn,  nationally 
famous  music 
J.net  Gunn  c  r  i  t  i  c  ,  pianist, 
conductor. 


in  bringing  about 
large  gains  in 
linage  over  a 
three-year  p  e  - 
riod.  The  pre¬ 
sentation  was 
made  by  Roy  N. 

Lotspeich,  pub¬ 
lisher,  at  an  ad-  .......... 

vertising  depart-  _  c“r  i  U  c  ,  pianist, 

ment  dinner  in  conductor, 

honor  of  Mr.  Me-  teacher  and  author.  He  is  now  music 


\hbie 

aii^ 

Slat  Si 


M. 


J.  C.  McKinney 


Kinney. 

Victor  F.  Bar- 


critic  of  the  Washington  (D.  C.)  Her¬ 
ald.  He  joined  the  Herald’s  staff  last 


three  years. 

Col.  Frank  Knox,  publisher,  Chi¬ 
cago  Daily  News,  made  his  first  major 
speech  since  the  1936  presidential 
campaign  over  the  NBC  Blue  Net- 


nett,  advertising  Summer  after  many  years  of  service 
director,  Tulsa  (Okla.)  Tribune,  has  on  the  Chicago  Herald  and  Examiner, 
been  elected  second  vice-president  of  Miss  Gunn’s  father  and  mother  each 
the  Tulsa  Chamber  of  Commerce.  have  had  careers  as  pianists. 

J.  H.  Barry,  business  manager,  Janets  career  began  at  7  when  she 
Akron  (O.)  Beacon  Journal,  this  started  studying  the  piano.  At  13  she 
week  announced  appointment  of  Ro-  played  with  the  Chicago  Symphony 


'I?  V 


campaign  over  the  NBC  Blue  Net-  ger  A.  Burrell  as  retail  advertising  orchestra  at  Ravinia  Park.  Her  father 
work  Jan.  11.  The  previous  evening  manager  and  A.  F.  Falk  as  national  1®*!  orchestra  on  th^  occasion, 
he  was  principal  speaker  at  a  dinner  ad  chief.  Burrell,  formerly  national  Miss  Gunn  assisted  Iwr  father  in 
in  honor  of  Mayor  Harold  H.  Burton  ad  manager,  succeeded  Frank  J.  Wyn-  covering  con<^rts  and  the  opera  for 
of  Cleveland.  hoflf  who  resigned  to  enter  another  Herald  &  Examiner  w^n  she  was 


1  honor  of  Mayor  Harold  H.  Burton  ad  manager,  succeeded  Frank  J.  Wyn-  covering  con<^rts  and  the  opera  for 
f  Cleveland.  hoflf  who  resigned  to  enter  another  Herald  &  Examiner  w^n  she  was 

Richard  Llovd  Jones  nublisher  of  business.  Falk  had  been  as-  18.  When  he  went  to  Europe  last 

.  I  -I  Jones,  puplisner,  •  .  .  .  Burrell  Mr  Burrell  has  Summer  on  the  Carl  Schurz  Fel- 

uU  Tnbun«,  intrc^uyd  Arthur  M.  the  L.con  Journal  10  lo»ship.  she  took  over  hie  music 


Tvic/,  AvtUv...  Tv/T  sisiani  lo  nurreii.  ivir.  ourreii  nas  . . -  -  — —  - -- 

Tulsa  Tribune,  intrc^uced  Arthur  M.  .  ,  Beacon  Journal  10  lowship,  she  took  over  his  music 

Hyde,  Secretary  of  Agriculture  m  the  rseacon  journal  lu 

Hoover  Administration,  at  the  Alex-  _  ,  ,  .  •  When  he  returned  from  Europe  and 

ander  Hamilton  banquet  Jan.  8.  J-  W.  Barnhart,  business  manager  gj.itic  for  the  Washing- 

Virginius  Dabney,  editor,  RichniOTid  f  ^  ton  Herald,  Miss  Gunn  succeeded  him 


ital  and .  (Va.)  Times-Dispatch,  led  an  open 
nbitions  j  discussion  Jan.  12  on  “Alternatives  to 
ction  at  Fascism,”  at  a  group  meeting  spon- 
ke  their  sored  by  the  Richmond  Public  Forum. 


e  ••  •  T7«i  •!  lUIl  XlClctiU*  aaasaa 

for  a  months  vacation  m  Florida.  ■  /-.u •  _  ou  •  o,,,,, 

in  Chicago.  She  reviews  opera,  sym- 

Gilbert  F.  Gilletp  25,  has  been  made  phony  concerts  and  recitals. 


3ui  es  of 

a  stable  i  seriously  ill  William  McGurgin,  city  'nai  dlsrified  sUff 
irivation  editor,  is  substituting.  March,  1934. 

-holders  Vance  C.  McCormick,  publisher  Albert  J 
avoided.  Harrisburg  (Pa.)  Patriot  and  Evening  stoeckel  assist- 
r  opera-  Hews,  has  been  named  a  member  of  oircnlnlion 

the  Harrisburg  Housing  Authority.  manager,  Spring- 
and  the  Stuart  H.  Perry,  publisher  Adrian  field  (Mass.) 
intimate.  (Mich.)  Telegram,  has  been  reap-  Union,  has  been 
igratula-  pointed  to  the  state  civil  service  com-  appointed  circu- 
y  to  the  mission  by  Gov.  Frank  Murphy.  lation  manager, 

held  the  Judge  Harlan  G.  Palmer,  publisher,  Holyoke  (Mass.) 
settle  a  Hollywood  (Cal.)  Citizen-News,  dis-  Transcript-Tele- 
3wn.  We  cussed  the  new  year’s  business  possi-  f/ram,  succeeding 
bilities  before  the  Hollywood  Mer-  Edward  O  Brien, 
chants’  Association  Jan.  7.  A.  J.  Becker 

Morris  J.  Boretz,  publisher,  El  Paso  Moine.s  Register 
_  (Tex.)  El  Contental,  and  Las  Cruces 
■e  haven  t  jj  )  Sun,  and  Mrs.  Boretz  cele- 
11.)  hide-  brated  their  25th  wedding  anniversary  ' 
y  town  of  Dec.  22.  I  M  ^ 

lers  a  list  Julian  S.  Miller,  editor.  Char-  ^ 

(N.  C.)  Obserrer,  made  the  prin- 
;  Dec.  24  cipal  address  at  the  annual  inaugural 
the  Old]  ball  of  the  Charlotte  Junior  Chamber  Op 

signed  by  of  Commerce.  teach 


Fascism,”  at  a  group  meeting  spon-  classified  advertising  manager,  Flint 
sored  by  the  Richmond  Public  Forum.  (Mich.)  Journal  succeeding  Frank  A. 

T  c  /-■  1,  ,  v  „  .  Becker,  who  died  _ 

John  B.  Callaghan,  editor.  Spring-  oi  nillett 

field  (Mass.)  Daily  News,  is  reported  jomgd  ^he  Jour- 
:n  1x7:11: n/r-./-* _ _;a_-  juiiieu  uic  ouui 


and  the 
intimate, 
igratula- 


gram,  succeeding  F-  Gillett 

Edward  O’Brien,  resigned. 


In  her  spare  time  she  studies  sing¬ 
ing  with  Mrs.  Mae  Graves  Atkins, 
former  pupil  of  Mme.  Zembrich.  It  is 
Miss  Gunn’s  ambition  to  reach  the  con¬ 
cert  and  opera  stage. 

tion  staff,  has  joined  the  Omaha 
World-Herald  promotion  department. 

J.  C.  Brandon,  of  Tulsa  Tribune  ad¬ 
vertising  staff,  was  elected  board 
chairman  of  the  Tulsa  Better  Business 
Bureau  Jan.  9.  Carl  P.  Flynn,  Tulsa 
Daily  World,  is  a  new  member,  and 
among  those  completing  terms  is  Rex 
Justus,  advertising  manager  of  the 
World. 

Joe  Sargent,  advertising  manager, 
Borger  (Tex.)  Herald,  has  been  named 


Becker,  formerly  of  Des  editor  of  that  paper. 


Moines  Register  and  Tribune  promo- 


(Continued  on  next  page) 


e  haven't 


Dale  Carnegie 


ipatnates.  j  q  Seacrest,  publisher,  Lincoln 
;  (Neb.)  State  Journal,  has  established 

ice-free:  an  annual  scholarship  of  $100  for 

jy  can  bt  a  student  of  Greencastle  (Pa.)  High 
School  planning  to  go  to  college. 

1  near  by,  Allan  D.  Thompson,  editor,  Carlisle 
,  and  tbf  (Pa.)  Sentinel,  was  the  toastmaster  at 
?rs;  the  annual  Woodrow  Wilson  birthday 

year:  dinner  held  recently  at  Carlisle, 

version  o  Frank  S.  Schroth,  publisher,  Scran- 
■eat  rc5«r ,  ton  (Pa.)  Tribune,  recently  addressed 
Scranton  Rotary  club  on  the  ten 
lary  of  the  biggest  news  stories  of  1937. 

Few  more  George  W.  Cottingham,  editor, 
;d  for  peo  Houston  (Tex.)  Chronicle;  Royal 
lewspapers  Roussel,  managing  editor,  Houston 
1  of  theW'  Press,  and  Lloyd  Gregory,  managing 
!  editor,  Houston  Post,  addressed  the 
^mi-annual  banquet  of  the  Houston 


is  opening  classes  in  several  large  cities,  to 
teach  eager  men  and  women  of  all  ages  how 
to  speak  publicly,  and  how  to  win  friends. 


Every  day  he  tells  newspaper  readers  how 
to  influence  others,  how  to  succeed  in  life,  how 
to  be  agreeable. 

If  you  haven't  Carnegie's  6-times-a-week 
column,  and  it's  open  in  your  town,  wire  now! 


Ine. 

Greenwich,  Conn. 


‘‘A  leader 
from  the 
take-off” 


That’s  what  Liitlwell  Denny, 
editor  of  The  Indianapolis 
Times,  reports  upon  Raehurn 
Van  Buren  s  new  e<nnie  strip. 

The  reports  of  other  editors, 
from  Pennsylvania  to  the  Pa¬ 
cific  Coast,  tell  the  same  siie- 
eess  story. 

“Ahhie  an’  Slats  '  took  off  last 
I  July.  Now.  hy  January,  it’s 
already  taken  on  over  forty 
'  suhserihers  —  an  averagie  of 
;  h(‘tter  than  a  new  suhseriher 
everv  five  days. 

At's  a  comic  rich  in  character, 
rohust  in  humor.  Its  story 
fairly  races.  Its  drawing  rep- 
re.sents  the  hest  of  one  of 
America's  hest-known  illustra- 


For  samples,  plea>e  write  to 

FEATURE 

SYNDICATE 

j  220  EAST  42nd  STREET 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  23 


Hal  Finnell,  manager,  division  of 
business  and  market  research,  Los 
Angeles  Examhier,  resigned  last  week. 

Fred  Miller,  advertising  manager. 
Cedar  Falls  (la.)  Daily  Record  since 
1934,  with  the  exception  of  a  period 
on  the  now-defunct  Cedar  Falls  Daily 
f^ews,  has  become  assistant  to  the  ad¬ 
vertising  manager,  Sioxix  City  Trtb- 
t(  ne. 

Lester  L.  Day,  advertising  manager, 
Carlisle  (Pa.)  Sentinel  delivered  a 
talk  Jan.  6  to  a  Carlisle  High  School 
club  on  “Integrity  in  Business.” 

Neil  S.  Purdy,  advertising  manager. 
Battle  Creek  (Mich.)  Moon-Journal, 
recently  was  installed  as  vice-presi¬ 
dent  of  the  Battle  Creek  Kiwanis  club. 

Lyman  Robbins  has  been  named  ad¬ 
vertising  manager,  Kilgore  (Tex.) 
Daily  News. 

D.  B.  Barnhart,  classified  advertis¬ 
ing  manager,  McKeesport  (Pa.)  News, 


EDITOR  &  PUBLISHER 


Including 

The  Journalist,  merged  1907;  Nemspaf'erdom, 
merged  1925;  The  Fourth  Estate,  merged  1927. 
Tklei  Pitented.  Regiiirered  PonUnti  ronvrlghuH  1937 
THE  EDITOR  A  PI  RMSHER  rOMPANY,  INC. 
June*  Wright  Rmwn.  TVnirtent  mnd  Editor, 
Jamn  W  rljht  Bro«n.  it.,  SeereUry 
Cbartei  R  Croome*.  Trr*»irtr 
Arthur  T  Robb.  Director 

_ Chat.  1.  Stuart.  Director _ 

Oeneral  Oflirei: 


SrTenternth  Floor  Old  Timea  Ruilding 
42nd  Street  and  Broadway.  New  York  City,  N.  Y 
Teit  fihotits: 

_  BRyant  9-3052.  30.53.  30.54.  3ft55  and  3056  _ 
The  Oldert  Puhlhl.en'  and  Advertiaeri'  Journal 
in  America 

Eietfi  Salurdau  Since  1884 


won  second  prize  of  $15  on  the  Profes¬ 
sor  Quiz  radio  program  Jan.  8. 

Paul  Woehlke,  formerly  of  Schenec¬ 
tady  (N.  Y.)  Gazette  and  Albany 
Knickerbocker  News  advertising  stalls, 
is  now  with  Reynolds-Fitzgerald,  Inc., 
newspaper  representatives.  New  York. 

Charles  Paddock,  business  manager. 
Long  Beach  (Cal.)  Press-Telegram 
and  Sun,  was  in  New  York  this  week 
to  confer  with  Dist.  Atty.  Thomas 
Dewey,  as  representative  of  Long 
Beach’s  “Committee  of  Ten  Thou¬ 
sand,”  organized  to  drive  organized 
gangsterism  out  of  the  city. 

Benjamin  J.  Foley,  general  manager, 
Newark  (N.  J.)  Evening  News,  made 
awards  for  outstanding  classified  ad¬ 
vertising  sales  performance  Jan.  6, 
at  the  third  annual  dinner  of  the  de¬ 
partment.  Fred  Ahrens,  was  given 
first  prize,  Oscar  Klein,  second,  James 
Blake,  third,  Christopher  Travis, 
fourth  and  Frank  Sheridan,  fifth.  Four 
telephone  girls  sharing  honors  were 
Sady  Schofield,  Gertrude  Reilly,  Mar¬ 
garet  Browne  and  Mary  Conway.  In 
the  branch  offices,  Ches'er  McEvoy, 
received  first  prize,  William  Dalton, 
second,  and  Larry  Fell,  third.  Branch 
office  telephone  girls  given  prizes  were 
Regina  (Gilchrist,  Marian  Vreeland, 
Hazel  Cooper  and  Doris  Brady. 

Dale  D.  Karstaedt  has  returned  to 
the  Racine  (Wis.)  Journal-Times  ad¬ 
vertising  staff  as  manager  of  the  local 
advertising  department.  Merle  Ed¬ 
wards,  formerly  of  Rockford  (Ill.) 
Morning  Star  and  Republic  advertis¬ 
ing  department,  has  been  added  to  the 
advertising  staff.  He  succeeds  Ri¬ 
chard  Nelson,  who  resigned  to  join  the 
Jamaica  Long  Island  Press. 


Arthur  T.  Rnhh.  KxtirnHm  Editor;  WArreo  L.  Baasett, 
Managing  EdiUtr;  Ro^mri  R.  Mann.  AwKUik  Eddor; 
Walter  K.  Brhneiilef.  .NWi  Editor'  Robert  U.  Brown, 
John  J.  (Bucher.  Marten  K.  P^w,  Jr. 


In  The  Editorial  Rooms 


CbaHei  B  Omr>mea.  general  Mnnnaer'  Jamee  WHeht 
Brown,  Jr„  RuMtntM$  Vfnnfuter;  rharles  T  Stuart.  Adier^ 
Hting  Manager;  (veorire  H.  Strate,  Cireulation  Manager^ 
Waahln^on.  D  C.  f'orrrepnnHent.  General  Press  Assoc., 
James  J  Butler  and  Oeorae  R  Manning.  Jr„  1223 
National  Preaa  Ctnh  niig..  Phone  Metrofiolitan  lOKO. 
Chicago  Correspondent  George  A  Brandeniiurg.  02t 
London  Guarani  and  ArHdent  Ruilding,  360  North 
Michigan  An.,  Telephone  Deariiom  6771.  _ 


EDWARD  STEINBORN,  recently  ap- 
pointed  managing  editor,  Cincinnati 
Times-Star,  succeeding  Moses  Strauss, 
was  tendered  a 


Pacific  Coast  Representative;  FMitorisI:  Camphell  Wat- 

■  f  .Sfr, 


ion.  2132  fkrfty  Strrr*.  Berketev,  Cal.,  Telephone:  Thorn 
wall  5557;  Ken  Ta.vlor,  1215  North  Hohart  Bout.,  Ixm 
Angeles.  Telephone.  Rem(«read  5722.  Ad^rtitting: 
Fenger'HsI!  Co..  Ltd..  San  Francisco.  235  Montgomery 
Strut,  Tdephone  Garfield  6740,  l>oi  .Angeles.  1151  S. 
Broadway.  Telephone.  Prospect  3471;  Seattle.  1004 
Sotond  Attnue,  Tdephonc  Seneca  4480:  Portland.  Ore., 
120  Souihwett  •St£^  An.,  Telephone,  Beacon  2088. 
London  Office:  c/o  The  Caxton  Magazine,  Grand  Build¬ 
ing.  Trafalgar  W.  C.  2  Allan  Delafons,  Manager: 
Pa^.  France  Office:  76  rue  dee  Prtite  Chamv».  Manager: 
Sydney  R.  Clark;  Corresttondent:  ().  Langclaan.  114 
Afenue  du  Ckamp$~Ely»eeii.  Japan  Corres^iondcnt : 
Hans  R.  Johansen,  c^o  Osaka  Mainichl,  Osaka:  (Tiina 
Representative.  James  Shen,  the  ('entre  Newa  Agency. 
Hung  Wu  Road,  Nanking.  China. 

Display  advertising  rates  effective  December  1,  1937; 
trac^ent. 

85c  per  agate  line  or  series  of  Insertions  as  follows: _ 


dinner  Jan.  12  by 
the  Cuvier  Press 
Club,  of  which 
he  is  a  former 
president.  Plans 
are  under  way 
for  a  testimonial 
dinner  honoring 
Mr.  Strauss  Jan. 
19. 

William  M  . 
McBride,  manag¬ 
ing  editor.  Pas¬ 
saic  (N.  J.)  Her¬ 
ald-News.  was 
given  a  dinner  by 
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iny  other  schedule,  namely.  $182  per  page;  $103  half  page 
$57  quarter  page. 
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his  associates  Jan. 
12  in  recognition  of  his  25  yeans  in 
newspaper  work.  He  received  from 
the  paper  a  gold  button  emblematic  ol 
a  quarter  of  a  century  service.  Fellow 
workers  presented  him  with  a  sliot- 
gun. 

Vern  Boxell,  news  editor,  hitUana- 
polis  Times,  and  Wayne  Guthrie,  city 
editor,  Iiidianai>olis  News,  were  ini¬ 
tiated  into  the  Indiana  university 
chapter  of  Sigma  Delta  Chi  Jan.  9, 

Warren  Brown,  Chicago  Herald  <X- 
E.ramiuer  sports  editor,  .served  as 
toastmaster  and  Arch  Ward,  Ciiirngn 
Tribune  sports  editor,  was  one  of  the 
speakers  at  the  testimonial  dinner  for 
Notre  Dame’s  1937  football  squad. 

W.  R.  McDaniel,  of  the  Kno.rviUe 
(Tenn.)  Journal  copy  de.sk  has  been 
made  Sunday  editor,  succeeding  A.  C. 
Dunkleberger,  who  has  resigned  to 
become  an  editorial  writer  for  the 
Nashville  Banner.  Ed  Harris,  has  been 
transferred  from  sports  editor  of  the 
Journal  to  state  editor. 

Edward  M.  Martin,  editor,  Cam¬ 
bridge  edition,  Boston  Evening  Amer¬ 
ican,  was  recently  elected  president  of 
Cambridge  Press  Club.  Other  officers 
elected  were  William  McCaffrey,  Bos- 


ton  Traveler,  vice-president;  John  M. 
Potter,  Boston  Globe,  secretary;  Os¬ 
borne  Ingram,  Boston  Post,  treasurer. 

J.  Frederick  Essary,  Washington 
correspondent,  Baltimore  Sun,  ad¬ 
dressed  the  Town  Hall  meeting  of 
Chicago  at  the  Lake  Shore  Athletic 
Club,  Jan.  10  on  ’’Lifting  the  Lid  on 
Washington.” 

Parker  L  a  M  o  o  r  e  ,  editor,  Ohio 
Scripps-Howard  bureau,  has  been 
elected  president  of  Columbus  Press 
Club,  succeeding  Harry  Keys,  car¬ 
toonist,  Columbus  Dispatch.  Other 
officers  named  by  the  board  of  gover¬ 
nors  include  John  P.  Biehn,  polit.cal 
writer,  Columbus  Dispatch,  vice  presi¬ 
dent;  Joseph  Deutschle,  Ohio  Ameri¬ 
can  Legion  News,  secretary,  and  J.  A. 
Meckstroth,  editor,  Ohio  State  Jour¬ 
nal,  treasurer.  Harold  W.  Carlisle, 
political  writer,  Ohio  State  Journal, 
v/as  elected  to  the  board  of  governors. 

T.  A.  Smith,  city  editor,  Srxirtanburg 
(S.  C.)  Journal,  and  Mrs.  Smith  have 
returned  from  a  two  week  vacation  in 
Georgia  and  Florida. 

Chandler  Diehl,  city  editor,  San  An¬ 
tonio  Light,  has  recovered  from  an  ap¬ 
pendectomy  in  a  San  Antonio  hospital. 

Edward  J.  Moriarty,  managing  edi¬ 
tor,  Providence  (R.  I.)  Tribune,  has 
resigned  to  join  the  Boston  Herald- 
Traveler  staff. 

Tom  F.  Campbell,  managing  editor, 
Enid  (Okla.)  News  and  Eagle,  who  re- 
si.gned  June  1  to  take  up  law,  lost 
both  feet  in  a  railroad  crossin"  acci¬ 
dent  Jan.  6  at  Stroud,  Okla.  He  was 
removed  to  a  hospital  at  Bristow 
w'here  his  condition  was  de.scribed  as 
critical. 

James  F.  O’Leary,  New  York  Post. 
has  been  elected  president  of  Associa¬ 
tion  of  City  Hall  Reporters.  William 
P.  Vogel,  Jr.,  Herald  Tribune,  was 
elected  vice-president,  and  John  S. 
Wagner,  Bronx  Home  News,  secretary- 
treasurer. 

Vernon  L.  Hoyt,  former  police  re¬ 
porter,  Omaha  Bee-News,  is  now  pub- 
li.sher  of  a  new  paper,  the  Stanton 
(la.)  Zephyr. 

Bentley  Stegner,  re-write,  Chicago 
American  and  formerly  reporter,  Cin¬ 
cinnati  Enquirer,  has  returned  to  the 
Enquirer. 

Ray  Grodinsky.  reporter,  Milwau¬ 
kee  Neics-Sentiuel.  and  Mrs.  Grodin¬ 
sky  are  parents  of  a  son,  Mark  Steph¬ 
en,  horn  recently. 

Miss  Malvina  Stephenson,  feature 
writer.  Tulsa  (Okla.)  World,  was 
guest  of  the  “Johnny  Pre.sents’’  radio 
program  .Ian.  8  to  tell  how  Tul.sa  ob¬ 
tained  three  “iron  lungs.”  Miss 
Stephenson,  through  her  articles  in 
the  World,  did  much  toward  obtain¬ 
ing  the  first  “lung”  in  Tul.sa. 

Herman  J.  Bernfield.  drama  and 
motion  picture  critic.  Ciucinna'i  En¬ 
quirer.  was  tendered  a  farewell  party 
Jan.  3  by  tlie  local  and  telegraph 
staffs  liefore  he  left  with  liis  family 
for  New  York.  He  is  succe-eded  by 
F.  B.  RadclifTe. 

Carl  Wellinger  has  lx.'en  added  to 
the  photographic  department,  Ciiiciii- 
iiati  Enquirer,  by  Robert  E.  Stigers. 
chief  cameraman. 


Pierre  Villere  replaces  him  on  the 
promotion  desk. 

Lem  W.  Houston,  sports  and  news 
editor,  Fredericksburg  (Va.)  Free 
Lance-Star,  and  Mrs.  Houston  are  the 
parents  of  a  son,  born  Jan.  4. 

Jewel  I.  Moore,  University  of  Texas 
school  of  journalism  graduate,  has 
been  made  society  editor,  Galveston 
Tribune,  succeeding  Sara  E.  Davidge 
who  resigned  following  her  marriage 
Dec.  29. 

Charles  W.  Saulsberry,  sports  edi¬ 
tor,  Oklahoma  City  Times,  and  Mrs. 
Saulsberry  are  the  parents  of  a 
daughter,  born  Jan.  8.  | 

Debs  Myers,  manager,  Oklahoma 
City  bureau,  United  Press,  and  Mrs. 
Myers  are  the  parents  of  a  son,  bom 
Jan.  9. 

Arthur  B.  Krock,  chief  of  the  Wash¬ 
ington  Bureau  of  the  New  York 
Times,  was  the  principal  speaker  at 
the  regular  Tuesday  luncheon  of  the 
Dutch  Treat  Club  at  the  Ambassador 
Hotel. 

Jim  Buchanan,  former  Omaha  Bee- 
News  sports  writer,  has  gone  to 
Shanghai  to  do  newspaper  work. 


Wedding  Bells 


ELMER  E.  TAYLOR,  assistant  circu¬ 
lation  manager,  Springfield  (Mass.) 
Union  to  Miss  Jean  Sweeley  of  Green¬ 
field,  Mass.,  recently. 

Clifford  H.  Grenier,  of  the  Worces¬ 
ter  (Mass.)  Telegram  and  Evening 
Gazette  circulation  department  to  Miss 
Katherine  M.  Michaud,  a  bookkeeper 
employed  by  the  same  papers,  Jan.  4 
Hugh  R.  Hunter,  reporter,  Bloom¬ 
field  (N.  J.)  Independent  Press  to 
Miss  Doris  L.  Davenport,  recently. 

Miss  Mildred  Loudon,  classified  ad¬ 
vertising  manager,  Anaheim  (Cal.) 
Bulletin  to  John  D.  Toggert,  Jan.  7. 


Special  Editions 


Miss  Dorothy  Doyle  has  succeeded 
Mrs.  Adclo  Vi.scl  as  society  editor. 
Anaheim  (Cal.)  Bulletin. 


Ray  Hermann  has  been  promoted  to 
the  copy  desk  slot,  Kansas  City  Jour¬ 
nal-Post.  succeeding  Joseph  F.  Ware 


WORCESTER  (Ma.ss.)  TELEGRAM  i 

AND  EVENING  GAZETTE,  annual 
business  and  finance  review  section. 
Jan.  5,  8  pages. 

Cape  Girardeau  (Mo.)  Southeast 
Missourian,  achievement  edition,  C4 
pages.  Dec.  31. 

Mount  Carmel  (Pa.)  Item,  50th  an¬ 
niversary  edition,  16  pages,  Jan.  7.  j 

Adrian  (Mich.)  Daily  Telegram. 
Christmas  greeting  edition,  Dec.  24,  32 
pages. 

Muscatine  (la.)  Journal,  annua, 
year-end  edition,  82  pages,  Dec.  30. 

Boston  Evening  Tran.script.  annual 
financial  and  industrial  survey  is.siie. 
14  pages,  Jan.  4. 

Los  Angeles  Times,  annual  mid¬ 
winter  edition,  158  page-.s,  Jan.  3. 

Toronto  Saturday  Night,  wcckl.v. 
.50th  anniversarv  edition,  52  pages. 
Jan.  4. 

Grants  Pass  (Ore.)  Courier.  New 
Year’s  edition  reviewing  15)37  locally 
in  pictures,  60  pages. 

Battle  Creek  (Mich.)  Engnirer- 
News,  annual  New  Year’s  edition.  118 
pages,  Jan.  1. 

Greensboro  (N.  C.)  Daily  N’ea's 
"Greensboro  Clearance  Days"  .salc'‘ 
event  issue,  22  pages,  Jan.  6. 

Pensacola  (Fla.)  News  -  Jounial. 
special  radio  edition  observing  I2th 


resigned.  Sam  Smith,  formerly  of  the  anniversary  of  its  Station  WCOA  and 


Kansas  City  bureau.  International 
News  Service,  has  biH'n  added  to  the 
rewrite  staff. 


Robert  Meyer,  formerly  promotion 
writer  and  reporter.  New  Orleans 
Item,  left  recently  for  New  York  City 
where  he  will  write  promotion  for  the 
National  Broadcasting  Company. 


the  increase  of  its  daytime  power  to| 
1,000  watts.  Jan.  1, 

Worcester  (Ma.ss.)  Evening  Pn-'lj 
annual  financial  review,  Jan.  7.  8 
pages. 

Oklahoma  City  Daily  Oklahoma’-^ 
annual  business  review  section.  1- 
pages,  Jan.  9. 
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A  REPORT  OF  V>0  fl  S  tfllC  tl  VC 

Public  Service 


BY  A  PUBLIC  UTILITY  SYSTEM 


This  informal  ri‘|»orl,  for  the  year  1937,  is 
submitted  for  the  information  of  the  gen¬ 
eral  public  as  well  as  the  customers  of  the 
operating  companies  in  the  Commonwealth  & 
Southern  system  and  the  security  holders  of 
The  Commonwealth  &  Southern  Cor|K>ration. 

The  Coinmonwealth  &  Southern  system  con¬ 
sists  of  five  northern  and  six  southern  ofierating 
companies  which  together  serve  electrically 
over  3.100  cities,  towns  and  hamlets.  They  have 
an  average  population  of  1,650  each.  \  total  of 
over  one  million  homes — 63-4,000  in  the  north. 
•146,000  in  the  south — are  served. 

A  large  niiniher  of  the  customers  live  on 
farms  or  in  outlying  territory  where  costs  of 
serving  electricity — particularly  transmission — 
are  high  in  comparison  with  more  densely 
populated  areas. 

The  o|)erating  companies  are  bound  together 
by  the  unified  sales  promotion,  engineering, 
o|>erating  and  financing  staffs  of  the  non-profit 
Commonwealth  &  Southern  service  organiza¬ 
tion.  This  unified  o|M‘ration  makes  it  [lossible 
fur  the  u|>erating  companies  to  render  the  con¬ 
structive  public  service  outlined  here: 

HNANCING 

The  service  organization  during  the  last 
three  years  has  negotiated  the  refunding  of 
$264,174,700  of  outstanding  bonds  and  pre¬ 
ferred  stocks  of  the  northern  u|>erating  com¬ 
panies  with  new  securities  bearing  lower  rates 
of  interest  and  dividends.  As  a  result  the  north¬ 
ern  companies  effected  savings  of  over  three 
and  one-half  million  dollars  a  year  in  interest 
and  dividend  charges. 

In  the  south,  it  has  been  wholly  impossible 
to  refund  any  of  the  outstanding  securities  of 
the  o|>erating  companies  liecau.se  of  the  actual 
and  potential  competitive  operations  of  the 
Tennessee  Valley  Authority.  .Also  because  the 
Federal  Government,  in  that  area,  is  pursuing 
a  policy  of  securing  markets  for  T.V.A.  [lower 
by  free  gifts  to  municipalities  of  45%  of  the 
cost  of  new  distribution  systems  with  which  to 
duplicate  existing  utility  systems. 


The  senior  securities  of  these  southern  op¬ 
erating  companies,  by  reason  of  this  activity  of 
the  Federal  Government,  are  selling  currently 
in  the  market  at  $88,000,000  less  than  their  par 
value.  This  affects  83,000  owners  of  the.se 
securities.  Moreover,  200,000  people  own  the 
stock  of  The  Commonwealth  &  Southern  Cor¬ 
poration  whose  investment, in  turn, is  depressed. 

Because  of  the  inability  of  these  companies 
to  raisie  money  in  the  open  market.  The  Com¬ 
monwealth  &  Southern  Corporation,  in  the  last 
five  years,  has  advanced  to  these  southern 
companies  approximately  $30,000,000  from  its 
own  treasury,  mainly  for  indispensable  con¬ 
struction  work.  Thus  have  they  continued  effi¬ 
cient  service  to  the  550,000  urban,  suburban, 
farm,  commercial  and  industrial  users  depen¬ 
dent  upon  them. 

CHEAP  ELECTRICITY 

Cit)  and  farm  customers  of  Commonwealth  & 
Southern  system  pay  an  average  residential 
rate  of  25%  below  the  national  average.  They 
paid  about  314  cents  (average)  per  kilowatt 
hour  for  the  year  1937.  This  is  a  lower  average 
residential  rate  than  is  obtained  in  any  other 
utility  group  in  the  United  States. 

GREATER  USES  OF  APPLIANCES 

For  years  the  Commonwealth  &  Southern  Sys¬ 
tem  has  intensively  promoted  the  use  of  all 
kinds  of  labor  saving  and  convenience  appli¬ 
ances  in  the  home.  .Northern  and  southern  com¬ 
panies  cooperate  with  local  dealers  and  help 
them  arrange  sales  of  eipjipment  at  prices  and 
on  monthly  |iaynients  to  suit  all  classes  of  cus¬ 
tomers.  In  1937  net  sales  of  appliances  made  by 
the  system,  itself,  were  about  $17..500,000 — a 
new  high  in  appliance  sales. 

RESULT-HIGHER  K.W.H.  USE 

.As  a  result  of  these  progressive  policies,  the 
average  Commonwealth  &  Southern  liome — in 
the  northern  and  southern  territories — is  using 
37%  more  electric  service  than  is  lieing  used  in 
the  average  .American  home.  To  state  it  another 


wa>.  the  aicrage  C.  «.'!  S.  home  used  close  to 
1.100  kilowatthours  of  current  in  1937 — en¬ 
joyed  an  electrical  standard  of  living  one-third 
higher  than  the  average  U  S.  home. 

BRINGING  THE  CITY  TO  THE  FARM 

The  companies  in  the  system  arc  and  have 
been  for  years  aggressively  pushing  rural  elec¬ 
trification.  More  than  7.300  miles  of  new  lines 
were  built  during  1937  to  serve  over  35,000  new 
rural  customers  while  15,000  new  rural  cus¬ 
tomers  were  being  addeil  to  already  existing 
lines.  -No  other  major  system  is  doing  more  for 
rural  electrification. 

HELPS  CARRY  THE  TAX  BURDEN 

Taxes  of  the  Commonwealth  &  Southern 
system  to  various  l(M'al,  state  and  federal  gov¬ 
ernmental  agencies,  amount  to  $18,337,000  for 
the  twelve  months  ended  .November  30,  1937 

STRUCTURE  AND  POLICY 

The  Commonwealth  &  Southern  Cor|)oratk>n 
has  a  simple,  clear  corporate  structure.  It  di¬ 
rectly  owns  common  stiK’k  and  other  securities 
of  its  ofierating  companies  and  makes  no  profit 
on  su|K*rvision,  financing,  engineering  or  from 
any  other  service. 

The  Cor|K>ration  considers  that  its  function 
is  to  see  that  consumers  of  the  system  receive 
the  largest  possible  use  of  energy  at  the  lowest 
possible  rates.  .Also,  to  give  a  diversity  of  in¬ 
vestment  which,  in  the  absence  of  government 
competition,  should  insure  a  stability  of  in¬ 
vestment  to  the  thousands  of  individual  owners 
of  its  securities. 

The  Commonwealth  &  Southern  system  is 
now  giving  its  consumers  large  average  use  of 
electric  energy  at  low  average  rates.  If  taxes 
were  not  so  high  and  if  the  southern  companies 
could  refund  securities,  the  system  could 
earn  a  satisfactory  return  for  its  investors  and 
could  spend  a  great  deal  mure  money  expanding 
its  facilities  .  .  .  and  thus  aid  a  general  business 
recovery. 

WENDELL  L.  WILLKIE,  President 
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John  B.  Gruelle,  Creator 
of  “Brutus,”  Dies  at  57 

Famed  as  Cartoonist  and  Author  of  Children's 
Books  .  .  .  Charlie  McCarthy  Wins  Poll  .  .  . 

Fodor  Opens  Syndicate 
By  ROBERT  U.  BROWN 


John  B.  Gruelle 


JOHN  B.  GRUELLE.  nationally 
known  cartoonist  and  writer  of 
children's  stories,  died  of  a  heart  at¬ 
tack  at  his  home 
in  Miami  Springs, 
Fla.,  Jan.  9  after 
being  ill  for  sev¬ 
eral  weeks.  He 
was  57. 

Mr.  Gruelle's 
comic  feature, 
“Brutus,”  has 
appeared  in  the 
Sunday  edition 
of  the  New  York 
Herald  Tribune 
since  1928.  He 
came  to  New 
York  in  1910 
after  winning  a  $2,000  prize  offered  by 
the  New  York  Herald  to  the  artist 
submitting  the  best  idea  for  a  full  page 
comic  feature. 

The  creator  of  many  comic  charac¬ 
ters,  Mr.  Gruelle  was  also  the  author 
and  illustrator  of  many  books  for  chil¬ 
dren.  “Raggedy  Ann”  set  a  record 
for  that  type  of  book,  selling  more 
than  3,000,000  copies.  Asides  writing 
"Little  Orphan  Annie  Stories”  and 
“Johnny  Mouse  Stories."  he  also  mar¬ 
keted  several  dolls  named  for  his 
comic  strip  and  book  characters,  in¬ 
cluding  the  Raggedy  Ann  and  Rag¬ 
gedy  Andy  dolls. 

Work  Done  to  Feb.  27 
Harry  Staton,  Sr.,  manager  of  the 
Herald  Tribune  Syndicate,  told  Editor 
&  Publisher  that  Mr.  Gruelle  had  his 
Sunday  pages  completed  up  to  Feb.  27 
and  that  they  would  be  run  through 
that  date. 

Mr.  Staton  announced  late  Thursday 
that  “Brutus"  will  be  followed  in  March 
by  a  dog  strip  drawn  by  Diana  Thorne. 

Born  in  Areola,  Ill.,  Mr.  Gruelle  en¬ 
tered  newspaper  work  in  Indianapolis 
at  the  age  of  19  in  1899.  His  political 
cartoons  appeared  in  the  Indianapolis 
Sun,  the  Star,  and  the  Sentinel.  Later 
he  drew  political  cartoons  for  the 
Cleveland  (Ohio)  Press  and  the  Na¬ 
tional  Editorial  Association. 

Mr.  Gruelle  came  to  New  York  in 
1910,  the  year  he  won  the  comic-fea¬ 
ture  competition  sponsored  by  the 
Herald.  His  feature  appeared  in  the 
comic  section  of  that  paper  until  1921. 
For  12  years  or  more  he  wrote  juve¬ 
nile  stories  for  the  Woman’s  World, 
and  wrote  and  illustrated  stories  for 
the  Designer,  the  Delineator,  the 
Ladies’  World  and  other  publications. 

He  contributed  a  weekly  page  for 
Judge  entitled  “Yapps  Crossing”  from 
1912  to  1923.  For  Life  he  did  a  page 
called  “Yahoo  Center”  and  for  College 
Humor  he  did  “Niles  Junction.”  He 
wrote  and  illustrated,  it  is  said,  1,000 
stories  for  the  United  Press  and 
United  Feature  Syndicate  and  wrote 
and  illustrated  14  books  published. 

Among  his  books  were  “Raggedy 
Ann,”  “Raggedy  Andy,”  “Raggedy  Ann 
and  the  Camel  With  the  Wrinkled 
Knees,”  “Raggedy  Ann’s  Wishing  Peb¬ 
ble,”  “The  Magical  Land  of  Noom,” 


“Eddie  Elephant"  and  “Johnny  Mouse 
and  the  Wishing  Stick.” 

Mr.  Gruelle  lived  for  several  years 
near  Norwalk.  Conn.,  but  six  years  ago 
he  moved  to  Miami  Beach.  Fla.  His 
wife,  Mrs.  Myrtle  Gruelle;  two  sons, 
Richard  and  Worth;  a  brother,  Jus¬ 
tin  Gruelle;  and  a  sister,  Mrs.  Leonard 
Brown,  survive.  The  funeral  was 
held  Tuesday  afternoon  in  Miami. 

Dummy  Wins 

THE  DIMINUTIVE,  mahogany¬ 
headed  ventriloquist’s  dummy, 
Charlie  McCarthy,  and  his  voice,  Ed¬ 
gar  Bergen,  won  over  all  the  fair¬ 
haired  male  and  female  artists  on  the 
airwaves  in  the  first  radio  poll  of 
readers  conducted  by  the  New  York 
Daily  News  and  other  papers  in  the 
country  through  the  Chicago  Tribune- 
New  York  News  Syndicate.  Ballots 
were  published  a  week  before  the 
winners  were  announced  last  Sunday. 

Rating  in  the  election  was  on  points, 
with  three  names  allowed  on  each 
ballot — the  first  getting  three  points, 
second  getting  two  and  third  one. 
McCarthy  and  Bergen  polled  36,696 
points  with  Jack  Benny  and  Mary 
Livingstone  running  second  with  29,- 
669  points.  Bing  Crosby  was  third 
with  22,034  points.  Don  Ameche, 
Eddie  Cantor,  Jeanette  MacDonald, 
Bums  and  Allen,  Fred  Allen.  Kate 
Smith  and  Nelson  Eddie  placed  re¬ 
spectively  four  to  ten. 

Among  the  newspapers  participating 
in  the  election  were  the  Akron  (O.) 
Times  Press,  Anderson  (S.C.)  Inde¬ 
pendent  -  Tribune,  Atlanta  Journal, 
Bismark  (N.  D.)  Tribune,  Boston  Her¬ 
ald-Traveler,  Buffalo  Courier-Express, 
Cheyenne  (Wyo.)  Eagle,  Columbus 
(Ga.)  Ledger  -  Enquirer,  Columbus 
(O.)  State  Journal,  Dallas  (Tex.) 
Journal,  Danville  (Ill.)  Commercial- 
News,  Dayton  (O.)  Journal-Herald, 
Des  Moines  Register  and  Tribune,  Du¬ 
luth  Herald  and  News-Tribune,  Glens 
Falls  (N.  Y.)  Post-Star  and  Times, 
Hollywood  Citizen  News,  Lowell 
(Mass.)  Sun,  Memphis  Commercial 
Appeal,  New  York  Daily  News. 

OklahomaCityTimes,Orlando  (Fla.) 


Sentinel-Star,  Peoria  Journal-Tran¬ 
script,  Philadelphia  Evening  Public 
Ledger,  Richmond  (Va.)  News  Leader, 
St.  Catherines  (Ont.)  Standard,  St. 
Petersburg  (Fla.)  Times,  Sacramento 
Union,  San  Antonio  Express,  Schenec¬ 
tady  Sun,  Springfield  (Ill.)  State  Reg¬ 
ister,  Springfield  (Mass.)  Union, 
Springfield  (Mo.)  News  and  Leader, 
Springfield  (O.)  News  and  Sun, 
Tampa  (Fla.)  Morning  Tribune,  To¬ 
peka  (Kan.)  Daily  Capital,  Waterbury 
(Conn.)  Republican  and  American, 
Wichita  (Kan.)  Beacon,  Wichita  Falls 
(Tex.)  Daily  Times,  and  Worcester 
(Mass.)  Post. 

McCarthy  will  receive,  as  a  symbol 
of  his  eminence,  a  sceptor  and  orb, 
the  former  inscribed  with  the  logo¬ 
types  of  the  cooperating  newspapers, 
and  both  topped  with  a  replica  of  a 
microphone. 

Has  Own  Syndicate 
LASZLO  FODOR,  reported  in  these 
columns  (Dec.  18,  page  34)  as  a  Eu¬ 
ropean  syndicate  man  who  was  ousted 
by  Hitler  from  Germany  and  is  now 
drawing  a  cartoon  for  the  Bell  Syn¬ 
dicate,  has  opened  his  own  syndicate 
offices  in  New  York  City  at  225  West 
39th  Street. 

The  first  offering  of  the  Fodor  Press 
Syndicate  is  a  one  column  feature 
called,  “Fodor’s  Miniature  History.”  In 
a  space  averaging  three  to  four  inches 
a  cut  of  a  famous  personage  with 
about  a  hundred  words  of  biography 
is  given. 

Mr.  Fodor  reported  this  week  that 
communications  from  Germany  reveal 
his  name  is  still  being  used  on  his 
syndicate,  now  being  operated  by  the 
Nazi  government.  Six  months  ago,  he 
said,  he  protested  by  mail  to  the  gov¬ 
ernment  about  this  usage,  and  he  re¬ 
cently  received  a  tear  sheet  from  his 
former  service  with  the  title  still  re¬ 
maining,  “Fodor-Bilder-Dienst.” 

New  Strip 

“AUNT  EFFIE”  is  the  title  of  a  new 
comic  strip  being  drawn  by  Eg 
Margo  for  Keystone  Press  Feature 
Service.  The  strip  is  of  the  panto¬ 
mime  type  and  began  release  Jan.  7 
in  five  and  six  column  size  for  dailies. 
Sunday  pages  will  be  developed  later, 
it  was  announced. 

Margo’s  cartoon  experience  includes 
contributions  for  numerous  publica¬ 
tions  such  as  Colliers,  Judge,  Saturday 
Evening  Post,  Life,  College  Humor 
and  the  New  York  Journal- American. 
He  also  claims  publication  in  England 
in  Passing  Show,  Bystander,  and 
Everybody's  Magazine. 

Cabinet  Wives 

THE  North  American  Newspaper  Al¬ 
liance  this  week  began  release  of 


eight  articles  on  interviews  with 
eight  wives  of  U.  S.  cabinet  officers. 

The  articles,  each  of  1,000  words, 
were  done  for  NANA  by  Pauline 
Frederick,  a  free-lancer  in  Washing¬ 
ton  and  formerly  with  the  United 
States  News.  She  has  done  interviews 
for  the  Alliance  before. 

Miss  Frederick  was  admitted  to  the 
homes  of  the  women  and  the  tone  of 
her  articles  is  that  the  cabinet  wives 
are  sort  of  confidential  secretaries  to 
their  husbands.  Those  included  in  the 
series  are  Mrs.  Cordell  Hull.  Mrs. 
Homer  Cummings,  Mrs.  Henry  Mor- 
genthau,  Jr.,  Mrs.  Claude  A.  Swanson, 
Mrs.  Henry  A.  Wallace,  Mrs.  James  A. 
Farley,  Mrs.  Daniel  S.  Roper,  Mrs. 
Harry  Woodring. 

Back  from  Europe  * 

MONTE  BARRETT,  co-author  of 
“Jane  Arden,”  Register  &  Tribune 
Syndicate  strip,  with  Mrs.  Barrett,  has 
returned  to  his  San  Antonio  home 
from  a  European  trip. 

News  Query 

A  VARIATION  of  the  Question  and 
Answer  feature  is  released  this  week 
by  the  AP  Feature  Service.  Called 
“WHATS  YOUR  NEWS  I.Q.?”,  it  con¬ 
sists  of  a  seven-inch,  one-column 
stunt,  including  a  news  picture  to  be 
identified  and  four  other  pertinent 
questions  on  the  news  of  the  day. 
Readers  are  requested  to  fill  in  the  an¬ 
swers  and  write  in  their  own  scores. 
The  answers  may  be  carried  on  an  in¬ 
side  page  of  the  newspaper.  The  fea¬ 
ture  is  serviced  three  times  a  week. 

Medical  Series 

“MEN  AGAINST  THE  Maiming 
Death”  is  the  title  which  Paul  de 
Kruif,  famed  author  of  hundreds  of 
books  and  articles  on  medical  topics, 
has  given  to  a  four-part  series  about 
the  scientific  war  against  infantile 
paralysis  released  by  NEA  SERVia 
this  week. 

William  E.  McKenney,  national  ex¬ 
ecutive  secretary  of  the  American 
Contract  Bridge  league  and  NEA 
bridge  editor,  will  begin  soon  three 
new  series  of  articles.  The  first,  re¬ 
leasing  Jan.  24,  contains  12  articles 
on  the  Culbertson  system.  He  will 
follow  that  with  six  lessons  on  “How 
You  Lose,”  and  another  six  on  the 
“Four  Aces  System.” 

ILL.  MARKETS  MEETING 

The  Illinois  Markets  Division  of  the 
Daily  Newspaper  League  of  Illinob 
held  a  special  meeting  at  Springfield 
Jan.  4,  at  which  1938  plans  were  out¬ 
lined  and  approved.  The  division  will 
continue  its  market  survey  work  and 
sales  promotion  operations. 
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There's  nothing  like  good  pictures  lor  pro¬ 
moting  newspaper  circulation  and  linage. 
And  there's  nothing  like  FLEX  dry  mats  lor 
promoting  good  reproductions  of  pictures. 
These  mats  are  excellent  also  for  news-type 
and  classified  pages.  Try  theml  FLEXIDEAL 
DRY  MAT  CO..  21  West  Street.  New  York. 


DRY  MATS 


LINOTYPE 


THE  YEAR  OF 
THE  NEW 


MASTER 

MODEL 


A-P-L  and  Linotype  Memphis  Extra  Bold,  Bold  and  Medium 


Another  important  year  in  Linotype  progress! 
The  beginning  of  1938  marks  the  arrival  of  two 
new  Blue  Streak  Linotypes.  They're  the  Master 
Model  31  and  Master  Model  32.  As  four  maga¬ 
zine  versions  of  the  single  distributor  machines, 
they  will  carry  on  the  fine  traditions  of  the 


famous  Models  8  and  14.  Equipped  with  all  the 
Blue  Streak  features,  plus  important  new  ones, 
they're  ready  to  set  a  new  high  in  the  efficiency 
of  your  composing-room.  See  them  at  your 
nearest  Linotype  agency  if  possible  ...  or  write 
for  detailed  description. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN 
LINOTYPE,  LIMITED,  TORONTO,  CANADA.  Representatives  in  Principal  Cities  of  the  World 
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EDITOR  &  PUBLISHER 


Suit  Over  Ads  With  Dorothy  Dayton  Dies; 
Cut  Prices  Settled 
As  U.  S.  Trial  Nears 

Statements  of  Plaintiff's 
Attorney  and 


Beacon  Differ 


yBy  tiU-!iraf>h  to  Editok  \  ri  Bi,i>iiKK) 
Wichita,  Kan.,  Jan.  12 — Attorneys 
for  the  Quizenberry  Feed  Products 
Company  of  Kansas  City,  Mo.,  plain¬ 
tiffs  in  a  $100,000  damage  suit  brought 
against  Wichita  Beacon  under  provi¬ 
sions  of  the  Sherman  Act  regulating 
fair  trade  practices,  announced  Mon¬ 
day  the  Beacon  had  settled  out  of 
court  for  a  "large  cash  sum.” 

The  reputed  settlement  was  an¬ 
nounced  a  day  before  Federal  Judge 
Richard  J.  Hopkins  was  to  conduct  a 
hearing  in  U.  S.  District  Court  here  on 
a  motion  filed  by  the  Beacon  asking 
that  the  Quizenberry  Company’s  pieti- 
tion  be  made  “more  definite  and  cer¬ 
tain." 

Louis  Levand,  Beacon  publisher,  in 
a  statement  to  Editor  &  Publisher  to¬ 
day,  said: 

Levand  Says  "Dismissed" 

"The  damage  suit  filed  by  the  Quiz¬ 
enberry  Company  against  the  Beacon 
Publishing  Company  and  four  co-de¬ 
fendants  was  dismissed  before  Judge 
Richard  J.  Hopkins  in  Federal  Court 
here  Monday  by  attorneys  for  the 
Quizenberry  Company.  Howard  Flee- 
son,  Wichita  attorney  and  son-in-law 
of  Victor  Murdock,  editor  of  the  Wi- 
chita  Eagle,  represented  the  Kansas 
City  firm  and  filed  the  motion  for  dis¬ 
missal  at  plaintiff’s  costs.  The  suit 
had  been  filed  Aug.  14  asking  $100,000 
damages,  but  the  motion  for  dismissal 
was  made  before  the  case  had  come  to 
trial.  The  parties  have  mutually 
agreed  to  release  any  claims  they  may 
have  had  against  each  other.  Any 
other  statements  which  have  been  or 
may  be  made  in  connection  with  this 
case  are  definitely  not  in  accordance 
with  the  facts.” 

Four  local  merchants  were  co¬ 
defendants  with  the  Beacon.  The 
Quizenberry  firm  alleged  that  the 
Beacon  and  the  co- defendants’ 
stores  had  formed  a  conspiracy 
to  damage  the  plaintiff’s  efforts 
to  enter  the  dog  food  sale  field  in 
Wichita  by  an  underselling  campaign 
directed  against  “Green  Gold  Dog 
Food,”  manufactured  by  Quizenberry 
and  advertised  in  the  Eagle  through 
an  exclusive  contract. 

Allege  Conspiracy 
The  Beacon  was  accused  in  the  peti¬ 
tion  of  purchasing  a  supply  of  the  dog 
food  from  the  John  Milgram  Stores  of 
Kansas  City,  Mo.,  and  given  it  to  co¬ 
defendant  retail  firms  to  sell  at  19 
cents  per  two  pound  box  whereas  the 
price  established  for  authorized  dis¬ 
tributors  of  food  and  advertised  in  the 
Blagle  was  35  cents  per  box.  The  co¬ 
defendant  stores  ran  ads  in  the  Beacon 
listing  the  19  cents  per  box  price. 

The  petition  alleged  that  Beacon’s 
action  constituted  conspiracy  to  de¬ 
stroy  the  business  of  the  plaintiff  and 
obstruct  the  free  flow  of  trade  as  in¬ 
terpreted  in  the  Sherman  act.  Co¬ 
defendants  were  John  Sprich  and 
Sons,  Hart  Drug  Co.,  Ross  Seed  Com¬ 
pany  and  John  F.  Erhard. 

W.  L.  McGehee,  Quizenberry  gen¬ 
eral  manager,  announced  Monday  its 
sales  campaign  for  “Green  Gold  Dog 
Food”  in  Wichita  would  be  resumed 
immediately.  Quizenberry  products 
were  withdrawn  from  Wichita  and  the 
firm’s  exclusive  advertising  contract 
with  Wichita  Eagle  suspended  shortly 
after  the  suit  was  filed.  The  Eagle 
was  notified  the  advertising  campaign 
would  be  resumed  at  once. 


Mrs.  Dorothy  Dayton  Jones,  39, 
known  to  the  readers  of  the  New 
York  Sun  as  Dorothy  Dayton,  died 
suddenly  Jan.  7,  following  an  oper¬ 
ation.  She  was  one  of  the  leading 
New  York  women  reporters. 

Mrs.  Jones  began  her  newspaper 
career  on  the  San  Antonio  (Tex.) 
Express  at  the  age  of  18.  Subse¬ 
quently  she  was  a  reporter  on  the 
Fort  Worth  Record,  the  Wichita  Falls 
Record  News,  the  Daily  Oklahoman, 
and  the  Oklahoma  City  Times  before 
going  to  New  York  in  1926.  In  1924 
she  married  Dayton  Jones,  Texas 
newspaperman,  who  died  three 
months  after  their  marriage. 

During  her  career  on  the  Sun  she 
covered  such  stories  as  the  American 
visit  of  Queen  Marie  of  Rumania,  the 
Hall-Mills,  Snyder-Gray  and  Edward 
W.  Browning  trials  and  the  arrival 
of  Col.  Lindbergh  in  Washington  fol¬ 
lowing  his  flight.  She  gained  her  first 
fame,  however,  in  1925  while  on  the 
Oklahoma  City  Times,  when,  as 
“Dolly  Smith,  shoplifter,”  she  entered 
Oklahoma  state  penitentiary  and, 
upon  dismissal  exposed  a  condition 
which  led  to  a  legislative  inquiry  and 
a  new  prison.  It  was  on  the  strength 
of  this  expose  that  she  got  the  Sun 
job. 


HOMER  S.  BASSFORD 

Homer  S.  Bassford,  68,  special  fea¬ 
ture  writer,  St.  Louis  (Mo.)  Star- 
Times,  and  former  editor-in-chief  and 
managing  director  of  the  old  St.  Louis 
Times,  died  Jan.  10  after  a  brief  ill¬ 
ness.  Mr.  Bassford  began  his  news¬ 
paper  career  at  14,  as  a  printer’s  devil 
on  the  Mexico  (Mo.)  Ledger.  After 
two  years  on  that  paper,  he  became  a 
reporter  on  the  Kansas  City  Times, 
later  becoming  Sunday  editor  and  city 
editor.  He  joined  the  St.  Louis  Re¬ 
public  as  dramatic  and  music  critic 
in  1883,  becoming  Sunday  and  news 
editor  in  1903  and  serving  as  Europ>ean 
correspondent  in  1906.  The  following 
year  he  was  made  editor-in-chief  of 
the  Times.  He  was  general  manager 
from  1914  to  1922,  editorial  director 
from  1923  to  1924  and  managing  direc¬ 
tor  from  then  until  the  papier  was 
acquired  by  the  Star  in  1932. 

ARTHUR  C.  SMITH 

Arthur  C.  Smith,  51,  media  director. 
Brown  &  Tarcher,  Inc.,  New  York 
agency,  died  Jan.  6  in  New  York.  He 
began  his  advertising  career  with  Fed¬ 
eral  Advertising  Agency  in  New  York 
and  later  was  associated  with  Van 
Patton,  and  Williams  and  Cunning¬ 
ham,  Chicago  advertising  firms.  Sub¬ 
sequently  he  returned  to  New  York 
to  work  with  W.  W.  Chew.  When 
Benton  &  Bowles,  Inc.,  was  organized, 
he  went  with  them  as  a  space  buyer. 
Later  he  was  associated  with  J.  M. 
Mathes,  Inc.,  in  a  similar  capacity. 
He  joined  Brown  &  Tarcher  a  year 
ago. 


president  of  Oklahoma  Press  Associa¬ 
tion,  died  Jan.  5  of  a  heart  attack. 

Ben  Joseph  Walthall,  61,  night  edi¬ 
tor,  Waco  (Tex.)  News-Tribune  and 
Times  Herald,  died  Jan.  10.  His 
Father,  W.  Walthall,  was  co-founder 
of  Mobile  (Ala.)  Register. 

Gerald  R.  Overton.  41,  for  14  years 
a  United  Press  Staff  correspondent, 
died  Jan.  11,  after  a  long  illness  in 
Martinsville,  Ind.  He  joined  the  UP 
in  1922  after  his  graduation  from  the 
University  of  Michigan  and  resigned 
in  1936  to  become  an  instructor  in 
the  University  of  Missouri  School  of 
Journalism.  He  had  served  as  UP 
bureau  manager  at  Lansing,  Mich., 
Indianapolis,  Kansas  City  and  Denver. 

Mrs.  Phyllis  Parrick.  wife  of  G.  H. 
Parrick,  advertising  manager,  Waco 
(Tex.)  News-Tribune  and  Times- 
Herald,  died  recently  after  a  long  ill¬ 
ness. 

Thomas  Gleason.  59,  circulation 
sales  manager,  Bridgeport  (Conn.) 
Times-Star,  died  Jan.  7  of  injuries 
suffered  when  struck  by  an  automo¬ 
bile  Christmas  eve. 

Mary  Alice  McClellan.  26,  re¬ 
porter,  Holdrege  (Neb.)  Daily  Citizen, 
died  recently  in  an  Omaha  hospital 
following  a  three-week  illness. 

Francis  Kellogg  Kyle,  state  editor, 
Troy  (N.  Y.)  Times  Record,  since 
1920,  died  Jan.  5  after  a  brief  illness. 

William  Benson  Baldwin,  editor 
and  publisher,  Medina  (O.)  Gazette, 
and  editor,  Akron  Beacon  Journal. 
1899  to  1910,  died  Jan.  8. 

James  V.  Botto,  24,  of  Boston 
American  accounting  department, 
died  in  the  New  England  Sanitarium, 
Stoneham,  Mass.,  Jan.  9,  from  a  throat 
infection. 

Ben  F.  Steinel,  62,  former  sports 
editor,  Milwaukee  Evening  Wisconsin, 
now  the  Milwaukee  Neivs,  and  one  of 
the  publishers  of  the  Stars  and 
Stripes  in  France,  died  in  Milwaukee, 
Jan.  6. 

Earle  Bachman,  51,  formerly  ad¬ 
vertising  manager,  American  Mercury 
magazine,  died  in  New  York,  Jan.  5 
after  a  brief  illness.  He  began  his 
advertising  career  with  the  Hearst 
advertising  staff  in  New  York.  Since 
1930  he  has  been  active  in  radio  ad¬ 
vertising. 

Major  Alfred  J.  Stofer,  84,  retired 
Washington  correspondent,  died  in  his 
sleep  there  Jan.  6.  Elected  to  the 
Gridiron  Club  in  1889,  he  was  the 
second  oldest  journalist  in  the  or¬ 
ganization  in  length  of  membership. 
He  went  to  Washington  in  1885  as 
correspondent  for  the  St.  Louis  Re¬ 
publican,  and  later  represented  the 
Baltimore  Sun  and  the  Birmingham 
News. 

Layton  Stokes,  6,  daughter  of  Mr. 
and  Mrs.  Thomas  L.  Stokes,  died  re¬ 


cently.  Mr.  Stokes  is  a  Scripps- 
Howard  New.spaper  Alliance  Wash¬ 
ington  correspondent,  and  a  director 
of  the  National  Press  Club. 

Daniel  J.  F.  Sullivan,  who  retired 
as  assistant  city  editor,  Chicago  Tri¬ 
bune,  to  enter  politics,  died  Jan.  11 
in  Springfield,  Ill.,  where  he  was  state 
administrative  auditor. 

Joseph  M.  Scott,  68,  of  the  New 
York  Mirror  circulation  department, 
died  Jan.  7.  Mr.  Scott  began  with 
the  old  Chicago  Inter-Ocean  circula¬ 
tion  department,  joined  the  New  York 
World  28  years  ago  and  had  been  with 
the  Mirror  since  1924. 

Charles  R.  Lee,  56,  Chicago  news¬ 
paper  advertising  salesman  for  33 
years  and  a  member  of  the  Chicago 
Tribune  national  advertising  depart¬ 
ment  since  1931  died  Jan.  11  in  Cni- 
cago.  Previously  he  had  done  special 
edition  work  for  several  Chicago 
newspapers. 


©faituarp 


EDWIN  B.  DORAN,  61,  retired  busi¬ 
ness  manager,  A.  H.  Belo  Corpora¬ 
tion,  publishers  of  Dallas  News  and 
Journal,  and  allied  publications,  died 
Jan.  2  in  Palestine,  Tex.  Before  his 
retirement  in  1936,  he  had  held  many 
editorial  positions.  He  was  city  and 
news  editor  of  the  News  prior  to 
1914,  when  the  Journal  was  estab¬ 
lished,  and  he  was  named  managing 
editor.  In  1918,  Mr.  Doran  was  given 
news  supervision  over  the  News  and 
Journal,  and  became  business  man¬ 
ager  of  the  Belo  organization  in  1929. 

Albert  Linwood  Kates,  76,  pub¬ 
lisher  and  editor,  Claremore  (Okla.) 
Progress  since  1893.  and  a  former 
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DON  MARQUIS'  WILL 

The  will  of  Don  Marquis,  pioet.  play¬ 
wright  and  former  newspaperman,  wa.'^ 
filed  for  probate  Monday  in  Queen’.s 
Surrogate  Court.  It  directs  the  execu¬ 
tors,  Melvin  Daniel,  of  29  East  Ninth 
Street,  and  George  W.  Seymour,  ol 
Cold  Springs,  N.  Y.,  to  dispo.se  of  hh 
literary  works  and  manuscripts  and 
turn  tne  money  over  to  his  two  .sur¬ 
viving  sister.s,  the  Mi.sses  Bernice  and 
Minerva  Marquis,  with  whom  he 
lived  in  Forest  Hills,  L.  I.  Mr.  Mar¬ 
quis  died  Dec.  29.  His  will  dated  June 
21,  1926,  asked  that  the  body  be  cre¬ 
mated  and  his  ashes  “strewn  on  the 
waters  of  New  York  Bay  close  to  the 
Statue  of  Liberty.”  His  sisters,  how¬ 
ever,  state  that  he  changed  that  pro¬ 
vision  last  December  and  told  them 
he  would  con.sent  to  a  burial.  Mi 
Marquis’  body  is  now  in  a  vault  in 
Cedar  Grove  Cemetery,  Kew  Gardens, 
and  will  probably  be  buried  in  a  plot 
there. 

OFFER  NEWS  PRIZES 

Three  $100  prizes  will  be  awarded 
by  the  New  York  Newspaper  Women’s 
Club  for  outstanding  work  by  New 
York  newspaper  women  during  1937. 
The  prizes  will  be  awarded  at  the 
annual  Front  Page  Ball,  April  22,  at 
the  Hotel  Astor,  for  outstanding 
pieces  of  reporting  or  news  feature 
writing  on  the  basis  of  single  .stories 
or  coverage  or  an  event  lasting  sev¬ 
eral  days;  the  best  column  in  a  spe¬ 
cialized  woman’s  field;  and  the  best 
column  of  criticism  or  comment.  Ruth 
Reynolds  of  the  Daily  News  is  chair¬ 
man  of  the  contest  committee,  assisted 
by  Kathleen  McLaughlin  of  the  Times: 
Mary  Elizabeth  Plummer,  Associated 
Press;  Jean  Lyon,  Sun;  Geraldine  Sar- 
tain.  King  Features;  Martha  Leavitt 
Herald  Tribune:  and  Miriam  Lundy, 
Daily  News,  president  of  the  club. 
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PHOTOGRAPH  Y— 29 


N.  Y.  Photogs  Choose  Best 


of  eight  pictures  shows  Joe  Louis  be-  low  enough  time  for  mail  delivery  of 
ing  knocked  down  by  Jim  Braddock.  your  prints  made  during  1937. 

The  series  was  entitled  “He  Got  Up  If  that  camera  of  yours  is  getting 


DNS,  INC. 

ligations 
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to  Win.”  Second  place  was  also  won  wobbly,  here  is  a  chance  to  win 
by  Broderick  for  his  baseball  series  enough  to  buy  a  new  one.  The  pic- 
called  “Out — Failed  to  Touch  Plate.”  tures  hanging  in  the  exhibition  will 
This  is  the  first  time  that  Magic  Eye  bring  home  the  bacon  and  not  those 
pictures  have  been  placed  in  the  con¬ 
tests  under  its  own  classification. 

The  popularity  of  these  photos  has 
increased  to  a  great  extent  and  this 
i.3  illustrated  by  the  tremendous  in¬ 
terest  shown  by  the  lay  public  at  the 


37  Shots  by  Local  Men 


Camera  Knights 


WILLIAM  W.  “BILL”  JONES,  who 
has  just  been  elected  president  of 
the  Boston  Press  Photographers  As¬ 
sociation,  is  a 
staff  photogra- 
pher  of  the  Bos- 
ton  Evening 

American  and  K  | 

has  worked  for  .  W  T 

Hearst  newspa-  fy 

pers  for  19  years  > 
in  three  differ- 
ent  cities.  f 

He  went  to 
Boston  from  Sy- 
racuse  in  1925  to  ^ 

work  for  the  - - 

American  as  Wm.  W.  Jonei 
cameraman.  At 

that  time,  he  was  one  of  the  few  men 
who  operated  a  Speed  Graphic  in  his 
locality.  He  is  well  known  in  news¬ 
paper  and  sports  circles  and  has  been 
in  every  state  in  the  union. 

He  was  one  of  the  organizers  of  the 
Boston  Press  Photographers  Associa¬ 
tion.  His  recent  election  as  president 
was  by  almost  unanimous  vote.  He 
intends  to  enlarge  the  organization  by 
inviting  the  photo  departments  of 
newspapers  throughout  the  state  to 
join  as  associate  members  with  the 
hope  that  in  the  not  too  far  distant 
future  newspaper  photographers  can 
have  a  national  organization. 


exhibit. 

Judged  by  Newsreel  Editors 

In  addition  to  the  black  and  white 
prints  there  was  an  exhibition  of 
photos  in  natural  color  made  by 
Harry  Warnecke  of  the  New  York 
Daily  News.  This  class  was  noncom¬ 
petitive. 

The  judging  was  done  by  editors  of 
newsreels.  It  was  explained  that  a 
newsreel  editor  because  of  his  exjjeri- 
THE  THIRD  ANNUAL  news  picture  tractod  attention  because  of  the  un-  ence  was  thoroughly  competent  to 
contest  and  exhibition  of  work  by  usual  facial  expressions  of  the  fight-  understand  the  value  of  both  news 
local  cameramen  was  opened  this  ers.  Runner-up  in  this  division  was  and  pictorial  content  in  a  photo, 
week  by  the  New  York  City  Press 
Photographers  Association.  The  show 
was  judged  in  a  preview  at  Rocke¬ 
feller  Center  and  then  opened  to  the 
public  without  admission  charge. 

The  contest  was  divided  into  five 
classes.  The  first,  spiot  news,  was 
won  by  Charles  Hoff,  New  York  Daily 
News.  The  winning  picture  was  a 
shot  of  the  Hindenburg  a  few  sec¬ 
onds  after  the  dirigible  had  burst  into 
flames.  John  Lindsay,  Associated 
Press,  was  second  with  his  famous 
picture,  “Working  on  the  Levee.” 

The  second  class,  pictorial  art,  was 
won  by  Vincent  Lopez,  New  York 
Sun.  His  winning  photo,  "The  Lonely 
Sentinel,”  is  a  night  scene  of  the  New 
York  City  skyline  from  Welfare 
Island.  Second  honors  went  to  Wil¬ 
liam  H.  Zerbe,  veteran  of  the  Herald 
Trihniie  photo  staff. 

Dog  Show  Shot  Wins 
In  the  feature  division,  Samuel 
Falk.  Times  Wide  World,  won  with 
"Judging  Dachshund.”  This  photo 
shows  one  of  the  judges  on  his  hands 
and  knees  while  scrutinizing  one  of 
the  entries  of  the  dog  show.  As  Falk 
explains,  “This  picture  was  unusual 
because  it  appears  to  the  layman  in 
the  reverse.  It  seems  the  dog  is  judg¬ 
ing  the  judge.”  Second  place  in  this 
division  was  won  by  Samuel  Schul- 
man.  International  News  Photos,  for 
Study  in  Sophistication.” 

Winner  of  the  sports  pictures  class, 

Carl  Thusgaard,  Acme  News  Pictures, 
was  first  with  “Slugfest.”  It  is  a 
fight  photo  made  at  ringside  and  at- 
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This  photo  of  the  Hindenburg  ex,./oslon,  by  Charles  Hoff,  New  York  Dalh 
first  prize  In  spot  news  class  of  New  York  Press  Photographers  anni 

members'  work. 


ly  News,  won 
luat  show  of 


^  "I  Am  Trying  Certifieds 
r  on  the  Friday  Rush," 


a  Leavitt 
Ti  Lundy. 


Remarked  the  Stereo  Supt.  when 
the  Head  Pressman  noticed  the 
pink  color  in  a  newly  opened 
case.  “Fellows  tell  me  they 
save  time  and  are  awfully  good 
for  pictures.  The  big  Friday  edi¬ 
tion  will  give  them  a  stiff  test.” 

“Attaboy,”  answers  the  Press¬ 
man.  “More  speed  and  better 
pictures  is  what  this  department 
needs.”  And  so  another  steady 
user  of  Certified  Mats  is  in  the 
making. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 


^1938.- 

SPEEDGUN! 


VV'ritt*  to  u.M  at  otm-o  for  Into  iipw.'i 
on  tho  1938  Mod«‘l  ('  Spoodkcnn, 
A  new  permanent  way  of  mounting 
the  tripper  on  lens  hoartl.  liii 
proved  roil  desi^'n  for  jrreater  ef- 
firienry  with  all  types  of  hulhs 
and  shutters.  Full  rhrftine  platiiiir. 


Write  today  for  193H 
literature.  Send  3c  s*tain| 
Kxposure  Slifle  Scale  for 
photollash  syiH  hroniz«*rs. 
camera  used. 


r  CEHIIFIED  DRY  MAI  CORPORAIION 

9  Rockefeller  Plaza,  Dept.  P 
r  New  York,  N.  Y. 


“9  out  of  10  Press  Photographers 
use  Mendelsohn  Speedguns — there 
must  be  a  reason  why.” 


S.  MENDELSOHN 


Slugfest,"  by  Carl  Thusgaard,  Acme  Newsplctures,  which  took  first 
class  at  New  York  cameramen's  exhibit, 


New  York 


NEWSPAPER 

REVIEW 


Voice  of  Business 

NEW  YORK  SUN'S  second  "Voice 
of  Business”  edition,  issued  Jan.  8, 
was  a  loud-speaker.  The  regular  pa¬ 
per  was  52  pages,  and  the  “Voice  of 
Business”  64  pages.  Total  advertising 
was  over  128,000  lines,  of  which  more 
than  340  columns  appeared  in  the 
business  section  or  tied  in  with  its 
theme.  Circulation  showed  a  “sub¬ 
stantial  increase”  it  is  stated,  and 
orders  are  still  being  received  from 
other  cities  where  the  issue  was  pro¬ 
moted  in  large  newspaper  space. 

The  section  was  designed  to  ana¬ 
lyze  economic  probTems  confronting 
the  nation  and  to  point  out  the  part 
that  business  and  industry  play  in 
daily  life.  Numerous  widely  known 
business  men  contributed  signed 
statements.  The  first  “Voice  of  Busi¬ 
ness”  issue  was  published  by  the  Sun 
two  years  ago. 

Negro  Circulations 
PITTSBURGH  COURIER,  weekly, 
claiming  the  “greatest  coverage  in 
the  negro  field,”  took  a  full  page  of 
its  own  space  Jan.  1  to  compare  cir¬ 
culations  with  its  rivals  in  other  cit¬ 
ies.  Text  stated  that  the  Courier  was 
the  only  Negro  newspai>er  to  send 
correspondents  to  Ethiopia  during  and 
after  the  war,  and  the  only  one  to 
send  a  reporter  to  Europe  to  cover 
a  title  fight.  To  enterprising  news 
policy  it  credited  its  gains. 

Year  Book 

NOT  STRICTLY  PROMOTION,  but 
apparently  a  useful  piece  of  reader 
service  is  the  1938  Year  Book  of  the 
Frederick  (Md.)  News-Post.  But  in¬ 
cluded  among  the  directors  of  local 
banks,  officers  of  farm  organizations, 
city  officials,  review  of  the  year  in 
sports,  etc.,  are  plenty  of  facts  to 


PROMOTION 

By  ROBERT  S.  MANN 


make  a  good  data  book — figures  on 
local  trade,  manufacturing  payrolls 
and  production,  principal  industries, 
trading  area,  agricultural  production, 
etc.,  etc.  Possibly  the  News-Post  does 
pick  out  the  items  most  important 
from  a  sales  standpoint,  and  publish 
them  in  a  much  thinner  version  than 
its  120-page  Year  Book,  for  use  in 
the  general  advertising  field.  If  so, 
we’d  like  to  see  a  copy. 

For  the  Record 

"THE  SPOKANE  MARKET,”  just  is¬ 
sued  by  the  Spokane  Spokesman- 
Review  and  Daily  Chronicle,  is  a 
handsomely  printed  booklet  full  of 
halftones  and  colored  ink,  rounding 
up  a  lot  of  market  data  and  present¬ 
ing  it  interestingly.  (Slated  for  re¬ 
view  in  an  early  issue.) 

Dallas  News,  checking  up  on  itself, 
discovered  it  had  been  averaging  272 
pages  a  week  of  late;  so  a  full-page 
ad  appeared  in  the  News  (in  addi¬ 
tion  to  regular  promotion)  announc¬ 
ing:  "The  Week’s  Best  Bargain — One 
week’s  issues  of  the  Dallas  News 
equal  ten  books  of  ‘Best  Seller’  size 
and  quality.  .  .  .  For  less  than  3  cents 
a  day  you  get.  .  .  .”  Seven  front 
pages  across  the  top  of  the  page,  ten 
books  in  a  bottom  corner,  illustrated 
the  ad. 

“Another  $1,000,000  Invested  to 
Produce  a  Better  Newspaper,”  cries 
the  Milwaukee  Journal  in  a  full-page 
advertisement  in  its  own  space,  show¬ 
ing  halftones  of  new  presses,  lino¬ 
types,  trucks  and  other  equipment, 
bought  in  the  last  18  months.  An¬ 
other  recent  Journal  page  showed 
part  of  the  index  of  editorial  page 
features  to  show  the  range  of  mate¬ 
rial  covered;  this  page  included  a  let¬ 
ter  from  an  attorney  who  has  clipped, 
filed  and  indexed  these  features  for 
himself  for  several  years. 


Two-Mile  Shelf 

“A  STORY  in  122,284  volumes”  is  the 

subheading  of  “Give  a  Book,”  re¬ 
cently  issued  by  the  Philadelphia 
Record. 

The  122,284  volumes  were  those 
collected  through  the  Record’s  efforts 
for  the  free  libraries  of  Philadelphia, 
after  a  reporter  discovered  the  trag¬ 
edy  of  branch  libraries  without  books 
— libraries  where  children  sat  for 
hours  waiting  for  books  to  be  returned 
by  other  children.  With  drastically  cur¬ 
tailed  appropriations  from  the  city, 
the  trustees  had  been  unable  to  re¬ 
place  the  200,000  books  worn  out  in 
the  last  five  years,  much  less  add  new 
books. 

First  came  a  story,  with  a  picture 
of  children  sitting  in  line.  A  few 
phone  calls  and  letters  indicated  the 
public  was  touched.  ’The  head  li¬ 
brarian  leaped  at  a  suggestion  to  co¬ 
operate  in  a  drive  for  books,  and  the 
Record  threw  its  full  power  into  the 
campaign.  Feature  stories,  pictures, 
editorials,  display  advertisements 
were  developed;  radio  stations  gave 
“s|>ot”  announcements;  car  cards 
were  volunteered.  Two  big  specialty 
shops  contributed  trucks  to  pick  up 
donations. 

The  mayor  proclaimed  a  Give-a- 


Book  Day,  and  police  pulled  door¬ 
bells.  The  Record  itself  gave  sets 
of  Mark  Twain,  not  counted  in  the 
total.  The  total  result  was  enough  to 
fill  two  miles  of  shelves. 

The  Record’s  book  describing  the 
campaign  is  written  in  racy  style, 
with  lots  of  pictures.  Not  only  does 
it  get  in  the  human  interest,  but,  in 
the  latter  pages,  it  cannily  gets  down 
to  charting  the  sections  of  the  city 
where  its  campaign  produced  the 
most  books,  and  citing  figures  on 
the  spending  power  of  Record  read¬ 
ers.  The  whole  is  a  good  promotion 
job. 

Peoiia  Com 

WE  WEREN’T  SURPRISED  in  Oc¬ 
tober  to  receive  a  cob  of  corn  from 
Des  Moines  Register  &  Tribune  to 
remind  us  of  the  tall  corn  that  grows 
in  loway.  But  now  comes  a  big  yel¬ 
low  cob  from  Peoria  Journal-Tran¬ 
script — and  we  didn’t  know  that  Pe¬ 
oria  let  any  corn  get  out  of  town  in 
its  original  state. 

The  yellow  circular  attached  to  the 
cob  reports  production  of  74,000,000 
bushels  of  corn  valued  at  $30,000,000, 
but  says  nothing  of  what  Peoria  does 
with  it. 

The  tabulation  includes  5,000,000 
bushels  of  wheat,  worth  $5,000,000. 
also  2,500,000  bushels  of  soybeans, 
valued  at  $2,500,000,  plus  an  un¬ 
stated  amount  of  hogs,  beef,  sheep, 
etc. 

Unfortunately,  the  headline  re¬ 
fers  to  “$32,000,000  in  spendable 
money,”  and  oim  meticulous  mind 
would  prefer  to  have  the  head¬ 
line  and  the  text  say  the  same 
amount. 

Even  if  the  difference  is  only  $2,000,- 
000  —  or  perhaps  $5,500,000  —  we  re 
bound  to  wonder  about  it. 

The  Journal-Transcript  folder  lw<* 
another  million-dollar  word  besiife 
“corn,”  “wheat”  and  “soybeans.”  This 
was  “Peoriarea,”  referring  to  12  coun¬ 
ties  in  which  the  Journal-Transcript 
sells  coverage.  Next  time  we  heaj^ 
from  the  J.-T.,  we  hope  “Peoriarea 
will  be  set  to  music — all  six  syllables| 
of  it. 


G.  E.  Cole 


J.  J.  Hertigan 


E.  J.  Churchill 


Robt.  Tinsman 


NE\VSPA1*ERS  in  the  t'uitetl  State^  and 
Canada  have  until  Feb.  28  to  select  the  best 
promotion  material  they  issued  in  1937  and 
to  enter  it  in  the  annual  Editor  &  Pi’blishf.r 
contest.  There  are  nine  classifications  (1) 
best  all-round  promotion  work  by  an  individual 
newspaper;  (2)  atlvertisements  tor  circulation; 
(3)  advertisements  for  advertising;  (4)  classi¬ 
fied  advertising;  (5)  trade  paper  advertising; 
(6)  direct  mail  advertising;  (7)  data  books; 
(8)  research  studies;  (9)  best  all-round  promo¬ 


tion  work  by  a  regional  as>M>cialion  or  a  group 
of  newspaper-*  under  coinnvni  ownership. 
Newspapers  planning  to  make  entrie*-  should 
ask  for  the  printed  anmmncement  «»f  rules. 

As  announce<l  last  week,  the  following  have 
accepted  inviiaiion>  t<i  serve  as  jinlges  in  the 
contest : 

H.  A.  Hatten,  president  X.  \V.  Ayer  it  Son, 
Philadelphia. 

Frank  J.  Reynolds,  president  .XllKrt  Erank- 
(iuenther  Law,  Inc.,  New  Xork. 


J.  J.  Ilartigan.  vicc-presiflent  and  space 
buyer,  Campbell-Ewald  ('ompany.  Detroit. 

Atherton  \V.  Holiler,  president  Renton  it 
Bowles,  Inc.,  New  York. 

Leo  McGivena,  Briggs  it  Varley,  Inc.,  N.  X  . 

Robert  Tinsman,  president  I’tderal  .\dver- 
tising  Agency,  New  Ytuk. 

Duane  Jones,  executive  vice-presi»lent  Hlack- 
ett  Sanrple-Huminert,  Inc.,  New  X’ork. 

E.  J.  Churchill,  presi<lent  Donahue  it  Coe, 
Inc.,  New  York. 


Robert  M.  Ferns,  advertising  director. 
Rogers  Peet  Company,  New  York. 

D.  T.  Poole,  manager  advertising  division, 
general  sales  department,  American  Sugrir  Ke- 
fining  Company,  New  York. 

A.  O.  lluckingham,  vice-president  Cluett- 
Peabody  &  C  o..  New*  York. 

(lordon  K.  C«dc,  mlvertising  manager.  Can¬ 
non  Mills.  Inc.,  New*  York. 

(lordon  E.  Young,  advertising  managtr.  Life 
Isavers.  Inc.,  Portchester,  N.  Y. 


G.  E.  Young 


A.  O.  Buckingham  ;  Leo  McGlvena 


D.  T.  Poole 


H.  A.  Batten 


F.  J.  Reynolds 


Duane  Jones 


R.  M.  Ferns 


A.  W,  Hobler 


THESE  MEN  WILL  JUDGE  EDITOR  &  PUBUSHER'S  SEVENTH  ANNUAL  NEWSPAPER  PROMOTION  CONTEST 


OR  JANUARY  15.  1938 


ONE  WHOLE  YEAR 

OF  life/ 

YOUR  advertisement  in  the  INTERNATIONAL  YEAR 
BOOK  will  have  at  least  one  whole  year  of  life  and 
effectiveness  yet  the  advertising  rate  is  the  rate  you  pay 
for  regular  weekly  issues  of  EDITOR  &  PUBLISHER. 
Keep  your  story  constantly  before  your  buyers  during  1938. 


The  publication  date  of  the  famous  INTERNATIONAL  YEAR 
BOOK  is  January  29.  Forms  close  just  one  week  from 
today — January  22.  Your  copy  should  be  prepared  imme¬ 
diately  in  order  that  you  may  be  represented  in  this  stand¬ 
ard  work  of  reference  of  the  newspaper  industry.  It  con¬ 
tains  permanently  valuable  information  for  advertisers, 
agencies,  publishers,  manufacturers — for  all  whose  interests 
are  linked  with  newspaper  advertising  and  publishing. 


The  INTERNATIONAL  YEAR  BOOK  is  the  only  publication  containing 
all  of  the  following  information  between  two  covers: 


Complete  alphabetical  directory  of  the  newspapers  of  the  United  States, 
with  circulations,  rates  and  names  of  operating  executives. 

Complete  alphabetical  directory  of  the  newspapers  of  the  Dominion  of 
Canada,  with  circulations,  rates  and  names  of  operating  executives. 

Complete  list  of  newspaper  advertising  representatives. 

Complete  list  of  Advertising  Agencies  with  addresses  and  personnel  of 
media  departments. 

Complete  directory  of  all  the  daily  newspapers  of  the  entire  world. 


EDITOR  &  PEBLISHER 

INTERNATIONAL  YEAR  ROOK 
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New  England  Ad 
Bureau  to  Back 
Food  Brands  Week 

Throws  Newspapers'  Weight 
Behind  Nationally  Adver¬ 
tised  Products'  Event 

Boston,  Jan.  10  —  The  first  major 
territorial  promotion  sponsored  by 
the  newly  formed  New  England 
Newspaper  Advertising  Bureau  will 
be  run  in  cooperation  with  grocers, 
tying  in  with  “Nationally  Advertised 
Brands  Week.”  Feb.  24  to  March  5. 
At  a  fall  meeting  of  super-market 
operators,  at  which  the  merchandis¬ 
ing  week  was  outlined,  Arthur  D. 
Neff,  director  of  the  New  England 
Newspaper  Advertising  Bureau,  sat  in 
on  discussions,  and  offered  the  ser¬ 
vices  of  the  NEINAB  as  a  clearing 
house  through  which  the  entire  New 
England  area  could  be  promoted. 

In  the  national  brands  campaign, 
all  types  of  food  retailers  are  cooper¬ 
ating — super-markets,  chains,  volun¬ 
tary  chains  and  independents.  Through 
the  Bureau,  New  England  is  the  first 
market  area  to  start  the  ball  rolling. 
All  newspapers,  whether  or  not  mem¬ 
bers  of  the  Bureau,  have  been  invited 
to  join  the  campaign,  and  Mr.  Neff 
reports  a  ready  response  to  the  propo¬ 
sition  (aimed  to  increase  food  linage) 
three  days  after  newspaper  admen 
were  notified  of  the  plan. 

National  and  state  grocery  manu¬ 
facturer  and  retailer  trade  groups  are 
backing  the  Nationally  Advertised 
Brands  Week  which  is  intended  to  be 
a  much  more  ambitious  and  produc¬ 
tive  campaign  than  most  special 
weeks. 

The  Bureau  suggests  that  individual 
newspapers  consider  the  week  as 
they  would  automobile,  financial  or 
travel  promotions  (special  supple¬ 
ments,  grouping  of  pages,  or  special 
food  editions) .  Mats  and  other  ad¬ 
vertising  aids  are  offered  by  the  As¬ 
sociated  Grocery  Manufacturers  of 
America.  The  Bureau  is  acting  as 
liaison  between  the  backers  of  the 
grocery  promotion  and  the  newspa¬ 
pers,  relaying  up-to-minute  informa¬ 
tion  to  newspaper  admen  on  the 
development  of  the  plan.  All  special 
representatives  of  New  England  dai¬ 
lies  are  being  posted  on  its  progress. 

Meanwhile,  other  newspaper  pub¬ 
lishers’  groups  throughout  the  coun¬ 
try  are  asking  the  New  England 
Bureau  for  copies  of  its  prospectus. 

■ 

2-for-l  Sale  Brings 
Fine  for  N.  C.  Dealer 

W.  T.  MacNeill,  manager  of  Wright 
Clothing  company,  Winston-Salem, 
N.  C.,  was  fined  $50  in  municipal  court 
there  recently  on  a  charge  of  “placing 
fraudulent  and  deceptive  advertising” 
in  the  Winston-Salem  (N.  C.)  Jour¬ 
nal.  MacNeill  posted  $200  bond  for 
an  appeal  to  Forsyth  superior  court. 
The  municipal  court  conviction  also 
carried  a  suspended  sentence  of  three 
months. 

The  charge  was  based  on  an  adver¬ 
tisement  offering  to  sell  two  suits  for 
the  price  of  one.  J.  A.  Horn  testified 
in  municipal  court  he  had  picked  out 
two  suits  priced  at  $30  each,  but  that 
the  salesman  told  him  that  $37.50  was 
the  “be.st  he  could  do”  for  the  suits. 
The  clerk  testified  that  one  of  the 
suits  was  priced  at  $35  and  the  other 
at  $45.  He  said  that  where  prices  dif¬ 
fered,  the  two  suits  were  sold  at  half 
of  their  combined  prices.  D.  C.  Price, 
president  of  the  concern,  said  the  store 
had  held  a  “two  for  the  price  of  one” 
sale  every  year  since  1933,  the  year 
the  store  opened. 


Britton  AFA  Chairman 
Succeeds  McReynolds 

Mason  Britton,  vice-chairman  of  the 
Board  of  McGraw-Hill  Publishing 
Company,  New  York,  was  elected 


Mason  Britton  Henry  Obermeyer 


chairman  of  the  Board  of  the  Adver¬ 
tising  Federation  of  America  this 
week,  succeeding  E.  H.  McReynolds, 
of  St.  Louis,  whose  death  occurred 
last  month.  The  election  took  place 
at  the  January  board  meeting,  held  at 
Hotel  Pennsylvania,  New  York  City. 

Henry  Obermeyer,  assistant  vice- 
president  in  charge  of  advertising. 
Consolidated  Edison  Company  of  New 
York,  was  elected  a  director  of  the 
Advertising  Federation  succeeding  Mr. 
McReynolds.  Mr.  Britton  has  been  an 
AFA  director  since  1935. 

Mr.  Britton  has  long  been  active  in 
organized  advertising.  He  is  a  direc¬ 
tor  of  the  Audit  Bureau  of  Circula¬ 
tions,  a  member  of  the  executive  com¬ 
mittee  of  the  Associated  Business 
Pai)ers,  and  vice-president  of  the  Na¬ 
tional  Publishers  Association.  He  is 
a  charter  member  of  the  Advertising 
Club  of  New  York,  and  was  a  prom¬ 
inent  figure  in  the  convention  of  the 
Associated  Advertising  Clubs  at  Bos¬ 
ton  in  1911  when  the  Truth-in-Adver- 
tising  movement  was  inaugurated. 

Mr.  Obermeyer  is  a  graduate  of  the 
School  of  Journalism,  Columbia  Uni¬ 
versity.  He  served  on  the  editorial 
staff  of  the  New  York  Sun.  He  was 
foreign  correspondent  for  American 
Machinist  and  Drygoods  EcoJiomist, 
and  in  the  securities  department  of 
Henry  L.  Doherty  &  Company.  He  is 
a  former  editor  of  the  American  Gas 
Association  monthly.  He  has  served 
the  past  five  years  as  chairman  of  the 
publicity  and  advertising  committee 
of  the  American  Gas  Association  and 
for  the  past  three  years  as  chairman 
of  the  advertising  committee  of  the 
Electrical  Association  of  New  York. 

16-PAGE  AD  USED 

In  what  is  believed  to  be  one  of 
the  largest  single  institutional  adver¬ 
tisements  ever  undertaken  in  the  mo¬ 
tion  picture  industry,  the  March  of 
Time  has  taken  35  full  pages  in  Life, 
Time,  Motion  Picture  Herald,  Film 
Daily,  Motion  Picture  Daily,  Variety, 
Showmen’s  Trade  Review,  National 
Exhibitor  and  Boar  Office  magazines. 
A  single  sixteen-page  advertisement 
in  Motion  Picture  Herald,  marked  the 
cinema  March  of  Time’s  third  birth¬ 
day,  and  reported  that  the  monthly 
film  now  appears  in  11,074  theatres. 

BIG  COGNAC  DRIVE 

S.  S.  Pierce  Co.  of  Boston  has  just 
been  apfxjinted  exclusive  distributor 
in  Massachusetts  of  Martell  cognac 
brandies,  according  to  H.  W.  Evenson, 
vice-president  of  Park  &  Tilford  Im¬ 
port  Corp.,  United  States  agent.  Mr. 
Evenson  said  that  a  sales  drive  on  the 
Martell  brands  will  be  launched  in 
Massachusetts  on  Feb.  1.  Simultane¬ 
ously  one  of  the  largest  cognac  brandy 
advertising  campaigns  ever  under¬ 
taken  in  newspapers  and  magazines 
will  be  released  through  the  Charles 
M.  Storm  Co.,  Inc.,  New  York,  adver¬ 
tising  agent  for  Park  &  Tilford. 


Campaigns  and  Accounts 


ALKALITHIA  COMPANY,  Baltimore, 
has  placed  its  advertising  account 
with  J.  Walter  Thompson  Company, 
New  York.  Plans  for  advertising  in 
selected  test  areas  are  being  prepared. 

Blackett  -  Sample  -  Hummert,  Inc., 
Chicago  agency,  is  using  newspapers 
in  a  test  campaign  on  Wheaties.  a 
product  of  General  Mills,  Inc.,  Min¬ 
neapolis. 

Formfit  Company,  Chicago,  is  using 
a  small  list  of  newspapers.  The  ac¬ 
count  is  placed  by  L.  D.  Wertheimer 
Co.,  Chicago  agency. 

Vanderbie  &  Rubens,  Chicago 
agency,  is  placing  the  advertising  on 
refrigerators  manufactured  by  Bruns¬ 
wick  -  BALKE  -  COLLENDER  COMPANY, 
Chicago. 

Pioneer  Life  Insurance  Company, 
Rockford,  Ill.,  is  using  an  extensive 
list  of  newspapers  through  Midwest 
Advertising  Agency,  Rockford. 

Wm.  Wrigley,  Jr.,  Co.,  Chicago,  is 
opening  up  several  new  cities  with  its 
special  dealer-merchandising  and  ad¬ 
vertising  plan  through  Neisser-Meyer- 
hoff  Co.,  Chicago  agency. 

One-time  orders  are  being  issued 
to  newspapers  by  Mother’s  Home 
Life  Magazine,  Chicago,  on  “Movie 
Scrambles,”  through  E.  H.  Brown 
Adv.  Co.,  Chicago. 

The  account  of  J.  B.  Inderrieden 
Canned  Foods  Co.,  Chicago  (Rice 
Flake  Peas),  is  now  being  placed  by 
John  H.  Dunham  Company,  Chicago 
agency. 

Stewart-Berdick  Corp.,  building 
supply  firm.  New  York,  has  appointed 
Metropolitan  Advertising  Company, 
New  York,  to  direct  and  service  its 
advertising  account.  Media  to  be 
used  are  metropolitan  newspapers  and 
direct-mail  material.  Valentine  N. 
Spotto  is  account  executive. 

Cooperative  Handcrafts.,  Inc.,  of 
Puerto  Rico — a  government-subsidized 
organization  representing  native  groups 
of  skilled  needleworkers — has  ap¬ 
pointed  the  Metropolitan  Advertis¬ 
ing  Company,  New  York,  to  handle 
its  advertising.  Newspapers,  trade 
papers  and  direct  mail  will  be  used. 
Bela  St.  George,  Jr.,  directs  the  ac¬ 
count. 

Land  O’  Lakes  Creameries,  Inc., 
Minneapolis,  has  renewed  newspaper 
contracts  with  newspapers  through 
Campbell-Mithun,  Inc.,  Minneapolis. 

Zonite  Products  Corporation,  anti¬ 
septics,  New  York,  has  placed  orders 
with  newspapers  generally  through 
Cowan  &  Dengler,  Inc.,  New  York. 

Peterson’s  Ointment  Company,  Buf¬ 
falo,  N.  Y.,  has  placed  further 
schedules  with  newspapers  through 
Guenther-Bradford  &  Co.,  Chicago. 

Ex  Lax  Manufacturing  Company, 
Brooklyn,  N.  Y.,  has  again  placed 
copy  with  newspapers  generally 
through  Joseph  Katz  Company,  Bal¬ 
timore. 

Penfield  Distilling  Company,  Cleve¬ 
land,  has  placed  its  advertising  in 
charge  of  Key  Advertising  Company, 
Cincinnati. 

Cuba  National  Tourists  Bureau, 
Havana,  Cuba,  has  again  placed  or¬ 
ders  with  newspapers  in  selected  sec¬ 
tions  through  Loomis  &  Hall,  Inc., 
Miami,  Fla. 

Chicago  Vitreous  Enamel  Products 
Company,  Chicago,  has  placed  its  ad¬ 
vertising  with  Reincke,  Ellis,  Young- 
green  &  Finn.,  Inc.,  Chicago. 

Revlon  Nail  Enamel  Corporation, 
New  York,  has  placed  its  advertising 
with  Philip  Ritter  Co.,  Inc.,  New 
York. 

Welfit  Brassiere  Corporation, 
Mile.  Suzette  Girdle,  New  York,  has 


placed  its  advertising  with  Norman 
D.  Waters  &  Associates,  New  York. 
Marvlo  Mills,  converter  of  Holly¬ 
wood  rayon  and  fabrics.  New  York, 
has  also  placed  advertising  with  this 
agency. 

Valspar  Corporation,  Valspar  var¬ 
nish,  New  York,  will  place  an  ex¬ 
panded  advertising  campaign  through 
McCann-Erickson,  Inc.,  New  York. 
Standard  Oil  Company  (New  Jer¬ 
sey)  has  also  made  contracts  with 
newspapers  through  this  agency. 


Among  Advertising  Folk 


DON  G.  MITCHELL,  who  recently 
resigned  as  general  sales  manager 
of  Marshall  Field  &  Company,  Manu¬ 
facturing  Division,  has  been  named 
vice-president  and  director  of  the 
Catalog  Association,  Inc.  His  major 
activity  will  be  with  a  subsidiary  of 
the  association  known  as  the  National 
Tie-Ins  Division  which  is  a  service 
organization  for  advertising  agencies, 
as  well  as  for  manufacturing  com¬ 
panies  direct. 

Frank  Denman,  formerly  assistant 
copy  director,  Kenyon  &  Eckhardt, 
Inc.,  New  York,  has  been  promoted 
to  copy  chief. 

N.  W.  Ayer  &  Son,  Inc.,  New  York 
corporation,  has  appointed  H.  L.  Mc- 
Clinton  as  director  of  radio  program 
creation  and  production,  and  C.  Hal¬ 
stead  CoTTiNGTON  as  director  of  radio 
plans,  merchandising  and  station  con¬ 
tacts.  Fred  P.  Fielding,  who  has  been 
acting  manager  of  the  agency’s  radio 
activities,  returns  to  general  advertis¬ 
ing  service  in  an  executive  capacity 
and  will  be  associated  with  Edward 
R.  Dunning,  manager  of  the  New 
York  office.  Prentice  Winchell,  who 
has  been  program  director,  will  move 
to  Philadelphia  to  be  associated  with 
Gerold  M.  Lauck,  executive  vice- 
president,  in  radio  promotion. 

S.  K.  Wilson,  creative  director, 
Erwin,  Wasey  &  Co.,  Ltd.,  London, 
England,  for  the  last  two  years,  has 
joined  the  creative  staff  of  Erwin, 
Wasey  &  Co.,  Inc.,  New  York. 

Donald  C.  Heath,  for  eight  years 
with  Young  &  Rubicam,  New  York, 
has  resigned  to  join  McKee,  Albright 
&  Ivey,  Inc.,  Philadelphia,  as  produc¬ 
tion  manager. 

Daniel  K.  Weiskopf  has  resigned  as 
vice-president  of  National  Distillers 
Products  Corporation.  He  will  remain 
a  member  of  the  Board  of  Directors 
and  the  Executive  Committee  of  the 
Board. 

Earl  W.  Scrogum,  advertising  man¬ 
ager  of  the  Economist  for  the  past 
10  years,  has  been  appointed  adver¬ 
tising  manager  of  Automobile  and 
Trailer  Travel  magazine,  Chicago. 

Louis  Mandell,  recently  resigned 
from  the  New  York  Evening  Post, 
has  joined  Central  Advertising  Ser¬ 
vice,  Inc.,  New  York,  as  account  ex¬ 
ecutive.  , 

HOW  NOT  TO  ADVERTISE 

Harrisburg,  Pa.,  Jan.  10 — The  Penn¬ 
sylvania  Liquor  Control  Board  has 
issued  a  booklet,  available  to  all  news¬ 
papers  in  the  Commonwealth,  en¬ 
titled  “Paging  Will  Hays”  and  out¬ 
lining  what  the  board  does  not  want 
in  liquor  advertising  in  the  state. 
The  pamphlet  illustrates  examples  of 
“objectionable”  advertising  and  gives 
its  reasons  for  being  opposed  to  each 
display.  Harkey  Reiter,  director  of 
public  relations  for  the  board,  com¬ 
piled  the  pamphlet. 

REPRESENT  a'tIVE  NAMED 

Story,  Brooks  &  Finley,  Inc.,  has 
been  named  national  representative 
of  the  Scranton  Tribune,  it  is  an¬ 
nounced  by  Wm.  T.  Dodge,  advertis¬ 
ing  director  of  the  Tribune. 
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THE  ADVERTISING  SURVEY 

More  Figures  on  Radio  Set  Advertising,  Alasl  .  .  . 
Billion  a  Year  for  Radio  Equals  $35  a  Family  .  .  . 

General  Motors  Cites  Employment  Advance 


AMED 

Inc.,  has 

'sentativ* 

t  is  an- 

ad  vert  is- 


By  ROBERT  S.  MANN 
Philco  Publicity  c 

TO  TIIK  Advertising  Survey:  ...  In  reference 
to  the  [Phiico]  release  I  Editor  &  Publish-  C 
ER  Jan.  1,  page  30 1  as  an  old  publicity  trick,  c 
i.e.,  talking  about  large  purchase  of  newspaper  ^ 
space  to  attract  newspapermen,  I  believe  the 
point  was  misnnderstooil.  It  seemed  quite  log-  ' 
ical  to  the  writer  of  the  release  that  the  f  ct 
that  the  radio  companies  were  considerably  J 
Urge  users  of  newspaper  and  magazine  space  c 
was  noteworthy  from  the  point  of  their  being 
radio  companies. 

There  was  no  attempt  to  mislead,  impress  or  1 
unduly  crowd  the  Philco  name  into  news  col-  ] 

mans,  though  I  will  admit  that  the  prime  pur-  \ 

pose  of  publicity  is  to  get  published,  and  always  , 
has  been. 

As  to  the  release’s  use  of  figures  .  .  .  [See  ! 
below].  j 

I  do  know  that  Philco  at  all  times  intends  1 
to  be  factual  and  straigiitforward  in  its  pub-  ( 
licit)-.  That  a  publicity  writer  sometimes  uses  | 
an  “angle”  for  a  release  is,  I  believe,  a  cus¬ 
tomary  practice  fur  most  newspaper  and  pub¬ 
licity  featuie  stories.  1  think  you  will  agree 

with  me  that  there  may  have  been  misunder¬ 

standing  in  regard  to  the  Philco  release  but 
not  any  deliberate  misrepresent;Uion.  Very  sin¬ 
cerely, 

Allen  Steak n. 

Publicity  Director. 

Willingly  we  agree  that  there  was 
misunderstanding  in  the  Philco  re¬ 
lease,  and  we  might  add  that  there  is 
misunderstanding  evident  in  addi¬ 
tional  figures  that  Mr.  Steam  cites  in 
his  letter.  These  are  the  Media  Rec¬ 
ords  figures  for  1936,  first  published 
ill  Editor  &  Publisher  March  6-13-20, 
1937,  but  credited  by  Mr.  Steam  to 
a  radio  paper.  From  these  Mr.  Steam 
cites  the  following  as  “more  advan¬ 
tageous  to  Philco”  than  the  ones  he 
used:  Philco,  2,071.238  lines;  RCA 
Mfg.  Co.,  559,146;  Grunow,  428,518; 
Zenith,  422,730;  General  Electric  radio, 
417,810.  “These  figures,”  he  says, 
“certainly  show  a  much  greater  de¬ 
gree  of  volume  than  those  used.” 

We  regret  to  state  that  they  show 
nothing  of  the  sort.  If  reduced  from 
Image  to  dollar  volume  by  ordinary 
means  of  estimating,  all  would  be 
smaller  than  the  Bureau  of  Advertis¬ 
ing  figures  on  which  the  original  re¬ 
lease  was  based.  There  is  an  excel¬ 
lent  reason  for  this  —  that  the  pub¬ 
lished  Media  Records  figures  did  not 
pretend  to  be  complete  for  adver¬ 
tisers. 

As  stated  in  this  paper  when  the 
tabulations  were  published,  they  cov¬ 
ered  only  the  newspapers  of  approxi- 
mately  100  cities  on  which  Media 
Records  reports  regularly  and  com¬ 
pletely.  Apparently  Philco  concen¬ 
trated  its  advertising  in  these  cities 
much  more  than  did  some  other  ad¬ 
vertisers,  since  the  Bureau’s  esti¬ 
mates  put  Zenith  50%  ahead,  and 
RCA  slightly  ahead,  of  Philco’s  (esti¬ 
mated)  $800,000  newspaper  expendi¬ 
ture  for  1936.  Philco  does  not  publish 
*ts  own  expenditures  —  despite  Mr. 
Steam’s  interest  in  advertising  ex¬ 
penditures  as  news — and  we  do  not 
vouch  for  this  figure;  but  the  Bu¬ 
reau’s  list  is  generally  accepted  as  the 
best  available. 

But  if  advertising  volume  reports  are 
this  confusing  for  the  publicity  depart¬ 
ment  that  issues  them,  isn't  it  too 
much  to  expect  the  average  newspa¬ 
per  copy  reader  to  analyze  the  result- 
mg  story  and  correctly  assay  its  news 
I  value.  Heaven  knows  that  copy  read¬ 
ers  save  this  world  of  newspaper 
I  readers  from  plenty  that  might  be¬ 
fuddle  them;  we  never  miss  a  chance 
fo  give  the  copy  readers  a  hand.  But 
we  have  a  suspicion  that  in  case  of 


doubt,  even  a  conscientious  copy 
reader  might  let  a  story  pass  if  it  con¬ 
cerned  advertising  activities.  And  it 
doesn’t  seem  altogether  sporting  to  use 
old  figures  and  hazy  comparisons  to 
get  past  him. 

Billion  for  Radio 
SPEAKING  OF  RADIO,  O.  H.  Cald¬ 
well,  editor  of  Radio  Today,  figures 
it  is  far  from  being  free  entertainment. 
He  estimates  in  the  January  issue  of 
that  publication  that  the  public  pays 
nearly  a  billion  dollars  a  year,  or  an 
average  of  $35  per  household  for  the 
homes  that  have  radio  sets.  What  a 
howl  there  would  be  if  a  bill  came  in 
every  month  for  $3  for  radio  enter¬ 
tainment.  Here  are  his  figures: 

Sale  of  time  by  broatlcaj^ters,  1937  $125,000,000 

Talent  costs,  1937 .  40,000,000 

Electricity,  batteries,  etc.,  to  op- 

eiate  31.000,000  receivers .  150,000,000 

7,700,000  radio  sets  sold  in  1937.  450,000,000 

40,000,000  replacement  tubes....  40,000,000 

Radio  parts,  supplies,  etc .  47,000,000 

Servicing  radio  sets .  00,000.000 


I’.  S.  public  paitl  tor  radio  in 

1937  .  $912,000,000 

Philco  Budget 

STILL  SPEAKING  OF  RADIO,  we 
call  to  advertisers’  attention  the  fol¬ 
lowing  comment  by  Ernest  B.  Love- 
man,  advertising  manager  of  Philco 
(possibly  written  by  Mr.  Steam,  but 
certainly  approved  by  Mr.  Loveman): 

"The  radio  industry  has  always 
prospered  during  curtailed  buying 
periods.  Philco  intends  to  make  a 
radio-conscious  public  more  radio¬ 
conscious  than  ever.  There  will  be 
no  restrictions  or  excessive  reductions 
in  its  large  advertising  budget. 

“If  advertising  sells  a  company’s 
product,  there  should  be  more  adver¬ 
tising  than  ever  before  when  selling 
obstacles,  such  as  recessions,  present 
themselves.  Instead,  most  firms  have 
the  illogical  tendency  to  cut  down  on 
their  advertising,  and  therefore  their 
selling  efforts,  when  those  efforts  are 
needed  most.” 

Canadian  Appropriations 
SEVENTY-FIVE  PER  CENT  of  Can¬ 
adian  national  advertisers  will  main¬ 
tain  or  increase  their  advertising 
budgets  this  year,  according  to  a  sur¬ 
vey  just  concluded  by  Marketing, 
Toronto  business  paper. 

These  are  the  percentages  discov- 

^  TO 


AlwayM  Unifora 


ered  in  what  is  called  a  reliable  cross- 
section  of  Canadian  advertisers:  42% 
will  spend  more  money;  33%  will 
spend  the  same  as  in  1937  ;  6%  will 
spend  less;  19%  are  undecided. 

Breaking  this  down  by  media.  Mar¬ 
keting  reported  that  27%  said  they 
will  use  newspapers  more;  31%  said 
they  will  use  newspapers  the  same; 
and  7%  said  they  will  use  newspapers 
less.  The  percentages  do  not  total 
100%  for  any  medium;  the  percent¬ 
ages  for  other  media  were  all  lower. 

Cadillac  Bargain 

WE  WERE  A  PIKER,  it  seems,  when 

we  suggested  that  General  Motors 
sell  Cadillacs  at  $150  off  if  necessary 
to  keep  sales  moving  and  employes  at 
work.  General  Motors  this  week  an-^ 
nounced  a  new  Cadillac  V-8  to  sell  at 
$400  less  than  the  base  Cadillac  list 
prices. 

Meanwhile  we  note  headlines  that 
leave  us  at  sea.  in  view  of  what  has 
already  passed:  “40,000  Go  to  Work  in 
Chrysler  Units,”  “General  Motors  Had 
Record  Year,”  “Sloan  Warns  Jobs  De¬ 
pend  on  Buying,”  and  (not  applied 
directly  to  automobiles)  “Price  Cuts 
as  Aid  to  Sales  Favored.” 

A  statement  of  General  Motors’ 
philosophy  on  employment  came  out 
this  week  in  a  booklet  by  Alfred  P. 
Sloan,  chairman,  on  "The  Worker  in 
General  Motors.”  Since  many  of  our 
readers  may  have  seen  it,  we  shall  not 
attempt  to  quote  at  length,  but  we 
are  sure  that  Paul  Willard  Garrett, 
G.  M.’s  director  of  public  relations 
(General  Motors  Bldg.,  New  York), 
will  be  glad  to  .send  a  copy  to  any 
new.spaperman  or  advertising  man. 

Said  Mr.  Sloan,  after  citing  improve¬ 
ments  made  by  General  Motors  and 
the  industry  in  regularizing  employ¬ 
ment:  “To  increase  wages,  at  the 
same  time  to  maintain,  or  still  better, 
to  reduce  selling  prices,  is  the  true 
road  to  more  things  for  more  people — 
to  a  higher  standard  of  living.” 

■ 

HEADS  PERIODICAL  MEN 

Periodical  Publishers’  Association 
has  elected  officers  for  1938,  as  fol¬ 
lows:  President,  Earle  H.  McHugh, 
vice-president  and  general  adver¬ 
tising  director,  Hearst  Magetzines; 
vice-president:  J.  A.  Welch,  vice- 
president  and  advertising  director, 
Crowell  Publications;  secretary-treas- 
,  urer:  Malcolm  MacHarg,  vice-presi¬ 
dent  and  advertising  director,  McCall 
Corporation. 


Tunney  Would  Limit 
Liquor  Advertising 

James  J.  (Gene)  Tunney,  former 
heavyweight  boxing  champion  of  the 
world,  has  been  elected  chairman  of 
the  board  of  the  American  Distilling 
Company.  He  has  been  for  some  time 
a  director  of  the  company  and  its  par¬ 
ent  concern,  the  American  Commer¬ 
cial  Alcohol  Corporation. 

Mr.  Tunney,  in  a  statement  express¬ 
ing  gratification  at  his  election,  said: 
“High-pressure  salesmanship  must  be 
discarded;  advertising,  such  as  road 
signs  and  radio,  which  the  public  has 
no  choice  in  rejecting,  should,  in  my 
opinion,  be  curtailed. 

"There  should  be  no  disposition  on 
the  part  of  the  distiller  to  encourage 
spirits  consumption  by  the  youth  of 
t'ne  country,  either  through  lack  of 
control  of  the  facilities  of  distribution 
or  irresponsible  advertising.” 

■ 

Lucky  Lager  Drive 
Almost  All  in  Papers 

Coast  metropolitan  newspapers  are 
participating  in  the  advertising  cam¬ 
paign  of  Lucky  Lager,  a  product  of 
the  General  Brewing  Corporation. 
Large-size  copy  is  being  used  in  this 
campaign  which  is  devoted  virtually 
exclusively  to  newspaper  space. 

Providing  a  distinct  novelty  in  the 
McCann-Erickson  prepared  copy  was 
the  poster  effect  obtained  through  re¬ 
production  of  a  crayon  drawing  in¬ 
scribed  “Make  1938  a  ‘Lucky’  Year.” 
Beneath  is  a  reproduction  of  the 
Company’s  trademark. 

E.  R.  Shaw,  ABC  Treas., 
Dies  in  Tucson  at  67 

(l!y  t.hsiriipli  to  Kuitor  &  I’UBLisiiiiR) 

Chicago,  Jan.  13 — E.  R.  Shaw,  67, 
president  of  Technical  Publishing 
Company,  Chicago,  publishers  of 
Power  Plant  Engineering,  and  treas¬ 
urer  of  the  Audit  Bureau  of  Circula¬ 
tions  since  its  inception,  died  Jan.  12 
in  a  sanitarium  at  'Tuscon,  Ariz.,  after 
a  long  illness. 

HIRAM  WAITER  HNED 

Montreal,  Jan.  16 — Hiram  Walker 
&  Sons,  Ltd.,  Walkerville,  Cnt.,  were 
fined  $1,000  and  costs  by  Magistrate 
A.  L.  Tinker  in  police  court  in  To¬ 
ronto,  recently,  after  pleading  guilty 
to  a  charge  of  advertising  brands  and 
prices  of  liquor,  contrary  to  the  On¬ 
tario  Liquor  Control  Act. 
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E«ch  weak  an  advartiiing  classification  will  ba  analyzad  in 
thasa  columns.  Since  practically  all  advertising  finally  canters 
on  a  retail  outlat,  thasa  studies  should  ba  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  49.  Men's  Shirts 


IN  1936  men's  clothing  stores,  haber¬ 
dashery  shops  and  clothing  depcirt- 
ment  stores  bought  about  13%  of  all 
the  retail  linage  run  in  daily  news¬ 
papers  in  the  U.  S.  An  analysis  of 
the  net  profits  of  the  average  men’s 
store  taken  from  the  Merchants  Ser¬ 
vice  booklet  published  by  the  Na¬ 
tional  Cash  Register  Company,  shows 
that  stores  doing  less  than  $100,000 
per  annum  have  an  average  gross 
margin  of  33.62%,  total  expense  of 
29.2,  and  a  net  profit  of  4.42.  In  these 
same  stores  the  average  turnover  of 
furnishings  which  includes  shirts  is 
2.15%. 

Stores  with  a  volume  of  over  $100,- 
000  show  a  gross  margin  of  39.64%, 
total  expense  of  34.5  and  a  net  profit 
of  5.14.  In  these  stores,  the  men’s 
furnishings  department  has  a  turn¬ 
over  of  2.84. 

The  purpose  of  this  brief  outline  is 
to  point  out  the  possibilities  of  not 
only  increasing  the  turnover  of  men’s 
shirts  but  the  value  to  any  store  of 
making  the  shirt  department  a  con¬ 
stant  source  of  new  business  for  other 
departments. 


Who  Buys  Men's  Shirts? 

TRADE  PAPER  people  and  individ¬ 
uals  directly  connected  with  the 
men’s  shirt  industry  claim  that  from 
50  to  80%  of  all  shirts  are  bought  by 
women.  Regardless  of  where  the  ac¬ 
tual  percentage  figure  lies,  any  dealer 
knows  a  high  percentage  of  all  of 
his  shirts  are  purchased  by  women. 
Many  have  assumed  that  women  are 
better  qualified  to  select  shirt  fabrics, 
shirt  patterns,  and  judge  value.  Little 
concern  has  been  given  to  whether  or 
not  the  shirt  style  fits  the  man  for 
whom  it  was  purchased  or  whether 
the  cut  of  the  shirt  gives  him  all-day 
comfort  and  a  satisfaction  which 
equals  the  satisfaction  he  obtains 
v/hen  he  selects  his  own  hat  or  shoes. 
If  women  are  to  continue  to  act  as 
shirt  buyers,  it  then  follows  that  a 
certain  percentage  of  any  local  ad¬ 
vertising  prepared  for  a  given  store 


copy  to  attract  these  men.  Instead 
of  writing  conventional  copy  he  de¬ 
veloped  four  copy  themes.  One  was 
devoted  exclusively  to  men  over  45. 
Many  of  these  men  prefer  shirts  with¬ 
out  collars.  They  prefer  cuffs  in 
which  they  can  insert  links.  Some 
are  inclined  to  stiff  bosoms  and 
plaited  bosoms.  Practically  all  men 
past  45  are  inclined  to  quiet  colors — 
they  do  not  want  so-called  “flashy” 
shirts. 

Another  theme  was  devoted  to 
mothers  who  continue  to  buy  shirts 
for  their  grown  sons.  Certain  econo¬ 
mies  were  pointed  out  such  as  buy¬ 
ing  a  half-dozen  shirts  at  one  time. 
Tests  prove  that  shirts  worn  at  in¬ 
tervals  last  longer  and  always  look 
better.  Another  theme  was  devoted 
to  salesmen,  men  with  average  in¬ 
comes,  who  cannot  afford  expensive 
wearing  apparel  but  who  can  supply 
themselves  with  expensive  shoes, 
shirts  and  hats.  They  economize  on 
their  clothing,  their  underwear  and 
their  neckties. 

Still  another  theme  was  devoted  to 
those  who  have  never  known  that 
shirts  can  be  had  in  three  or  four 
sleeve  lengths.  One  of  the  interest¬ 
ing  things  about  this  campaign  was 
that  a  group  of  16  advertisements 
was  prepared  and  run  over  and  over. 
They  were  released  at  the  rate  of 
three  insertions  a  week  —  Monday, 
Wednesday  and  Friday  —  which  has 
proven  to  be  a  sound  practice.  An 
advertisement  appearing  on  a  given 
Monday  evening  has  been  found  to 
be  very  resultful  on  the  following 
Tuesday,  but  by  Wednesday  noon  the 
copy  has  largely  exhausted  itself.  A 
new  piece  of  copy  is  run  Wednesday 
evening  and  this  pulls  Thursday  and 
up  until  Friday  noon.  The  Friday 
night  copy  works  for  Saturday. 


construction,  and  give  a  background 
of  the  maker  so  the  salesman  is  fa¬ 
miliar  with  the  merchandise  he  is 
selling. 

After  the  mechanics  of  such  a 
meeting  have  been  finished,  an  ex¬ 
planation  should  be  made  of  the 
economies  that  can  be  effected  by 
the  average  man  if  he  buys  six  shirts 
at  a  time.  Of  course,  this  runs  coun¬ 
ter  to  the  general  average  of  shirt 
purchases.  From  a  typical  American 
city  of  less  than  100,000  population, 
these  figures  were  obtained.  Five  in¬ 
come  groups  were  analyzed  with  re¬ 
sults  shown  in  this  table  of  expendi¬ 
tures  for  men’s  and  boys’  shirts: 

No.  of  shirts  Yearly  expcn- 
per  year  per 
Income  Group  1,000  families 


creased.  At  one  time  the  national 
magazine,  pcU'ticularly  the  weeklies, 
carried  millions  of  dollars  worth  of 
national  advertising  for  hats,  shirts, 
collars,  suits,  shoes,  sport  clothes,  etc. 
Today  these  classifications  are  among 
the  smallest  that  may  be  found  in 
all  published  records.  One  or  two 
smashing  successes  achieved  for  a  lo¬ 
cal  retailer  supply  the  national  ad¬ 
vertising  department  with  material 
that  may  be  used  successfully  when 
national  advertisers  in  the  men’s  ap¬ 
parel  field  are  solicited. 


diture  per 
1.000  f.imilies 


How  Much  to  Spend? 
Is  Retailers'  Topic 


Under  $2,000  _ 

$2,000  to  $3,000. 
$3,000  to  $5,000. 
$5,000  to  $10,000 
Over  $10,000  .  . 


3,285 

5,065 

6.585 

6,370 

7,790 


$4,995 

9,129 

13,573 

15,915 

25,755 


Based  on  these  figures,  we  find  the 
average  retail  price  per  shirt  of  group 
1  was  about  $1.55  and  the  average 
family  bought  3.2  shirts  per  annum. 
In  the  second  group,  the  average 
price  was  $1.82  and  the  average  pur¬ 
chases  per  family  were  five  shirts. 
In  group  3,  the  average  price  was 
about  $2.10;  number  of  shirts  bought, 
6.5  per  family.  Group  4,  average  price 
was  $2.38  with  6.3  shirts  per  family, 
and,  in  the  last  group,  the  average 
price  was  $3.10  with  an  average  of 
7.7  shirts  per  family. 


How  Much  for  Ads? 

REFERRING  AGAIN  to  the  men’s 
apparel  figures  from  the  National 
Cash  Register  expense  booklet,  we 
find  the  advertising  expense  of  stores 
under  $100,000  is  2.41%  while  stores 
doing  above  $100,000  spent  3.74%. 
Because  clothing  stores  now  account 
for  about  13%  of  all  retail  advertis¬ 
ing,  one  may  conclude  that  these 
people  know  something  about  adver¬ 
tising,  and  that  they  are  open  to  sug¬ 
gestions  for  increased  expenditures 
and  better  copy,  so  the  paper  that 
starts  to  increase  the  percentage  of 
this  linage  is  not  invading  a  new 
field.  What  the  advertiser  in  this 
classification  wants  is  ideas  and  once 
you  give  him  the  key  to  your  idea, 
you  can  depend  upon  him  to  assist 
greatly  in  ^e  actual  preparation  of 
the  copy  and  the  service  that 
follows. 


Shirt  Service 

ONE  OF  THE  MOST  discouraging 
things  to  the  average  man  is 
t(i  walk  into  an  average  store  and 
find  the  salesman  serving  him  does 


should  be  devoted  to  special  copy  for  not  know  his  shirt  stock  and,  because 


women  readers. 

Practically  any  store  owner  in  this 
classification  will  tell  you  that  women 
have  a  great  deal  to  do  with  the  buy¬ 
ing  of  shirts,  underwear,  neckwear, 
handkerchiefs,  etc.,  but  have  little  to 
say  about  the  actual  purchase  of  a 
hat,  a  pair  of  shoes,  a  pair  of  sus¬ 
penders  or  sports  clothes.  They  do 
have  considerable  influence  in  the  se¬ 
lection  of  suits. 


of  the  salesman’s  personal  likes  and 
dislikes,  he  continues  to  show  pat¬ 
terns  and  styles  that  tend  to  irritate 
the  customer  instead  of  pleasing. 


National  Picture 

AS  HAS  BEEN  STATED  many  times 
in  this  column,  the  men’s  wear  na¬ 
tional  advertising  dollar  has  shrunk 
to  a  point  where  it  is  less  than  half 
of  what  it  was  15  years  ago  even 
though  our  population  has  increased 
and  the  number  of  stores  has  in- 


How  much  to  spend  on  sales  promo¬ 
tion  in  1938  will  be  the  first  question 
on  the  program  of  the  Sales  Promotion 
Division  of  the  National  Retail  Goods 
Association  at  the  NRDGA  conven¬ 
tion,  Hotel  Pennsylvania,  New  York, 
Jan.  31  to  Feb.  4. 

The  division  program  as  announced 
by  Thomas  Robb  manager  of  the  Sales 
Promotion  Division,  is  as  follows: 

ll'i’dn/’sday  Morning,  Feb.  2  —  Chairman, 
William  H.  McLeod,  Wm.  Fileiic’s  Sons  Co., 
Boston. 

I —  “How  Much  Should  We  Spend  for  Sales 
Promotion  in  a  Year  Like  1938?”  Mr.  Mc¬ 
Leod;  Paul  Hollister,  Macy’s,  New  York; 
Andrew  Connolly,  Joseph  Horne  Co.,  Pitts- 
btirRh. 

II —  “How  Can  We  Improve  Our  Planning 
to  Make  Sure  That  Our  Sales  Promotion 
Money  is  Spent  to  Best  AdvantaRe  in  1938?" 
William  Howard,  Montgomery  War<l  &  Co., 
Chicago. 

HI — “How  Can  We  Improve  the  Actual 
Sales  Promotion  Product  Itself?”  (A)  News¬ 
paper  Advertising — W.  S.  Townsend  of 
Townsend  &  Townsend,  Inc.,  New  Y'ork;  Her¬ 
bert  S.  Waters,  sales  manager,  Kresge  De¬ 
partment  Store,  Newark,  N.  J. ;  F.  B.  Todd, 
director  of  men’s  wear  promotions.  Associated 
Wool  Industries. 

Wednesday  Aficrnooti,  Feb.  2  —  Chairman, 
Karl  F.  Egge,  Bloomingdale’s,  New  York, 
(B)  Window  Display— Dana  O’Clare,  display 
manager.  Lord  &  Taylor,  New  York;  (C)  In¬ 
ternal  Sales  Promotion — L.  G.  Etelson,  direc¬ 
tor  internal  store  promotion,  Hecht  Company, 
Washington,  D.  C. 

IV’ — “How  Can  We  Improve  the  Efficiency 
of  the  Working  Organization  of  the  Sales 
Promotion  Department?”  Dorothy  E.  Swen¬ 
son,  Abraham  &  Straus,  Inc.,  Brooklyn,  N.  Y.; 
Mr.  Egge;  B.  VV’.  Newell,  VVm.  Taylor  Son  & 
Co.,  Cleveland. 

Y — “How  Can  VV'e  Improve  the  ’Follow 
Through’  to  Our  Sales  Promotion  Efforts?’’ 
VV’illard  H.  Campbell,  publicity  director,  G. 
Fox  &  Company,  Hartfonl,  Conn. 

Thursday  Morning,  Feb.  3 — Chairman,  Mr. 
Connolly. 

I —  “Just  WHAT  Does  the  Consumer 
Want?”  (The  results  of  a  countrywide  sur¬ 
vey  by  the  Scripps-Howard  Newspapers  with 
the  aid  of  Parent-Teacher  Associations  in  all 
Scripps-Howard  cities) — H.  \\'.  Smiley,  re- 
se.irch  director,  Scripps-Howanl  Newspapers. 

II —  “What  is  the  Value  of  a  Public  Rela 
tions  Program  for  Ketailers?”  Bernard 
I.ichlenbergh,  president.  Public  Relations  In¬ 
stitute. 

HI — Oi«.n  period  for  discussion  of  other 
subjects  of  intere-t  to  the  membership,  such 
as  broadcasting,  direct  mail,  etc. 


'!i;iiiiiiiiiiiiiiiiiiii!i:iiiiiiiiiiiiiiiiniiiiiiiiiiiiiii:iiiiiiiiiiiiiiiiiiiiiiiniiiiniiinnniiuiiiiiiiiiniiin!< 


The  newspaper  that  decides  to  help  ] 


Special  Copy  for  Men 

DURING  the  past  few  months  an 
experiment  has  been  conducted  in 
one  large  city  with  an  entirely  new 
type  of  copy  written  largely  for  men 
but  interspersed  in  the  campaign 
many  special  pieces  of  copy  have 
been  run  directed  at  women. 

The  store  owner,  who  has  a  fine, 
ready-to-wear  men’s  clothing  depart¬ 
ment  and  a  special  department  where 
hand-tailored  suits  are  made,  has 
worked  on  the  assumption  that  what 
he  needs  is  more  men  coming  directly 
to  his  store.  He  has  used  special  shirt 


some  men's  store  increase  the  turn¬ 
over  in  its  furnishing  goods  depart¬ 
ment,  should  impress  upon  the  store 
owner  the  importance  of  a  prelimi¬ 
nary  meeting  with  all  salesmen  who 
have  to  do  with  the  sale  of  furnish¬ 
ings,  particularly  shirts.  This  meet¬ 
ing  should  be  held  after  office  hours 
and,  if  po.ssible,  some  one  connected 
with  the  newspaper  should  attend  the 
meeting  and  be  permitted  to  explain 
the  importance  of  a  new  type  of  shirt 
service  in  the  store.  Unusual  adver¬ 
tising  generally  produces  results  but 
when  the  individual  arrives  at  a  given 
store,  he  should  be  given  unusual 
service  and  this  is  particularly  true 
of  men’s  shirts.  It  is  a  very  simple 
matter  for  the  store  owner  or  the 
buyer  of  the  shirt  department  to  lay 
out  on  a  table  every  type  of  shirt  in 
stock — at  least  one  sample  of  each. 
Explain  the  quality  of  the  fabric,  its 
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building  a  modern 

CLASSIFIED  SECTION 


By  GEORGE  T.  PAPPAS 

AUTHOR,  “roEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING” 


ence  in  the  cost  of  an  ad.  On  the  other  ANPA  WomS  AgoinSt 
hand,  a  newspaper  having  little  or  no  ^ 

voluntary  business  should  raise  its  Wheelei-Lea  Definition 
1-time  rate,  within  reason,  to  encour¬ 
age  more  insertion  selling  by  the  _  The  drastic  definition  of  false  adver- 
classified  staff.  Of  course,  if  the  1-time  tising  contained  in  the  Wheeler-Lea 


The  drastic  definition  of  false  adver- 


rate  is  already  very  high,  increases  bill,  passed  by  the  Senate  and  pending 
should  be  made  in  some  other  part  of  before  the  House,  is  believed  to  be 


No.  13.  Increasing  Rates  Without  Decreasing  Linage 


because  of  INCREASED  COSTS  daily  volume  of  classified.  The  rate 
many  classified  managers  are  con-  card  can  be  one  of  the  newspaper’s 


fronted  with  the  probable  necessity  of  best  sales  weapons;  and  since  insertion 
a  rate  increase,  since  several  newspa-  orders  are  the  most  desirable,  an  at- 


the  rate  card.  unworkable,  the  ANPA  has  notified 

(Continued  Next  Week)  members  in  a  special  bulletin. 

1  n  j  i*  •  “Under  this  definition,”  said  the 

^IQSSIIIGCI  AdVGrtiSilig  ANPA,  “an  advertisement  of  so  sim- 

nrrrtrtrrexrc  MAAt  in  "M  V  ^  commodity  as  milk  would  have 

lUllugtJIia  IvAeei  in  l .  contain  the  warning,  ‘some  persons 

The  fifth  annual  regional  meeting  are  allergic  to  milk  and  therefore  this 


ClassiiiGd  AdvGrtising 
ManagGrs  MggI  in  N.  Y. 


Association  of  Newspaper  product  may  be  expected  to  have  ill 


pers  were  forced  to  reduce  their  tempt  should  be  made  to  raise  only  classified  Advertising  Managers  was  effects  on  such  persons’;  an  advertise- 
classified  rates  during  the  depression,  the  rates  that  wil  help  to  discourap  y.eid  Monday  and  Tuesday  this  week  men  of  quinine  would  have  to  contain 


If  the  publishers  of  these  newspapers  “short  time”  or  “skip  date”  orders.  In  Hotel  Taft,  New  York.  Forty- 

have  not  already  done  so,  it  is  quite  rearranging  the  rates,  every  effort  classified  men  from  New  England, 

likely  they  will  insist  that  rates  be  should  be  made  to  simplify  the  rate  York  City,  Pennsylvania,  Vir- 

brought  back  to  their  former  levels  in  card  itself.  ginia  Washington.  D.  C..  were  reg- 


the  near  future.  Those  classified 
managers  who  have  not  yet  had  ex-  rate  difficulties  and  increased  classified  -phe  two-day  session  was  divided 
perience  with  rate  increases  will  look  revenue  by  eliminating  3-time  orders  j^to  four  sections  to  discuss  personnel, 
forward  with  some  trepidation  to  the  entirely  and  substituting  a  4-time  or-  management,  sales  and  merchandising! 
effect  such  increases  will  have  on  their  der  at  the  same  rate  per  line.  Another  Each  meeting  was  followed  by  an  open 
linage  volume.  newspaper  increased  both  its  ads  and  discussion.  Felix  S.  Towle,  Jr.,  classi- 

If  it  is  handled  properly,  there  is  no  lines  by  raising  the  rates  for  its  bulk  figd  manager.  Long  Island  Star,  chair- 
real  need  to  fear  the  outcome  of  a  space  contracts  and  converting  many  gf  jhe  regional  group,  called  the 


Recently  one  newspaper  solved  its  jstered 


ginia  and  Washington,  D.  C.,  were  reg- 


The  two-day  session  was  divided 


the  warning  that  some  persons  after 
taking  five  grains  of  quinine  may  ex- 
jjerience  a  ringing  of  the  ears,  and  so 
on  further  into  the  realm  of  impos¬ 
sibility.” 

The  ANPA  bulletin  quoted  the  fol¬ 
lowing  definition  from  the  Wheeler- 
Lea  bill,  calling  attention  to  the  ital¬ 
icized  portions  a.s  particularly  objec¬ 
tionable; 


“The  term  ‘false  advertisement*  nuans  an 


classified  rate  increase.  The  resist-  of  these  advertisers  into  users  of  daily  meeting  to  order  Monday  morning.  a<lvrrtisemeiit,  other  than  labeling,  which  is 
ance  to  a  raise  in  rates  is  usually  rateholders.  This  same  newspaper  pj-ank  A  Driess  Bronx  Home  News  “  niatcrial  respect;  .and  in  de 

1  .'la  _  at- _ _ : _ i_  _r  Al- _  _ _ 11..  1 _ l  _  _ a _ a  X _  _  '  1  _  _  _  _  ’  f^rmittinir  u.h#*thpr  finv  ie  mie. 


built  up  in  the  minds  of  the  sales-  originally  had  a  daily  contract  for  president.  Classified  Advertising  Man- 
people  and  the  classified  manager  him-  one,  three  or  six  months  or  a  year,  agers  Association  of  New  York,  wel- 
self.  The  managers  should  be  on  the  and  was  able  to  eliminate  the  one-  corned  them  to  Manhattan, 
lookout  constantly  for  opportunities  month  contract,  thus  moving  into  the  Theme  of  the  sessions  was  to  obtain 
to  adjust  their  rates  and  get  additional  three-month  bracket  the  few  adver-  ^  cross  section  of  ideas  on  the  appli- 
revenue  for  the  newspaper  rather  than  tisers  who  had  used  this  contract,  cation  of  classified  advertising  to  pre¬ 
attempt  to  avoid  rate  increases.  Occa-  Here  are  some  practical  examples  of  economic  trends  and  changes  in 

sionally,  a  rate  raise  is  beneficial  since  increasing  rates;  government,  and  to  find  new  channels 


.  ,  ■  .A  ,  ,  ,  ...  ’  tcrmiiiing  whether  any  advertisement  is  mis- 

•esident.  Classified  Advertising  Man-  there  shall  be  taken  into  .account 

'ers  Association  of  New  York,  wel-  (among  other  things)  not  only  representations 
imed  them  to  Manhattan.  made  or  suggested  by  statement,  word,  design. 

Theme  of  the  sessions  was  to  obtain  device,  sound  or  any  combination  thereof,  but 


it  will  enable  the  classified  manager 
to  get  a  larger  operating  budget  from 
his  publisher.  This  is  particularly 
tnie  where  the  volume  of  business  is 
small  since  the  extra  revenue  will  al¬ 
low  more  leeway  for  building. 

Volume  Mutt  Bu  Profitablo 
Volume  of  classified  without  satis¬ 
factory  profit  is  of  doubtle.ss  value. 

1  Smart  publishers  and  business  man- 


PRE.SKST  KaTKS 


Srr.tiESTED  Katks 


1  day . 5c  i>er  w(»n!  1  day . 5c  per  wonl 

5  days. ..  ,4c  jK-r  word  days.  .4^'iC  per  word 


7  days. ..  .5c  per  wonl  7  days 


Ai  ternative 

1  day . 5c  per  wftrd 

4  days. . .  .4c  jter  won! 
7  days.  . .  .3c  per  word 


government,  and  to  find  new  channels 
D  Katks  develop  this  branch  of  advertising. 

.Sc  per  word  Ditcuttlon  Group  Luodurt 

'ic  per  word  M.  Carroll,  New  York  Times,  pre- 

.tc  per  wonl  over  the  discussion  on  personnel 

and  was  assisted  by  a  committee  com¬ 
posed  of  Irving  E.  Panoff,  Brooklyn 
Daily  Eagle,  and  Thomas  F.  Quinn, 
Troy  Record  and  Times-Record.  The 
»  session  on  management  was  conducted 


also  the  extent  to  which  the  advertisement  fails 
to  reveal  facts  material  in  the  light  of  sneh 
representations  or  materisl  with  respect  to  con¬ 
sequence  which  may  result  from  the  use  of  the 
commodity  to  which  the  advertisenu  nt  relates.’* 


lactory  profit  is  of  doubtle.ss  value.  Suggested  Line  Rates  session  on  management  was  conducted 

Smart  publishers  and  business  man-  Newspapers  whose  rates  are  based  by  Evan  M.  Mitchell,  Albany  Knicker- 
agers  will  pay  little  attention  to  the  lines  instead  of  words  might  use  bocker  News,  assisted  by  James  P. 
gross  clas^^ed  lines  in  their  newspa-  these  suggestions;  Sweeney,  Newark  Evening  News,  and 


The  ANPA  bulletin  outlined  typical 
rules  set  up  by  some  newspapers  for 
censorship  of  medical  and  other  ad¬ 
vertising.  The  bulletin  quoted  an  offer 
of  the  Proprietary  Association,  New 
York,  through  its  advisory  committee 
on  advertising,  to  review  and  report 
on  any  medical  advertising  sent  in  by 
newspapers. 


(lays. ...  19c  per  line 


gross  classified  lines  in  their  newspa-  these  suggestions; 
papers.  They  will  gauge  their  pro¬ 
gress  in  classified  by  the  ad  count,  ,  Kates  S.-o.^kstko  Rates 

f  ,  ,  1  day . 2Sc  per  line  1  day . 28c  per  line 

revenue  improvement  and  sales  per-  ,  days. ..  .22c  per  line  i  days. ..  .25c  per  line 

centage.  7  days. ..  .19c  per  line  7  days.  ...  19c  per  line 

If  a  prospect  is  sold  at  all  on  the  Ai.tehnative 

idea  of  running  a  classified  ad,  he  will  i  day. ! . .  .25c  per  line 

not  be  deterred  from  doing  so  because  4  days _ 22c  i>«r  line 

of  a  few  cents’  difference  in  the  cost  of  '  a —  i9c  i>ei  lim 

the  ad.  Many  classified  managers.  There  are  two  reasons  for  making 
I  with  a  view  to  building  transient  ad-  no  change  in  the  7-time  rate.  Assum- 
vertising,  have  reduced  rates  orie,  two  jng  that  a  newspaper  has  a  2-line 


these  suggestions;  Sweeney,  Newark  Evening  News,  and 

1*RE.SENT  Rates  SriaiEsTEo  Rates  Loyal  Phillips,  Washington  Daily 

1  day . 25c  per  line  1  day . 28c  per  line  News. 

.1  days - 22c  per  line  3  days. . .  .25c  per  line  James  A.  Doherty,  Providence  Jour- 

7  days - 19c  per  line  7  days. ...  19c  per  line  presided  over  the  sales  discussion 

Ai.tehnative  and  was  assisted  by  D.  B.  Barnhart, 

'  . 25c  per  line  McKeesport  (Pa.)  News,  and  Philip 

4  days - 22c  i>«r  line  Crawford,  Buffalo  Courier-Express. 

/  (ays  c  iiei  im  Norton  S.  Cole,  Syracuse  Post-Stand- 

There  are  two  reasons  for  making  ard,  conducted  the  merchandising 
no  change  in  the  7-time  rate.  Assum-  group.  Paul  H.  Fitchner,  Hartford 


Ai.tehnative 

1  (lay . 25c  per  line 

4  ttay>.  . .  .22c  |>er  lim- 
7  <lays. . .  .  19c  iwr  lim- 


MEETING  CHANGED 

Kentucky  Press  Association  will 
meet  Jan.  27-29,  instead  of  Jan.  20-22 
as  previously  announced,  at  the  Brown 
Hotel,  Louisville. 


1  j.  — °  -  -  - r-r—  -  -  -  -  (Conn.)  Times,  assisted. 

nde  sur_  or  three  cents  a  line  only  to  discover  minimum,  the  1-time  advertiser  (on  At  a  luncheon  Monday  Leroy  L. 
's'^in'all  uifferenM  in  price  had  little,  (hg  ling  rate)  pays  only  an  additional  Smith,  publisher  of  the  Long  Island 

liley,  rf-  ^^ect  on  their  sales  problems.  0g  (i^g  3_day  advertiser  an  addi-  Star,  was  guest  of  honor.  A  resolution 

vsp.Tpcrs.  e  same  thing  is  more  or  less  h'uc  tional  18c  for  his  ad.  The  same  rise  was  passed  Tuesday  to  send  a  message 
ilic  ReU^  with  respect  to  a  rate  rise.  Any  gf  3g  p^j.  jj^g  ^  7-time  order  would  of  sympathy  and  condolence  to  the 
•.™Vii-  ^  Sood  classified  sales  make,  to  an  advertiser,  the  rather  large  wife  and  family  of  Frank  A.  Becker, 

readily  explain  a  modest  in-  difference  in  the  cost  of  his  ad,  of  42c.  Flint  (Mich.)  Journal,  president  of  the 

of  other  ^ase  in  rates.  An  extiaoidinanly  pgjp  j-jgp  effects  only  the  one  Association  of  Newspaper  Classified 

lip,  such  ‘'W  price  for  advertising,  as  with  any  three  time  orders  automatically  Advertising  Managers,  who  died  re- 

commodity.  raises  a  question  as  to  its  makes  the  7-day  rate  far  more  attrac-  cently. 

- -  quality,  service,  etc.,  and  a  newspapei  ij^g  .g  nrosoects  and  will  ultimatelv  .i - 


The  Toughest 
Assignment  . 


for  any  omployor  on 


newspopors 
pross  associations 
mogoiinos 
radio 


whose  only  claim  to  classified  distinc¬ 
tion  or  desirability  is  its  cheap  rate 


tive  to  prospects  and  will  ultimately 
increa.se  the  volume  of  7-time  orders. 
With  the  salespeople  making  a  higher 


!*,  considered  among  good  average  unit  .sale  to  transient  adver- 


odvertising  mediums. 


ti.sers,  sales  cost  .should  decrease.  By 


Simplicity  should  be  the  keynote  of  ggih,;;,  lg„j,g,.  ^^g  j;gig,,- 


all  rate  cards.  Some  newspapers  have  pggpjg  ^j^g  ^ave  extra  time  to 


too  many  rates;  others  too  few.  One  develop  new  business. 


newspaper  has  been  able  to  do  a  s^ii-  With  the  exception  of  newspapers 


prisingly  succe.ssful  sales  job  with  who.se  rates  arc  already  very  high,  no 
]ust  four  classified  rates;  the  1-time,  classified  manager  should  encounter 


LUDLOW 

TYPEFACES 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 


3- time  and  7-time  rate  for  transient  niuch  difficulty  in  eliminating  the 
8  vertisers  and  a  yearly  rateholdei  three-day  rate  and  substituting  a 


contract  for  professional  adverti.sers.  fggr-day  rate  instead.  This  will 


An  adverti.ser  should  bo  able  to  esti- 
foate  the  co.st  of  his  ad  at  a  glance; 


able  him  to  show  a  .33  1,  3'!  increa.se 
in  this  bracket  or  push  many  of  the 


Effccli\(*ly  designed 
for  modem  or  tradi- 


-ome  rate  cards  are  so  cumbersome  in  advertisers  who  use  it  into  the  7-time 
siructuro  as  to  make  this  impossible,  biacket. 


treatments 


Study  Other  Rate  Cards  A  newspaper  with  classified  domi- 

The  classified  manager  should  make  nance  in  its  city  and  a  good  volume 
careful  study  of  his  own  and  his  of  voluntary  business  can  easily  in¬ 
competitor’s  rate  cards  before  making  crease  its  rate  for  1-day  orders,  secure 


display  eomp(»itioii. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


rate  changes.  Rate  cards  in  in  the  knowledge  that  its  adverti.sers 
ther  cities  should  also  be  studied,  and  will  not  desert  it  and  take  their  ads 
P®cial  attention  given  to  those  of  to  the  second  or  third  newspaper  just 
cwspapers  which  carry  a  substantial  because  of  a  four  or  five  cents  difTer- 


Ludlow  Typojraph  Co. 


2032  Clvboiini  Avenue 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago — 35  East  Wachar  Orlv* 
Los  Angelas — 2387  Teviof  Street 
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EDITOR  &  PUBLISHER 


Big  1936  Salaries 
Listed  By  Treasury 

Continued  from  page  5 


NilfJ*  Trammell,  vice-preslilent.  $‘^4,166;  J.  F. 
Royal.  vice*presidenl.  $23,86ti:  A.  L.  Ashby 
vioe-presidenl  and  general  counsel.  $18,000; 

G.  Engrles,  vi«e-pre8idenl,  $18,000;  F.  E. 
Mason,  vico-presidenl.  $18,000;  F.  M.  Rus¬ 
sell.  vice-pi^sident.  $18,000;  R.  C.  Wilmcr. 
vioe-presidt'nl.  $17,000:  Don  Gilman.  vi««- 
presidcnt.  $15,750:  Frances  Ro-kefeller 
Kine.  $24,423;  H.  Leopohl  Spitalny.  $18,280. 
U‘Roy  Shield.  $10,388. 

New  York  Kxeulni;  4ournal,  Inc. — Wm.  A. 
('uriey.  editor-in-chief.  $76,920;  Rohl.  H. 
Wiley,  assistant  manaKiiuf  editor.  $17.12.>; 
Burns  A.  Jenkins,  artist.  $24,032;  A!n>ter 
Spiro.  I’ity  editor,  $22,433;  Floyd  Gihl>ons. 
fe.ature  writer.  $15,000;  M.  W.  Coruni.  fea¬ 
ture  writer,  $20,800;  George  J.  Auer,  as¬ 
sistant  publisher.  $31,200;  E.  M.  Alcxamler. 
iwlvertisiiu:  dire  tor.  $21,227:  H.  N.  Lipton. 
a*ivertisi!n?  salonian,  $15,008;  L<*e  dwell. 
New  York  Tity.  publisher.  $28,932;  W.  E 
Robinson.  adsertisinp  dire<*tor.  $20,109; 

,1.  A.  Grant,  business  maiiairer,  $20,800. 

New  Vork  Tiiiu'H  t'o. — Arthur  Hav.s  Sul/- 
t*ertfer,  presiileiit.  $46,000;  Julius  Ochs  Adler. 
$45,000:  GoUn*y  N.  Nelson,  secretary,  $25.- 
OOO;  Edwin  L.  James,  manai^imr  (Mitor,  $30.- 
OOO;  R<dlo  Orden.  e.litor-in-rhief.  $22,500; 
John  H.  Finley,  assoieiate  editor  (now  edi¬ 
tor!.  $18,000;  Aithii!  Kro«k.  Washiiurion 
editorial  staff.  $25,833;  Lester  Markel,  Sun¬ 
day  departiin*iu  editor,  $19,200;  Charles  M. 
Graves,  inanajrer  picture  department.  $18.- 
OOO:  Harry  H.  WeinstO' k.  auditor.  $15,300; 
(‘harles  C.  Lane,  business  oftiee,  $17,004. 

New  York  Tribune  Inc.  (Herald  Tribune) 

— Howai'd  Davis,  business  manager,  $50,100; 
Robt.  Cresswell.  treasuier,  $20,999;  Geoffrey 
Parsons,  editorial  writer.  $24,300:  Grafton 
S.  Wilcox,  manacring:  editor,  $10,370;  Porter 
raniihers,  local  advertising  manager.  $22,- 
250;  OiTiien  Reid,  president.  $29,100;  Thorn¬ 
ton  W.  BurtfC'+i.  writer,  $15,000;  Mark  Sul¬ 
livan.  writer.  $24,342;  J.  N.  Darliiii:,  artist. 
$21,000;  Harold  T.  Webster,  artist,  $59,450: 
Charles  WelliiiL'ton.  artist.  $10,900:  Frank¬ 
lin  P.  Adams,  writer.  $21,128;  Walter  Lipp- 
inaiin.  writer.  $00,090:  Arthur  Folwell.  ar¬ 
tist.  $17,225. 

News-Week,  Inc. — T.  J.  C.  Martyn.  pres¬ 
ident.  $22,234;  K.  DuSos>oit  Duke,  vice- 
president.  $22,587. 

North  American  N'ewsiiai)er  Alliance,  Inc. 

— John  N.  Wheeler,  exe<ulive  vice-presidiMt. 
$2O.0(!O 

PtM'k  .\dvertisiii!;  .\Keiicy  liic..  New  Yoik — 
llarr.v  PecK.  ch.iiunan  of  board.  $20,500; 
Marry  Krawit/,  w*  ndary.  $22,205. 

Pliilailclpliia  Ailvcrtislnj;  Co.,  New  York — 
Barron  ('oilier.  vice-pi'esi<lcnt,  $18,000;  O.  H. 
Marlinsen.  sales  manau^er.  $19,999. 

Popular  ScicMice  Piihlisliiii};  Co.,  Inc. — 
A.  L.  Cole.  Plandome,  presiilenl  and  treasurer, 
$49,021;  J.  N.  Nichols.  vi<‘e-presiilent,  $19.- 
241;  C.  D.  Freeman.  vicc-presi<!ent,  $17,408. 

Post-Standard  Co.,  Syracuse.  N.  V.— 
Jerome  D.  Barnum.  treasurer.  $15,008. 

Poui;likee|Hiie  Publishing  Corp.,  Pouirh- 
kcepsie.  N.  Y. — B.  J.  Parks,  treasurer.  $20.- 
010;  E.  L.  Owen.  8<‘cretary.  $25,508. 

Printers  Ink  Publishine  Co.,  Inc. — Roy 
Dickinson,  president.  $18,007;  Douirlae  Tay¬ 
lor,  vi<‘e-pr<‘sident.  $18,007;  G.  A.  Nichols, 
treasurer.  $18,007. 

Piiblishers  Service  Co.,  Inc. — Paul  Sara/en. 
president.  $10,277. 

Qiiisley  Publishine  Co.,  Inc,  New*  Vork 
t  Motion  Pi<-ture  Daily! — Marlin  J.  Qui'-"iey. 
Riverside,  Conn.,  $07,058;  Colvin  W.  Brown. 
Stamford,  Conn.,  viee-prt»sident  and  li'C.is- 
iirer.  $48,070. 

Keader*H  Dieest  .\HHoriatlon,  Inc.,  Pleasant- 
ville.  N.  Y. — DeWitl  Wallar***.  presHknU, 
$48,000;  Lila  Bell  Walla»*e.  vice-president. 
$24,000;  Kenneth  W.  Payne,  stn-ond  vi'*e- 
prc^idenl.  $99,500:  A.  E.  Griflilhs.  se»Telary. 
$99. .500;  R  E.  Henderson,  a.ssoeiate  e<Utor. 
$.30.2i»0:  Harold  A.  Lynch,  associate  e<litor, 
$30,200;  r.  W*.  FiTiruson.  associate  e^lilor, 
$15,850 

Robbins  PubllsIiinK  Company,  Inc.,  New 
York  1  Advertisings  &  Selling,  etc.! — M.  C. 
Robbins.  Sr.,  chairman  of  iMiard.  $1.5, 3.5.5; 
J.  H.  Moore.  New  York  City,  president  and 
t  reasurer,  $1 8 .505 . 

Roeliester  News  Corporation,  Ko4■llc^te^, 
N.  Y. —  Meyer  Jacobslein.  vi<'e-ppesident. 
$19,787. 

ScheniM'tady  Cnion  Piiblisliinc  C«mipany, 
SchenfK'tady.  N.  Y. — Paul  L.  Gross.  $30,000, 
Staten  Island  .\dvancc  Co.,  Inc.,  Staten 
Ti-lamI,  N.  V. — Samuel  I.  Newhouse.  pres¬ 
ident  and  publisher.  $17,300;  Norman  N. 
Newhonw.  editor.  $25,710;  Naomi  lk*dell. 
siM-retary.  $18,125;  The<Mlore  NewboiiM*. 
vciHTal  manager,  $17,390. 

Street  Railways  Advertising  Company,  New 
York — C.  H.  Murphey.  solicitor.  $29,999: 
F.  R.  Barnard,  solicitor.  $21,998:  \v.  s 

Brooke,  manager.  $10,999. 

Sun  Printing  &  Publishing  .\ssn.  (New* 
York  Sun) — Edwin  S.  Friendly,  business 
manager.  $38,204;  Kr*ats  Sp<*ed.  e<litor.  $31,- 
979;  f'rank  M.  DHrien,  c<litor.  $29.90,3: 
Herbert  B.  Fairchild,  general  advert  i*-ing 
manager.  $18,272. 

Syracuse  Newspapers,  Inc.  fSyraciiw* 
Journal  and  Sunday  Amerii-an) — ^L.  I).  Bur- 
rill,  manager.  $10,187;  H.  I).  Burrill.  editor. 
$15,000. 

Time,  Inc. — H.  K.  Lin*©,  presiilent.  $45.- 
300:  R.  E.  Lars<*n.  vi<*e-presideii(.  $40,300; 
H.  L.  Johnson.  vi»*e-president.  $4o.(!(M!: 
R.  McA.  Ingersoll.  vi<s‘-president.  $27.5tiO: 

Jj.  Stillman.  treasur»*r.  $32,500;  P.  I. 
l*renti«f'.  assistant  vi<*«*-president.  $22.ooi! . 
(’.  DiiBois.  ailvertising  ikpartment,  $15,500; 
H.  J.  Bla«k,  advertising  department.  $27.- 
500;  Vt\  H.  Carey,  advertising  deparlmca!. 


$20,500:  P.  A.  Synnolt.  advertising  tlcpart- 
mont.  $16,000;  J.  S.  Marlin,  etlitor.  $45,500: 

L.  S.  Goldsborough.  asso<*iate  etlitor,  $22,- 
500;  M.  Gottfrietl.  editorial  ilepartmcnt.  $16.- 
500:  H.  Dole.  IVtPoit.  advertising  depart¬ 
ment.  $20,000:  8.  B.  Lansing,  advertising 
tlepartment.  $15,700;  G.  B.  Sadler,  advertis¬ 
ing  denartment.  $20,000:  J.  8.  Billings,  etli¬ 
tor.  $36,350;  D.  Longwell.  editor.  $24,500; 

H  Myers,  etlitor,  $16,933;  L.  De  Roehement. 
motion  picture  producer,  $25,109. 

Troy  Record  Co..  Troy.  N  Y  — David  B 
Plum.  Troy,  president.  $30,000;  Dwight 
Mar\’in.  secretary.  $18,750 

V«***ety,  Ine.— Sitln<*y  Silverman,  presitlent. 
$60  000.* 

Western  New*-pa|»er  Inlon — H  H.  Fish, 
president.  $30.1100;  E.  W  Julian,  viee-p'es- 
ident.  $15300:  E  C.  Johnston,  vice-presi¬ 
dent.  $15,936;  W.  M.  Hart>er.  treasurer  and 
stv  rrtarv.  $15  300 

White  Plains  Publishing  Co..  Ine.  (White 
Plains  (N.  5M  Renorter) — W  L.  TiiHer. 
president.  $32,380:  Walter  V.  Hogan.  vi<*e- 
president  and  tren«urt»r.  $32,380. 

Young  A  Riihicam.  Inc..  New  ^’o-k— 
Arthur  Andrews,  viee-presidrnt.  $15215; 
S.nmuel  Cherr.  vice-r>resib*nt.  $‘''0.*'n.5: 
r*'a-fM''*e  Fldrid^e,  vice-president.  $25,000; 
Bn»t  Vaughn  Flnnnerv.  vit'c-president.  $‘*0.- 
f’O;  .Tohn  E.  Grimm  viee-presiilont.  $18.- 
250;  Sign»*d  S,  Larnion.  vice-presiVnt. 
$•'1  750;  rhe«ter  J.  T.l  Rochc.  n"e«lde»it. 
$47,500:  Dndiev  R.  Minlge.  $23,066;  Ted 
Patri  k,  $16,200;  Curtis  G  prntt.  $17,000; 
Donald  Pavne.  viee-nresident.  $16  000;  ,Tohn 
P.  Reeder,  nirminrham.  Mich..  viee.r»»'esidnnt. 
^19000  .Tohn  n.  Rosfhrook.  $17,000;  Rav- 
mo*Tl  Rublcam.  ehni’man  of  >>onrd  $4“.- 
500;  D  G  S'^hneitler.  rhlea'*^o.  $1,5  500; 
DonaM  D  Stauffer,  $20,000;  Wni.  H.  Stub- 
1e»-.  $20,500;  TTarrv  Von  Zell.  $26,800;  H  S 
Wartl.  secretarr.  $1.5  114*  Charles  T.,.  Whit 
tier.  viee-t>residen1.  $‘’5,000. 

AL\R\M  A 

.\dvertlser  Co..  Montgomery — R.  F  Hud¬ 
son.  ?c-esident.  $18,000. 

Birmingham  News  Co. — V  H.  Hanson. 
ehai*man  of  board.  $8,5.299 

Mobile  Dallv  N’ewsnapers.  Inc.  (MobOe 
Register  and  Press) — R.  B  Chandler,  pres¬ 
ident.  $15.0,57. 

KENT!  TRY 

I.onisville  Times  Co. — R  W  Bingham 
ivesident  ( tle-’ca^ed ) .  $37.0.38;  G  B  Ring- 
ham.  vi-'c-president.  $4'“.19*’:  Mark  Eth¬ 
ridge.  general  mana'^er  $17,192. 

INDIANA 

('bronlcle  Piibllshin"  Co.,  Inc.  (Maritci 
Chronicle  and  T.eader-Trihnne)  —  Ganlivr  J 
Thomas.  se*refarv  ,antl  treasurer.  $15  500. 

L*i  Porte  Prlnthig  Co.  (La  Porte  Hc-dd 
.\rgus) — H  A.  Tandg^en.  nreside»it.  $16  000 
.News  Piildishing  Co.  (Fort  Wayne  News- 
Sentinel  ) — Oscar  G.  Fo«'*Mingev  ( <leceas«*.l  i . 
president  an«1  mana'^er,  $22,500. 

S*ar  Piddlsblng  Co.,  Tndiannnolis — John 
C  Sh'iffer.  Indianapolis.  presi<lent.  $18  900; 

R.  F.  T.<awrenee.  Tn  hanat»olis.  vir'c-presidcnt 
and  treasurer,  $34,914 

K  WS  AS 

Beacon  rnhllsblng  Co.,  Wi.*hita— M  M 
T>*vand.  president.  $.3.5  000;  John  R  T^- 
vand.  eirenl;*tion  mana‘'‘er.  $19,999:  Louis 
Ta*vand.  publisher.  $3,5.000. 

LOI'ISIANA 

.\merlcan  Press  <'o.,  Inc.  (Lake  Charles 
American  Press)  — F»ank  Smith.  so«re- 
tarv  and  treasurer.  $17,192. 

Tlmes-Plca.’i  line  Publishing  Co.,  New  Or¬ 
leans — T^.  K.  Nicholson  president,  $20,000: 

J  F  Tims,  innisiirer  and  business  manager. 
$18,945 

MAINE 

Bangor  Pnhtishiiig  (’o.  (Rangor  News)  — 
Fr»*d  D  Jordan  president.  $16,662. 

(■annett  l*Mblisli1ng  Cninpanv,  Ine.,  Port¬ 
land — Guv  P.  Gannett,  pn'sident.  $45,000; 
Krfsl  K.  Lfird.  treasurer.  $1.5400 
M!(  IIIGAN 

l^e  .\nilerson  .\dvertlslng  Co.,  Tkdroit — 
Lts*  .Amierson.  T»residenl.  $.36,000;  M.  J 
.Mef.  vi<*e-|»n*si«l«»nt  and  tn*asnrer.  $24,000 
Booth  Newspapers,  Inc.,  Di*(roit— George 
G.  Booth,  president  .$.30,000;  Arthur  H 
Treanor.  vice-president.  $20,400;  Warren  S 
Booth.  vi<*e-t»n*si<leiit .  $18,000 

Detroit  Free  Press — W*.  R,  l^ow’c.  Detroit, 
managing  director.  $17.4J)9:  M.  W.  Hingay. 
TK-troit.  eiiitorial  direitor.  $17,066. 

The  Evening  News  .\ssn.,  D«*troit — Win.  E. 
Srripps.  president.  $36,000;  HerTw-rt  Pontiiig. 
general  manager.  $21,883:  G«*orge  Booth. 
<lire«*tor.  $18,000;  E<lgar  R.  Whitcomli.  di¬ 
rector.  $18,000;  W.  S  Gilmore,  editor-in- 
•  hief.  $16,900 

Saturday  Night  Press  Ineorporafed,  Dctrint 
— T.  Edwin  Rebinson.  vn*e-pn*sident  ami 
soiretary.  $22,687. 

The  Times  Piihlisliing  Co.,  Ikiroit — Win 
E.  .\mlcrniaii.  viee-presiilenl  and  treasurer. 
$24,919:  Jesse  W.  Fh‘ck.  advertising  din***- 
tor.  $24,172:  Jack  M.  Stenbiu-k.  cin-nlation 
manager,  $15,000. 

MiSStM  K1 

Kiiss«‘ll  C.  Comer  .Advertising  Co.,  Kansas 
City — K.  A.  StireiiMU.  Chicago.  vi<H-prcH- 
iilcnt.  $29,427. 

lP.\re>  .Advertising  Co.,  St.  Taniis — W  C. 
D  Arcy.  president.  $27,499;  J.  F.  OlH*r- 
windcr.  viri*-presi<1ent.  $.38,900;  C.  C.  Pang- 
man.  seeretary  and  trea'-nrer.  $18..5(»0;  A  L 
Lee.  vi<‘e-presidcnt.  $77,500:  P.  J.  Orlhwein. 
vk*e-T»resident.  $40,150;  K.  H.  Turner,  vii-e- 
presideiit.  $23,500;  J.  \  Brown.  Cleveland. 
vi<s*-prosidi‘nt.  $19,000;  J.  M.  DresiloT.  vn*e- 
l.resi.leiit.  $20,000:  F  W.  ('osU-.  New  York. 
vi<*e-president.  $16,400-  J  E  Sullivan.  vi«-e 
president .  $1  7.00(! 

(ilobe-l)em<M*rat  Piibllsliiog  Co.,  St.  Louis 
— E.  Lansing  Ka.v.  presiileiit.  $27,018;  J.  J 
MeAiiliffe.  managing  islitor.  $17,975. 

The  Kansas  City  Star  Co. — (»f*<»rge  B. 
Loiigaii.  president.  $40.ooo ;  Karl  Mct'olliitn. 
vice-president.  $.30,000;  H.  J.  Ila'-kcl),  viee- 
luesident.  $25,000:  J.  T.  Harrons,  secretary. 
$25,000;  E  K.  RolMTtsfni.  treasurer.  $20,000; 


R  .A.  Rol»erts.  assistant  treasurer,  $20,000 
The  NewM  Corp.  (St.  JoM>ph  Gazette  and 
News-Presss) — Hugh  Almeron  Spragiie,  St. 
Joseph.  vi<T-preshlent.  $16,000. 

Pulitzer  riiblUhing  Co.  tSt.  Louie  Poet- 
Diepateh) — Jowph  Pulitzer,  preeident.  $254.- 
923;  J.  T.  Keller,  treasurer,  $26,115:  A.  G. 
Lin<*o1n.  wsTelary.  $19,999;  O.  K.  RovanI 
managing  cnlitor.  $55,500;  G.  M.  Burbaeh. 
advertising  manager.  $25,096;  George  8. 
Johnft.  assoeiate  eilitor.  $20,384:  D.  S. 
Perrin,  assistant  managing  oilitor,  $16. .307; 

C.  G.  Ross,  islitor  editorial  page.  $25,480; 
Paul  Y.  Anderson.  Washington,  D.  C..  $16.- 
548;  D.  R.  Fitzpatriek.  <*artooiiist.  $23,432. 

The  Bporting  News  I'lihllNhhig  Co..  St. 
Louia — J.  G.  T.  Spink,  president.  $17,149; 

Star-Times  Piihllshlng  Company,  St.  Louis 
— Elzey  Rolierts.  president.  $19,500;  F”anU 
W.  Taylor.  Jr.,  managing  eilitor,  $21,208. 

NEBRASKA 

Star  Printing  Co..  Lini'oln — F.  D  Throop 
->*i*retary  and  ln*asurer,  $20,800. 

State  Joiirnul  I'rinting  Co..  Lincoln — J.  C 
Sea<*resl.  president.  $1,5.687.  Fi*ei!  8eaci*e«t. 
vice-president,  $15,687;  Joe  W.  Se.icrest.  ^e**- 
n*tary  and  treaMi!*er.  $15,687. 

AVorhl  Piihllshlng  Co.,  Omaha — Homo* 
Doorly,  presitlent.  $.33,000:  H  E.  New  • 
branch,  vice-president.  $23,100. 

NKAV  JERSEY 

.Asbiiry  Psirk  Prens.  Ine. — J.  Lv^e  Kin 
month,  president  an<l  treasurer.  $.30,000. 

Courier  t'o..  Cannlen — J.  DavitI  Stern,  pics 
ident.  $31  .500 

Ellziiheth  Biiil.v  Journal — Fre<|  L.  C**ane, 
general  manager  anti  p?*esi-lent.  $67,300: 
Elme»*  E.  Stanitui.  sis*relary.  $28.15.5;  George 
W  Swift,  assistant  treasurer.  $28.15.5. 

Evening  Journal  .Assn.,  Jersey  City— 
JoM*!»h  A.  Dear,  presitlent.  $24,858;  WaMer 
M,  Dt*ar.  secretar.v  and  fre.asiirer.  $24,858. 

The  Evening  News  Piihllshlng  Co.,  Newark 
— Etlwartl  W  S'Udder.  publisher.  $99,214: 
Arthur  J.  Sinnott.  editor.  $48,001:  Re-i- 
jamin  J.  Foley,  business  manager.  $21,925: 
.Tohn  H.  Doeg.  assistant  Tuisiness  manager. 
$17,862:  Harry  G  Kallop.  <*ir(‘iilation  man¬ 
ager,  $20,717;  TJoyd  M.  Felmlv.  minaging 
editor.  $18  348:  Henr\*  W.  Morris,  pur¬ 
chasing  manager.  $16.00.3;  Patn-k  M 
Feeney,  advertising  manager.  $18,633;  Eu 
g'  lie  W.  Farrell.  $22,599 

Home  News  Publishing  Co.,  New  Rmns- 
wi«*k — Elmer  R.  Rovtl,  pn*sident.  $18,550; 
Kntb  O’Dav  Rovtl.  vi«*e-presi  *eiit .  $17.02.5, 
Jersey  Piihlishing  Co.  (Hoboken  Je"«e^. 
Ol»scrver! — F.  A.  Scide.  vi«f»-nrosident.  $27.- 
260;  G.  A.  Seitle.  pre-ident.  $30,220;  A.  L. 
Fagan,  treasurer.  $27,260;  Jtisepb  Kalir*.. 
Jr  .  se<-!*elary.  $24.7.50, 

Newark  Star  l*nhlishing  t'o.  (N'*wa-k  Star- 
Eagle! — TVinl  Rlo'  k.  presitlont.  $20. .31.3. 

The  News  Printing  Company.  Pat**rsnn — 
Harrv  B,  Haines.  i»r<‘sidt*nt.  $2(T  000 

Passale  Dallv  News — .T.ames  H.  W.il  V*n 
presitlent.  $17. .500:  Dew  H.  Drnkkcr.  trea-s 
liter.  $19  052. 

Pn^ss-I  nloii  Piihlishing  Co.,  Atlantic  City 
— Albert  J.  Fi'yl.  presitlent  ami  general  man 
a'rt*r.  $18  916*  Francis  E.  Croasdale.  dePTl 
nicnt  manager,  vice-presitlent  etlitor.  $18- 
916. 

OHIO 

Allied  Newsnapers,  liir.,  Cincinnati — John 
E.  F'iiineran.  New  A'ork.  ailvertising  tiin‘etor, 
$23,474;  Don  D.  Patterson.  Mamarone  k. 
N.  Y.,  direettir  national  advertising  d«*part- 
ment,  $1.5. ,500. 

Beaeon  Journal  t'o..  .Akron — Jolin  S 
Knight,  prcsitlfiit.  $100,600:  Clara  1.  Knight. 
viee-prt‘sitlent.  $42,400:  J.  H  Barry.  se«*n*- 
tary  and  treasurer,  $68,600:  Jam<‘s  J.. 
Knight.  $20,800 

Briish-Moore  Newspapers.  Inc.,  Canton — 
I..ouis  H.  Bnisb.  presitlent.  $36,030;  Roy  D, 
Moore,  vlee-prcsitlfut  anti  general  iuaiiagt>i-. 
$36.0.30;  Wm.  H.  VotlP«‘.v.  si*cretary  ami 
treasurer.  $.36.(!;i0. 

Buffalo  Times  to..  Ine.  ( ('iuciniiati )  — 
Gt*orge  H.  Lyon.  Rnffalo.  N.  Y..  etlittir 
$19,034. 

t'iiieiiinati  Tiitiis^  Star  Co. — Hulliert  Taft, 
president.  $18,200. 

Daily  News  Co.,  Ltd.  ( Cincinnati ) — AV.  N 
Burkhanlt.  San  Francis<*o.  eilitor.  $!!).!  26: 
Arthur  J.  Tonmy,  Oaklaml.  Cal.,  atlvertisiiig 
manager.  $15,044. 

Dispatch  Printing  Co..  Columbus— ^H.  P. 
Wolfe,  presitlent.  $40,008:  A.  T.  Wolfe.  vi«s* 
presitlent,  $21,27  1;  H.  H.  Wolft\  vits'-pres- 


ident,  $18,467:  A.  C.  Johnson.  Sr.,  editor, 
$24,479;  C.  8.  AVilsoii  circulation  manage*. 
$18,237;  A.  E.  Campbell,  treasurer.  $18, 067; 
H.  R.  Young,  advertising  manager.  $18,850 
Evening  News  Publishing  Co..  Daytoiw 
Jatni's  M.  Cox.  president.  $41,465. 

Houston  Press  Co.  ((Mneinnati )— M.  I 
Foster.  Houston.  Tex.,  editor  emeritui* 
$16,038. 

Indianapolis  Times  Publishing  Co..  Cin¬ 
cinnati — Lmiwell  Denny,  editor,  $15,400. 

Journal  Herald  Publishing  Co.  Dayton — 
l^'wis  B.  Rock,  presitlent.  $28,308. 

Journal  riihllshiiig  Co.  (Haniiltun  Jour¬ 
nal-News) — Homer  GarU.  presitlent.  $24..*126. 

Lima  New’s  Publishing  Co. — L.  S  Galvin. 
pii*sulent.  $24,000. 

NK.A  Rerv’lee,  Ine.,  Cincinnati — Eugene  L, 
Ahern,  artist.  $15,906;  Merrill  S.  BloMie.r. 
artist.  $20,749:  Koystoii  Crane,  artist. 

242:  Ktigar  E.  Martin,  artist.  $26,156;  JamC' 
R  Williams,  artist.  $37,304;  Frisi  S  P.*r 
giisiiti.  prr-sident,  $18,433. 

New  Aork  AVorhl-Telegram  Corp.  (Cin¬ 
cinnati! — Ray  A.  Hulv*r.  publisher,  $32,400: 
L-e  B.  Wood,  oxeiulivt*  etlitor.  $2l.06‘l; 
HevwtMMi  Broun,  t'olumnirt.  $37,240;  Harry 
Haiisini.  literary  critic.  $1.5. .346;  Rolliii 
Kirby,  cartoonist.  $23,9  40;  We-^tbrook  Pe.*- 
ler.  eolumnist,  $30,602;  Hal  J.  FleichtT, 
atlvertisiiig  ilinslor.  $19,1,50. 

Plain  Dealer  Piihlisliing  Co.,  Cleveland — 
John  S.  McCnrrens,  vice-pn‘sident  and  gen¬ 
eral  manager.  $191,746;  Paul  Ikdlaniv.  Hi 
tor.  $68,297;  R.  P.  Bole,  presitlent.  $50  000 
O.  S.  Holtlen.  se«  retary  anti  treasurer.  $25.- 
000;  C.  C.  Mi'Conkie.  eomptrolVr.  $17,000 
W.  J.  Vorpe.  Sunday  etlitor.  $20,800:  J.  H 
Doiiahey.  cartoonist.  $18,200;  R.  A.  Collin- 
iintion.il  atlvertisiiig  manager.  $16.6.50;  J.  A 
V’aiiBureii.  business  manager.  $32,083: 
Ste'ling  E.  Graham,  ailvertising  managiT. 
$24,125 

Press  Puhlishliig  Co..  Cincinnati  (PitlN- 
burgh  Press) — H.  C.  Milholland.  pre-itlcni. 
$22,500;  F.  G.  Morrison,  business  manairtr, 
$28  798:  E  T  U*ech.  editor.  $28,797. 

Review  riihllshliig  <'o..  Alliance — K.  A 
Hoile-J.  .Alliance,  piT'-itlent,  $17,799. 

Serlpps  Ibihlishlng  Co.,  Cincinnati — J.  G 
.Meilink.  geiier.'il  business  manager.  $27,775 
Louis  H.  Seltzer,  etlitor.  $31,675. 

Springfield  NewspiiiM^rs.  Ine.  ( Springfield 
News  anti  Sun) — James  M.  Cox.  ]»resi.|ent 
$21,925;  James  M.  Cox.  Jr.,  vi«‘Cpreside:it. 
$15,110. 

Toledo  Blade  Co.,  Toletlo — Paul  Block, 
presitlent.  $37,266;  Grove  Patterson,  vice- 
presitlent.  $17,568. 

Toledo  Times  Pnblisbing  Co. — H.  ('  P:it- 
I  •  Tson ,  t  reasu  rer.  $  I  f).  625 

Tribune  Co.  (Warren  3>ibunc  Chronicle!— 
Helen  Hart  Mulherl.  presi ’enl.  $16.H(!0. 

I'liited  IVaftire  Syndieafe  Ine.,  ('in 'iiin.iti 
—Monte  F.  Rourjail.v.  forni'T  general  m.in 
ager.  $1.5.850;  Hugh  S.  Johnson,  aiitho 
$21,300;  Alfrel  G.  Caplin,  author.  $26,420 
Wm.  M.  Consolniaii.  cartoonist.  $19,658 
Eleanor  Rtiosevelt.  writer.  $1.5.361;  (3iarle« 
P.  T’liimh.  t*artoonist.  $19.8,53. 

I 'lilted  Press  Assoeiatlons.  ('inejnnati— 
Hugh  Raillie,  New  5’ork.  presitlent  ami  cen- 
eral  manager,  $31,800;  J.  H.  F'lirav.  Jatk 
Mill  H<*ights.  N.  Y,.  vicf*-presidenl.  general 
foreign  manager  $22,460;  C.  J.  Randiii. 
Rye.  N.  Y..  general  business  manager.  !f'7- 
900;  Etl.  1^.  Keen.  Paris,  France.  vi*e-pp*^ 
itlfiit  for  Europe.  $17.(T93;  J.  1.  Miller 
Buenos  Aii*es.  Argtnitine.  vit'e-presitlcnt  for 
South  Amerit'a.  $28,620. 

A'indlcator  Printing  Co.,  Youngstown— 
W.  F.  Maag.  vice-piesidenl.  $25,000, 

AVashingtoii  Dall.'i  News  ('o.  <('int*innati*^ 
T,ow.  11  Melletl.  etlitor,  $15,010. 

VIRGINIA 

Rrislol  ibthlishing  Corp.  (Bristol  HeraH! 
Courier  and  News  Bulletin) — Munsey  SU'k 
presitlent.  $18,120. 

News  Leader  ('o.,  Rlrhinond — John  Ste« 
art  Bryan,  presidtuit  ami  treasurer.  $3H,.‘l51 
Douglas  S.  Freeman,  editor  anti  as-i»‘lan! 
tit  asnrer.  $15,351. 

Norftilk  Newspapers,  Ine.  ( Norftdk  Vir 
giiiian  Pilot  ami  Lnlger-Dispatch ) — Paul  8 
HiilM*r.  preoidftit.  $20,020. 

Register  Piihlishing  Co.,  Ine..  Danville— 
Rt>rer  .A.  James.  Jr..  <*hairniaii  ( tieceased' 
$17,000. 

TImes-AVorld  Corp.,  Koanokt — J.  P 
burn,  presitlent.  $24,000. 


SALE 

NEWSPAPER  EQUIPMENT 

I.INOT^  I'KS  Mtxlt'l  !>  Mo.  .VW6.>R  an<l  Mo.  .>0966R.  earh  ^.ith  electric 
pot,  kenilall  feeder,  eleelrie  lime  switch.  220  volt  A.  ('...  with  space  hands, 
liners,  and  1  font  7*4.12  ioiiie  mats,  each . S127S  cash. 

LINOTYPE  Model  14  Mo.  .>09.57R.  nilh  electric  pot.  Kendall  feeder, 
electric  lime  su  iirh.  220  volt  A.  C..  with  space  hands,  liners,  and  mats 
as  follows:  1  font  7*/i.2.  1  font  Hodoiii  14.68  with  ilalir,  1  font  Metro 
14.196  and  11.180.  lile  and  hold.  1  font  Rodoni  21.121.  1  font  GaramonH 
Med  I.ellers  24.23!>,  1  aiixiliar>  magazine  (linolile) . $2630  cash. 

Ererrthing  in  fine  running  order  jusi  as  left  month  ago. 
Subject  to  prior  sale — F.  O.  R.  this  office. 

DANIEL  J.  FERN,  Agent 

MAIN  STREET  HYANNIS,  MASS. 
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ANPA  Denies  Moil 
Subsidy  Charge 

cwitimied  fruiii  page  4 


;39.66  with  revenues  of  $8,999,158: 
newspapers  other  than  dailies,  $14,- 
293.411  with  revenues  of  $2,999,241; 
magazines  and  other  second  class  peri- 
udicals.  $33,583,007  with  revenues  of 
$9,246,108:  religious,  philanthropic,  la¬ 
bor,  fraternal,  etc.,  $18,512,038  with 
revenue.s  of  $1,903,590;  congressional 
and  other  federal  officials,  $655,132 
with  no  return;  blind  persons,  $131,523 
with  no  return;  domestic  air  mail, 
$19,177,129  with  revenues  of  $12,439,- 
579;  foreign  mail,  $31,572,409  with  rev¬ 
enues  of  817,459,717. 
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"Subsidy"  An  Annual  Pout 

The  “new.spaper  subsidy”  is  an  an¬ 
nual  pout  which  has  been  resurrected 
by  the  Post  Office  Department  with 
each  yearly  report  which  shows  a 
deficit. 

The  accuracy  of  the  statement  that 
newspajjers  are  subsidized  by  a  low 
rate  has  repeatedly  been  challenged 
by  publishers.  Elisha  Han.son,  Wash¬ 
ington  attorney  for  ANPA,  points  out 
newspapers  do  not  receive  first  class 
handling,  that  they  are  frequently 
tossed  aside  and  delivered  as  a  mat¬ 
ter  of  convenience  when  mails  are  not 
heavy.  He  also  reminds  that  copies 
are  carried  frtjm  the  point  of  publica¬ 
tion  to  the  post  offices  and  there  is  no 
expense  of  picking  up  the  mail.  Fur¬ 
thermore,  he  argues,  newspapers  de¬ 
livered  by  mail  almost  invariably  are 
carried  into  the  rural  areas  by  con- 
ffact  postmen,  and  the  cost  to  the 
government  for  their  services  is  not 
affected  by  the  fact  that  a  few  addi¬ 
tional  newspapers  must  be  dropped 
along  the  route.  The  same  condition 
obtains  with  respect  to  the  carrying 
of  mail  by  railroad,  according  to  the 
publishers  attorney. 

Rates  below  computed  cost  for  car¬ 
rying  newspapers  and  other  pieriodi- 
cals  were  introduced  in  1851  in  the 
administration  of  President  Millard 
Fillmore.  In  1879  they  were  increased. 

The  New  York  Daily  News  story 
raised  the  point  that  the  conditions 
which  brought  second  class  mail  “sub¬ 
sidies”  into  existence  no  longer  exist, 
and  with  this  President  Roo.sevelt  has 
,  expressed  agreement. 

Would  Hit  Small  Papers 

Robert  R.  O’Brien,  business  man¬ 
ager,  Council  Bluffs  (la.)  Nonpareil. 

;  and  president.  Inland  Daily  Press  As- 
1  sedation,  was  among  tho.se  who  took 
ja  stand  against  President  Roosevelt’s 
I  suggestion. 

The  President  has  been  misin¬ 
formed.”  he  .said.  “Removing  the 
privilege  of  free  mail  in  the  county  of 
publication  would  affect  mainly  the 
smallest  dailies  and  the  weekly  news¬ 
papers.  This  latter  class  would  be 
hurt  badly.  Most  large  dailies  now 
deliver  their  own  papers  and  could 
ewily  take  over  their  entire  county 
distribution.” 

Many  small  papers  which  have  small 
revenue  have  been  able  to  exist  solely 
berause  their  entire  subscription  list 
•a  in  the  county  of  publication  and 
been  delivered  postage  free,  Mr. 
OBrien  said. 
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Drive  Against  Press  Charged 

I  Representative  Paul  W.  Shafer, 
phehigan.  conrunenting  Jan.  9  on  Pres- 

Ident  Roosevelt’s  statement,  said:  “A 
triking  example  of  the  Rooseveltian 
>«licy  of  continual  offensive  is  found 
his  latest  drive  to  crush  the  press 
attacking  its  mailing  privileges, 
^tbarnd — as  yet — from  muzzling  a 
rt-e  press  by  the  terms  of  the  Consti- 
^'idn.  Mr.  Roosevelt  and  his  anony- 
ni'u-  planners  have  devised  a  new  and 


more  subtle  method  of  achieving  the 
same  purpo.se. 

“Manifestly  the  ‘subsidy’  of  $89,- 
148.000  involved  in  the  carriage  of 
new.spjapers  at  less  than  cost  by  the 
postal  ser\’ice,  would,  if  denied  the 
publishers,  have  to  be  paid  by  the 
subscribers,  it  could  not  be  absorbed 
by  the  publishers.  That  in  turn  would 
mean  that  for  millions  of  people  the 
‘cost  of  reading’  and  of  receiving  in¬ 
formation  and  comment  on  vital  pub¬ 
lic  questions  would  become  too  great 
and  they  would  have  to  turn  to  the 
radio  for  their  information  and  com¬ 
ment.  The  radio  Mr.  Roosevelt  can 
and  does  control  through  his  Federal 
Communications  Commission. 

“We  are  now  witnessing  a  new 
method  of  suppre.ssing  free  speech  and 
free  press.” 

B 

Ohio  to  Make  Heavy 
Use  of  Newspapers 

Akron.  O.,  Jan.  11 — The  Standard 
Oil  Company  of  Ohio  will  continue  it.s 
policy  of  placing  the  greatest  portion 
of  its  advertising  in  the  newspapers, 
A  A.  Stambaugh,  vice-president  and 
general  sales  manager,  announced 
here  today. 

“In  1937  the  greatest  part  of  our  ad¬ 
vertising  expenditures  was  in  news¬ 
papers.  Becau.se  of  the  excellent  re¬ 
turns  we  are  following  the  same  pol¬ 
icy  in  1938,  and  an  extensive  adver¬ 
tising  program  will  be  spread  in  all 
the  newspapers  of  the  state,"  Stam¬ 
baugh  told  a  meeting  of  sales  and 
supervisory’  aides  held  here. 

Stambaugh  declared  that  in  spite 
of  the  business  recession,  the  com¬ 
pany  is  optimistic  on  the  general  out¬ 
look 

■ 

SUN'S  DINING  GUIDE 

The  New  York  Sun  this  week  pub- 
li.shed  its  1938  edition  of  “Where  To 
Dine,”  a  72-page  booklet  that  serves 
as  a  guide  to  New  York’s  better 
restaurants,  hotels,  dining  rooms, 
grills  and  night  clubs.  It  includes 
more  than  110  restaurants.  clas.sified 
into  28  nationality  groups.  The  hotel 
.section  deals  with  54  establLshments 
with  notes  on  their  dining  room.s, 
grills  and  bars.  The  night  club  divi¬ 
sion  covers  37  places  of  entertainment. 
In  addition  the  booklet  contains  re¬ 
cipes  for  famous  di.shes  and  special 
cocktails. 

CHANGES  TO  TABLOID 

In  changing  the  (’oliunhia  (Mo.) 
Herald-Statesinuii  to  a  tabloid.  Rus¬ 
sell  Clark  and  N.  H.  Meriweather,  the 
new  owner.s,  hope  to  develop  it  as  a 
laboratory  model  in  photo  engraving 
for  rural  newspapers  in  Missouri,  ac¬ 
cording  to  an  announcement  Jan.  7. 
G.  H.  Bemis  will  be  editor  of  the 
Statesman.  The  Artcraft  Press,  of 
which  Clark  and  Meriweather  are 
owners,  will  be  publi.sher  of  the 
Statesman. 

CLAPPER  ElicTED 

Washington,  D.  C.,  Jan.  11 — Ray¬ 
mond  Clapper,  Scripps-Howard  col¬ 
umnist,  has  been  elected  vice-pres¬ 
ident  of  the  Gridiron  Club,  replacing 
George  R.  Holmes  who  succeeded  to 
the  presidency  when  Byron  Price  be¬ 
came  ineligible  to  serve  due  to  non¬ 
residence.  Holmes  is  chief  of  the 
Washington  Bureau  of  International 
News  Service,  and  Price  is  executive 
news  editor  of  Associated  Press. 

■ 

HAS  NEWSPAPER  CLIENT 

Jessop  Advertising  Company,  Ak¬ 
ron,  Ohio,  has  been  appointed  by  the 
Akron  Beacon  Journal  as  its  adver- 
ti.sing  agency. 


TO  ADDRESS  INLANDERS 

W.  J.  Cameron  of  Ford  Motor  Com¬ 
pany  and  Dr.  Robert  Maynard  Hutch¬ 
ins,  president  of  the  Univer.sity  of 
Chicago,  will  be  featured  speakers  at 
the  luncheon  sessions  of  the  Inland 
Daily  Pre.ss  Association  annual  meet¬ 
ing  at  Hotel  Sherman.  Chicago.  Feb. 
15  and  16,  it  was  announced  this  week 
by  President  Robert  R.  O'Brien, 
Council  Bluffs  (la.)  Nonpareil.  An¬ 
other  convention  feature  will  be  the 
Inland’s  first  news  picture  contest 
and  exhibit. 

PNPA  Reports  1938 
Costs  Up  $5,000,000 

contimied  from  jxjye  4 ' 


li.sher  Again,”  said  in  a  prepared  ad- 
dre.ss  his  first  step  would  be  to  estab¬ 
lish  confidence  in  the  sincerity  and  in¬ 
tegrity  of  the  paper  among  his  own 
staff,  think  less  of  personal  gain  and 
more  about  welfare  of  employes,  re¬ 
gard  the  paper  as  a  public  .service 
organ,  and  put  the  good  of  advertisers 
above  new.spaper  gain. 

In  the  line  of  public  .service  he  .said 
he  would  not  hesitate  to  either  print 
or  suppre.ss  news  when  the  good  of 
the  public  was  in  question;  he  would 
not  accept  an  inch  of  advertising  that 
did  not  .sell  merchandi.se  for  the  ad- 
verti.ser;  and  he  would  avoid  coopera¬ 
tive  pages,  “where  you  hold  up  the 
timid  merchants,  bankers,  lawyers  and 
politicians  and  make  them  wish  the 
community  a  happy  New  Year  or  force 
them  to  give  greetings  to  the  graduat¬ 
ing  cla.ss  of  the  high  .school-  -all  of  it 
in  fear  of  editorial  disapproval  in  ca.se 
the  space  is  not  bought  in  your  paper. 
Such  pages  have  done  more  than  most 
of  Us  know  to  undermine  public  con¬ 
fidence  in  the  press.”  adding  they  al.so 
come  out  of  regular  advertising 
budgets. 

Dean  Spencer  concluded  that  he 
would  take  his  paper  wholly  out  of 
competition  with  the  daily  press,  giv¬ 
ing  his  readers  new.s  of  the  local  com¬ 
munity  that  they  can't  get  in  any 
other  paper. 

In  the  general  PNPA  program,  H.  T. 
O’Brien,  editor,  St.  Mary’s  (Pa.)  Press, 
and  Elisha  Hanson.  ANPA  counsel, 
will  talk  on  the  NLRB  situation. 
James  F.  Hoge,  counsel  for  the  Pro¬ 
prietary  Association,  will  conduct  a 
discu.s.sion  on  merchandising  and  ad- 
verti.sing  legislation;  and  Andrew 
Connolly  of  the  Joseph  Horne  Com¬ 
pany  store,  Pittsburgh,  will  lead  a 
group  on  retail  advertising. 

Don  A.  Johnson  of  the  Trenton 
(N.  J.)  Times  will  award  prizes  in  a 
newspaper  contest  for  weeklies  and 
dailies.  John  E.  Person,  editor  and 
publi.sher,  Williamsport  Sun  and 
Gazette-Bulletin,  will  talk  on  better 
editing  and  reporting;  and  Hay 
Sprigle,  Pittshnryli  Post-Gazette,  who 
exposed  the  Justice  Black-KKK  tie- 
up,  will  also  talk. 

A.  W.  McDowell,  president  of  the 
Sharon  Herald,  will  talk  on  “Human 
Relations.”  and  Eugene  MacKinnon. 
ANPA  labor  chief,  will  speak  off  the 
record.  Robert  E.  Malick,  Shamokin 
N ews-Dispatch,  will  head  a  discussion 
on  operating  costs,  and  Col.  Elmest  G. 
Smith,  Wilkes  Barre  Tiines-Leader, 
will  report  on  circulation  problems. 
The  raising  of  more  revenue  through 
advertising  will  take  an  entire  session 
under  Lt.  Col.  Charles  C.  Curtis,  of 
the  Allentown  Morning  Call. 

CLUB  MOVES 

The  Fifth  Estate  Club.  New  York, 
will  acquire  in  March  the  penthouse 
of  the  Hotel  Piccadilly  for  its  per¬ 
manent  club  rooms,  it  was  announced 
this  week. 


86%  oi  Banks  to  Raise 
or  Maintain  Butigets 

Chicago,  Jan.  12 — Newspapers  will 
continue  to  be  the  principal  medium 
for  financial  and  bank  advertising 
during  1938,  with  a  majority  of  insti¬ 
tutions  maintaining  their  appropria¬ 
tions  on  virtually  the  same  level  as  in 
1937,  according  to  a  survey  ju.st  com¬ 
pleted  by  the  research  committee  of 
the  Financial  Adverti.sers  Association. 

Of  the  members  reporting,  more 
than  .50%  will  have  the  same  appro¬ 
priation  as  in  1937.  Thirty-six  per 
cent  will  increase  their  advertising 
budgets  for  19.38  and  less  than  9% 
will  decrea.se.  In  the  latter  group  are 
banks  that  have  utilized  special  me¬ 
dia  during  1937  lor  bank  openings, 
anniversaries,  etc. 

Analysis  of  the  reports,  compiled 
by  a  committee  headed  by  Henry  C. 
Ochs,  vice-president  of  the  a.ssocia- 
tion,  reveals  that  educational  and  in¬ 
stitutional  copy  will  predominate. 
Newspapers  lead  the  li.st  of  media,  and 
will  be  u.sed  by  100%  of  the  report¬ 
ing  members.  A  large  percentage  will 
al.so  u.se  direct  mail,  outdoor,  radio, 
and  .sectional  and  national  publica¬ 
tions.  Sixty-five  per  cent  will  utilize 
lobby  and  windcjw  displays  to  tie  in 
with  other  media. 


Blind  Christmas  Ads 
Bring  6000  Replies 

Atlantic  City,  Jan.  11-  A  six-inch 
one-column  advertisnient  run  two 
days  in  the  Atlantic  City  Morning 
Press  and  Evening  Union  at  a  total 
cost  less  than  $22  brought  replies  from 
at  least  6.000  readers,  according  to  a 
testimonial  letter  tho.se  papers  pub- 
li.shed  later. 

The  letter  was  from  Mall  W.  Dod¬ 
son,  publicity  director  for  the  munici¬ 
pal  convention  hall,  in  which  the  At¬ 
lantic  City  Sea  Gulls  play  their  home 
games  in  the  Eastern  Amateur  Ice 
Hockey  League. 

The  displays  were  run  Dec.  23  and 
24.  The  first  day  they  read  “for  a 
real  Chri.stmas  pre.sent  call  Santa 
Claus  at  4-7101  between  9  and  6  to¬ 
day.’’  The  next  day’s  notice  was  "for 
a  Christmas  thrill  call  Mrs.  Santa 
Claus  before  7  o’clock  tonight  at 
4-7101.”  Both  were  part  of  a  pro¬ 
motion  plan  for  a  hockey  game  and 
Santa  Claus  party  staged  Chri.stmas 
night. 

Dodson  reported  1973  calls  handled 
the  first  day  on  two  special  wires, 
2117  the  next,  800  on  Christmas  Day, 
and  hundreds  of  others  lost  when  “the 
phones  kept  on  ringing  throughout 
the  night.”  He  said  gross  receipts  for 
the  game  were  30  per  cent  ahead  of 
Christmas  night  of  the  previous  year. 
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Society  Razzle-Dazzle 
Begs  for  Reporting 

continued  frmn  page  9 


St.  Moritz  of  America.  I  returned  in 
time  to  repack  my  bag  and  go  to 
Washington,  D.  C.,  to  help  cover 
President  Roosevelt’s  second  inaugu¬ 
ration — a  tame  affair. 

After  packing  my  bags  once  more. 
I  headed  for  Palm  Beach,  where  I 
spent  February  and  most  of  March. 
Ordinarily  I  take  a  side  trip  to  Nas- 


maduke  Proudlook.  Perhaps  balls 
and  luncheons  and  dinners  were  so¬ 
ciety’s  only  diversions  in  the  Mauve  sau  or  Havana  during  this  time,  and, 
Decade,  but  today  it  is  just  as  im-  on  my  return  North,  stop  off  at  Aiken, 
portant  for  the  society  reporter  to  S.  C.,  to  see  what  the  horsey  set  is 
cover  the  Louis-Farr  fight  as  the  ball  up  to.  But  last  year  I  skipped  both, 
at  which  Gloria  van  Rensselaer  I  was  harvesting  my  strengA  for  the 
Smythe  makes  her  debut  The  iden-  Coronation. 

tical  persons  are  in  the  front  row  at  The  News  had  been  allotted  a  seat 
both  events.  Abbey,  with  which  it  endowed 

It’s  impossible  to  cover  Society  in  me.  By  great  exercise  of  will  power, 
this  metropolis  today  by  sittmg  at  a  I  shall  spout  no  adjectives  at  this 
desk  and  editing  notes  sent  out  by  point  but  content  myself  by  saying 
publicity  agents  and  social  secretaries,  that  when  I  am  an  old  lady,  eking 
Society  has  pre-empted  the  stage,  the  out  cheese  and  tea  on  a  government 
stage  has  pre-empted  Society  and  both  pension,  I  shall  remember  that  once 
have  moved  in  on  Hollywood.  Show  I  the  Greatest  Show  on  Earth! 

me  a  debutante  who  doesn’t  want  to  On  my  last  evening  m  London  at 
go  on  the  stage  and  I’ll  do  you  a  Page  a  supper  party  at  J^aglino  s,  by  rner- 
One  niece!  accident  I  picked  up  the  fact  that 

Society  crowds  into  theatrical  first  ^be  Crown  Princess  Juliana  of  the 


Netherlands  was  expecting  a  child. 

So  the  News  scooped  the  Princess  by 
three  weeks  on  her  precedent-shat¬ 
tering  announcement  via  radio. 

In  Paris  I  covered  the  doings  of  the 
truly  amazing  international  bar-flys 
who  make  their  headquarters  at  the 
Paris  Ritz.  Then  I  went  down  to 
Tours  to  do  what  I  could  about  the 
.  ,  ,  ,  wedding  of  the  Duke  and  Duchess  of 

eventually  married  the  former  Ellen  ^j^dsor. 

Tuck  French.  Its  daughtere,  all  j  returned  from  Europe  in  time  to 

Helen  Morgans  at  heart,  crowd  pro-  die  Roosevelt-du  Pont  wed-  ouiuruuy  cvKum, 

fessional  singers  out  of  smart  bars,  and  the  international  yacht  races  mation  available  here  is  uiai  no  oi  s 

pre-ei^t  Ae  microphone  and  make  Newport.  I  was  also  on  hand  to  newspaper  linage  will  be  released  by  prize  $100. 
*1. - u*  I - - —  Tfc  Charles  E 


nights,  preening  its  fine  feathers  as 
noisily  as  any  movie  queen  on  from 
California  to  exhibit  her  charms  to  a 
palpitating  public.  Society  whoops 
down  on  fa^ionable  restaurants  and 
supper  clubs.  Society  goes  to  political 
conventions.  It  gets  into  rows— wit¬ 
ness  the  Page  One  Astor-Gillespie 
feud  before  John  Jacob  Astor  HI 


Chevrolet,  Buick, 
Olds  and  Hudson 
Taking  Jan.  Space 

Chrysler  Units  Out  of  Papers 
.  .  .  Detroiters  Are  Busy  With 
Sales  Meetings 
By  HIL  F.  BEST 

Detroit,  Jan.  12 — January  auto  lin¬ 
age  in  newspapers  seems  confined 
largely  to  units  of  General  Motors 
Corporation. 

The  Campbell-Ewald  agency  has 
placed  a  large  January  schedule  on 
Chevrolet  trucks,  new  passenger  cars 
and  used  cars.  It  is  believed  that  a 
February  list  will  be  used.  Brewster 
Loud  is  now  in  charge  of  newspaper 
space  at  the  agency  as  assistant  to 
J.  J.  Hartigan. 

Buick  has  released  a  January 
schedule  for  a  large  number  of  news¬ 
papers  through  the  Arthur  Kudner 
agency.  This  space  is  largely  672- 
line  copy  and  is  appearing  in  most 
points  where  dealers  have  credit. 

Oldsmobile  is  releasing  .scattered 
schedules  by  zones  as  the  returns 
from  zone  managers  come  in. 

Pontiac  and  Cadillac-La  Salle  are 
not  placing  any  newspaper  linage  in 
January. 

Although  each  of  the  Chrysler 
units  carried  a  full  page  this  week 
in  the  Saturday  Evening  Post,  infor- 
that  no 


Chrysler,  Dodge,  DeSoto  or  PliTnouth 
in  January. 

All  this  week  the  Chrysler  sales 
organization  has  been  entertaining 
1,100  Chrysler  distributors  and  field 
men,  telling  them  of  1938  plans. 

Ford  Motor  Company  has  been 
holding  a  series  of  meetings  this  week 
with  its  branch  representatives  for 
instruction  in  the  1938  advertising, 
sales  and  training  program.  These 
men  will  conduct  a  series  of  schools 
for  new  and  used-car  stdesmen. 

Tuesday,  Jan.  11 ,  at  the  Recess 
Club,  Detroit  newspaper  representa¬ 
tives  and  newspapermen  held  a  party 
for  the  Nash  Division  officials,  who 
have  moved  to  Detroit,  including 
Courtney  Johnson,  general  sales 
manager;  C.  H.  Bliss,  sales  director; 
A.  R.  Boscow,  advertising  director, 
and  his  assi.stant,  Fred  Williams: 
H.  G.  Perkins,  executive  vice-presi¬ 
dent;  al.so  Karel  Rickerson  and  Fred 
Shaw  of  the  Geyer,  Newell  &  Cor¬ 
nell  agency. 


CHILD  CONTEST 

The  New  York  Daily  News  begins 
its  seventh  annual  Beautiful  Child 
Contest  Sunday,  Jan.  23,  when  it  will 
begin  publishing  submitted  pictures  of 
children.  For  each  picture  published 
an  “award  of  honor’’  of  $25  will  be 
paid  and  the  child  will  be  entitled  to  a 
private  sitting  and  six  free  photo¬ 
graphs  made  in  the  News  studio.  At 
the  end  of  the  contest  a  committee 
will  select  the  three  most  beautiful 
children  who  will  receive  a  first  prize 
of  $1,000;  second  prize  $250;  and  third 


the  night  hideous  by  moanin’  low.  Its 
women  own  and  manage  racing 
stables.  Its  yoimg  bloods  stage  boot¬ 
leg  cock-fights  in  defiance  of  the 
law.  It  roams  over  darkest  Africa  in 
shoals.  It  flies  to  Reno  at  the  drop 
of  a  co-respondent’s  chemise  (and 
later  marries  the  co-respondent).  In 
brief.  Society  is  as  modem  and  as  ob¬ 
vious  as  a  stainless  steel  gadget 
wrapped  in  cellophane.  And  it  acts 
exactly  like  any  other  segment  of  hu¬ 
manity,  and  should  be  reported  as 
such. 

Even  Reported  at  Ringside 

In  ten  years  of  society  reporting  for 
the  News,  I  have  viewed  my  subject 
from  such  diverse  angles  as  a  ring¬ 
side  row  at  a  wrestling  match  and  a 
seat  in  Westminster  Abbey  for  the 
Coronation  of  Their  Majesties,  King 
George  VI  and  Queen  Elizabeth.  I 
have  covered  a  variety  of  weddings 
from  gin  elopements  in  various  Gretna 
Greens  to  the  marriage  of  the  Duke  of 
Windsor  and  the  former  Mrs.  Simpson 
at  Chateau  Cande,  and  the  wedding  of 
Franklin  Delano  Roosevelt,  Jr.,  and 
Miss  Ethel  du  Pont  near  Wilmington, 
Del. 

Two  yeans  ago  in  Palm  Beach  I 
covered  the  wedding  of  the  former 
Louise  Van  Alen  to  Prince  Serge 
Mdivani,  whose  brother.  Prince  Alex 
Mdivani,  she  had  divorced  a  few  years 
earlier  in  order  that  he  might  become 
the  first  husband  of  the  former  Bar¬ 
bara  Hutton.  Six  weeks  later  I  saw 
Prince  Serge  killed  in  a  polo  acci¬ 
dent  near  Palm  Beach.  I  had  a  full 
and  accurate  account  of  the  tragedy  in 
New  York  one  hour  before  my  nearest 
rival  had  filed  a  flash. 

Of  course,  anyone  who  sticks  with 
the  newspaper  business  as  long  as  I 
have  is  bound  to  have  such  a  story 
drop  into  his  lap  some  fateful  day. 
The  law  of  averages  works  that  way. 

During  1937,  I  traveled  almost 
25.000  miles  for  the  New  York  Dedly 
News.  After  spending  the  last  night 
of  1936  in  the  town’s  fashionable  pubs 
doing  the  annual  New  Year’s  Eve 
story.  I  took  a  plane  on  Jan.  1  for  Sun 
Valley,  Idaho,  to  write  about  the  new 


Bedaux,  advance  man  for  the  Duke 
of  Windsor’s  cancelled  American  tour, 
and  to  see  the  Japanese  Ambassador 
given  the  works  by  other  members 
of  the  corps  at  the  annual  Diplo¬ 
matic  Reception  at  the  White  House 
in  December. 

Shunt  M*r«  StatUtici 
In  brief,  I  try  to  cover  any  angle 
of  the  news  that  has  a  social  con¬ 
nection  or  any  social  event  that 
promises  a  news  angle.  Newsprint  in 
this  day  is  too  expensive  to  be  wasted 
on  mere  social  statistics,  dealing  with 
who  ate  where  or  devoted  to  .500  in- 
consequencial  names  as  “among  those 
pre.sent.’’ 

True,  there  is  a  genteel,  dignified 
Old  Guard,  but  it  seldom  makes 
And  its  numbers  are  diminish 


Equipment  &  Supplies 


Rebuilt  Presses 


BLACK  AND  COLOR 

SCOTT  Modern  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc- 
I  tures  and  reels  or  floor  fed. 


DUPLEX  “Super  Duty’’  Unit  Oc¬ 
tuple  Press. 

.tifiiUihle  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

I  .Main  Office-  A  Factory . PlainSeld,  N.  J. 

^co  lock  Office . 2.10  Weal  41-1  Street 


SCOTT  24  and  32  page  presses. 
HOE  and  GOSS  32  page  presses. 

HOE  “Super  Speed”  Unit  Octuple 
Mvw.>.  c^..u  U1..I1I.1S.1-  I  substructure  and  reels. 

ing  so  rapidly  it  will  soon  be  one  ' _  _  _  _ 

with  the  buffalo  and  the  wild  tur¬ 
key. 

This  is  an  age  of  specialization  in  j 
the  newspaper  field  no  less  than  in  • 
any  other.  It  pays  to  be  an  expert. 

One  finds  the  reward  in  the  magazine 
field  no  less  than  in  the  improved  . 
condition  of  the  weekly  pay  check.  { 

God  knows,  no  reporter  wants  to  be 
a  society  editor.  But  there  are  a  lot 
worse  jobs  than  being  a  society  re¬ 
porter  if  one  can  laugh  at  the  old 
limerick: 

“I'm  not  like  t!i<*  man  so  benightotl 
WHio  ditin’t  know  when  he  w;i’»  '‘liRlittd, 

Hilt  went  to  the  juirly 
And  ate  just  hearty 
As  if  hcM  lu-eii  really  invited.” 

INDICTMENTS  IN  DRIVE 

Three  indictments  have  been  re¬ 
turned  in  connection  with  the  cam¬ 
paign  against  the  distribution  of  .sala¬ 
cious  magazines  in  Buffalo,  N.  Y., 
and  vicinity,  waged  by  the  Buffalo 
Evening  News.  Those  indicted,  each 
of  whom  pleaded  not  guilty  and 
posted  $500  ca.sh  bail,  include: 

Nathaniel  Scheur,  president,  and  Saul 
Glaser,  .secretary  -  treasurer  of  the 
Empire  News  Co.,  Buffalo,  and  George 
Richter,  Williamsville.  The  situation 
was  investigated  by  the  December 
grand  jury. 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


■wn 


THE  GOSS  PRINTING  PRESS  CO 
PILSEN  STATION,  CHICAGO,  H.L 


MORE  ACCUBATE,  SPEEDIER  MAT  MODLDIU 

HOE 

900  TON 

Direct  -  Pressure 
Hydraulic 

PRESS 

Speediest  machioe  available,  it  can  mould 
a  mat  in  four  seconds.  Simple  push  button 
operation.  Powerful  26 Vi"  diameter  ram 
provides  greater  pressure  area  and  smoother 
operation.  Platen  measures  28"z32".  Driven 
by  a  brake-type,  ball  bearing,  10  h.p.  motor. 

It’s  the  last  word  in  mat  moulding.  Write 
for  additional  Information. 

R,  HOE  <S  CO.,  INC.  910  East  138th  Street  (at  East  River),  New  York  City 
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RATES 

SITUATIONS  (Cash  with  Order] 
I  Tima  —  .50  par  line 
3  Timas  —  .40  par  lina 


ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

I  Time  —  .85  par  line 
4  Times  —  .70  per  line 


Count  six  words  to  the  Nne  when  sending 
cash  with  ordar.  Ads  charged  to  estab¬ 
lished  accounts  will  bo  billed  for  the 
counted  number  of  lines. 
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FORMS  CLOSE  THURS.  NOON 


Minimum  space,  three  lines.  The  Editor 
t  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Service  At  No  Extra  Cost 


Brery  Editor  &  Publisher  subscriber  has 
the  privilege  of  asking  any  question,  on 
any  subject  connected  with  newspaper  or 
advertising.  Our  reference  department  it 
well-organised  to  give  quick,  cheerful  and 
intelligent,  information  service. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  Oity 


LD1N6 


York  City 


Legal  Notices 


Persuant  to  the  Charter  and  By-Laws,  the 
annual  meeting  of  the  Stockholders  of  The 
Newspaper  Appraisal  Corporation,  will  be 
held  in  the  Offices  of  the  company,  Suite 
1707,  Times  Building,  Times  ^uare, 
New  York,  N.  Y.,  at  11:00  A.M.  on  Wed¬ 
nesday,  .Tanuary  19,  1938,  for  the  elec¬ 
tion  of  Directors  and  the  transaction  of 
such  business  us  may  legally  come  before 
the  meeting. 

James  Wright  Brown,  Jr., 
January  0.  1938.  Secretary. 


Ptrsnaut  to  the  Charter  and  By-laws,  the 
annual  meeting  of  the  Stockholders  of 
THE  EDITOR  &  PUBLISHER  COMPANY 
will  be  held  in  the  offices  of  the  company. 
Suite  1700,  Times  Building,  Times  Square, 
New  York,  N.  Y.,  at  11:00  A.M.  on  Wed¬ 
nesday,  January  26.  1938,  for  the  trans¬ 
action  of  such  business  as  may  legally 
come  before  the  meeting. 

James  Wright  Brown,  Jr., 
January  6.  1938.  Secretary. 


Nowipapor  AppraUing 

Appraisals  of  publishing  properties  made 
for  tax,  estate,  purchase  and  sale  pur¬ 
poses.  including  goodwill  value. 

NEWSPAPER  APPRAISAL  CORP’N. 
Timet?  Bldg.,  Times  Square,  New  York 


Nowapopors  For  Solo 

California  Opportunities 

Editor  with  .$4.5,000  can  buy  one-fourth 
interest  in  morning  ami  evening  daily, 
live  town,  exclusive  Held;  good  salary; 
better  than  ti-n  per  cent  on  invesdment 
as-ured. 

Evening  Dally  near  San  Fraiieiaco.  Ex¬ 
cellent  equipment;  .$60,000,  earned  10 
per  cent  last  year. 

Small  Daily  Northern  California.  $10,000 
cash  for  quirk  sale.  Also  several  good 
weekly  buys.  Arthur  W.  Stypes,  Broker, 
•Mills  Tower.  San  Francisco,  California. 

Health  of  owner  and  other  personal  consid¬ 
erations.  may  make  available  excellent 
plant  and  only  daily  newspaper  in  one 
of  the  best  retail  markets  in  the  middle- 
west.  Good  opportunity  for  party  with 
adequate  flnances  and  journalistic  ex¬ 
perience.  Box  3170.  Editor  &  Publisher. 

Stw  Jersey  .-md  Ohio  Weeklies  —  both 
nicely  equipped.  Owners  each  making 
approximately  $100  per  week.  Prices 
$14,000  and  $13,500  respectively,  down 
payments  of  $4,000  and  $7,000.  News- 
Paper  Appraisal  Corp’n.,  Timet?  Bldg., 
Times  .Square,  New  York. 


Nowtpapor  Brokort 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feigbner  Agency,  Nashville,  Mich. 


Newspapers  Wanted 


We  Want  to  Buy  Newspapers 
None  are  too  large  for  us,  we  are  pre¬ 
pared  to  pay  all  cash  and  can  give  New 
York  bank  references  as  to  our  financial 
responsibility.  Communications  held  in 
strictest  confidence.  Box  3100,  Editor  k 
Publisher. 


Small  New  England  Conntry  weekly  or 
daily  wanted  by  newspaper  conple. 
Partnership  considered.  Box  3187.  Editor 
&  Publisher. 


Trade  Publication  For  Sole 

Monthly  magazine  in  food  field,  showing 
profit  of  approximately  $150  per  week 
for  owner.  $5,000  down  payment. 
Newspaper  Appraisal  Corp'n.,  Times 
Bldg.,  New  Yoik. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Special  Promotions 

Special  Edition  department  has  been 
added  to  our  circulation  contest  promo¬ 
tion.  Our  best  edition  grossed  $30,000. 
Hudson  DePriest  &  Associates,  World’s 
record  circulation  builders.  246  Fifth 
Avenue,  N.  Y.  C. 


Holp  Wanted 


Advertising  Salesman  who  has  ideas  and 
industry.  One  who  can  manage  depart¬ 
ment  and  share  in  its  increases.  He 
must  be  hard-worker,  foil  of  idea*  and 
not  afraid  to  work  and  plan  ahead.  Pre 
fer  man  now  employed  who  wants  to 
better  his  situation  and  willing  to  demon¬ 
strate  bis  ability  to  take  responsibilities. 
Do  not  reply  unless  you — 

1.  Give  full  details  about  present  and 
past  places  of  employment. 

2.  Character  of  work  now  doing. 

Address  Box  3165,  Editor  k  Publisher. 


Need  a  Job?  All  departments  in  newspaper, 
publishing  field.  Confidential.  Write — 
FERNALD’.S  EXCHANGE,  INC.  (Agcy.) 
1524  News  Bnilding  New  York,  N.  Y. 


Opening  for  all  around  man  to  take  over 
operation  of  suspended  N  Y.  weekly. 
Must  have  small  working  capital.  Box 
3166,  Editor  &  Publisher. 

Pressman  Foreman.  New  England  pub¬ 
lisher  requires  union  man  familiar  with 
unit  type  press.  Excellent  opportunity 
for  pressman  who  has  mechaniral  ability 
and  experience  to  supervise  able  press 
crew  of  six  to  eight  men.  Wages,  $55 
to  $6U  weekly.  Excellent  opportunity. 
Applicant  may  be  at  present  foreman, 
assistant  foreman  or  pressman  but  must 
have  ability.  Box  3175.  Editor  &  Pub¬ 
lisher. 


Syndicate  sales  manager,  previous  syndicate 
s-elling  experience  essential.  Will  have 
to  do  some  traveling.  Send  complete 
details  in  first  letter.  Box  3160.  Edi¬ 
tor  A  Publisher. 

Syndicate  Salesmen:  High  commissions  for 
selling  established  strips,  color  pages, 
magazine  pages,  first-run  fiction,  etc.  Box 
3124,  Editor  &  Publisher. 

Wanted  .  .  .  Highest  Type  Feature  Page 
.Salesmen  exclusive  territory,  selling 
copyrighted  campaign  to  publishers  and 
merchants  pertaining  to  “itinerant 
peddlers.”  Refereni-es  n-quired.  Large 
commissions.  Write  to  H.  W.  Hitchcock, 
205  East  Hennepin  Ave.,  Minneapolis, 
Miiiiiesola. 


Situations  Wanted 


Advertising  -Man  28  years  idd,  11  years 
newspaper  experience  on  leading  dailies. 
Now  securely  emjiloyed  and  handling 
key  accounts  on  one  of  the  largest 
.Metropolitan  Newspapers.  Anxious  for 
advertising  Mgr.’s  job,  preferably  on 
2nd  paper.  Have  sterling  record,  in 
best  of  s-tandings  where  now  employed. 
Truly  a  gogettcr.  Will  go  anywhere. 
$125  per  week.  Box  3158,  Editor  & 
Publisher.  _  _ 

Advertising  Salesman,  tweFve  years’  ex¬ 
perience,  thorough  knowledge  of  Special 
Editions,  go  anyplace,  excellent  record 
and  references.  College  man,  sober. 
Box  3163,  Editor  &  Publis'her. 

Advertising  Solicitor  —  I  want  a  job 
“down  South,”  where  real  ability  and 
nnseltish  devotion  to  duty  will  earn  $50 
weekly.  Splendid  twelve  year  record 
as  producer  in  Carolinas.  Expert  on 
eopy  and  layout,  broad  knowledge  local- 
natiiinal  advertising,  promotion,  iner 
I'handising.  William  J.  Weber.  Wiltoii. 
New  Hampshire.  _ 

Circulator  available  to  publisher  willing  to 
play  ball.  Unusual  record.  If  looking 
for  yes  man  or  windbag  do  not  answer. 
Box  3172,  Editor  &  Publisher.  _ 

Circulation  Home  Delivery  Manager  or  As¬ 
sistant:  34;  married,  six  years  experi¬ 
ence  District  Manager.  Home  delivery 
department  large  Eastern  Newspaper. 
Know  all  phases  Home  Delivery,  Boy 
Promotion,  etc.  Successful  record  on 
paper  now  employed.  Will  go  anywhere 
for  interview.  Salary  proportionate  to 
ability.  Box  3185,  Editor_&  Publisher. 

Circulation  Manager  —Now  employed  west 
ern  daily  7.000  ABC.  Good  record,  12 
years  experience  in  all  phases  circula¬ 
tion  work  on  metropolitan  and  small 
dailies.  Young,  aggressive.  Will  go  .any¬ 
where.  Box  3184,  Editor  &  Publisher. 

ClrctUation  Manager — Capable  of  producing 
results  where  years  of  experionce,  aggres¬ 
siveness  and  hard  work  are  required. 
Good  record  and  references.  Write  for 
details.  Bax  3092,  Editor  &  Publisher. 

Circulation  Manager  e^erienced  in  all 
phases  of  Home  Delivery.  Ten  yearv 
with  two  leading  dailies.  Excellent 
references.  Box  3094,  Editor  k  Pub 
Usher. _ _ 

Classified  Advertising  Manager  —  Now 
available.  Has  just  completed  outstand¬ 
ing  record.  Over  150,000  line  (Media 
Record)  gain  for  first  eleven  months  of 
1937,  representing  a  linage  increase  of 
approximately  20%.  Successdully  raised 
rates  25%  and  maintained  volume.  In¬ 
creased  total  revenue  over  32%.  Entire 
career  spent  in  highly  competitive  fields. 
Salary  secondary  to  opportunity.  33 
years  of  age,  married.  Will  go  anywhere. 
Box  3096.  EdUor  k  Publisher. 

Editor  of  leading  I'.  S.  weekly,  with  fifteen 
years'  experienci-  and  a  reputation,  seeks 
new  connection  as  editorial  writer  on 
daily  or  as  part-owner  or  partner  of 
weekly  in  county  seat  in  .N.  W.  Box 
3164,  Editor  &  Publisher. 

Editorial  Writer,  with  broail  training, 
sound  views,  youthful  enthusiasm,  vigor 
ous  and  readable  style,  and  best  of  ref 
erences,  seeks  opening  on  newspaper, 
small  or  large,  which  stresses  interpre¬ 
tative  comment  on  the  news  of  the  day. 
wants  the  editorial  page  to  be  a  page 
for  all  readers,  and  strives  to  render 
constructive  public  service.  Box  3130, 
Editor  &  Publisher. _ _ 

Moderate  wage  employs  experienced  repor 
ter,  desk  man.  Go  anywhere.  Box  3152, 
Editor  k  Publisher. 

Reporter,  employed  nii  courthouse  beat  of 
large  daily,  wants  dr.amatic,  art.  edi¬ 
torial.  book  reviewing  job,  aged  25,  two 
years’  experience.  Box  3162.  Editor  k 
Publisher. 

Reporter  Expert  in  vivid,  exciting  copy; 
special  knowledge  review,  dramatic  re¬ 
viewing.  Young;  experienced;  Univers¬ 
ity  .Journalism  graduate.  Best  references. 
Want  opportunity,  anywhere.  Box  3180, 
Editor  &  Pnhlisher. 

Reporter — re-wrlte  man — ace  feature  writer. 
24.  College  k  journalism  school  graduate. 
Now  correspondent  for  Cleveland  daily. 
Experience  in  radio — publicity.  Wants 
staff  job  on  daily  anywhere  in  U.  S. 
Car — camera.  Box  3108.  Editor  &  Pub¬ 
lisher. 


You  Don't  Need 

a  "Soapbox" 

to  get  your  message  across — Department  Stores  advertise  for  results 
.  .  .  quick,  day-by-day  results.  They  advertise  almost  everything,  to 
everybody. 

Without 
Ads  are  your 
Utilize  their 

any  “ifs”  about  it — EDITOR  &  PUBLISHER  Want- 
exclusive  medium  and  guide  to  the  newspaper  world. 
prodiKtiveness — their  pulling  power — NOW! 

Situations  Wanted 


To  Newspaper  Owners  Circumstances 
make  available  manager  of  type  of  execu¬ 
tive  ability  not  ordinarily  interested  in 
change.  Money  making  record  and  char¬ 
acter  verified  by  unusual  references. 
Desires  connection  newspaper  20,000  to 
150,000  circulation.  South  or  East  pre 
ferred.  Salary  requirements  secondary 
consider.Ttion.  Box  3125,  Editor  &  Pub¬ 
lisher. 


Sports  editor,  five  years’  experience  ia 
columning,  featuring,  straight  news, 
makeup,  deskwork;  university  graduate; 
age  26;  will  go  anywhere  at  modest 
salary;  married.  Box  3102,  Editor  A 
Publisher. 


Unusual  Experience 

'I'l-ii  years  advertising  agency  manager  in 
Europe  -Ideas,  lay-out  copywriter,  4 
banguagi's.  Thorough  knowledge  of  for¬ 
eign  markets  and  merchandising  methods. 
Selling  experience.  Extensively  travelled 
and  unusually  well  educated.  34,  ener¬ 
getic,  christiin.  Good  references.  Will¬ 
ing  to  accept  p6st  of  responsibility. 
Moderate  sqlary.  .  E,  O  Guau,  45  W. 
84th  St.,  New  York..  Tel.  SUsquehanna 
7  6954. 


Mechanical  Equipment  For  Solo 


HERE  IS  A  REAL  BARGAIN  IN 
MATS 


We  have  just  !  cbuiiged  the  dress  of  our 
newspapers  to  REG.-VL.  .-Vs  a  result  we 
have  several  fonts  of  good  mats'  for  sale. 
They  are  all  in  good  rondition,  sorted, 
cleaned  and  boxed,  and  we  will  sell  them 
for  less  th,4n'  one-half  the  cost  of  new 
mats. 

Look  this  list  ovur.; 

6  fonts,  5)4  pt.,  2B  with  Bold  Face 
2B,  1371  mats  to  each  font,  refer¬ 
ence  mark  5)4-triangle-36,  price 

per  font  .  $60.32 

.5  fonts,  6)4  pt.,  Ionic,  1121  mats  to 
each  font,  reference  mark  6)4- 

triangle-2,  price  per  font .  49.32 

1  lot,  6)4  pt.  Ionic  sorts?,  3750  mats,  , 
reference  mark  6)4 -triangle-2, 

price  .  165.40 

12  fonts,  7  pt.  No.  2  w/th  Gothic  No. 

3,  1365  mats  to  pkch  font,  refer-  '  ' 
ence  mark  7-tri»ngle-30,  price 

per  font  . .  . . 

I  font,  8  pt.  Century  with  Ohelten- 
ham  Bold,  1371  mots  in  font,  ref¬ 
erence  mark  8  tjriapgle-254,  price 
I  font,  10  pt.  Century  with  Chelten¬ 
ham  bold,  1371  mats  in  font, 
reference  mar^  10  triangle-208, 

price  . . 

I  font,  12  pt.  Roman  with  Antique 
Gpthic,  1194  mats  in  font,  refer¬ 
ence  mark  12-triangle-16,  price. 

I  font,  18  pt.  Centnri?.  875  mats  In 
.tont..  reforentre  inhirk  18-triangle- 
23,  price  ,, . 


60.06 


6o.;i2 


60.32 


70.00 


\Ve  will  not  sjilit  fonts.  Detailed  list  of 
characters  in  each  font  furnished  on  re 


(irders  'iiecejoed  subject 

I’rrei*,'' aroltVlsh:  FO.IL 


to  prior  s-ib - 

Phoenix. 


Write  qr  Wire 
REPUBLIC  and'  GAZETTE 
Phoenix,  Arizona 

■  Ir  _j:i  j  ....  .. 

Dor  Sale 

24-page  Duplex  Tubular  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room— Cutler-Hammer  5-50 
h.  p.  motor  and  push  button  control- — 
2-ton  metal  pot,  pump  and  tubular  flat 
casrting  bo-t^Tr-combination  trimmer  and 
tail  cutter — and  finishing  block.  This 
press  is  especially  well  equipped,  with 
new  blankets  and  rollers  and  can  be  seen 
in  daily  operation  in  The  Zanesville 
(Ohio)  Publishing  Company’s  press  room 
turning  out  a  product  second  to  none 
in  the  country.  This  is  being  replaced 
with  a  press  of  double  this  capacity  and 
can  be  bought  for  $22,500,  which  ia  less 
than  half  its  true  value,  for  delivery 
about  February  1,  1938.  Zanesville  Pub¬ 
lishing  Co.,  Zanesville,  Ohio. 


Duplex  Tubular  24  page  press  for  lale. 
Has  two  formers  for  two-section  deliv¬ 
ery  and  extra  color  fountain.  Rubber 
rollers,  blankets,  metal  pot,  eaatiag  box, 
finishing  machine  and  clipping  block 
included.  Now  doing  excellent  work. 
Post  Advocate,  Alhambra,  California. 

Goss  Straightline  16  page  single  width 
press  for  sale.  Has  extra  color  cylinder 
and  extra  eolor  fountains  and  reversible 
cylinders  on  top  deck  providing  three 
colors,  and  black  on  four  pages.  Com¬ 
plete  with  motor  and  drive.  Will  print 
4  8-10-12-16  pages,  21'/i  inch  cutofif. 
Delivery  about  March  1st.  N'ews-Pilot 
Ban  Pedro,  Calif. 


Photo-Engroviog  Eqaipmoat  For  Solo 


ana  aaeuua 

E.  T.  8ULLEBARGER  CO. 

116  John  St.  538  8.  Clark  St 

New  York,  N.  Y.  Chicago.  HI 


The  Donthltt  Corporation,  650  West  Balti¬ 
more  Avenue,  Detroit,  Michigan  —  Com¬ 
plete  Photo-Engraving  and  Offset  Plate 
Making  Equipment,  Manufacturers. 
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KDITOH  6,  PUBLISHER 


SHOP  TALK  AT  THIRTY 


WHAT  ARE  THE  schools  doing  to 
meet  the  need?  PultlzePs  own  school 
has  moved  definitely  in  the  direction 
he  indicated.  It  a 


Do  Newspaper 
Men  Need 
An  Education? 

doesn't  make  a 


HOW  MUCH  EDUCATION  does  a 
newspaperman  need?  That  ques¬ 
tion  is  still  unanswered  after  30  years 
or  more  of  journal¬ 
ism  instruction.  It 
probably  never  will 
be  answered,  for  it  is 
the  testimony  of  his¬ 
tory  that  education 
newspap>erman,  how¬ 
ever  much  it  may  increase  his  ability 
and  his  usefulness  to  society.  Joseph 
Pulitzer  gave  the  teaching  of  journal¬ 
ism  tts  first  strong  impetus,  even 
though  the  Columbia  school  he  en¬ 
dowed  was  not  first  in  the  field — the 
University  of  Missouri  had  been  giv¬ 
ing  courses  for  several  years  before 
Columbia  began  operations. 

Partly  due  to  the  wide  influence  of 
Dean  Walter  Williams,  partly  for  other 
reasons,  the  average  of  journalism  in¬ 
struction  has  been  nearer  the  line  set 
by  Missouri  than  that  laid  down  for 
Columbia  by  Pulitzer.  The  great  New 
York  journalist  conceived  of  a  .school 
where  future  newspapermen  would 
be  taught  to  think,  to  read,  to  learn 
the  great  lessons  of  the  past,  to  become 
thoroughly  familiar  with  ciu-rent 
trends  in  science,  art,  politics,  and 
economics.  He  believed  that  all  en¬ 
gaged  in  the  great  calling  of  journal¬ 
ism  should  be  able  to  summon  a  more 
than  cursory  knowledge  of  all  human 
activity,  to  tmderstand  that  knowl¬ 
edge,  and  to  be  able  to  convey  their 
understanding  to  the  millions  who 
lacked  their  special  training. 

It  was  a  noble  concept,  and  Pulitzer 
himself  embodied  it  to  a  degree  at¬ 
tained  by  few.  He  demanded  it  of  his 
men,  not  only  his  secretaries  and  his 
chief  editors,  but  of  all  who  worked 
on  the  important  news  that  he  sought 
continually  in  his  papers.  No  editor 
has  ever  cracked  the  whip  so  hard 
over  his  own  back  and  that  of  his 
executives  as  did  Pulitzer — and  it  may 
be  that  because  he  found  so  few  capa¬ 
ble  of  keeping  step  with  him  he 
yearned  for  wider  and  deeper  educa¬ 
tion.  He  was  thinking  always  toward 
the  future.  Many  of  the  editorials 
that  he  dictated  or  inspired  more  than 
30  years  ago  could  be  printed  with 
equal  pertinence  to  present  circum¬ 
stances. 

There  was  no  limit  to  the  education 
that  Pulitzer  would  have  given  news¬ 
papermen;  no  moment  when  it  could 
have  been  said  that  their  education 
was  complete.  His  was  still  going  on 
when  he  lay  down  to  die. 

•  •  * 

UNIQUE  IS  a  dangerous  word,  but  if 
it  can  be  applied  to  anybody  in 
modem  journali.sm,  that  man  was  the 
Nerc  York  World’s 
An  Idea  Lett  founder.  History  re¬ 
in  th*  cords  no  editor  or 
....  publisher  who  com- 
Struqgl*  to  Live  ^ined  all  of  his  quali¬ 
ties — his  honest  zeal 
for  the  public  welfare,  his  uncanny 
sense  of  public  interest,  his  complete 
dissociation  of  public  and  personal  in¬ 
terests,  his  blazing  spirit  and  his  abil¬ 
ity  to  expre.ss  public  indignation  in 
words  that  glowed  and  still  live — all 
of  these  with  a  commercial  newspa¬ 
per  sense  and  a  .skill  at  avoiding  mar¬ 
tyrdom  that  made  almost  every  move 
of  the  World  a  recognized  success. 
The  late  E.  W.  Scripps  was  probably 
his  closest  match  among  the  modems. 

That  is  not  written  in  disparagement 
of  the  journalism  that  has  served  the 
United  States  during  the  past  25  years. 
It  inherited  no  editor  of  Pulitzer’s  cali- 


By  ARTHUR  ROBB 

ber,  and  it  bred  none.  It  has  striven 
valiantly  to  do  its  work  under  condi¬ 
tions  which  have  never  been  par¬ 
alleled  in  the  history  of  civilized  man. 

Newspapers  of  1913  were  not  im¬ 
portantly  different  from  those  of  1990. 
Hearst  had  stepped  up  the  sensation¬ 
alism  which  had  given  the  Bennetts 
and  later  Pulitzer  top  place  in  New 
York  journalism,  but  his  contribution 
had  been  the  development  of  an  idea 
rather  than  the  introduction  of  a  new 
technique.  It  was  more  widespread 
through  all  newspapers  than  it  had 
been  20  years  earlier,  but  that  was 
the  main  difference  between  1893  and 
1913. 

The  world  war  dislocated  the  econ¬ 
omy  of  all  nations,  including  the 
United  States,  and  newspapers  did  not 
escape  the  consequences.  Hearst  and 
Pulitzer  had  waged  their  great  battle 
with  cheap  newsprint,  and  newsprint 
continued  cheap  until  1915,  when  it 
began  its  skyrocket  climb.  That  was 
the  first  major  factor  that  turned  pub¬ 
lishers’  eyes  toward  their  own  econ¬ 
omy.  Wages  went  up  rapidly,  too,  and 
the  combination  served  within  10 
years  to  reduce  the  number  of  daily 
newspapers  in  the  United  States  by  25 
p>er  cent. 

Advertising  cascaded  into  newspa¬ 
pers  in  the  war  and  post-war  years- 
a  flood  of  potential  gold  which 
drowned  many  newspapers  unready 
for  it.  Every  factor  tended  to  focus 
operating  attention  not  on  editorial 
problems,  but  upon  means  of  siu’vival 
and  of  plant  expansion  to  care  for  the 
ever-increasing  business. 

Newspapers  which  in  1913  did  a 
good  news  job  for  the  day  in  16  pages, 
had  to  expand  to  32  or  more  to  ac¬ 
commodate  volume.  Features  were 
developed  to  fill  the  hole,  news  ser¬ 
vice  multiplied  lavishly,  and  both 
were  subject  to  periods  of  over-devel¬ 
opment  that  brought  new  headaches. 
Profits  went  up  also,  but  with  the 
steady  rise  in  operating  costs,  and  the 
upward  fluctuations  of  taxation,  it  is 
doubtful  that  more  than  a  few  pub¬ 
lishers  today  retain  a  percentage  of 
their  revenue  comparable  to  that  nor¬ 
mally  kept  by  Pulitzer’s  World. 

•  *  * 

SO  PULITZER’S  ideal  of  a  journalist 
who  knew  something  about  every¬ 
thing  was  lost  in  the  struggle.  Gov¬ 
ernment  expenses, 
which  passed  the  bil¬ 
lion  dollar  mark  for 
the  first  time  about 
22  or  23  years  ago, 
shot  far  beyond  it 
and  continued  to  grow.  Complexity  of 
government  business  grew  with  them. 
The  horse  and  buggy  days  derided  by 
President  Roosevelt  a  couple  of  years 
ago,  were  still  with  us  in  1916.  As- 
.sembly  lines  and  mass  production  did 
not  become  household  words  until 
after  the  war,  and  their  implications 
were  understood  by  a  few  profound, 
but  obscure,  thinkers.  The  pace  of 
the  nation’s  life  increased  from  the 
leisurely  amble  of  the  horse  and  buggy 
to  the  40-mile  an  hour  concrete  high¬ 
way  tempo  of  25,000,000  motor  cars 
almo.st  over  night. 

With  them  came  a  tremendous  pro¬ 
duction  of  luxury  products,  priced  for 
the  middle  class  that  in  1916  had  been 
content  with  a  two-family  house,  but 
now  lived  in  the  suburbs  and  added 
daily  to  its  accumulation  of  “things.” 
Things,  material  pos.se.ssions,  assumed 
almost  godlike  properties  in  the  1920’sJ 
and  the  spiritual  values,  set  so  high  by 


1916  Model 
Thinking 
l«  Obsolete 


Adoratioa 
of  the 

Golden  Calf 


Pulitzer,  were  overwhelmed  in  the 
headlong  post-war  pursuit  of  fun  and 
leisure.  I^ohibition  chipped  in  its  de¬ 
moralization —  which  would  certainly 
have  been  foreseen  and  possibly 
averted  by  a  press  led  by  Pulitzers. 

Maybe  newspapers  can  be  blamed 
for  not  keeping  their  feet  on  the 
groimd  and  their  heads  in  the  clouds 
during  this  era.  Maybe  they  should 
have  been  2,000  Mosaic  chastisers  of 
the  golden  calf  worshippers.  To  hold 
that  is  indeed  a  counsel  of  perfection. 
Newspapers  did  hack  away  at  some  of 
the  day’s  more  apparent  evils,  but  the 
majority  were,  as  they  must  always 
be,  reflectors  of  the  mores  of  the  mo¬ 
ment.  And  those  mores  declared  that 
everything  that  is  is  fine  and  is  going 
to  be  better.  We  were  chasing  the 
second  chicken  for  the  pot  and  the 
second  car  for  the  garage,  and  we  kept 
on  chasing  them  even  when  a  lot  of  us 
knew  that  the  paved  road  would  end 
shortly  in  a  swamp.  The  brakes  sim¬ 
ply  would  not  hold. 

•  •  * 

LET  US  ASSUME  now  that  the  news¬ 
paper  industry  and  profession  have 
at  least  caught  up  with  themselves. 

Their  own  economic 
situation  is  still  far 
from  secure,  but 
there  is  little  prospect 
that  the  next  five 
years  are  going  to  see 
a  25  per  cent  reduction  in  their  num¬ 
bers  like  that  between  1916  and  1920. 
They  are  returning  to  the  fight  for  ad¬ 
vertising  revenue,  largely  lost  by  de¬ 
fault  during  the  depression  years. 
They  are  facing  a  barrage  of  criticism, 
which  chides  them  for  their  short¬ 
comings,  with  never  a  thought  to  the 
background  that  produced  those 
faults.  They  are  being  sniped  at  by 
the  New  Deal  forces  as  reactionary, 
"kept,”  allies  of  corrupt  business,  mis- 
informers  of  the  people,  suppression- 
ists — and  you  can  add  as  many  epi¬ 
thets  as  you  know.  They  have  all 
been  used. 

What  are  newspapers  going  to  do, 
not  to  hold  their  present  ground,  but 
to  advance  to  a  general  standing  like 
that  held  by  Pulitzer’s  World  in  1911? 
Nothing  less  is  a  worthy  objective,  but 
you  can  name  on  the  fingers  of  two 
hands  the  newspapers  which  have  sim¬ 
ilar  public  standing  today.  The  road 
to  glory  and  prosperity  is  not  crowded, 
and  it  stretches  far.  A  whole  new 
civili7.ation  is  being  unfolded  on  the 
world  map,  much  of  it  distasteful  to 
us,  but  all  of  it  interesting.  All  of 
it  must  be  understood  if  the  most 
highly  educated  and  richest  nation  in 
the  world  is  not  to  be  led  by  loud 
talkers  into  areas  it  does  not  want  to 
visit. 

More  than  ever  it  becomes  ap¬ 
parent  that  the  trust  repo.sed  in  a 
free  pre.ss  by  the  founding  fathers  was 
thoroughly  .sound.  More  than  ever 
it  is  patent  that  the  press  must  b' 
alert  to  its  full  responsibilities  if  it  is 
to  remain  frtn*.  These  re.sp<jnsibilitie.s 
are  greater  today  than  ever  in  th  > 
history  of  the  Republic,  and  the  presi 
cannot  meet  them  by  thinking  that 
it  has  arterial  connections  with  the 
horse  and  buggy  days  of  two  de¬ 
cades  ago.  More  than  ever,  it  b«'- 
eomes  evidetit  that  the  concept  of 
journalistic  education  held  by  Jo.seph 
Pulitzer  was  correct,  that  men  un- 
traint'd  or  half-trained  cannot  under¬ 
stand  th<'  movemetits  of  domestic  and 
world  civiliz.;ition,  much  h'ss  explain 
.them  to  a  bewildr-red  citizenrv. 


Schools  Still 
Stress  the 
■’Proetleal” 


now  a  graduate  insti¬ 
tution,  drawing  men 
with  university  train¬ 
ing  and  giving  them 
cultural  education 
adapted  to  the  best  journalism.  Co¬ 
lumbia  has  necessarily  limited  its  in¬ 
take  and  output  by  that  process,  and 
it  stands  nearly  alone  in  its  prefer¬ 
ence. 

The  majority  of  other  important 
journalism  schools  are  still  pointing 
toward  the  “practical”  variety  of  edu¬ 
cation.  A  survey  published  in  the 
December  Journalism  Quarterly  by 
Prof.  Norval  Neil  Luxon  of  Ohio 
State  University,  bears  that  out.  The 
nearest  approach  to  the  Pulitzer  ideal 
is  a  growing  tendency  to  courses  in 
contemporary  affairs  and  public 
opinion.  Reporting  and  copy-reading 
are  taught  universally.  Publicity 
courses  have  a  growing  following;  so 
has  radio;  so  has  photography,  and 
advertising,  and  circulation  and  pro¬ 
motion.  and  business  office  manage¬ 
ment. 

These  courses  echo  the  wishes  (rf 
the  newspapers  directly  served  by  the 
schools,  the  majority  of  which  are  in 
state  universities  and  dependent  for 
existence  upon  legislative  appropria¬ 
tions  and  the  goodwill  of  the  state 
press.  The  courses  unquestionably 
turn  out  men  and  women  qualified  to 
fill  a  $.30  job  on  even  a  metropolitan 
daily.  They  turn  out  many  qualified 
to  a.ssume  the  business  management 
or  the  advertising  or  circulation  di¬ 
rection  of  a  small  newspaper.  They 
can  turn  out  radio  script  writers,  fea¬ 
ture  writers,  critics,  and  columnists. 

But  do  they  provide  the  ground¬ 
work  upon  which  the  editors  of  1950 
must  build  their  careers?  Do  they 
equip  their  graduates  to  deal  with  the 
appalling  problems  raised  by  the  dis 
location  of  world  economy  that  began 
25  years  ago  and  is  not  yet  stopped? 

We  don’t  think  so.  One  in  a  him 
dred  may  come  through  to  greatness, 
but  one  in  a  hundred  is  not  going  to 
be  enough  for  the  demands  that 
society  is  even  now  making  of  its 
newspapers.  A  few  great  newspapers 
and  a  lot  of  good-to-mediocre  news 
papers  sufficed  for  the  horse  and 
buggy  era  when  world  events  had 
little  impact  on  the  life  of  America, 
when  industry  was  local,  and  the  lay 
off  of  30,000  workmen  by  one  com 
pany  was  impossible,  because  no  com¬ 
pany  employed  that  many.  They 
don’t  .suffice  today. 

New  as  most  of  today’s  events  seem 
to  be,  all  have  their  roots  in  history. 
Their  course  cannot  be  understood, 
nor  influenced,  by  an  effort  to  state 
them  only  in  headlines.  A  com¬ 
prehension  of  this  history  and  its 
probable  direction  is  as  necessary  in 
Peoria  or  San  Jose  or  on  the  plains  of 
Kan.sas  as  it  is  in  New  York  or  Chi¬ 
cago.  Metropolitan  journali.sm  needs 
all  of  the  best  minds  it  can  attract, 
and  the  journalism  of  the  smaller 
cities  cannot  be  content  to  act  as  a 
mere  tribal  herald,  treating  world 
news  as  routine  filler,  ignorant  of  the 
trends  and  proces.ses  of  our  own  great 
commercial  structure,  putting  political 
slants  on  social  issues,  if  it  expects 
to  retain  its  freedom  and  pro.sperity. 

To  keep  them,  it  will  eventually  be 
manned  by  journalists  approaching 
Pulitzer’s  ideal,  not  artisans  or  class¬ 
conscious  mechanics,  but  men  who 
know  what  is  going  on  in  the  world 
and  know  how  to  write  what  they 
know  with  clarity  and  honesty.  The 
schools  will  supply  them,  if  the  news¬ 
papers  demand  them — and  pay  them 
for  their  brain  possibilities,  not  'heir 
piece-work  output. 


